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Introducing  our  new  Washington  columnists, 
Evans  and  Novak. 


Howland  Hvana,  -Jr. 


Robert  Novak 


"The  political  column  today  has  no  real  existence, 
apart  from  the  reporting  of  Evans  and  Novak.  .  . 

Henry  Fairlie 
Encounter  Magazine,  June  1966 


Rowland  Evans,  Jr.  and  Robert  Novak 
have  recently  become  affiliated  with  our 
Washington  bureau. 

They’ll  be  writing  their  Washington 
column,  “Inside  Report,”  five  times  a 
week  for  us. 

“Inside  Report”  is  only  three  years 
old,  but  it  has  already  earned  a  reputa¬ 
tion  as  an  outstanding  example  of  Wash¬ 
ington  by-line  writing. 

And  Evans  and  Novak  have  earned  a 
reputation  as  the  capital’s  outstanding 
reporting  team. 

Their  column  is  a  reporter's  column, 
characterized  by  inside  information, 
hard-won  facts  and  behind-the-scenes 
stories.  It  is  longer  on  hard  news  than  it 
is  on  punditry.  And  it  covers  a  wide 
range  of  subjects:  Viet  Nam,  interna¬ 
tional  diplomacy  and  politics. 

We  know  that  our  readers  dig  Evans 
and  Novak. 

We  suspect  it  is  because  Evans  and 
Novak  dig  twice  as  hard  for  the  facts. 

Chicago  Sun-Times 
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An  evening  on  Beacon  Hill 
includes  the 

Boston  Record  American 


Peek  through  the  purple  panes  of 
old  town  houses  along  Beacon 
and  Mount  Vernon  Streets  and 
you’re  likely  to  see  a  late  edition 
of  the  Record  American. 

It’s  not  there  for  the  late  sports 
news  ...  or  Winchell ...  or  Dear 
Abby.  It’s  the  new  financial  and 
business  page  that’s  causing  this 
new  ripple  of  interest. 

There’s  a  lot  of  new  meat  in  the 
Record  American  —  ’’Investor’s 
Guide”  by  Sam  Shulsky . . .  articles 
on  local  business  interest  by  Ed 
Francis ...  the  featured  AP  Head¬ 
line  story  on  the  day’s  market 
developments  .  .  .  500  New  York 
Stock  Exchange  prices  ...  the  15 
most  active  stocks ...  the  20  most 
active  stocks  on  the  Boston  ex¬ 
change  .  .  .  Standard  and  Poors 
Average  . . .  the  Dow  Jones  Aver¬ 
age  .  .  .  200  Mutual  Fund  quotes. 
And  on  Saturdays,  the  stocks  of 
the  week. 

For  the  more  than  1,230,000 
Record  American  readers,  includ¬ 
ing  the  knowledgeable  Brahmins 
on  Beacon  Hill  .  .  .  and  as  many 
more  again  in  the  Sunday  Ad¬ 
vertiser  . . .  the  new  Business  and 
Financial  page  in  the  Record 
American  is  another  welcome 
bonus  from  Boston’s  lively,  in¬ 
formative  newspaper. 

Record  American 
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Baltimore 
is  a  steel¬ 
driving 
town! 


■  ^  IUbi00  *  ’*S?-^**  k 


The  world’s  largest  steel  plant  is  not  in  Pittsburgh,  the  Ukraine,  or  the  Ruhr  Valley.  It’s  in  Baltimore.  And  that’s  an 
appropriate  location,  for  Baltimore’s  a  town  that  needs  a  lot  of  steel  right  now. 

In  the  past  15  years,  nearly  2V4  billion  dollars  have  been  invested  in  new  industry  and  expansion  in  the  Baltimore  mar¬ 
ket.  That’s  more  money  than  the  people  in  15  states  pay  in  Federal  Income  Tax!  Almost  5%  of  the  City  is  rebuilding. 
Baltimore  now  ranks  4th  in  industrial  employment  among  East  Coast  metropolitan  areas  .  .  .  and  12th  in  the  nation. 

Baltimore’s  a  market  with  money  to  spend.  The  net  effective  buying  income  has  reached  the  41/3  billion  dollar  mark 
.. .  up  almost  1  billion  dollars  since  1960.  The  average  family  income  is  $8,155.00.  You  belong  in  this  ever-growing 
market  and  there’s  no  better  way  to  be  “in”  in  Baltimore  than  in  Baltimore’s  most  respected  vehicles  ...  the  Morning, 
Evening  and  Sunday  Sun.  Those  who  have  their  fingers  on  the  pulse  of  the  new  Baltimore  ...  the  local  merchants 
and  businessmen  . . .  place  over  71%  of  their  metropolitan  newspaper  vue 
advertising  linage  in  The  Sunpapers.  It’s  a  confidence  you  can  share.  THE 
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By  Jan.  1, 1967  all  second  and  third  class  bulk  mail  must 
be  zip  coded  to  qualify  for  bulk  rates.  Even  first  class 
mail  needs  it  for  fastest  delivery. 

now  Zip  easy: 

Kodak  has  a  simple,  low  cost,  zip  code  fast -reference 
system  that  can  help  you  convert  your  mailing  lists  in 
one  third  the  time  needed  with  Post  Office  Manuals. 
Called  the  Recordak  Zip-O-Matic  System,  it  can  save 
you  thousands  of  dollars  on  your  initial  conversion... 
even  more  in  updating  and  mailing  list  maintenance 
afterwards.  But  time  is  short.  Contact  your  nearby 
Recordak  Representative  or  mail  coupon  attached  for 
fast  details  on  the  new  Recordak  Zip-O-Matic  System. 


MtCROf  n  MING 


Kodak 


New  Recordak  ZIP-O-MATIC  reference 
station.  All  zip  codes  on  microfilm  are 
pre-indexed  for  instant  reference. 


Company 

Address. 


Recordak  Co,  Business  Systems  Markets  Division 
Eastman  Kodak  Company,  Dept.  CC-7-16 
770  Broadway,  New  York,  N.Y.  10003 
Gentlemen, 

Please  rush  details  on  low-cost  Recordak  ZIP-O-MATIC  System. 


Name. 
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STANTON  DELAPLANE,  San  Francisco  Chronicle  Syndicate 
columnist,  was  asked  by  a  school  publication  to  write  on 
“The  Future  of  Journalism.”  His  piece  advised:  “  I'here  is 
an  important  change  in  status  when  you  are  no  longer  ‘news- 
paperman’  but  ‘journalist.’  Still  double  space.  But — you  type 
your  byline  on  first.  A  newspaperman  does  not  tyj>e  on  his 
I  own  byline.  He  hands  in  his  copy  modestly.  The  edit*>r  reads 
it  and,  if  pleased,  rewards  him  by  putting  the  modest  fellow’s 
name  at  the  top.  It  is  a  reward  for  merit.  But  we  journalists 
reward  ourselves  before  we  write  a  line.  Who  should  know 
better?  This  makes  the  future  of  journalism  brighter.  Journalists 
write  the  news  behind  the  news.  The  future  of  journalism  gets 
brighter  when  you  get  an  unexpected  check  in  the  mail.  When 
you  discover  you  are  one  column  ahead.” 

— City  Side  on  llie  Cleveland  Plain  Dealer  koI  the  eliarge  of  the 
month  when  college  W'riter  Gene  MuerilV  rode  up  to  tin*  ilesk  on 
his  unieycic  he  bought  the  high  one-wheeler  18  years  ago.  Inci¬ 
dentally,  Harry  Smith,  former  Plain  Dealer  travel  editor,  is  slill 
strong  at  nearly  92  and  has  gone  from  St.  Petersburg,  Fla.,  to 
Mexico  on  a  trip.  ...  Irwin  St.  John  Tucker  years  ago  was  a 
copy  desk  editor  on  Chicago  newspap«‘rs.  Now  80,  “Friar  Tuck,” 
as  lie  calls  himself,  is  professor  of  Hebrew  at  Mt.  St.  Mary,  a 
Catholic  seminary  in  Cincinnati.  He's  still  a  good  desk  man  as  he 
corrects  mistranslations  of  the  Bible.  .  .  .  An  old  and  valued  friend, 
Pete  McDonntdl,  who  helped  direi't  press  publicity  at  the  New  York 
World's  Fair  last  summer  and  the  summer  before,  is  now  p^rs^ 
secretary  to  Lt,  Gov.  Malcolm  Vi'ilson  of  .New  York  State  with  office 
at  22  W.  55tb  .St.,  New  Y’ork  City  headquarters  of  Guv.  Nelson  A. 
Kockefeller  and  Lt.  Gov.  W'ilson.  .  .  .  .Another  friend,  (Jiarles  E. 
.Seel,  Atlantic  City  Reporter  editor-publisher,  reveals  in  his  colunm, 
“The  Boardwalk  Is  My  Beat,"  that  the  Atlantic  C.ity  Press  Club 
is  honoring  Tom  (Pap)  Paprtwki,  famous  Assiwiated  Press  .sports 
cartcMinist,  who  lives  at  Atlantic  C.ity  and  who  retired  from  the  AP. 

— Komantic  name  of  the  prison  newspaper  at  the  New 
Mexico  State  Penitentiary,  Santa  Fe,  is  the  Enchanted  News. 
.  .  .  The  New  York  Times,  with  a  feature  story  about  unusual 
I  statuary,  ran  a  picture  of  a  statue  of  a  newsboy  in  Great 
Barrington,  Mass.  The  paper  he  has  been  hawking  since  Oct. 
10,  1896,  is  the  old  New  York  Daily  News,  unrelated  to 
today’s  paper  of  the  same  name.  The  statue  was  presented  by 
Col.  W'illiam  K.  Browm,  who  owned  the  News  and  lived  in 
I  Great  Barrington.  When  it  was  unveiled,  it  was  described  as 
the  only  statue  in  the  United  States  honoring  a  newsboy.  .  .  . 

^  Item  in  the  “Once  Over  Lightly”  column  of  K.  H.  “Pop” 

I  Simmons,  Bristol  (Conn.)  Tress:  “Vacations,  dislocations  and 
heat  combine  to  make  writing  a  column  during  July  just  too 
much.  .  .  .  See  you  in  August.”  .  .  .  Thurman  Sensing’s 
interpretative  column  in  the  Anderson  (Ind.)  Herald  is  called 
“Sensing  the  News.”  .  .  .  One-wondrous-word-head  in  the 
Chicago  Tribune:  “Duesengewitterschaeden!”  (means  damage 
done  by  breaking  the  sound  harrier  by  planes  in  Germany). 

ISeicsroom  ISomenclalure 

If  public  relations  jargon  masters  bud  a  band  in  newspaper 
vocational  titles  they  would,  for  eertain,  come  up  with  scmicthinf! 
like  this;  City  Editor — Urban  Occurrenc-es  Fmgineer.  Slotman— 
Text  Control  Manipulator,  (^opy  Boy— (Communications  Liaison 
(Courier.  Makeup  Editor— Art-Typography  Balance  (Comptroller. 
Dbituary  Writer- — Grief  Becorder.  Police  Beporter— Misd»‘meanor- 
Felony  Information  Specialist.  City  Room  Janitor— Debris  Expe¬ 
diter.  ^'omen's  FCditoi^— Domestic  S«‘ience  .Supervisor.  (Copy  Editor 
— Manuscript  Improvement  Praetitioner.  Librarian— Historic  Co¬ 
ordinator.  Adviee  Columnist — Romance  (Consultant.  Editorial  Writ¬ 
er-Crisis  Solver.  Tv  Program  CCompilei^— Garbage  Collector.  “Fifty 
Years  Ago  Today”  Writei^— Archaeological  Annotator.  Headline 
Writer — Empbatie  Announcement  Producer.  Stringer — .Suburlwn 
Dispatch  Creator.  News  Editor— Information  Selector.  Paper  Clip* 
and  Glue  Custodian— W’ire-Mucilage  (Curator. 

—Harold  W'inerip,  Boston  Traveler, 
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IN  *SYRACUSE,  N.Y. 

METROPOLITAN  CENTER  OF  THE  GREAT 
CENTRAL  NEW  YORK  MARKET 

SYRACUSE  NEWSPAPERS  IN  ADDITION 
TO  DELIVERING  TOTAL  COVERAGE  OF  THE 
15-COUNTY  MARKET  AREA  AT  ONE  LOW  COST 

NOW  OFFER  COMPLETE  COLOR 

SPECTACOLOR 

HI-FI 

R.O.P. 

IN  THE  DAILY  EDITIONS,  MORNING  &  EVENING 

ROTO 

R.O.P. 

PREPRINTED  INSERTS 

IN  THE  COMBINED  SUNDAY 
HERALD-AMERICAN— POST-STANDARD 

*AMERICA'5  BEST  TEST  MARKET 

THf  SYRAluSf  NEWSPAPERS 


HERALD-JOURNAL  POST-STANDARD 

EVENING  MOIH4ING 

COMBINED  *233,516 

MnoMur  nmtwnip  n  moiwn,  rkah  *  iamtrr,  ik. 


HERALD-AMERICAN- 
POST-STAMDARD 
SUNDAY  *249,65 f 
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What  Is  Cause  and  Effect? 

^  I '  he  report  of  the  National  C'.oiniiii>>sion  on  Footl  Marketing  views 
advertising  and  sales  promotion  by  footl  inaniifacliirers  and  re¬ 
tailers  as  having  little  consumer  value  anti  as  contributing  to  high  footl 
costs.  1  his  theory'  about  advertising  has  been  echoing  around  the  world 
ever  since  Marx,  Engels  and  Lenin  thought  tliey  hatl  fouiul  the  way 
to  Utopia.  It  has  been  dragged  out  of  moth  balls  pet  itxlically  by  some¬ 
one  in  Washington  ever  since  the  early  days  of  the  New  Deal.  Ehe 
slogan  then  was  that  “advertising  is  an  economic  waste.” 

The  strange  thing  is  that  the  theorists  have  never  been  able  to  ex¬ 
plain  why  the  Unitetl  .States,  which  has  the  highest  advertising  ex- 
j>endituie  j>er  capita  in  the  world  and  has  developeil  advcriising 
techniques  to  tite  point  where  it  is  a  multi-billion  ilollar  per  year  busi¬ 
ness,  also  has  the  highest  standard  of  living  in  the  world  and  the  great¬ 
est  abundance  of  food  that  the  world  has  even  known. 

Another  strange  thing  about  this  theory:  Why  is  it  that  some  sinai  t 
prothicer  or  mamdacturer  (we’re  supposed  to  have  a  few  of  them  in 
this  country)  hasn’t  discovered  that  he  tan  make  a  foitune  manulat- 
turing  automobiles  or  butler  or  canned  gtKuls  and  tlelivering  them 
to  the  buyer  dieaper  without  advertising?  If  the  theory  were  valid 
manufat turers  of  non-advert ised  margerine  would  have  driven  iheii 
advertising  compel iiois  out  of  business,  for  instame. 

Three  members  of  the  .National  (Commission  wioie  a  vigorous  tlis- 
scnt  to  the  criticism  of  advertising  which  the  majority  leixnt  tailed 
“an  important  form  of  ineliit  ieiuy.”  We  hope  the  minority  report 
will  not  be  burieil  or  forgotten.  It  is  a  remarkable  type  of  "ineliit  iencv.” 
in  our  ttpinion,  that  creates  suth  a  plethora  of  goods. 


Sealing  Court  Records 

Many  editors  have  fearetl  that  the  Siqtiemc  Uouit  tletisitm  in  the 
Dr.  Sam  Sheppartl  case  woultl  be  misusetl  anti  perhaps  abusetl  by 
some  court  ofhcials  to  prevent  newspaper  coveiage  ol  triminal  cases. 
It  has  just  happened  in  Charleston,  Ill. 

Citing  the  High  Court’s  ruling,  a  Circuit  (Court  jutlge  has  formally 
barret!  news  media  frt)m  information  concerning  a  burglary  case. 
He  has  t)rtleretl  all  ct)urt  records  concerning  the  trials  of  two  men  “im- 
poundetl  until  further  tmler  of  the  ci>urt.”  Instructing  autlutrities  in 
two  counties  not  to  tlist  uss  the  case  with  newsmen,  the  jutlge  saitl  ctturt 
and  police  records  wtmitl  be  available  ttnly  tt>  tlefense  anti  |)rosetuiit)n 
attorneys. 

The  President  of  the  United  States  has  just  signetl  a  Ereedtmi  t)l 
Information,  or  Public  Records,  bill  intt)  law  protecting  the  right  t)f 
the  jKople  to  know  what  their  government  is  doing.  lJut  a  judge  in 
Illinois  unilaterally  decides  that  the  public  records  in  his  court  are  nt) 
longer  public  but  secret. 

We  don’t  believe  that  the  Supreme  Court  ever  intended  that  its 
ruling  should  be  interpreted  to  justify  locking  up  jxtlice  and  judicial 
records  which  up  to  now  have  been  rightfully  a  matter  of  public  in¬ 
formation. 


And  he  xhall  he  like  a  tree  planted  by  the 
rirers  «»/  ictiter  ,  .  .  I‘suhn,  I ; 
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The  Oldait  Publishers'  and  Advertisers 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  btats 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  |92S. 
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Librarian,  Jean  Gieenwald. 

General  Offices — 850  Third  Avenue,  New  York, 
N.  Y.  10022  Phone:  212  752-7050.  TWX  212- 
867-7289. 

Comptroller,  William  J.  Teresky. 
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Chicago:  Gerald  B.  Healey.  Midwest  Editor 
Harry  B.  Mullinix,  Greet  Biddle,  Advertising 
Representatives;  360  North  Michigan  Ava.. 
60601.  Phone:  312-782  4898. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor:  Duncan  Scott  &  Marshall  Inc.. 
Advertising  Representative;  85  Post  St.  94104 
Phono:  415-421-7950. 

Los  Angeles:  Duncan  Scott  &  Marshall  Inc.,  Ad¬ 
vertising  Representative,  1830  West  8  St., 
90057.  Phone:  213-382-6346.  Correspondent: 
John  Sky  Dunlap,  Box  3063,  Santa  Ana,  Cek- 
fornia,  92706.  Phone:  714-542-7201. 

Washington:  George  Fowler,  1131  National 
Press  Building.  (202)  638-2376. 

London,  England:  Alan  Delafons,  Manager,  23 
Ethelbert  Road,  Birchington,  Kent,  England. 

Charter  Member  Audit  Bureau  of  Circulations. 
6  ino.  averase  net  i-aid  Dec.  1RS5 — ts.Oti- 
Renewal  76.03%. 
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letters 

informative  report 

Vie  read  with  interest  your  story  (June 
25)  on  carrier  incentive  prizes.  It  states 
that  the  average  cost  of  prizes  for  the 
Sun’s  4.000  carriers  runs  in  the  neighhor- 
hood  of  S20  each,  htr  a  total  of  $5,000. 
This  should  read  for  ‘’major”  prizes,  not 
all  prizes. 

Again,  we  must  say  that  the  article  was 
most  interesting  and  informative. 

F.  11.  Edwards 

Vancouver,  R.  C. 

*  *  * 

Mv  congratulations  on  your  carrier 
prize  story  (June  25)  and  the  follow-up 
trip  story  (July  2).  Heard  a  good  bit  of 
favorable  comment  on  the  story  at  ICM A 
Toledo  convention. 

Cyri’s  H.  Favor 

New  York. 

*  *  » 

Congratulations  on  your  excellent  arti¬ 
cle  on  “Carrier  Incentives"  (June  25).  It 
was  timely,  well  done,  and  should  make 
everyone  aware  of  just  how'  important  car¬ 
rier  incentives  are  to  a  consistent  pattern 
of  circulation  growth. 

.\s  a  circulation  jtromotion  manager  of 
the  Hartfonl  Times.  I  can  remember  when 
a  baseball  or  bat  was  all  you  would  need 
to  get  carriers  out  making  sales  calls.  To¬ 
day  the  picture  lias  changed. 

.\rtih  R  J.  Vkromca  Jr. 

Hartford.  Conn. 

*  *  * 

HANDY  FILE 

Perhaps  the  Drucilla  Handy  Co.  is 
proud  of  its  achievement  in  developing  an 
adles>  promotion  for  a  furniture  firm 
(June  18). 

Shame  on  the  newspapers  which  let 
such  puffery  through  without  question. 

We  plan,  if  we  ever  get  an  envelope 
marked  Drucilla  Handy,  to  file  it.  without 
opening,  in  our  circular  file.  We  hope 
other  newspapers  join  us  in  our  effort  to 
stop  such  freeloaders. 

Ja>k  Marlow  Willis 
Meade  County  Mcssenfter, 

Brandenburg,  Ky. 
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SUPERSTITIONS 

In  one  of  your  recent  editions.  I  recall 
a  question  was  raised  concerning  idiosyn¬ 
crasies  and/or  superstitions  peculiar  to 
the  news  profession. 

I  made  a  long  and  exhaustive  search 
ihrough  our  public  library  and  queried  the 
“old  pros”  here  at  our  plant,  but  almost 
to  no  avail. 

I  did,  however,  uncover  three  “idios” 
which  seem  to  affect  only  the  news  pro¬ 
fession. 

According  to  one  old  sage  in  our  news¬ 
room.  he  was  bashed  in  the  mouth  years 
ago  when  he  was  a  cub  for  whistling  in 
the  newsroom.  After  he  recovered  from 
the  blow,  the  old-timer  who  hit  him  said 
whistling  in  the  newsroom  was  rerhoten. 

A  superstition  which  seems  to  have  gone 
out  of  style  in  most  places  was  that  of 
borrowing  another  man’s  typewriter.  As  a 
matter  of  fact,  years  ago  when  a  newsman 
retired,  his  typewriter  was  presented  to 
him. 

The  third  “years-ago”  superstition  that 
has  gone  completely  out  of  style,  at  least 
here,  was  that  editors  never  looked  over  a 
reporter’s  shoulder  while  he  was  writing 
trying  to  beat  a  deadline  with  a  late  break¬ 
ing  story. 

Frank  Ritzinger 

Davenport  (Iowa)  Times-Democrat. 

*  *  * 

WEEKLY  HABIT 

1  baven’t  been  a  subscriber  to  Editor 
Si  Pi  RLiSHER  that  long  but  I’ve  been  a 
constant  reader  for  more  than  half  a  cen¬ 
tury.  When  1  started  working  as  a  cub 
for  the  long  defunct  \ew  Haven  (Conn.) 
Evening  Leader  I  became  a  news-people 
correspondent  for  the  old  Fourth  Estate. 

I  remember  tbe  line  in  tbe  masthead 
which  said  there  were  three  estates  in 
Parliament  but  yonder  in  the  press  gallery 
sat  the  Fourth  Estate,  far  more  powerful 
than  all.  When  Editor  &  Pi  rlisher  took 
over  Fourth  Estate  I  continued  my  desul¬ 
tory  correspondence  because  1  got  a  free 
paper  and  in  those  days  my  salarv  was 
$18  a  week.  Except  for  a  couple  of  war¬ 
time  tours  of  duty  I’ve  seldom  missed  my 
Editor  &  Pi  rlisher  and  I  guess  I’ve  been 
paying  for  it  for  nigh  on  to  30  years.  The 
change  I’ve  welcomed  most  was  the  inclu¬ 
sion  of  weekly  news  since  I’ve  been  a 
weekly  publisher  for  the  past  20  years. 
Reading  Editor  &  Publisher  weekly  is  a 
pleasant  habit  now. 

William  J.  Slator 

Publisher  and  Editor. 
iddison  County  Independent. 

Middlehury,  Vermont. 

#  *  * 

CARTOONS  SOUGHT 

I  wonder  if  Editor  &  Publisher  might 
be  able  to  help  this  hospital  collect  origi¬ 
nal  editorial  cartoons  related  to  Medicare? 

We  hope  to  place  a  number  of  local  and 
national  Medicare  cartoons  on  permanent 
display  here.  It  would  be  of  enormous 
value  if  you  could  assist  us  in  making 
known  this  quest. 

Thomas  P.  Gore,  II 
Union  Memorial  Hospital, 

33rd  and  Calvert  Streets, 

Baltimore,  Md.  21218 
1966 


Baldq 

'.  .  .  He  iusf  snorted  in  here  like  he  owned  the 
place!' 

BALDY,  Atlanta  Constitution 

ON  VIGILANCE 

Even  while  Congress  was  debating  the 
Freedom  of  Information  Bill,  the  Supreme 
Court,  with  its  decision  in  the  Sheppard 
case,  cut  a  deejier  gash  into  the  freedom 
of  the  press. 

Secrecy  in  stale  and  federal  govern¬ 
ment  is  deplorable.  We  should  never  stop 
our  fight  to  keep  government  an  open 
book. 

Just  as  dangerous  as  state  and  federal 
government  secrecy,  and  even  more  subtle, 
is  denial  of  press  freedom  at  the  local 
level,  in  the  tiniest  town  where  everybody 
knows  everybody’s  business  except  the 
government’s. 

Every  re()orter  should  sharpen  his 
senses  and  increase  his  vigilance  in  pro¬ 
tecting  the  people’s  right  to  know.  There 
is  no  excuse  for  any  government  official, 
large  or  small,  not  telling  the  press,  and 
in  turn  the  peojile,  ALL  the  news. 

We,  the  press  and  the  people,  are  en¬ 
titled  to  it.  The  government  is  still  the 
creature  of  the  people. 

Harvey  L.  Gardner 
Gatlinburg,  Tennessee 

IlllllllllllllllllllllllllllllllllllllllllllllllllllllllllllliUUU^^^ 

Short  Takes 

Not  long  after  firm  news  came  of  the 
victory  of  Sen.  Kennedy’s  reform  forces 
many  a  labor  leader  quietly  folded  his 
tenets  and  silently  stole  away. — Buffalo 
(N.  Y.)  Courier-En press. 

• 

Sitter  Should  Stand  Finn.  —  .Alhu- 
querque  (N.  M.)  Journal. 

• 

The  scope  of  negligence  included  per¬ 
forming  inadequate  physical  examina¬ 
tions,  bundering  on  to  order  X-rays  and 
fumbing  foowups. — Chicago  (Ill.)  Daily 
News. 

• 

“Somehow  this  cow  broke  out  of  my 
neighbor’s  dairy  farm,  and  got  over  on 
my  place.  By  the  time  I  got  into  the 
act  his  hired  hand  was  pretty  tired  out, 
but  we  managed  to  get  a  rope  around 
his  neck.” — Lancaster  (Pa.)  New  Era. 

• 

Officers  are  inclined  to  believe  she  was 
alive  until  comparatively  few  hours  be¬ 
fore  her  death. — Monmouth  (Ill.)  Daily 
Review  Atlas. 
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Guild  Officers  Call  for  Drive 
To  Gain  Large  Pay  Increases 


ANG  Convention  Will  Be  Asked 
To  Set  $292  Goal  for  Key  Jobs 


Washington 

Officers’  reports  to  the  33rd 
annual  convention  of  the  Ameri¬ 
can  Newspaper  Guild,  which 
opens  here  July  25,  underscore 
drives  to  organize  bargaining 
units  on  more  newspapers  and 
to  apply  “increased  pressure  for 
lar^e  increases  in  wages.’’ 

The  underlying  theme  of  the 
union’s  high  command  is  sum¬ 
marized  in  the  International  Ex¬ 
ecutive  Board’s  recommenda¬ 
tion  to  raise  wage  goals  to  $292 
for  key  classifications  and  $146 
for  any  adult  classification. 

ColTerfi' 

Large  economic  gains  are  in 
order,  the  lEB  declares,  in  view 
of  general  prosperity  “and  our 
industry’s  ability  to  afford  de¬ 
cent  pay  levels — something  long 
denied  to  our  people  and  still 
resisted  by  the  publishers  despite 
their  overflowing  coffers.’’ 

After  wage  increases  on  the 
lEB  program  come  the  following 
items: 

•  Increased  Guild  efforts  to 
abolish  discrimination  against 
women — “usually  most  apparent 
in  the  minimums  for  society  re¬ 
porters  as  compared  with  those 
for  general  new’s  reporting.’’ 
The  newspapers  under  Guild 
contract  that  hold  to  this  ar¬ 
rangement,  lEB  notes,  are  in  a 
dwindling  minority. 

•  Increased  efforts  for  notice 
of  the  introduction  of  automa¬ 
tion  and  new  methods,  protection 
against  dismissals  resulting 
from  automation  and  new 
methods,  and  job  re-training  at 
employer  expense  in  contracts 
which  lack  them. 

Pension  Plans 

•  Increased  efforts  to  assure 
job  security  of  members  through 
jurisdiction  clauses. 

•  Increased  emphasis  on  ef¬ 
forts  to  build  inter-union  cooper- 
ution  at  the  local  union  level  and 
on  continuing  efforts  to  bring 
obout  the  greatest  amount  of 
inter-union  cooperation  at  the 
international  level. 

•  Increased  efforts 

editor 


to  our  members  the  benefits  of 
shorter  hours,  more  holidays, 
longer  vacations,  better  pension 
l)lans — all  of  which  our  free 
enterprise  economy,  and  espe¬ 
cially  our  owm  industry,  both 
well-advanced  into  the  computer 
era,  can  easily  provide.” 

•  Locals  negotiating  pension 
coverage  for  the  first  time,  or 
seeking  to  replace  unilateral  em¬ 
ployer  plans  with  negotiated 
))lans,  seek  to  negotiate  with 
their  employers  participation  in 
the  ANG  Commingled  Fund  for 
greater  investment  return  and 
low'er  administrative  costs. 

The  new  and  higher  wage 
.settlements  won  in  Guild  con¬ 
tracts  over  the  past  year,  ANG’s 
officers  state,  should  be  capital¬ 
ized  upon  to  the  fulle.st  extent 
as  an  organizing  tool,  through 
concentrated  efforts  on  unorgan¬ 
ized  jiapers  in  areas  where  the 
wage  gains  have  been  achieved. 
It  is  further  recommended  that 
locals  of  the  Guild  participate 
in  organizing  efforts  with  other 
unions?. 

31,719  Paying  Dues 

The  San  Francisco  newspaper 
consolidation  wiped  out  more 
than  400  Guild  jobs  and  the 
susiiension  of  the  Indianapolis 
Times  cost  another  200  jobs  in 
the  Guild  jurisdiction,  the  offi¬ 
cers  report,  yet  dues-paying 
membership  as  of  April  1  (the 
end  of  the  fi.scal  year)  stood  at 
an  all-time  high  for  that  date — 
31,544.  This  was  98  more  than 
the  previous  April  record  of 
31,446  in  1963. 

The  highest  membership  total 
in  Guild  history  was  31,749  in 
Decemlier,  1960. 

The  effect  of  the  New  York 
merger  on  Guild  membership 
“obviously  will  not  be  good,”  the 
report  advises. 

Commenting  on  organizing  ef¬ 
forts,  the  officers  remarked  on 
“indications  that  the  substan¬ 
tial  wage  gains  achieved  in 
Guild  contracts  have  stimulated 
interest  in  the  Guild  among 
workers  not  now  organized.” 

“High  minimums  in  the  larger 


cities  in  the  past,”  it  was  noted, 
“have  not  been  effective  in  cre¬ 
ating  organizing  interest  on 
medium  and  small  papers.  But 
money  improvements  in  the  last 
year  in  Guild  contracts  on  small 
and  medium  papers  are  creating 
interest  on  publications  of  simi¬ 
lar  size.  They  get  the  message.” 

The  largest  single  group  to 
come  into  the  Guild  in  the  last 
year  included  135  plant-wdde 
production  workers  at  El  Mundo 
in  Puerto  Rico.  This  brought  the 
Guild  unit  in  Puerto  Rico  to  433. 
A  contract  was  won  after  a  52- 
day  strike. 

b<200  Coal  Passed 

Recalling  the  establishment  of 
the  $100  w’age  goal  in  1946,  the 
Guild  leaders  commented  that 
locals  “experienced  in  fiscal  ’66 
the  best  bargaining  year  since 
1947.”  They  noted  that  the 
breakthrough  on  the  $200  wage 
goal  at  the  Washington  Post  in 
1965  continued  with  eight  more 
daily  newspapers  agreeing  to 
that  minimum  for  reporters  and 
display  advertising  salesmen. 
The  jiapers  are:  Washington 
Star,  New  York  Times,  New 
York  News,  San  Francisco  Ex¬ 
aminer,  San  Francisco  Chron¬ 
icle,  St.  Loiiis  Post-Dispatch,  St. 
Louis  Globe-Democrat  and  Oak¬ 
land  Tribune. 

The  1965  Guild  convention 
raised  the  goal  to  $270.  On  June 
8,  1968  the  third  of  three  $10 
step-ups  in  the  Washington  Star 
contract  provides  $210  for  re¬ 
porters  and  ad  salesmen.  The 
minimum  for  these  classifica¬ 
tions  will  go  to  $207  in  St.  Louis 
on  Jan.  1,  1968. 

A  $180  minimum  was  obtained 
in  Seattle. 

Sunie  Notable  Gains 

Other  “notable  gains”  recog¬ 
nized  in  the  ANG  reports  were: 

•  Upgrading  of  outside  ad¬ 
vertising  solicitor  at  the  Boston 
Herald-Traveler  to  parity  with 
display  salesmen — a  $22  raise 
for  the  want  ad  salesmen. 

•  A  $26.50  raise  for  outside 
classified  salesmen,  giving  them 
the  sale  raise  as  display  sales¬ 
men  to  maintain  their  relative 
positions  at  the  St.  Louis  Post- 
Dispatch. 

•  A  $51  increase  for  circula¬ 
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tion  supervisors  over  the  con¬ 
tract  term  at  the  St.  Louis  Post- 
Dispatch  to  give  them  parity 
with  reporters. 

•  Upgrading  of  many  posi¬ 
tions  at  the  Washington  Star, 
resulting  in  a  minimum  of  $246 
for  copy  desk  chief,  assistant 
news  editor,  principal  assistant 
city  editor  and  principal  assist¬ 
ant  national  editor. 

•  Increases  averaging  $11.87 
at  the  top  reporter  level  in  52 
two-year  contracts.  The  average 
raise  in  the  previous  year  was 
$11.14. 

Soidely  l)e!>k  Parity 

•  In  five  contracts,  parity 
with  reporters  was  established 
for  society  writers;  in  three 
more  contracts  the  differential 
was  narrowed.  At  Lansing,  the 
top  minimum  for  women’s  edi¬ 
tor  W'ent  from  $24  below  the 
reporter  top  to  $20  above  as  the 
result  of  a  $44  adjustment. 

Now,  in  32  of  134  Guild  con¬ 
tracts  covering  editorial  depart¬ 
ments,  women’s  section  reporters 
receive  less  than  the  city  desk 
reporter. 

Reviewing  gains,  the  ANG 
reports  159  contracts  with  Guild 
Shop  clauses,  171  provide  for 
dues  deduction,  184  give  four 
w’eeks  of  paid  vacation  or  better, 
180  have  night  job  differentials, 
174  contain  a  retirement  plan 
and  142  provide  over  30  weeks 
severance  pay. 

The  New  York  Times  was 
singled  out  for  mention  because 
of  its  agreement  to  set  up  a 
jointly-administered,  trusteed, 
funded  pension  plan.  Its  par¬ 
ticipation  in  tbe  ANG  Com¬ 
mingled  Fund  increased  the 
number  of  participants  to  16. 
The  Fund’s  pooled  assets  of 
$4.5  million  wdll  be  augmented 
by  the  Times’  contribution  of 
$50,000  a  month. 

8130.61  .Average 

In  a  computation  for  assess¬ 
ment  purposes,  the  average  top 
reporter  minimum  in  137  news¬ 
paper  contracts  was  calculated 
as  $150.61 — $5.16  higher  than 
the  average  as  of  April,  1965. 

The  ANG  collected  $524,918.19 
from  members  in  per  capita 
taxes  and  fees.  The  Defense 
Fund  reached  $1,174,841  on  July 
31,  1965  and  expenditures  of 
more  than  a  million  dollars  in 
fiscal  1965-66  nearly  doubled  the 
expenditures  in  the  previous 
year  and  second  only  to  the  $1.5 
million  spent  in  1963-64  during 
the  long  strikes  in  New  York 
and  Cleveland. 
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Union  Peeve 
Stops  Papers 
In  Atlanta 

Atlanta,  Ga. 

This  city  of  a  million-plus 
l)opulation  was  without  metro¬ 
politan  newspapers  July  9  and 
10  when  typesetters  of  the  At¬ 
lanta  Jovrnnl  and  the  Atlanta 
Constitution  refused  to  work. 

For  the  first  time  in  100  years, 
Atlanta  was  without  a  major 
newspaper. 

Suburban  dailies,  television 
and  radio  tried  to  fill  the  news 
pap.  Vendors  hawked  the  Mari¬ 
etta  Daily  Journal  and  the 
Athens  Daily  Xeu's  alonp  Peach¬ 
tree  Street,  and  the  city’s  three 
commercial  tv  channels  doubled 
the  time  piven  to  news  reports. 

At  issue  was  a  decision  by  the 
manapement  of  .\tlanta  News¬ 
papers  Inc.  to  dock  the  pay  of 
printers  who  were  late  return- 
inp  to  their  jobs  from  a  local 
union  meetinp  earlier  in  the 
week. 

Spokesmen  for  the  union  said 
they  felt  the  dockinp  was  dis¬ 
criminatory;  some  union  men 
were  docked  and  others  were 
not.  Work  stoi)ped  at  3:30  p.m., 
Thursday,  Jul.v  8,  when  shifts 
chanped. 

The  printei’s  opened  what  was 
called  a  “continuous  chapel  meet¬ 
inp’’  and  they  remained  around- 
the-clock  in  the  fourth-floor 
composinp  room.  They  were  told 
to  either  return  to  work  or 
leave  the  buildinp. 

No  other  crafts  union  involved 
itself  in  the  dispute. 

The  ANI  chapel  of  the  Inter¬ 
national  Typopiaphical  Union 
has  operated  without  a  contract 
since  September,  196.j,  and  nepo- 
tiations  have  pone  on  since  then. 

Jack  Tar\’er,  president  of  At¬ 
lanta  Newspapers  Inc.,  part  of 
the  Cox  Newspapers  proup, 
called  the  stoppape  illepal. 

ITU  President  Elmer  Brown, 
in  New  York,  ordered  the  men 
back  to  work.  He  sent  a  staff 
representative  to  help  settle  the 
dispute. 

■The  printers  returned  to  work 
late  Friday. 

Waitinp  for  them  was  the  ad 
and  news  copy  of  the  combined 
Sunday  editions  of  the  news¬ 
papers. 

Friday  editions  of  l)oth  papers 
had  been  missed,  and  Saturday 
editions  were  missed,  too,  so  that 
full  attention  could  be  piven  to 
the  multi-section  Sunday  paper. 

Atlanta’s  only  other  daily,  the 
Atlantn  Daily  World,  is  aimed 
toward  a  Nepro  readership.  It 
ipnored  the  disappearance  of  the 
larper  new'spapers. 


Worth  Bingham 


Vi  orth  Biii^liaiu 
III  INaiitiioket  Mishap 

IJobert  Worth  Binpham,  31,  a 
vicepresident  of  the  Courier- 
Journal  &  Loui.sville  Times  Co., 
died  here  July  12  after  suffer- 
inp  a  broken  neck  in  a  freakish 
accident. 

Binpham,  his  wife,  Joan,  and 
their  3-year-old  dauphter  were 
drivinp  alonp  a  narrow  road  to 
the  beach  when  his  surfboard, 
astride  the  rear  windows  of  the 
car,  struck  a  ))arked  Jeep.  The 
board  snapped  and  one  i)iece 
struck  him.  Mrs.  Binpham, 
ridinp  in  the  front  seat,  stopped 
the  car. 

Worth’s  younper  brother, 
Jonathan,  was  electrocuted 
March  7,  1961,  while  installinp 
wirinp  outside  the  Binpham 
home  in  Glenview,  near  Louis¬ 
ville. 

They  were  the  sons  of  Mr. 
and  Mrs.  Barry  Binpham.  A 
third  son,  Barry  Jr.,  is  assistant 
to  his  father,  i)re.sident  of  the 
company  which  i)ublishes  the 
Louisville  Times  and  the  Cour¬ 
ier-Journal.  Worth  held  a  simi¬ 
lar  position.  He  had  worked  for 
the  Minneapolis  Tribune  and  the 
San  Franeiseo  Clironiele  before 
joininp  the  Louisville  papers’ 
staff  as  a  political  reporter  and 
Washinpton  correspondent  in 
1960. 

Worth  was  educated  at  The 
Sorbonne  in  Paris  and  at  Harv¬ 
ard,  class  of  1954.  His  wife  and 
dauphter  and  an  infant  son, 
Robert  Jr.,  survive. 

• 

ITU  Files  Protest 

Elmer  Brown,  president  of 
the  International  Typopraphical 
Union,  this  week  sent  messapes 
to  President  Johnson  and  to  U.S. 
Senators  from  Connecticut  and 
Massachusetts  protestinp  the 
interstate  transportation  of 
“professional  strikebreakers”  to 
replace  union  printers  who  have 
been  on  strike  at  the  Norwieh 
(Conn.)  Bulletin  since  March  24. 


Judges  Cite  Gannett  Paper; 
Laud  Local  News  on  Page  1 


Boston 

“It  does  not  hesitate  to  invade 
its  front  pape  with  local  news,” 
said  the  judpes  in  citinp  the 
Camden  (N.  J.)  Courier-Post,  a 
Gannett  Newspaper,  for  peneral 
excellence  amonp  the  dailies  en¬ 
tered  in  the  annual  competition 
of  the  National  Newspaper  As¬ 
sociation. 

The  jui*>’  pave  .second  place  to 
the  Riverside  (Calif.)  Press, 
which  uses  the  “controversial 
six-column  format  without 
(lualm  on  a  i)leasant  front  pape.” 

“A  fearless  projector  of 
news,”  the  Denton  (Tex.) 
Rerord-Chronielc  won  third  men¬ 
tion. 

In  the  awards  announced  here 
this  week  at  NNA’s  annual 
meetinp,  top  honors  were  be¬ 
stowed  on  the  Birminyham 
(Mich.)  Eecentrie,  an  18,487- 
circulation  suburban  offset 
weekly,  which  received  seven 
jjlaques  in  the  various  catepories 
— peneral  excellence,  editorial 
pape,  use  of  pictures,  typop- 
rajihy,  classified  advertisinp, 
))i  omotion  and  advertisinp  ideas. 

Other  winners  of  excellence 
citations  amonp  the  weeklies 
were:  Palisadian-Post  of  Pacific 

Ad  Exeriilives  Named 
For  New  Cowles  Paper 

Robert  H.  Powell  and  R.  Cal¬ 
vin  Hawthorne  were  named  this 
week  as  advertisinp  director  and 
letail  advertisinp  manaper,  re- 
si)ectiv’ely,  of  the  daily  news- 
paj)er  which  Cowles  Communi¬ 
cations  Inc.  is  startinp  up  in 
Suffolk  County,  Lonp  Island, 
N.  Y. 

The  Cowles  office  also  said 
John  R.  Harrison  will  succeed 
Gardner  (Pat)  Cowles  III,  the 
publisher  of  the  new  paper,  as 
president  and  publisher  of  the 
Lakeland  (Fla.)  Ledger.  Harri¬ 
son,  a  vicepresident  at  the 
Ledper,  will  continue  to  serve 
as  president  and  publisher  of  the 
Gainesville  (Fla.)  Sun,  another 
CCI  property. 

W.  G.  Ebersole,  advertisinp 
director  and  peneral  advertisinp 
manaper  of  the  Sun,  has  been 
promoted  to  vicepresident  and 
peneral  manaper  of  that  paper. 
Tom  Hutson,  retail  ad  manaper, 
becomes  advertisinp  director. 

Powell  has  been  a  vicepresi¬ 
dent  and  advertisinp  director  of 
the  Lakeland  paper  the  past 
three  years.  His  replacement  at 
the  Ledper  is  J.  'T.  Ricketson, 
who  moves  over  from  Gaines¬ 
ville  w’here  he  was  classified 
advertisinp  manaper. 

Hawthorne  leaves  the  Pom- 
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Palisades,  Calif.,  Mount  Morris 
(Ill.)  Index  and  Bora  Raton 
(Fla.)  Xews. 

There  w’ere  2,806  entries,  a 
record  total,  for  the  33  cate¬ 
pories.  Roswell  S.  Bosworth  Jr, 
Bristol  (R.  1.)  Phoenix,  was 
chairman  of  the  judpes’  panel. 

Commentinp  on  the  Camden 
Courier-Post’s  ratinp  on  the 
criteria  for  judpinp,  the  panel 
noted:  “It’s  peneral  presentation 
was  most  pleasinp,  its  depart¬ 
mentalization  quite  complete,  its 
advertisinp  pleasinply  and  most 
obviously  remuneratively  ade¬ 
quate,  and  the  writinp  is  well 
done  under  the  pressure  of  daily 
j)ublication. 

“One  slight  weakness  is  an 
absence  of  local  columnists  or 
commentators  on  the  editorial 
pape  which  is  otherwise  strong 
in  every  respect.  .  .  .  Tricky, 
catchy  headlines  continually  add 
to  the  flavor  of  the  paper 
throuphout.” 

Honorable  mention  citations 
for  peneral  excellence  in  the 
Daily  Division  went  to:  Red¬ 
wood  City  (Calif.)  Tribune, 
Johnson  City  (Tenn.)  Press- 
Chnmiele,  and  Marshalltnm 
( Iowa )  T i mes-Republiean. 

pano  Beach  (Fla.)  Sun-Sentinel, 
owned  by  the  Tribune  Company 
of  Chicapo.  He  has  been  adver¬ 
tising  manager. 

• 

Journal  for  City 

Grand  Rapids,  .Mich. 

City  Manager  Henry  Nabers 
has  asked  the  city  attorney  for 
an  opinion  on  the  legality  of 
establishing  a  publication  that 
would  take  the  place  of  news¬ 
papers  for  the  publication  of 
official  proceedings.  The  city 
budget  this  year  allows  $41, .500 
for  official  notices. 

• 

Circ.  Promoter 

Seattle 

Robert  M.  Bradshaw,  circula¬ 
tion  director,  has  announced  the 
appointment  of  Richard  J.  Black 
as  circulation  promotion  man¬ 
ager  of  the  Seattle  Post-Intelli- 
geneer.  He  has  been  a  home 
delivery  supervisor  for  23  years. 
• 

Publisher  Dies 

Boston 

Frank  Marcucella,  65,  con¬ 
struction  company  president  who 
akso  heads  the  companies  that 
publish  the  Medford  Daily  Mer¬ 
cury  and  the  Malden  Evening 
News  in  the  Boston  area,  died 
here  July  11. 
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Newhouse  May  Enter 
Denver  Post  Suit 

Samuel  I.  Newhouse  is  an  house,  Hearst,  Whitney,  Cowles 
inteieste<l  party  to  a  lawsuit  and  John  Mullins)  had  shown 
which  involves  the  ownership  of  an  interest  in  buying  the  Post 
the  Denver  Post.  stock. 

Xwo  l)eneficiaries  of  the  In  addition,  the  beneficiaries 
Agnes  Reid  Tammen  trust  are  want  the  court  to  void  an  agree- 
asking  the  U.S.  District  Court  ment  made  June  7  among  Miss 
in  Colorado  to  void  a  recent  sale  Bonfils  and  the  two  banks  to 
of  Denver  Post  Inc.  stock  to  provide  for  pooling  their  shares 
Miss  Helen  Bonfils  which  gives  (more  than  two-thirds  of  the 
her  control  of  the  corporation.  Post  stock)  in  the  event  of  a 
(E&P,  July  2).  sale.  The  agreement,  it  is 

Charles  Goldman,  general  alleged,  recognized  that  the 
counsel  for  Newhouse,  .said  it  combined  shares  would  be  w'orth 
was  very  probable  that  the  New  more  than  the  respective  hold- 
York  publisher,  who  owns  a  15  ings  in  each  unit, 
percent  interest  in  the  Post,  The  agreement  was  for  one 
would  intervene  in  the  heirs’  year. 

case  or  begin  a  separate  action.  Al.so  the  complaint  states  that 

Goldman  also  declared  he  in-  there  was  a  “scheme”  in  exist- 
tended  to  ask  the  Federal  Com-  ence  since  19G0  to  prevent  a 
munications  Commission  to  in-  third,  party  not  as.sociated  wdth 
vestigate  a  series  of  Western  Helen  Bonfils  from  ever  getting 
Union  seiwice  mixups  that  de-  stock  control.  Miss  Bonfils  was 
layed  the  delivery  of  a  New-  quoted  as  having  said,  “New¬ 
house  offer  of  more  than  $25  house  will  never  get  another 
million  for  Po.st  shares.  share  of  Post  stock.” 

Bruce  R.  Rijjpey  of  Maryland  The  New  York  publisher  per- 
and  his  brother,  A.  Gordon  sonally  made  a  deal  in  June, 
Rippey,  of  Oklahoma  are  the  1!)(!0,  for  stock  owned  by  May 
plaintiffs  in  the  suit  filed  this  Bonfils  Stanton  at  a  price  of 
week  in  Federal  Court  at  Den-  ai)j)roximately  $.‘1,5  million.  The 
ver.  Their  mother,  Mrs.  Helen  14,721  shares  represent  a  little 
Crabbs  Rippey,  the  life  income  less  than  15  percent, 
beneficiary  of  the  Tammen 


tru.st,  lives  in  Denver  but  she  is 
not  a  plaintiff. 


Voting  Plan  Oiaiiged 


not  a  piamliit.  Another  act  that  is  under 

Bank  Is  a  Defendant  tjie  complamt  is  the 

adoption,  at  a  special  meeting 
Named  as  defendants  are  of  stockholders  July  7,  of  an 
Helen  Bonfils  Davis  (who  is  amendment  in  bylaws  eliminat- 
known  professionally  as  Helen  ing  the  cumulative  voting  of 
Bonfils),  the  Denver  United  stock.  This  would  thwart  any 
States  National  Bank  as  sue-  possibility  that  Newhouse  would 
cessor  trustee  of  the  Agnes  elect  one  of  the  three  directors 
Reid  Tammen  trust,  established  should  he  be  successful  in  buy- 
in  1942;  and  the  Denver  Post  ing  more  stock. 

Inc.  The  bank  also  is  designated  Shortly  after  Newhouse 
as  co-trustee  with  the  First  bought  the  Stanton  block  of 
National  Bank  of  Kansas  City  stock,  shares  held  by  the  Chil- 
of  the  F.  G.  Bonfils  trust  which  dren’s  Hospital  were  turned 
owns  about  22  percent  of  the  over  to  the  Denver  Po.st  Inc. 
Po.st  stock.  The  complaint  states  that  the 

Denver  U.  S.  National  became  corporation  paid  $5.1  million  for 
the  trustee  of  the  Tammen  in-  them  and  had  to  borrow  $3.3 
terests  when  E.  Ray  Campbell  million  to  cover  the  purchase, 
resigned  last  May  26,  according  Some  of  the  shares  were  then 
to  the  complaint  filed  in  court.  offered  to  an  employes’  trust. 

The  Rippeys,  as  remainder-  According  to  the  complaint, 
men,  claim  the  bank  sold  stock  representatives  of  the  Tammen 
to  Miss  Bonfils  in  June  at  a  trust  beneficiaries  protested 
price  of  $300  a  share  for  a  total  sale  of  shares  to  Miss  Bonfils. 

$5,311,394.61,  when  the  mar-  The  fiist  offer,  they  assert,  was 
ket  value  of  it  was  $8,852,324.35,  $260  a  share.  The  bank  valued 
rausing  a  loss  to  the  trust  of  the  stock  at  $313  and  a  sale  was 
$3,540,929.74.  made  to  Miss  Bonfils  at  $300. 

The  plaintiffs  want  the  court  This  acquisition  by  Miss  Bon- 
to  invalidate  the  sale  as  a  fils  was  announced  June  27  as 
kreach  of  fiduciary  trust  and  having  been  effected  June  22. 
kave  the  stock  offered  at  public  On  the  latter  date,  it  is  set 
auction  or  put  out  for  sealed  forth,  Newhouse  sent  telegrams 
kids.  They  assert  that  several  to  Miss  Bonfils  at  three  differ- 
persons  (Scripp.s-Howard,  New-  ent  addresses  and  to  each  of  the 
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banks  offering  $500  a  share  for 
the  pooled  interests. 

Because  of  mechanical  faults 
and  other  shortcomings  in  serv¬ 
ice  the  banks  failed  to  receive 
the  Newhouse  messages,  it  is 
alleged,  hut  one  was  delivered 
to  Miss  Bonfils  in  care  of  the 
Denver  Post.  The  banks  sub.se- 
quently  i-eceived  copies  of  the 
telegrams  a  day  late.  Notice  to 
this  effect  was  received  by  Gold¬ 
man  in  New  York  on  June  27. 

Miss  Bonfils  is  president  of 
Denver  Post  Inc.  and  a  major 
stockholder  in  the  First  Na¬ 
tional  Bank  of  Kansas  City. 

The  offer  by  Newhouse  for 
51,607.6  shares  came  to  $25,- 
803,800.  This  purchase  would 
have  given  him  almost  full  own¬ 
er. shi])  of  the  property. 


WJT  Now  Lacks 
Agreement  Only 
With  Pressman 

Agreement  on  a  contract  with 
the  mailers  of  the  International 
Typographical  Union  was 
reached  this  week,  leaving  only 
a  settlement  with  the  Press¬ 
men’s  Union  to  lie  achieved  be¬ 
fore  the  World  Journal  Tribune 
Inc.  could  start  publi.shing  its 
three  newsi)apers  in  New  York 
City. 

Mayor  John  V.  Lind.say  asked 
Anthony  J.  DeAndrade,  presi¬ 
dent  of  the  Pressmen’s  Inter¬ 
national,  to  come  to  New  York 
to  help  him  in  w’orking  out  an 
agreement. 

The  mailer’s  agreement  was 
announced  by  David  L.  Cole, 
the  Mayor’s  si)ecial  mediator 
who  has  been  on  the  job  since 
early  in  May  at  $1,000  a  week. 
Accord  has  been  reached  with 
nine  of  the  ten  unions,  includ¬ 
ing  the  newspaper  Guild,  which 
called  off  its  strike  July  6. 

Thomas  M.  Laura,  president 
of  Mailers’  Union  No.  6,  said 
the  agreement  provides  that  all 
189  men  previously  employed 
on  the  Herald  Tribttne,  the 
Journal  -  American  and  the 
Warld-Telegram  would  have 
jobs  on  the  new  papers  for  at 
least  90  days. 

• 

Pioliires  for  Poland 

An  agreement  has  been  signed 
l)etween  C.A.F.,  the  Polish  photo 
agency,  and  United  Press  Inter¬ 
national  for  the  supply  of  UPI’s 
newspicture  service  to  Polish 
newspapers  and  television  via  a 
permanent  Telephoto  line  from 
Frankfurt,  Germany.  UPI  will 
have  access  to  C.A.F.’s  national 
picture  coverage  for  use  outside 
Poland. 


Advertisers 
Want  Target 
Market  Data 


Detroit 

“Raw”  circulation  figures 
aren’t  enough  to  satisfy  the  de¬ 
mands  of  market  research  for 
a  major  advertiser. 

That  advice  was  delivered 
here  July  14  to  the  International 
Newspaper  Advertising  Execu¬ 
tives’  annual  conference  by  Rob¬ 
ert  E.  Britton,  senior  vicepresi¬ 
dent  of  MacManus,  John  & 
Adams  Ad  Agency. 

Addressing  his  remarks  to 
the  theme  of  accountability  for 
effective  advertising,  Britton 
said;  “Your  publishers  must  be 
willing  to  be  held  accountable 
for  messages  reaching  exactly 
the  numlier  and  kind  of  persons 
you  say  they  will  reach. 

“You  must  be  willing  to  be 
accountable  for  these  messages 
we  pieparo  with  so  much  toil 
and  trouble  really  being  ex- 
))ose(l  to  the  greatest  possible 
share  of  the  audience  you  as¬ 
sure  us  you  will  deliver.” 

I’lihlislirrs'  Expense 

Newspaper  publishers,  Brit¬ 
ton  said,  must  assume  the  addi¬ 
tional  expense  involved  in 
breaking  down  their  audiences 
into  the  target  market  groups 
that  the  adverti.ser  sets  up  as 
an  objective. 

The  agency  executive  defined 
the  challenge  to  the  newspaper 
business  as  follows: 

“This  responsibility  of  defin¬ 
ing  just  how  your  newspaper 
reaches  the  target  markets  or 
audience  chosen  by  the  agency 
is  not,  as  you  know,  a  simple 
task  with  a  one-dimensional  an¬ 
swer.  You  are  already,  with 
fair  accuracy,  spelling  out  the 
profile  of  the  number  of  house¬ 
holds  who  represent  your  cir¬ 
culation.  But  there  are  many 
other  areas  of  knowledge  about 
a  reader  that  really  help  define 
this  important  aspect  of  the  in¬ 
volvement  of  the  newspaper 
reader  by  age  or  sex  or  income, 
with  his  paper. 

“If  the  target  market  for  in¬ 
stance  might  be  young  males, 
say  30  years  of  age  and  under, 
to  fully  carry  out  the  account¬ 
ability  concept  it  will  be  neces- 
.sary  to  know  how  newspapers 
reach  this  young  man  and  with 
what  kind  of  involvement. 

“What  about  the  present  ad¬ 
vertising  content  of  newspa¬ 
pers?  Does  the  nature  of  some 
of  the  advertising  content  ac¬ 
tually  hurt  the  effectiveness 
that  can  be  expected  from  other 
advertising? 


I 


Newark  Star-Ledger  Wins 
Machine  Manning  Dispute 


An  independent  arbitrator  has 
ruled  in  favor  of  the  Xewnrk 
(N.  J.)  Star-Ledger  in  a  dis¬ 
pute  involving  the  manning  of 
two  new  M.A.X.  plate-casting 
machines. 

The  disagreement  arose  last 
February  (E&P,  Feb.  26)  when 
members  of  the  Newark  Stereo¬ 
typers’  Union,  Local  18,  refused 
for  two  nights  to  work  M.A.N. 
machines  at  the  newspaper’s 
new  plant.  This  development 
followed  six  weeks  of  discussion 
during  which  management  in¬ 
sisted  that  the  machines  had 
been  designed  for  operation  by 
one  man  while  the  union  called 
for  two  men  to  be  assigned  to 
each  ^I.A.N.  plate-caster. 

()ne  Man 

Upholding  the  newspaper’s 
prerogative  to  assign  one  man 
to  each  machine.  Justice  Harry 
Heher,  chairman  of  a  five-man 
arbitration  committee  at  Tren¬ 
ton,  N.  J.,  handed  down  its  de¬ 
cision  and  opinion  in  which  it 
was  stated: 

“The  Star-Ledger  Company 
has  determined  to  use  only  one 
journeyman  stereotyper  in  the 
operation  of  its  M.A.N.  machine; 
and  this  determination  is  pur¬ 
suant  to  the  Star-Ledger’s  man¬ 
agement  prerogative; 

“The  Star-Ledger’s  contract 
with  the  union  does  not  bar  this 
determination ; 

“The  Star-Ledger’s  shop  prac¬ 
tice  does  not  bar  this  determina¬ 
tion; 

“The  industry  practice  does 
not  bar  this  determination ; 

“This  determination  is  not  in 
violation  of  the  collective  bar¬ 
gaining  agreement,  but  is  in  full 
accord  with  the  essence  of  its 
provisions; 

“One-man  operation  of  the 
given  M.A.N.  machine  is  safe, 
efficient,  and  not  unduly  burden¬ 
some  on  the  single  stereotyper 
of  the  union;  and 

“One-man  operation  of  the 
M.A.N.  machines  is  proper,  valid 
and  effective  at  the  Newark 
Star-Ledger  plant,  and  in  keep¬ 
ing  with  all  reasonable  require¬ 
ments.” 

Inspection  Right 

During  the  course  of  the  arbi¬ 
tration,  the  union  argued  that 
“by  contract,  and  custom  in  the 
industry,”  the  union  and  its 
members  had  the  “right  and 
duty  manually  and  visually  to 
inspect  plates  cast  by  the  M.A.N. 
machine,  correct  remediable 
plate  defects,  reject  plates  found 
to  be  unsuitable  for  delivery  to 
the  pressroom,  and  mark  plates 
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found  to  be  satisfactory;”  a 
minimum  of  “two  journeymen 
stereotypers  is  required  on  the 
M.A.N.  machine  for  a  proper 
inspection  of  plates  and  for  safe 
and  efficient  operation;”  also 
that  the  union  “did  not  in  fact 
agree  to  relinquish  its  tradition¬ 
al  right  to  a  voice  in  manning 
stereotype  equipment.” 

The  union  also  made  mention 
of  what  it  deemed  to  be  “an 
undue  burden  placed  on  the 
single  operator,”  and  charged 
that  the  publisher  sought  to 
achieve  “this  drastic  reduction  in 
manning  from  four  to  one  not 
only  at  the  expense  of  the  union, 
which  stands  to  lose  ultimately 
three  employment  opportunities 
for  its  members  whenever  an 
M.A.N.,  ■with  its  automated  pot, 
is  installed,  but  also  at  the  ex¬ 
pense  of  the  lone  jouineyman 
assigned  to  the  machine,  who 
must  perform  a  multitude  of 
duties  in  a  minimal  period  of 
time,  and  of  a  sensitive,  compli¬ 
cated  and  expensive  piece  of 
machinery.” 

‘Irrelevant  (’.one«-pl' 

In  their  brief,  the  publishers 
attributed  the  union’s  jurisdic¬ 
tional  claim  to  “contrived  com¬ 
parison  of  dissimilar  plate-cast¬ 
ing  machines  to  the  Star- Ledger 
M.A.N.  machine,”  follow'ed  by 
“an  equally  irrelevant  concept 
of  ‘jurisdiction’,”  in  an  endeavor 
to  “establish  a  valid  analogy’ 
among  all  these  machines.” 

In  his  opinion.  Justice  Heher 
wrote:  “The  modern  technology 
embodied  in  this  M.A.N.  machine 
affords  visual  inspection  of  the 
plates  on  its  rotating  saddle 
without  need  to  manually  lift 
and  turn  it,  plates  which  no 
longer  require  the  severance  of 
an  equally  cumbersome  tail. 

.Automation  .Arhievenient 

“Such  is  an  achievement  in 
automation  that  is  open  to  use 
by'  all,  even  though  it  reduced 
the  prior  need  for  manpower. 
Economic,  social  and  individual 
interests  are  served  in  a  common 
cause  involving  basic  proprie¬ 
tary’  rights.  And  here  we  have 
a  serv’ice  that  may  be  assigned 
to  other  workers  not  operators 
of  the  particular  machine.  The 
question  is  ■w’hether  there  is  need 
for  such  service,  and,  if  so, 
w’hether  it  must  be  performed 
by  stereotypers  or  may  be  allot¬ 
ted  to  workers  of  another  union. 
At  all  events,  experience  has 
sho>\’n  beyond  question  that 
there  is  no  necessity  for  two 
stereoty’pers  to  serve  as  opera¬ 
tors  of  the  M.A.N,  machine.” 


J-Stuflent^  Father 
Of  5,  W'ins  Grant 

University  P.ark,  N.  M. 

A  student  journalist  at  New 
Mexico  State  University’,  James 
R.  (Dick)  Choquette,  has  been 
selected  recipient  of  the  first 
annual  Will  Harrison  Memorial 
Scholarship. 

Awarded  by’  New  Mexico 
Motor  Carriers  Association,  the 
scholarship  provides  the  recipi¬ 
ent  with  $400  for  one  academic 
year  and  is  awarded  only  to  a 
journalism  major  in  the  State  of 
New  Mexico. 

A  senior  at  State,  Choquette 
is  editor  of  the  university  stu¬ 
dent  newspaper.  Roundup.  An¬ 
other  of  his  activities  is  his  serv¬ 
ice  as  New  Mexico  Chairman  of 
the  Rocky  Mountain  Collegiate 
Press  A.ssociation. 

Following  graduation  from 
Aztec  High  School,  N.  M.,  in 
1956,  Choquette  attended  Fort 
Lewis  College,  Colorado,  as  a 
mechanical  engineer  major.  He 
then  left  school  to  work  in  oil 
fields  near  Aztec.  When  he  de¬ 
cided  to  return  to  college  in 
1963,  Choquette  came  to  NMSU 
as  a  journalism  major.  He  chose 
this  new  major  because  the  field 
of  journalism  gave  him  a 
“chance  to  do  something  crea¬ 
tive — to  interpret,  and  to  ex¬ 
plain.” 

When  he  completes  his  studies 
at  State,  Choquette  hopes  to 
work  for  a  newspaper. 

He,  his  w’ife,  Chris,  and  their 
five  children  reside  at  Las 
Cruces.  Choquette  is  the  son  of 
Mr.  and  Mrs.  Andrew  Choquette 
of  Miami,  Florida. 

• 

Dr.  Hall  Takes  Helm 
At  OSU’s  J-School 

Cou’MBt’s,  Ohio 

Dr.  William  E.  Hall,  appointed 
to  the  position  of  director  of 
Ohio  State  University’s  journal¬ 
ism  school  in  April,  took  up  his 
new  job  this  week,  coming  from 
the  University  of  Nebraska 
where  he  headed  the  journalism 
school  for  10  years. 

At  OSU  his  salary  is  $25,068 
a  year.  His  principal  aide  is 
Donald  L.  Ferguson,  26,  who  w’as 
Hall’s  assistant  four  years  ago 
as  a  senior  at  Nebraska.  As  ad¬ 
ministrative  assistant  and  in¬ 
structor  in  journalism,  Fergu¬ 
son’s  salary  is  $7,668  a  year. 

Hall  said  he  plans  to  travel 
over  the  state  in  August  to  meet 
newspapermen  and  to  discuss 
OSU.  He  advised  journalism 
teachers  that  he  will  seek  fac¬ 
ulty  opinion  on  all  major  sub¬ 
jects.  In  a  newspaper  interview 
he  said  his  idea  of  a  faculty 
member  is  a  working  journalist 
who  could  have  advanced  in  sal¬ 
ary  and  rank  if  he  had  stayed  on 
a  newspaper. 


Harding’s  Heirs 
Name  N.Y.  Times 
In  Letters  Suit 

COI.V.MBUS,  0. 

An  heir  to  the  late  President 
Warren  G.  Harding  has  filed  an 
amended  suit  for  $1  million  dam¬ 
ages  in  Franklin  County  Com¬ 
mon  Pleas  Court  against  the 
New  York  Times  Co.  and  a 
trustee  of  the  Ohio  Historical 
Society’. 

Dr.  Geirge  T.  Harding  III  of 
suburban  Worthington  sought 
damages  for  unauthorized  publi¬ 
cation  of  letters  from  Harding 
to  Mrs.  Carrie  Phillips,  wife  of 
a  Marion  merchant.  The  letters 
allegedly  show  Harding  and 
Mrs.  Phillips  had  a  love  affair. 

The  New  York  Timen  and 
Glenn  Thompson  of  Dayton, 
Ohio,  the  society  trustee,  were 
added  to  the  list  of  defendants 
by  the  amended  petition.  A  sim¬ 
ilar  suit  filed  July  29,  1964, 
named  Kenneth  W.  Duckett,  an 
employe  of  the  society,  Francis 
Russell,  a  Boston  historian,  the 
American  Heritage  Publishing 
Co.  and  the  McGraw-Hill  Pub- 
li.shing  Co. 

The  new  petition  claims  the 
Times  printed  parts  of  the 
letters  July  10,  1964,  under  the 
heading  “250  Love  Letters  from 
Harding  to  Ohio  Merchant’s 
Wife.” 

The  plaintiff  claims  the  story 
caused  extreme  humiliation,  em¬ 
barrassment,  mental  suffering 
and  anguish  to  the  Harding 
heirs. 

The  letters  were  di.scovered  by 
the  Ohio  Historical  Society  when 
it  catalogued  a  large  amount  of 
Harding’s  memorabilia,  turned 
over  to  it  by  the  Harding 
Memorial  Association. 

• 

Burke  Appointed 
To  Operations  Post 

Rochester,  N.  Y. 

John  J.  Burke,  production 
manager  of  the  tw’o  Gannett 
new’spapers  here,  has  been 
named  to  a  new’  position — assist¬ 
ant  to  the  director  of  operations. 

Robert  R.  Eckert,  director  of 
operations  of  the  morning  Demo¬ 
crat  and  Chronicle  and  the  eve¬ 
ning  Times-Union,  announced 
the  appointment. 

In  his  new  assignment,  Burke 
w’ill  supervise  new’sprint  pur¬ 
chase  and  delivery  for  the  two 
dailies.  He  also  w’ill  take  ovw  a 
number  of  duties  formerly  held 
by  Joseph  T.  Adams,  who  re¬ 
tired  recently  as  director  of 
operations  and  business  man¬ 
ager  of  the  Times-Union. 

In  addition,  Burke  will  be 
given  special  assignments. 
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174-Page  Centennial 
Crowns  Year  of  Work 


Scranton,  Pa. 

The  Scranton  Times  com¬ 
memorated  the  100th  anniver¬ 
sary  of  the  granting  of  a  char¬ 
ter  to  the  city  by  publishing  a 
Souvenir  Centennial  Edition  of 
174  metro  pages  in  addition  to 
the  regular  20-page  Saturday 
issue  on  July  2. 

The  combined  total  of  194 
pages  was  the  largest  issue  in 
the  histoi-y  of  the  Times,  an 
afternoon  i)ublication  which  will 
obsene  its  own  centennial  on 
July  25,  1970. 

To  facilitate  production  and 
delivery  of  the  combine<l  Cen¬ 
tennial  Edition  and  regular  Sat¬ 
urday  issue,  the  Next  Week 
tabloid  section,  a  Saturday  fea¬ 
ture  containing  television  logs, 
show  business  articles  and  col¬ 
umns,  movie  reviews  and  other 
related  stories,  was  published 
on  Friday,  July  1. 

Preliminary  planning  for  the 
Centennial  Edition  l)egan  more 
than  two  years  ago  under  the 
direction  of  Edward  J.  Lynett, 
Times  editor  and  publisher,  who 
died  last  Feb.  6.  Preparations 
continued  after  his  death  under 
the  direction  of  his  son,  Edward 
Jr.,  who  succeeded  his  father  as 
editor  and  ser\'es  as  co-publisher 
with  his  brothers,  George  V.  and 
William  R. 

Over-all  planning  also  was  di¬ 
rected  by  Frank  J.  Blewitt,  gen¬ 
eral  manager;  Edward  J.  Ger- 
rity,  managing  editor;  Edward 
J.  Donohoe,  city  editor;  Arthur 
E.  Morse,  advertising  manager, 
and  Joseph  M.  Luers,  promotion 
manager. 


tising  sales  force,  augmented  by 
Allston  Calhoun  of  North  Cai’o- 
lina  and  Paul  Leach  of  Philadel¬ 
phia,  advertising  salesmen  spe¬ 
cializing  in  such  editions,  began 
writing  advertisements  for  the 
supplement. 

In  12 

The  souvenir  edition,  keyed  to 
the  theme  of  the  city  centennial 
celebration — Scranton’s  GREAT 
Century — the  NEXT  100  Years 
— was  presented  in  12  sections 
dealing  with  specific  facets  of 
community  life  and  a  lead  sec¬ 
tion  with  a  full-page  two-color 
art  cover. 

Covers  of  the  12  inside  sec¬ 
tions  were  full-page  photograph 
layouts  dealing  with  the  section 
subject  and  were  geared  to  the 
present  and  future.  News  copy 
and  art  throughout  the  supple¬ 
ment  dealt  for  the  most  part 
with  historical  reviews.  A  no¬ 
table  exception  was  a  Page  2 
story  in  the  lead  section  by 
Rocco  L.  Campagna,  area  plan¬ 
ning  and  urban  renewal  con¬ 
sultant  w'ho  offered  a  “guessti¬ 
mate”  on  what  Scranton  would 
be  like  in  2066  A.D.  In  addition, 
several  aerial  photos  of  the  area 
included  architects’  concepts  of 
developments  in  the  planning 
stage  superimposed  on  the 
scene. 

Subject  titles  for  sections  fol¬ 
lowing  the  lead  section  were: 
The  City’s  Government,  Educa¬ 


tion,  The  City’s  Health,  The 
Spiritual  Life  of  the  People,  The 
Fabulous  World  of  the  Shopper, 
The  Leisure  Hours,  Sports, 
Communication,  Industry’  and 
Urban  Renewal,  Labor,  Fron¬ 
tiers  of  Freedom  (military)  and 
Transportation. 

The  color  page  of  the  lead 
section  and  the  photo  layout 
covers  were  the  work  of  John 
Mc.Andrew,  Wilkes-Barre  adver¬ 
tising  designer.  Photography’ 
was  by  Times  lensmen  Phillips 
Butler  and  Eugene  Refice. 

.411  copy  for  the  supplement 
was  handled  by  the  centennial 
editor,  who  also  selected  and 
))repared  art  and  cutlines  and 
directed  page  make-up  in  col¬ 
laboration  with  Charles  Wilson, 
Times  production  co-ordinator, 
who  laid  out  centennial  section 
advertising. 

36-44  on  Conlent 

Advertising  accounted  for  56 
percent  of  the  total  space,  and 
news,  44  percent  of  the  16,918 
inches  in  the  supplement. 

Intensive  preparation  of  the 
supi)lement  began  about  three 
weeks  before  publication  date 
and  continued  to  July  2  when 
the  lead  section,  including  the 
color  cover  and  a  full-page  color 
ad\ertisement,  ran  on  the  press 
simultaneously’  with  the  regular 
Saturday’  issue. 

The  first  portion  of  the  edi¬ 
tion  went  to  press  on  Wednes¬ 
day  night,  June  29.  Sections  also 
were  printed  on  Thursday  night, 
June  30,  and  Friday  night,  July 
1.  The  printed  sections  were  col¬ 
lated  in  the  main  circulation  of¬ 
fice  and  in  branch  offices  on  the 
nights  of  June  30  and  July  1  and 


all  day  on  the  date  of  publica¬ 
tion. 

More  than  75,000  copies  of  the 
centennial  edition  were  printed 
to  accommodate  the  regular  56,- 
500  subscribers  to  the  Times  and 
to  fill  mail  orders  which  have 
been  received  from  all  over  the 
United  States.  The  gigantic  task 
of  delivering  the  edition  to  the 
homes  of  subscribers  was  com¬ 
pleted  on  the  day  of  publication 
under  the  direction  of  Times 
Circulation  Manager  Joseph  L. 
Mahon.  Several  leased  trucks 
augmented  the  regular  Times 
fleet  and  additional  personnel 
was  hired  to  facilitate  delivery. 

Bound  copies  of  the  edition  are 
being  prepared  by  the  Times  and 
will  be  donated  to  schools,  col¬ 
leges,  the  county’  historical  so¬ 
ciety,  Scranton  Chamber  of 
Commerce  and  to  each  of  the 
three  centers  of  government  in 
the  city’ — the  Federal  Building, 
Lackawanna  County’  Courthouse 
and  Scranton  Citv  Hall. 


Ridcler^  Are  Hosts 
To  Newspaper  Group 

Herman  H.  Ridder,  publisher 
of  the  Long  Beach  (Calif.)  In¬ 
dependent,  Press-Telegram,  and 
Mrs.  Ridder  w’ill  entertain  the 
post-convention  tour  of  the  Na¬ 
tional  Newspaper  Association  at 
their  summer  home  at  Little 
Boar’s  Head,  Rye  Beach,  New 
Hampshire. 

Following  the  NNA  Conven¬ 
tion  in  Boston  a  group  of  about 
100  will  tour  Maine  and  New 
Hampshire.  The  group  will  be 
luncheon  guests  at  the  Ridder 
summer  home  on  Monday, 
July’  18. 


Times  Staff  Writer  Hany 
Mullen  was  named  centennial 
editor  and  began  preliminary’ 
preparation  about  one  year  ago. 
Staff  writers  w’ere  assigned  sub¬ 
jects  on  which  their  daily  assign¬ 
ments  had  made  them  w’ell  in¬ 
formed  and  began  research  for 
historical  reviews. 

Staffers  began  writing  arti¬ 
cles  last  April  and  these  were 
augmented  by  stories  gleaned 
from  the  files  of  the  Personal 
and  Pertinent  Column,  a  daily 
editorial  page  feature  for  more 
than  70  years.  The  column  deals 
rith  news  about  local  personali¬ 
ties  or  with  developments  in 
Scranton  or  elsewhere  which 
have  a  peculiar  interest  for 
Scranton  area  residents.  Several 
articles  also  were  written  by 
area  residents  who  are  experts 
in  varied  fields  of  interest. 

Meanwhile,  the  Times  adver¬ 


CIVIC  PRIDE  is  the  theme  of  the  Scranton  (Pa.)  Times  co-publisher,  starts  the  run  are:  Harry  Mullen,  Cen- 
with  a  174-page  edition  marking  the  city's  centennial  tennial  editor;  Frank  J.  Blewitt,  general  manager;  Forest 
observance.  The  Times  will  be  100  on  July  25,  1970.  Watkins,  pressroom  superintendent;  Joseph  Mahon, 
In  the  pressroom  as  Edward  J.  Lynett  Jr.,  editor  and  circulation  manager;  Charles  Wilson,  production  co¬ 
ordinator,  and  Arthur  E.  Morse,  advertising  manager. 
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Ws  Almost  a  Year  Since  LBJ 
Had  a  Formal  News  Conference 

fly  (ieorge  Fowler 


Washington 

As  the  Nation’s  Capitol  under¬ 
goes  its  annual  frying  in  the 
summer  heat,  Washington  news¬ 
men  are  simmering  over  an  up¬ 
coming  anniversarj-.  August 
will  mark  one  full  year  since 
President  Johnson  has  held  a 
regular,  formal,  press  confer¬ 
ence.  Add  to  this  the  Chief  Ex¬ 
ecutive’s  growing  irritation  at 
press  criticism  as  he  continues 
to  slip  in  the  polls  and  the 
“credibility  gap’’  question  and 
it’s  hard  to  imagine  the  situa¬ 
tion  cooling  off  with  the  chang¬ 
ing  of  the  leaves,  or  beyond. 

Most  reporters  refuse  to  write 
off  Johnson’s  abandonment  of 
the  regular  press  conference  as 
“a  question  of  style.’’  President 
Franklin  D.  Roosevelt,  the  cur¬ 
rent  President’s  hero  image  and 
a  man  very  much  like  him  save 
for  their  contrasting  back¬ 
grounds  and  personal  traits, 
held  two  regular  weekly  press 
conferences  before  the  war  and 
one  weekly  after  Pearl  Harbor. 

There  is  much  sincere  feeling 
— aside  from  the  ever  present 
barside  cracks — that  the  pass¬ 
ing  of  the  regular  press  confer¬ 
ence  cheats  the  press,  the  people 
and  the  President  himself.  It  is 
widely  felt  that  an  unnecessary 
breach  in  confidence  and  com¬ 
munications  has  been  created. 

Penalties  for  a  Name 

Granted  there  is  some  “sour 
grapes’’  mumbling  about  Mr. 
Johnson’s  habit  of  giving  exclu¬ 
sive  interviews  and  feeding  im¬ 
portant  leaks  and  trial  balloons 
to  favorites,  usually  well  known 
correspondents.  The  majority  of 
the  newsmen  do  not  covet  the 
same  degree  of  favor.  What  they 
want  is  an  opportunity  to  meet 
with  the  President  in  the 
orderly,  semi-formal  atmosphere 
afforded  by  the  regular  press 
conference. 

And  veterans  among  them 
realize  that  to  be  a  “name”  in 
the  Washington  press  corps, 
aside  from  affording  certain  in¬ 
side  opportunities,  may  also 
cause  one  much  harrassment 
and  even  embarrassment  from 
the  top.  This  year  Anthony 
Howard,  Washington  correspon¬ 
dent  for  the  London  Observer, 
reported  that  “The  syndicated 
columnists  have  so  far  been  the 
main  targets  of  Presidential  ire. 
I  had  not,  for  example,  been  in 
Washington  a  fortnight  before 
I  was  drawn  on  one  side  by  what 
is  known  here  as  ‘a  high  .source’ 
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and  solemnly  assured  that  Wal¬ 
ter  Liiipmann  was  ‘.senile’ — a 
diagnosis  which  those  who  have 
met  Mr.  Lippmann  know  to  be 
totally  absurd.” 

Regarding  the  Siw  York 
Timt'K’  bureau  chief,  Janies  Res- 
ton,  Mr.  Howard  wrote;  “Go  to 
any  Washington  dinner  party 
and  a  moment  arrives  when  the 
.Administration  spokesman  will 
lean  earnestly  across  the  table 
and  confide  that  ‘as  an  old 
newsiiaperman’  he  finds  nothing 
sadder  than  the  decline  in  Scot- 
tie  Reston’s  reputation.”  The 
English  newsman  concluded  that 
“it  is  hard  not  to  recognize  in  all 
this  part  of  a  concerted  plan  of 
professional  demolition  of  the 
President’s  press  critics.” 

.Asked  about  Howard’s  col¬ 
umn,  Reston  told  E&P:  “.All 
Presidents  put  it  to  their  press 
critics,  this  guy  maybe  a  little 
more  than  most.  I  know  that 
some  nasty  remarks  have  come 
from  there  (the  White  House 
circle)  but  that’s  par  for  the 
course.  I  know  at  times  Ken¬ 
nedy  said  some  more  vindictive 
things,  but  it’s  all  part  of  the 
give  and  take.” 

Reston,  questioned  about  his 
June  15  column  in  which  he  re¬ 
ferred  to  President  Johnson  as 
being  his  owm  press  secretary, 
said  simply,  “he  always  has 
been.” 

But  if  the  President  is  some¬ 
thing  of  a  one-man  show  re¬ 
garding  the  press,  it  is  generally 
felt  that  some  of  the  talk  about 
his  reaction  to  criticism  is  high¬ 
ly  inflated.  Every  once  in  a 
while  a  story  goes  the  roimds 
that  LBJ,  having  turned  purple 
over  a  correspondent’s  critique, 
called  the  poor  fellow  up  and 
drenched  the  telephone  lines 
with  prose  of  the  same  color. 

More  Available 

Of  this  one  Washington  vet¬ 
eran  said:  “It  must  be  conceded 
that  he  doesn’t  chew  one  out  for 
writing  criticism  of  him  the  next 
time  you  meet,  at  least  in  my 
experience  and  that  of  several 
others.  Instead  he  tries  to  ex¬ 
plain,  or  defend  himself;  in 
other  words  to  turn  a  critic  into 
a  friend  through  his  known  abil¬ 
ity  to  ingratiate.” 

Another  newsman  stated:  “.A 
big  thing  in  his  favor  regarding 
the  press  is  that  in  whatever 
form  he  chooses  to  see  us  he 
does  make  himself  more  avail¬ 
able  day  in  and  day  out  to  the 
White  House  ‘regulars’  than  any 


of  his  jiredecessors.  .At  least, 
you  see  him  in  action  and  have 
a  chance  to  study  him.” 

The  more  severe  critics  tend 
to  the  theory  that  Johnson  is 
acting  press  czar  as  well  as  act¬ 
ing  press  secretary.  Steve 
Early’s  highly  active  role  during 
the  Roosevelt  years  is  recalled 
by  longtime  obser\'er.s.  .And  it’s 
virtually  unanimous  among  vet¬ 
eran  correspondents  that  Eisen¬ 
hower’s  Jim  Hagerty  has  been 
far  away  the  most  influential 
and  effective.  When  Ike  was 
felled  by  his  1955  heart  attack, 
V’ice  President  Nixon  was  hand¬ 
ed  the  political  reins  by  the  ail¬ 
ing  chief,  but  Hagerty  was  en¬ 
trusted  with  the  mechanics  of 
running  the  White  House  and 
making  some  policy  statements 
at  his  discretion. 

And  although  he  was  not  one 
of  John  F.  Kennedy’s  inner  po¬ 
litical  braintrusters  — certainly 
not  to  the  extent  that  he  inti¬ 
mated  to  California  voters  dur¬ 
ing  his  ill-fated  1964  Senate 
campaign  —  press  secretary 
Pierre  Salinger  enjoyed  a  wide 
latitude  of  responsibility  and  the 
knowledge  that  he  was  press 
secretary  in  fact. 

The  figures  bear  out  the 
above.  Roosevelt  had  just  under 
1,000  press  conferences.  Truman 
held  well  over  300.  Eisenhower 
held  about  200  during  his  two 
terms,  and  John  Kennedy  aver¬ 
aged  one  every  two  weeks. 
Since  each  in  his  own  time  was 
the  busiest  and  most  burdened 
man  in  the  world,  it  follows  that 
the  press  secretaries  were  on  top 
of  things  with  these  many  con¬ 
ferences. 

Secretary  of  Record 

Perhaps  the  greatest  irony  re¬ 
garding  Johnson’s  press  rela¬ 
tions  is  that  one  of  his  most 
trusted  and  possibly  most  inti¬ 
mate  advisers — Bill  D.  Moyers — 
is  the  Presidential  press  secre¬ 
tary  of  record.  No  one  in 
Washington’s  sprawling  press 
corps  who  has  seen  Moyers  in 
operation  in  that  capacity 
doubts  his  ability.  But,  as  a 
White  House  regular  from  a 
large  Eastern  paper  put  it, 
“Moyers  doesn’t  want  the  job 
and  the  job  doesn’t  mean  a 
damn  anyway;  it’s  all  very 
spooky.” 

.Another  question  mark  is  the 
role — or  potential  role — of  dep¬ 
uty  press  secretary  Robert  H. 
Fleming,  a  former  Wisconsin 
newsman  and  television  execu- 


W’ith  Off-stage  Effects 

Down  at  the  LBJ  Ranch  in 
Texas  over  the  Fourth  of  July 
weekend,  the  President  had  a 
news  conference  in  his  favorite 
informal  style.  Even  some  noisv 
peacocks  got  into  the  act,  pro- 
viding  unusual  background 
sounds  for  television. 


tive.  In  appointing  Fleming 
last  Feb.  11  Johnson  stated:  “I 
am  appointing  Bob  Fleming  as 
deiiuty  press  secretary,  but  he 
will  be  my  press  secretary  from 
time  to  time,  as  well.” 

Regarding  Moyers,  the  Presi¬ 
dent  said  that  reporters  had  told 
him  “they  would  like  to  call  Bill 
the  press  secretary,”  and  “you 
can  call  him  press  secretary  if 
it  gives  you  any  thrill.”  It  is 
no  secret  that  Moyers  has  long 
sought  to  leave  his  current  post 
in  favor  of  an  Administration 
assignment  more  to  his  liking. 
It  now  appears  that  LBJ,  smart¬ 
ing  under  his  current  low  popu¬ 
larity  status  with  much  of  the 
press  as  well  as  the  public,  has 
kept  Moyers  on  for  some  fence 
mending  and  diplomatic  chores 
with  the  Fourth  Estate,  much  of 
it  in  the  background. 

But  selected  background  ses¬ 
sions  and  spontaneous  meetings 
with  the  press — such  as  LBJ’s 
recent  Saturday  “doubleheader’’ 
in  which  he  met  with  newsmen 
in  his  office  and  then  repeated 
the  performance  for  television 
cameras  in  the  White  House 
theatre — stimulate  rather  than 
diminish  the  thirst  for  the  con¬ 
ventional  conference. 

Reportedly  President  Johnson 
has  scoffed  at  this  desire  by  tell¬ 
ing  associates  that  newsmen 
need  24  hours  in  which  to  pre¬ 
pare  their  questions  and  that 
“the  experts”  —  correspondents 
thoroughly  grounded  on  key 
matters — are  miffed  at  missing 
a  chance  at  him  becau.se  of  the 
quickie  conference  calls. 

Fewr  .Are  ‘Regulars’ 

Unlike  the  House  and  Senate 
press  galleries,  for  instance,  the 
White  House  does  not  give  an 
official  count  of  how  many  re¬ 
porters  are  accredited  to  its 
press  room.  But  before  leaving 
as  press  secretary  in  1964 
Pierre  Salinger  estimated  that 
some  1,400  were  authorized  to 
pass  through  the  gates.  Yet  at 
any  given  time  no  more  than 
two  dozen  regulars  are  to  be 
found  waiting  at  the  Presiden¬ 
tial  press  office.  Few’  bureaus 
are  sufficiently  staffed  to  keep  a 
man  there  full  time. 

In  his  George  Polk  Memorial 
Lecture  delivered  at  Long  Is¬ 
land  University  last  March, 
(Continued  on  page  51) 
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A  ‘WEEKLY’  EVERY  DAY 

Local  News  Edition 
50  Miles  from  Home 

By  Joyce  Megginsoii 

The  Urcvurd  Scntincl-Star  is 
probably  the  biggest  operation 
of  its  kind  in  the  country.  It’s 
what  editorial  director  Blanton 
McBride  likens  to  “a  seven-day 
weekly” — “weekly”  because  it 
contains  almost  nothing  but  local 
news. 

The  Brevard  Sentinel-Star 
comes  in  a  package  with  its 
parent  Orlando  Sentinel-Star 
and  the  Orlando  papers  take 
care  of  all  international,  nation¬ 
al,  state  and  regional  stories,  as 
well  as  syndicated  features. 

Since  every  Brevard  subscriber 
and  newsstand  buyer  gets  the 
complete  package,  the  Brevard 
section  or  sections  can  thus  be 
devoted  entirely  to  local  news. 

The  only  syndicated  item  run¬ 
ning  in  a  Brevard  section  is 
Dorothy  Roe’s  column  which  ap- 


Jim  Akins,  better  known  as  "Jim  Rabbit,"  provides  inter-bureau 
service  for  ads,  copy,  pictures,  etc. 

Titusville — appears  at  all  four 
places.  In  addition  to  filing  over¬ 
all  stories,  TWX  is  also  used  for 
assignments  and  inter-bureau 
communication.  Composing  on 
TWX  is  discouraged  because  of 
the  pressure  to  compose  fast  so 
as  not  to  tie  up  the  machine. 

In  addition,  about  half  of  the 
stories  originated  in  Melbourne 
and  Titusville  come  over  the 
TWX  machine.  The  other  half 
is  delivered  via  Jack  Rabbit  or 
Jim  Rabbit.  All  Brevard  edition 
copy  from  Melbourne  and  Titus- 


cartoon  in  the  Sentinel  is  re¬ 
placed  in  the  afternoon  by  a  full 
color  photo.  In  fact,  both  papers 
are  using  more  color  photos 
lately  than  most  dailies  could 
ever  dream  of  using.  Color  is 
used  in  both  the  editorial  and 
women’s  sections  and  front 
pages  sometimes  contain  as 
many  as  7  color  photos. 

On  Sunday,  the  Brevard  Sen¬ 
tinel  and  Star  combine  into  one 
edition,  just  as  the  Orlando  Sen¬ 
tinel  and  Star  do. 

The  Brevard  edition  is  the 
largest  of  the  Sentinel-Star  Com- 
l)any’s  seven  editions  and  num¬ 
ber  of  Brevard  pages  runs  from 
12  to  40  or  50.  The  largest  single 
issue  has  been  70  pages.  Monday 
and  Saturday  sections  are  the 
slimmest,  while  Thursday,  Fri¬ 
day  and  Sunday  editions  are  the 


seat,  and  in  Melbourne,  at  the 
south  end. 

The  first  Brevard  section  was 
printed  on  June  30,  1954 — all 
four  pages.  Before  that,  one 
page  of  Brevard  news  was 
printed,  beginning  in  the  early 
50’s,  when  the  first  missile  was 
fired.  The  Orlando  Sentinel  was 
generally  circulated  in  Brevard 
since  1947,  and  the  Orlando  Star 
had  attained  general  circulation 
before  that. 

After  outgrowing  facilities, 
the  paper  moved  into  a  new 


“Jack  Rabbit”  runs  from 
Cocoa  to  Orlando  at  5:00  p.m., 
midnight  and  noon. 

Blanton  McBride  was  formerly 
Brevard  editor  before  he  was 
promoted  to  Brevard  editorial 
director  upon  the  death  of  gen¬ 
eral  manager  Charles  P.  Rowley 
several  months  ago.  At  the 
same  time,  advertising  manager 
Harry  Weller  was  promoted  to 
(Continued  on  page  50) 


Brevard  Sentinel-Star  building  at  Cocoa  cost  $330,000.  It  has  an  auditorium  for  public  use. 
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Appeal  Set 
On  Ad  Copy 
Ownership 

The  United  States  Circuit 
Court  of  Appeals  in  New  York 
City  becomes  the  scene  in  Oc¬ 
tober  when  the  Brattleboro 
(Vt.)  Reformer  will  once  ag’ain 
{a,ce  the  Brattleboro  (Vt.)  Town 
Crier,  a  giveaway  shopper,  over 
the  question  of  who  owms  the 
copyright  on  retail  advertising 
copy. 

The  Reformer  brought  civil 
suit  against  the  Towti  Crier  for 
copying  four  retail  ads  that  had 
originated  in  the  Reformer.  A 
federal  judge  in  Brattleboro 
ruled  that  the  copyright  did  not 
extend  to  advertisements  pro¬ 
duced  and  published  by  a  news¬ 
paper  where  there  is  no  agree¬ 
ment  between  the  advertiser  and 
the  newspaper  as  to  the  owner¬ 
ship  of  the  ad.  In  the  absence 
of  such  an  agreement,  the  Court 
held,  the  advertiser  and  not  the 
newspaper  owns  the  ad.  Thus, 
the  advertiser  can  cause  the  ad 
to  be  publi.shed  in  another  me¬ 
dium.  (E&P,  Feb.  12  &  26, 
1966.) 

James  L.  Oakes,  attorney  for 
Brattleboro  Publishing  Com¬ 
pany,  said  a  brief  is  being  pre¬ 
pared  and  will  be  filed  in  the 
Court  of  Appeals  before  the 
July  22  deadline. 

In  an  attempt  to  win  a  re¬ 
versal,  Oakes  .said  the  paper  will 
argue  that  newspaper  copyright 
law  does  not  differentiate  be¬ 
tween  editorial  and  advertising 
copy,  as  the  Di.strict  Court 
ruled,  except  when  the  advertis¬ 
ing  is  created  and  coi)yrighted 
by  the  adveitiser. 

In  other  developments,  the 
American  Newspaper  Publish¬ 
ers  As.sociation  board  of  direc¬ 
tors  has  authorized  its  general 
counsel  to  file  a  “friend  of 
court”  brief  in  the  case.  The 
Reformer  is  a  memlier  of  the 
association. 

The  Winmill  Publishing  Com¬ 
pany,  which  owns  the  Town 
Crier,  refused  to  con.sent  to 
ANPA  filing  an  a/n/ci/.s  curia 
brief,  but  the  U.  S.  Court  of 
Apiieals  granted  ANPA’s  peti¬ 
tion  to  intervene  in  the  case. 

• 

M<*('.oiirl  Joins  SEP 

CLE\’ELAND 
David  B.  McCourt  has  joined 
the  advertising  .sales  staff  of  the 
Saturday  Ere.uiny  Pofit  here. 
Previou.sly  he  was  national  ad¬ 
vertising  manager  of  the  Phila¬ 
delphia  Daily  Nctvs.  He  also 
was  as.sociated  with  the  Hearst 
Advertising  Service  and  the 
Baltimore  Neiva. 


Proinotioii,  Research 
Chiefs  Named  at  BoA 

Two  vicepresidential  appoint¬ 
ments  in  the  Bureau  of  Adver¬ 
tising,  ANPA,  were  announced 
July  15  by  Charles  T.  Lipscomb 
Jr.,  chief  executive  officer. 

Sandy  Thomson,  who  has  l)een 
general  promotion  director  at 
McCall's  magazine,  will  be  in 
charge  of  promotion  activities, 
effectiv’e  July  18.  Before  joining 
McCall’s  in  1959  he  worked  at 
Time  Inc.  A  native  of  Scotland, 
he  began  his  career  in  adver¬ 
tising  in  1938  as  art  director  at 
Derry  &  Toms,  a  London  depart¬ 
ment  store.  He  came  to  the  U.S. 
in  1948. 

Frank  E.  Orenstein,  who 
moved  to  the  Bureau  from  Mc- 
Cann-Erickson’s  Marplan  Divi¬ 
sion  in  1960,  is  being  promoted 
from  marketing  manager  to  di¬ 
rector  of  research.  From  1949 
to  1955  he  did  research  work  for 
the  State  Department’s  educa¬ 
tional  exchange  program. 
Earlier  he  worked  in  R.  H. 
Macy’s  corporate  research  de¬ 
partment  and  for  the  Market 
Research  Company  of  America. 


Retail  Sales  Aids 
For  Bureau  Papers 

Detroit 

Speaking  at  the  semi-annual 
convention  of  the  International 
Newspaper  Advertising  Execu¬ 
tives  here  July  14,  Dr.  Leo 
Bogart,  executive  vicepresident 
and  general  manager  of  the  Bu¬ 
reau  of  Advertising,  .said  the 
Bureau  is  producing  a  series  of 
retail  sales  aids  for  its  1,000 
members. 

The  material  will  include  a 
narrated  35  mm  strip-film  pre- 
.sentation,  a  desk-top  easel  pre¬ 
sentation  and  two  booklets.  The 
.strip-film  presentation  will  be 
available  about  Aug.  1  at  a  cost 
l)rice  of  $15  a  print.  One  free 
desk-top  easel  presentation, 
which  will  contain  features  pro¬ 
viding  for  local  application,  will 
l)e  furnished  all  Bureau  member 
newspapers  by  Aug.  25.  Addi¬ 
tional  copies  will  be  made  avail¬ 
able  at  cost  of  between  $5 
and  $7. 

The  leave-l>ehind  Ixioklets  will 
l)e  in  two  versions,  one  citing 
the  highlights  of  the  study,  the 
other  containing  complete  tables 
and  a  comprehensive  de.scrip- 
tion  of  the  research  project. 

The  sales  aids  are  based  on 
findings  in  the  consumer  study, 
“Projects  Four:  Dynamics  of 
the  Retail  Market,”  which  was 
made  for  the  Bureau  by  the 
Opinion  Research  Corporation 
under  the  spon.sorship  of  the 
Newsprint  Information  Commit¬ 
tee.  (E&P,  May  14.) 


Color  and  Coupons 

A  study  just  released  by  the 
A.  C.  Nielsen  Company,  Chi¬ 
cago,  shows  color  has  little  effect 
on  the  redemption  rate  of  cou¬ 
pons  that  appear  in  newspapers. 
The  rate  was  3.7%  for  black  and 
white  newspaper  coupons  and 
4.4%  for  color  In  Sunday  news¬ 
paper  supplements  color  coupons 
were  redeemed  at  the  rate  of 
3%,  compared  with  1.9%  for 
black  and  white. 

Ad  Agencies’ 
Net  Profits 
On  the  Rise 

Advertising  agencies’  net 
profits,  as  a  percentage  of  gross 
income,  continued  to  move  up¬ 
ward  in  1965,  according  to  a 
table  prepared  by  the  American 
Association  of  Advertising 
Agencies. 

For  incorporated  agencies,  net 
profits  after  taxes  av'eraged 
4.25%  of  gross  income  last  year, 
compared  with  4.23%  in  1964. 
As  a  percentage  of  billing,  net 
profit  averaged  81/100  of  1% 
compared  with  83/100  of  1%  in 

1964  and  55/100  of  1%  in  1963. 

Gross  income  is  the  total  of 

media  commissions,  plus  charges 
on  outside  purchases,  plus 
charges  for  inside  services.  By 
billing  is  meant  the  total  of 
media  space  and  time,  outside 
jiurchases,  and  charges  for  in¬ 
side  services,  as  billed  to  clients. 

Total  payroll  as  a  percentage 
of  gross  income  went  up  slightly, 
going  from  67.01%  in  1964  to 
67.14%,  the  first  increa.se  since 
1961.  The  1965  payroll  percent¬ 
age  is  the  second  lowe.st  for  the 
10-year  period  under  review;  the 
highest  was  70.30%  in  1958. 

While  the  rate  of  agencies’ 
payment  into  pension  or  de¬ 
ferred  profit-sharing  jilans  de¬ 
creased  slightly,  down  from 
1.98%  of  gro.ss  income  in  1965 
to  1.93%  in  1965,  the  4-A  states 
this  is  not  the  reason  for  the 
profit  improvement.  Sixty-nine 
percent  of  the  4-A  agencies,  it 
states,  increased  their  billings  in 

1965  over  1964. 

Western  Admen  Elect 

Winnipeg,  Man. 

R.  H.  Moscarella,  advertising 
director  of  the  Winnipeg  Trib¬ 
une,  was  elected  president  of  the 
Western  Daily  Newspaper  Ad¬ 
vertising  Managers’  As.sociation 
at  the  48th  annual  convention  at 
the  Banff  Springs  Hotel,  June 
27-29.  J.  F.  (iomrie.  Pacific 
Press,  is  the  new  vicepresident 
and  J.  M.  Mills,  Saskatoon  Star- 
Phoenix,  is  secretary-treasurer, 
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Objections 
To  Ads  Are 
On  Decline 

Objectionable  advertising  is  on 
the  wane,  according  to  the  Com¬ 
mittee  for  the  Improvement  of 
Advertising  Content. 

The  report  issued  this  week 
covers  the  Committee’s  work  in 
1964  and  1965. 

Complaints  lodged  with  the 
Interchange  fell  off  from  88  in 

1963  to  52  in  1964  and  55  in 
1965.  Of  the  total  of  107  com¬ 
plaints  received  during  the  two- 
year  period,  only  10  ca.ses  were 
judged  “serious”  by  the  com¬ 
mittee. 

The  Interchange  began  as  a 
Committee  of  the  .American  As¬ 
sociation  of  Advertising  Agen¬ 
cies  in  1943  and  was  joined  as  a 
cooperative  venture  by  the  Asso¬ 
ciation  of  National  Advertisers 
in  1960.  It  is  compri.sed  of  10 
executives  from  agencies  and  10 
from  advertiser  companies.  The 
chairmen  are  Roliert  T.  Colwell 
of  J.  Walter  Thompson  and 
Henry  W.  Lowe  of  Warner-Lam¬ 
bert  Pharmaceutical  Co. 

Figures  listed  in  the  report 
indicate  that  agency  people  sub¬ 
mit  complaints  most  frequently 
(nearly  tw’o-thirds  of  the  total); 
and  that  television,  magazine, 
newspaper  and  business  publica¬ 
tion  advertising  produces  more 
complaints  than  ads  on  radio, 
outdoor  and  transit  media. 

Criticism-^  by  M«'dia 

The  52  criticisms  received  in 

1964  and  the  55  criticisms  re¬ 
ceived  in  1965  were  spread  over 
the  media  as  follows: 

JOfli  1965 

Newspapers  16  13 

Television  16  H 

Consumer  magazines  15  14 

Radio  1  2 

Business  publications  6  10 

Transit  3  3 

Direct  mail  1 


The  report  noted  that  sex, 
violence  and  “suggestiveness” 
are  the  most  common  bases  for 
critici.sm;  that  complaints  about 
ridicule  of  patriotic  symbols,  re¬ 
ligious  lyeliefs  and  ethnic  char¬ 
acteristics  occur  regularly;  and 
that  complaints  about  disparage¬ 
ment  of  competitors  are  in¬ 
creasing,  although  still  in  the 
minority. 

As  a  result  of  the  Committees 
activities,  virtually  every’  ad 
which  has  been  judged  “serious 
since  1960  has  been  ■withdrawn 
or  rev’ised  on  the  basis  of  the 
recommendations  forwarded  to 
the  agency  and  client  involved. 

U  B  L I  S  H  E  R  for  July  16,  1966 
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‘Farm  Team’  Plan  Proposed 
To  Recruit  Ad  Salesmen 


By  John  B.  Lake 

AUvorlising  Diiwtor, 

Si.  IVl€‘r>liurp  aiul  Kvi 

It’s  with  a  great  deal  of 
pleasure  I  can  report  at  mid¬ 
year  that  the  state  of  our  busi¬ 
ness  is  excellent.  Media  Rec¬ 
ords  reflects  this,  with  all  cate¬ 
gories  ahead  of  last  year.  Al¬ 
though  there  are  some  soft 
spots,  almost  all  newspapers  in 
the  States  and  Canada  show 
good  gains.  Web'e  moving 
ahead  well  in  ROP  color.  Prog¬ 
ress  in  the  fidelity  print  fields — 
Hi-Fi  and  Spectacolor* — is  excit¬ 
ing. 

Even  our  old  fiuends,  the  Sun¬ 
day  comics,  is  coming  back 
strong  to  become  once  again  a 
respected  revenue  producer. 

Since  we  do  have  things  going 
well,  it  gives  us  the  opportunity 
to  creatively  approach  a  prob¬ 
lem  besetting  all  industry  and 
business — especially  ours.  I’m 
speaking  of  recruiting  and 
training  manpower. 

It  is  necessary  that  we  dedi¬ 
cate  ourselves  not  only  to  the 
task  of  finding  the  additional 
people  we  need,  but  also  to  em¬ 
bark  on  a  continuing  program 
rf  upgrading  our  present  sales 
staffs. 

New.spapers  are  finding 
they’re  locked  in  tough  com))eti- 
tion  for  available  talent.  It’ll 
come  as  no  news  to  you  the  pro¬ 
file  of  a  good  salesman  in  the 
communications  field  is  extreme¬ 
ly  similar  to  that  wanted  by’ 
Procter  &  Gamble,  IBM,  Stand¬ 
ard  Oil  and  other  industrial 
giants. 


filing  Iiidepeiideiil 

newspapers  involved  are  not  in 
direct  competition.  Only  the 
Dispatch  publishes  a  Sunday 
edition.  So,  for  the  purpose  of 
this  discussion,  most  conditions 
are  ideal. 

Surrounding  the  Columbus 
Dispatch  are  daily  newspapers 
in  Delaware,  Mount  Vernon, 
Newark,  Lancaster,  Circleville, 
London  and  Marysville.  All 
are  aggressive,  financially  suc¬ 
cessful,  under  good,  progressive 
management. 

What  this  plan  bolls  down  to 
is  that  the  Dispatch  would  work 
out  a  “farm  team”  program 
with  one  or  two  of  these  new.s¬ 
papers. 

Joint  Kecriiiliiig 

The  “farm  team”  and  “parent 
club”  would  do  their  recruiting 
jointly,  deciding  mutually  what 
they’  are  looking  for  in  the  way 
of  talent  and  how  much  they'^ 
are  prepared  to  pay.  Assum¬ 
ing  the  “farm  team”  could  not 
meet  salary  demands,  it  would 
be  up  to  the  “parent  club”  to 
subsidize  the  ditference  in  pay. 

Our  recruit  w’ould  report  to 
the  “farm  team”  and  receive  his 
training  under  a  program  de¬ 
signed  by  both  newspapers. 

Under  this  plan  we  would 
gain  many  plus  features.  Most 
important  is  the  fact  that  the 
inclu.stry  as  a  whole  would  be 
better  able  to  attract  a  continu¬ 
ing  number  of  top  people. 

Another  is  that  small  news¬ 


portunity  to  learn  the  import¬ 
ance  of  departmental  interplay. 

Another  bonus,  which  I  can’t 
prove,  is  that  we’d  be  getting 
more  eager  sales  trainees.  It 
seems  to  me,  with  these  people 
knowing  the  early  years  of  their 
careers  have  been  blueprinted 
for  them,  they  would  be  more 
eager  and  willing  to  learn,  be 
more  responsive,  apply  their 
knowledge  more  readily. 

Still  another  plus.  We  would 
not  lose  so  many  people  to  busi¬ 
nesses  outside  the  newspaper 
field  once  they’  knew  we  had  fu¬ 
ture  plans  for  them  .  .  .  that 
we  could  spell  out  those  plans. 

There’s  another  facet  to  this 
manpower  problem  that  should 
not  be  overlooked,  and  that  is 
the  expansion  programs  being 
carried  on  by'  all  of  our  cus¬ 
tomers. 

It  has  been  our  experience 
that,  with  the  manpower  drain, 
many  chains  have  had  to  dip 
more  and  more  into  their  re¬ 
serves  for  store  managers,  that 
the.se  people  are  much  younger 
and  moie  recent  to  the  retail 
field,  and  they  are  moved  into 
other  jobs  at  a  more  rapid  rate. 

Need  fur  Time  Tulilc 

With  this  situation,  it  be¬ 
comes  more  incumbent  on  us  to 
provide  the  best  possible  talent 
in  an  advisory  capacity  to  help 
these  retailers,  during  their 
formative  years,  learn  the  value 
and  proper  use  of  newspaper 
advertising.  Granted  that  they 
do  not  make  too  many  decisions 
in  overall  advertising  policy  or 
in  space  allocations,  but  they  do 


John  B.  Lake 


There  may  be  a  morale  prob¬ 
lem  on  the  smaller  paper  as  the 
word  is  bruited  about  that  the 
newcomer  is  in  a  status  other 
than  permanent,  that  his  begin¬ 
ning  pay’  is  greater  than  the 
pre.sent  staff  enjoyed  when  they 
were  beginners. 

The  latter  objection  can  be 
overcome  by  good  management. 
Candor  should  be  exercised.  Our 
goal  of  trying  to  attract  the 
best  for  the  future  of  our  indus¬ 
try  should  be  pointed  out  con¬ 
tinually’. 

A  Local  ElVorl 

Now  that  I’ve  offered  you  one 
workable  solution  to  the  man¬ 
power  problem,  let  me  tell  you 
what  we’re  doing  in  St.  Peters¬ 
burg,  using  a  program  easily 
adaptable  in  whole  or  part  by 
all  newspapers,  regai’dless  of 
size. 

We  go  after  the  high  school 
senior  and  college  freshman, 
figuring  if  we  can  get  them  in 
their  formative  years,  we  stand 
a  much  better  chance  of  keep¬ 
ing  them. 

This  summer  we  enrolled  28, 
with  17  on  the  editorial  side 
and  11  in  business.  Our  eleven 
are  assijmed  as  follows:  One  to 
electronic  data  processing;  1  to 
our  Public  Service  and  Promo- 


.Stilarv  .'<llb^i.^  «« 

years  of  produi 
We’ve  proven  we  can  work  men  they  ord 
together,  I  see  no  reason  why  we  ajiproach. 
can’t  do  an  out.standing  job  re-  We’d  be  g< 
cruiting  and  training.  much  more  knoi 

I  call  this  new  concept,  “Op-  all  facets  of  ne 
eration  Farm  Team,”  and  to  il-  tion.  I  don’t  h 
lustrate  I’m  going  to  a  geo-  salesman  on  i 
graphic  area  with  which  I  am  once  he  gets  Ic 
most  familiar — Central  Ohio,  needs  a  road  : 
'rith  Columbus  and  the  Coluni-  composing  rooi 
hun  Diapatck  as  its  hub.  department.  0 

Now,  it’s  not  my  intention  to  ei-ation,  he  woi 
put  my  old  friend,  Mel  Tharp, 

on  the  spot.  But,  as  I  said,  I  - 

am  familiar  with  the  area.  The 

(Part  of  a  report  given  July  AriVFRH 
II  before  the  International 
Newspaper  Advertising  Execu 
tires  meeting  in  Detroit.)  _ 
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papers  could  benefit  from  some 
years  of  production  from  sales¬ 
men  they  ordinarily  couldn’t 
ajiproach. 

We’d  be  getting  salesmen 
much  more  knowledgeable  about 
all  facets  of  newspaper  produc¬ 
tion.  I  don’t  have  to  tell  you  a 
salesman  on  a  larger  paper, 
once  he  gets  locked  in  his  job, 
needs  a  road  map  to  find  the 
composing  room  or  engraving 
department.  On  a  smaller  o^)- 
eiation,  he  would  have  an  op¬ 


have  a  voice  in  strategy  and, 
more  important  .  .  .  one  of 
these  days  they  may  be  back  in 
the  home  office  calling  the  shots. 

This  new  concept  is  not  with¬ 
out  pioblems.  The  biggest  one 
would  be  the  ability  of  two 
newspapers  to  get  together  and 
map  out  the  whole  undertaking, 
especially  the  time  table  for 
“move  up”  date.  It  would  have 
to  be  done  in  a  fashion  and  on  a 
schedule  acceptable  to  both  pa¬ 
pers. 


tion  Department;  1  to  Commer¬ 
cial  Photo;  2  to  National  Adver¬ 
tising;  2  to  Retail  Advertising; 
2  to  Classified  Advertising;  1  to 
Graphic  Arts;  1  to  Production. 

In  this  group  are  four  high 
school  seniors — two  from  local 
high  schools,  one  from  Colorado 
Academy,  one  from  Lawrence- 
v’ille;  a  senior  at  the  University 
of  Virginia  in  his  second  year 
of  training;  a  sophomore  from 
Duke  in  his  first  year  of  train¬ 
ing;  a  sophomore  from  David¬ 
son  in  his  first  year  of  train¬ 
ing;  a  junior  from  Duke  in  his 
third  year  of  training;  a  junior 
from  Florida  in  his  first  year. 

Most  of  these  people  are  from 
the  Tampa  Bay  area,  but  we  do 
attract  them  from  distant 
(Continued  on  page  18) 
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Official  Study  Divided 
On  Ad  ver  tising’s  V alue 


‘Farm  Team’  U*Haul  Finn 

points,  primarily  the  Middle 
West.  We  pay  them  from  $65  |  |4- 

♦  M'a£klr  dot'iAndino'  ^ i 


The  millions  of  dollars  spent 
for  advertisiiiR  and  sales  pro¬ 
motion  by  food  manufacturers 
and  retailers  is  viewed  in  the 
)‘eport  of  the  National  Commis¬ 
sion  on  F'ood  Marketing  as  hav¬ 
ing  little  consumer  value,  and 
as  a  contributing  factor  in  high 
food  costs. 

“The  substantial  costs  built 
into  the  price  of  food  as  a  result 
of  various  forms  of  .selling  ef¬ 
fort  are  an  important  fomi  of 
inefficiency  in  the  food  indus¬ 
try,”  the  Commission  states  in 
its  report,  “Food  from  Farmer 
to  Consumer,”  which  was  ine- 
-sented  recently  to  I’lesident 
Johnson  and  the  Congress.  It 
contained  a  recommendation 
that  consumer  grades  be  de¬ 
veloped  and  required  on  all  food 
))ackages  for  which  such  giades 
are  feasible  to  “reduce  the  ex¬ 
cessive  u.se  of  promotion,  thus 
contributing  to  better  perform¬ 
ance  of  the  food  industry.” 

The  only  function  of  adver¬ 
tising  considered  worthy  of  men¬ 
tion  by  the  Commission  in  the 
20.3-page  report  as  being  an 
“appropriate  charge  to  the  food 
bill”  were  ads  intended  to  pro¬ 
vide  consumers  with  information 
about  products  and  prices,  par¬ 
ticularly  in  the  ca.se  of  new 
products.  It  found  fault  with 
advertising  designed  to  persuade 
purchase  or  patronage  of  one 
product  or  company  among 
comparable  brands  or  firms. 

('onMini<'i>  Itenelil 

“Consumers  benefit  from 
knowing  what  products  are 
available,  where  they  are  for 
sale,  at  what  prices,”  the  Com¬ 
mission  reasoning  went.  .Adver¬ 
tising  used  as  a  competitive  tool, 
it  said,  does  not  “add  value  to 
goods  purchased  by  consumers,” 
although  the  costs  are  part  of 
the  bill. 

Five  members  of  the  Senate, 
five  members  of  the  House,  and 
five  members  appointed  by 
President  .Johnson  compri.se  the 
bipartisan  panel  whose  chairman 
is  Phil  S.  Gib.son,  retired  Chief 
Justice  of  the  Sujjreme  Court  of 
California. 

The  Senate  members  are; 
Warren  G.  Magnuson,  Wa.shing- 
ton;  Gale  W.  McGee,  Wyoming; 
Thurston  B.  Morton,  Kentucky: 
Roman  L.  Hruska,  Nebraska; 
and  Philip  A.  Hart,  Michigan. 

From  the  House  are:  Leonor 
K.  Sullivan,  Missouri;  Graham 
Purcell,  Texas;  Glenn  C.  Cun¬ 
ningham,  Nebraska;  Catherine 
May,  W'a.shington,  and  Benjamin 


S.  Ho.senthal,  New  York. 

President  Johnson  appointed 
the  following:  William  M.  Bat¬ 
ten,  chairman  of  the  board,  .1.  C. 
Penney  Co.;  Fred  J.  Marshall, 
farmer,  Minnesota;  Elmer  K. 
Kiehal,  dean.  College  of  .Agricul¬ 
ture,  I'niversity  of  ilissouri; 
and  .Albert  K.  Mitchell,  rancher, 
from  New  Mexico. 

Di.-sj-nlcrs'  Views 

Three  members  of  the  Com¬ 
mission,  Batten,  Hruska  and 
Morton,  rejected  the  majority’s 
criticism  of  advertising  and  pro¬ 
motion  as  being  an  “important 
form  of  inefliciency”  on  the 
grounds  that  advertising  is  an 
“im|)ortant  comi)onent  of  our 
competitive  economic  system.” 
Their  argument  against  the  ma¬ 
jority  view  ran  like  this; 

“It  (advertising)  developed 
and  giew  in  a  competitive  en¬ 
vironment.  It  is  a  necessary  tool 
for  stimulating  consumption  in 
our  economy,  in  which  consump¬ 
tion  has  become  the  fundamental 
characteristic  of  continuing  eco¬ 
nomic  progiess.  Both  the  theore¬ 
tical  and  the  practical  goal  of 
free  competitive  enterpri.se  is 
to  reduce  and  minimize  all 
forms  of  economic  inefliciency. 
.Since  advertising  is  indeed  a 
competitive  tool,  it  .seems 
strange  inversion  of  logic  to  ac- 
cu.se  it  of  fostering  inefliciency.” 

.As  for  the  recommendation 
that  the  government  develop  a 
.system  of  grading  for  all  foods, 
the  three  dissenting  members  of 
the  Commission  had  this  to  say: 

“Brand  names  —  and  brand 
l)roducers  have  provided  us  to¬ 
day  with  the  I’emarkable  array 
of  |)roce.s.sed  ])ackaged  conveni¬ 
ence  foods  that  are  so  sharply 
in  contrast  with  the  few  basic 
ingredients  from  which  all  fam¬ 
ily  meals  were  i)rej)ared  only  a 
few  decades  ago.  The  consumer 
grade  propo.sal  is  a  «levice  which 
is  admittedly  designed  to  pro¬ 
duce  standardization  and  admin¬ 
istrative  rigidity  and  all  without 
regard  for  consumer  preference. 
If  such  grades  .should  have  the 
effect  which  the  majority  desire 
and  ‘sen-e  to  leduce  the  exces¬ 
sive  use  of  promotion,’  the  re¬ 
sult  in  our  consumer-oriented 
economy  would  be  to  reduce 
competition,  not  increase  it.  But 
we  believe  that  you  cannot 
change  the  spots  of  competitive 
creatures  and  that  the  more 
likely  result  w'ill  be  increased 
advertising  and  sales  promotion 
to  offset  the  ‘etjualizing’  effect 
of  grading.” 


(Continued  from  pnffc  17) 

points,  primarily  the  Middle 
West.  We  pay  them  from  $65 
to  $85  per  week,  depending 
upon  the  number  of  years  in 
the  program  or  the  number  of 
years  engaged  in  higher  educa¬ 
tion. 

For  those  new  to  the  pro¬ 
gram,  the  first  .several  days  are 
devoted  to  orientation.  If  they 
are  to  be  in  sales,  we  get  them 
out  with  experienced  sales  peo¬ 
ple  as  .soon  as  possible  so  they 
can  take  over  as  vacation  re¬ 
placements. 

Trainees  Evaluated 

Toward  the  end  of  the  summer, 
all  trainees  are  evaluated  by 
their  supervisors  and  rated  in 
(name  areas  of  rating) — then 
appear  before  a  committee  to 
determine  if  they  are  to  receive 
.scholarship  money  for  the  up¬ 
coming  school  year.  Depending 
upon  these  evaluations  and  in¬ 
terviews,  those  who  qualify  are 
awarded  amounts  varying  from 
$500  to  $2300. 

.Another  thing  we’re  doing  in 
.St.  Petersburg,  which  certainly 
is  not  new  or  of  a  profound  na¬ 
ture,  is  looking  to  other  fields. 
Operating  on  the  premise  that 
we  can  take  any  qualified  sale.s- 
man  and  teach  him  the  intri¬ 
cacies  of  newspapers,  we  have 
so  far  successfully  relocated  a 
salesman  for  an  appliance  dis¬ 
tributor  who  has  ably  handled 
this  classification  for  the  past 
four  years;  a  department  store 
management  trainee  who  is 
showing  great  potential  as  a 
volume  i)roducer  after  six 
months.  We’ve  just  hired  a 
man  who  has  been  managing  a 
restaurant-cafeteria  and,  when 
he  goes  on  the  stieet  in  early 
October,  he  will  be  assigned 
that  category — a  very  import¬ 
ant  one  in  a  resort  city  such  as 
we  have. 

• 

6  Storer  Stations 
e  Katz  Agency 

Major  Market  Radio,  which  is 
being  established  in  New  York, 
will  represent  six  radio  stations 
owned  by  Storer  Broadcasting 
Co.  and  a  Los  Angeles  station 
in  the  Golden  West  Broadcasters 
group. 

.At  the  end  of  the  year  the 
Storer  stations  in  New  York, 
Philadelphia,  Cleveland,  Detroit, 
Miami  and  Toledo  will  switch  to 
MMR  from  the  Katz  Agency 
which  has  represented  them  for 
spot  sales  since  1939.  Storer  and 
Golden  West  will  have  a  minor¬ 
ity  interest  in  MMR,  the  prin¬ 
cipals  in  the  firm  being  Wilmot 
H.  Lo.see  and  Jerry  Gl.vnn. 


PORTL.\ND,  Ore. 

Beetle  Bailey,  famous  comic- 
strip  GI,  has  been  drafted  by 
the  U-Haul  Rental  System,  ac¬ 
cording  to  T.  M.  O’Donnell, 
ARCO.A  vicepresident  and  mar¬ 
keting  director. 

With  an  initial  $400,000 
budget,  the  co-op  campaign  with 
Ford  Motor  Company  is  .sched¬ 
uled  to  break  in  about  50  news- 
l)apers  in  more  than  20  states. 

Duane  Swanson,  president  of 
U-Haul’s  agency,  .A  &  M  As¬ 
sociates,  Inc.  of  Portland,  said 
Beetle  is  also  being  starred  in 
a  variety  of  mei’chandising  aids, 
including  a  12-page  comic  book. 

U-Haul  first  obtained  the 
Beetle  license  from  King  Fea¬ 
tures  Syndicate  over  a  year  ago. 
A  &  M  .Associates  has  been  plac¬ 
ing  the  comic-strip  ads  in  the 
Trmy,  Navy  and  .Air  Force 
Time.s  publications  since  Mav, 
1965. 

U-Haul  rentals  to  military 
personnel  rose  sharply  during 
the  i)ast  year,  and  in  a  recent 
survey  of  Times  readers,  60% 
identified  Beetle  Bailey  with  U- 
Haul  trucks,  trailers  and  sen- 
ices.  Based  on  that  campaign 
success,  U-Haul  decided  to  as¬ 
sign  Beetle  expanded  duties  in 
a  wider  theatre  of  operations. 

“U-Haul  has  a  valid,  though 
somewhat  comi)licated  story  to 
tell  a  lot  of  people.  We  feel  this 
is  the  best  way  with  the  avail¬ 
able  budget,”  stated  W.  Lee 
Tomerlin,  .A  &  AI  .Associates 
copy  director.  Tomerlin  origi¬ 
nated  the  advertising  method  for 
U-Haul  and  wrote  the  ads. 

Mort  Walker,  creator  of 
Beetle  Bailey,  drew  15  strips  for 
the  new  series  and  contributed 
several  .storylines.  A  &  M’s  art 
director,  Ray'  Robbins,  inserted 
U-Haul  equipment  into  the  ads 
and  completed  final  detailing.  He 
also  drew  the  original  13  ads. 
Other  agency  personnel  contrib¬ 
uting  to  the  effort:  Frank  Ash¬ 
ton,  media  director;  Robert  F. 
Bettendorf,  account  executive; 
and  Warren  Tyler,  production 
manager. 

The  U-Haul  Rental  System 
founded  in  Portland  in  1945,  is 
a  $50  million  a  year  corporation 
composed  of  32  independent  ren¬ 
tal  companies,  6  manufacturing 
affiliates  and  16  repair  facilities. 
Through  its  clearinghouse, 
ARCOA  Inc.,  U-Haul  rents  and 
leases  over  110,000  trucks  and 
trailers  through  8,000  dealers  in 
the  U.  S.  and  Canada. 
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Why  One  Salesman 
Lost  $40,000 -a- Year 

By  Stall  FinsiiP!*!*. 

('.AM.  I*r<n idfiii-o  (H.l.)  Jouriul-itulli'liii 


One  of  the  best-received  sub¬ 
jects  on  the  program  of  the 
ANCAM  convention  in  Detroit 
was  a  panel  comprised  of  a  trio 
of  classified  advertisers  repre¬ 
senting  Real  Estate,  Automotive 
and  Employment. 

Their  main  subject  was, 
“What  I  expect  from  a  Classified 
salesman  when  he  calls  on  me.” 
\ot  only  did  they  cover  this 
topic  better  than  most  CAMs 
would  in  their  own  training  .ses¬ 
sions,  they  also  contributed  in¬ 
teresting  obser\’ations  and  criti¬ 
cisms  from  all  over  the  lot. 

Less  than  three  years  ago, 
Don  Brondes,  owner  of  Brondes 
Ford,  Toledo,  was  a  big  tele¬ 
vision  buyer.  He  was  37th  in 
sales  among  about  100  Toledo 
area  automobile  dealers  and  in 
fourth  place  among  six  Ford 
dealers.  He  was  using  newspa¬ 
per  advertising  to  the  tune  of 
$1,000  a  year — and  that  $1,000 
was  spent  “reluctantly.” 
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.\t  the  time,  Brondes  was 
sure  “that  the  newspaper  didn’t 
know  anything”  and  “sure  that 
they  had  nolx)dy  working  for 
them  who  knew  anything”  and 
“about  as  unhappy  with  the 
newspaper  as  anybody  could  be.” 
Brondes  also  said,  “I  didn’t  like 
their  coverage  of  automobile 
racing.  I  didn’t  like  their  editor. 
The  fact  that  I  didn’t  even  know 
the  man  and  wouldn’t  even  know 
him  if  he  walked  into  the  room 
didn’t  make  any  difference  to 
me.  I  had  heard  about  him  and 
didn’t  like  him.” 

Today,  Brondes  is  “happily” 
spending  $50,000  a  year  in  news¬ 
paper  advertising,  most  of  it 
classified,  has  backed  off  from  tv, 
is  using  radio  to  a  very  limited 
degree  and  wondering  if  he 
shouldn’t  increase  his  newspaper 
budget  to  $100,000. 

Brondes  is  now  the  leading 
Ford  dealer  in  Toledo  and,  ac¬ 
cording  to  the  panel  discussion 
leader,  Joe  O’Shaugnessy,  CAM 
of  the  Chicago  (Ill.)  Sun-Times, 
the  largest  automotive  dealer  in 
the  Toledo  area. 

Why  these  drastic  changes? 
What  had  taken  place  in  that 
short  period  of  time? 

“Had  I  changed?”  asked 
Brondes.  “No — not  that  much. 
Had  the  market  changed?  No. 
Very  little.  Had  my  jiroduct 
changed  tliat  much?  No,  not 
that  much.  Had  the  newspaper 
changed?  No,  they  still  had  the 
same  editor.” 

The  only  complete  change  was 
that  the  Toledo  Blade  switched 
classified  .salesmen  on  the 
Brondes’  account. 

“I  now  get  what  I  expect,”  he 
.said.  “This  one  little  guy  in¬ 


creased  my  account  for  his 
paper  5,000%  in  less  than  28 
months. 

“You  know,  back  5,000% 
ago,  the  other  man  thought  all 
he  was  supposed  to  do  was  pick 
up  an  ad  if  I  called  in.  Here 
I  was,  the  largest  tv  advertiser 
in  the  field,  and  he  wasn’t  even 
calling  on  me!” 

“Hell,  he  was  no  salesman,” 
the  Ford  dealer  snorted.  “You 
could  have  replaced  him  with  a 
five-cent  stamp  and  a  plain  en¬ 
velope  and  I  could  have  mailed 
the  damn  ads  to  you!  It’s  ridic¬ 
ulous  to  think  of  how  I  was 
treated,  and  I  didn’t  realize  it 
at  the  time,  and  this  is  why  I 
hated  the  newspaper  and  every¬ 
thing  about  it,  because  he  was 
my  biggest  contact  with  the 
newspaper.” 

Brondes  then  listed  the  things 
he  gets  from  “The  Rifleman”, 
his  new  salesman,  “I  expect  to 
be  called  on  regularly.  I  think 
the  hour  that  he  calls  should  be 
somewhat  constant.  I  exjiect 
your  man  to  follow  up  on  my  ads 
— check  copy,  check  proofs,  read 
the  ad  when  it  comes  out  in  the 
paper.  Old  ‘don’t-give-a-damn’, 
who  used  to  call  on  me,  would 
send  out  the  proof  and  leave  it 
up  to  me.  This  doesn’t  work,  be¬ 
cause  about  newspapers  I’m 
stupid. 

“I  expect  this  man  to  talk 
mostly  newspaper  -when  he’s  in 
my  office.  That’s  the  only  reason 
he’s  there.  And  I  don’t  like  to  be 
turned  down  on  something  by 
the  simple  statement,  ‘It’s  paper 
IJolicy,’  He  has  to  find  out  about 
it  and  report  to  me  why  this 
policy  exists,  what  purpose  it 
has. 

“I  want  my  man  to  be  of 
normal  intelligence.  He  needn’t 
be  a  mental  giant.  Proof  of  this 
is  the  man  who  calls  on  me 
drives  a  Volkswagen;  so  he 
can’t  be  too  bright.” 

Sliiiiuliiliiig  Ideas  .Needed 

.Alger  F.  Quast,  owner  of 
Quast  Real  Estate,  Detroit,  with 
$15,000,000  in  annual  sales, 
pointed  out  some  of  the  short¬ 


comings  he’s  noticed  in  classified 
sales  operations. 

“Ideas  are  what  we  need  to 
stimulate  sales,”  he  said,  “and 
one  of  the  biggest  problems 
we’ve  had  with  classified  sales¬ 
people  is  just  complete  inexperi¬ 
ence.  With  one  newspaper,  we’ve 
had.  I’d  guess,  fourteen  differ¬ 
ent  peojile  call  on  us  in  the  seven 
years  we’ve  been  in  business, 
and  they  weren’t  even  sales¬ 
people.  They  were  order-takers 
and  ad  picker-uppers.  The  best 
job  is  being  done  by  the  tele¬ 
phone  girls. 

“For  the  most  part,  the  men 
who  have  called  on  us  have  had 
too  few  ideas,  have  been  brand 
new  in  the  business  and  have 
had  very  little  basic  instruction. 
I  think  these  young  men  are 
fine,  they  have  to  start  some¬ 
place,  but,  my  gosh,  let’s  have 
them  come  in  with  a  little  train¬ 
ing.  When  you  spend  $50,000  a 
year,  you  are  entitled  to  a 
LIT'TLE  something!” 

Morris  Cohen,  manager  of 
Snelling  and  Snelling,  'Toledo, 
listed  the  daily  routine  chore? 
that  must  be  properly  handled 
— promptness  and  reliability  in 
picking  up  copy,  checking  and 
correcting  copy  before  insertion, 
quick  service  on  credits,  careful 
reading  of  the  ads  when  they 
appear — and  then  detailed  some 
of  the  “extras”  that  go  beyond 
normal  duty. 

(ii-ncrale  Ideas 

“I  expect  my  salesman  to  gen¬ 
erate  new  ideas,  to  put  his  brain¬ 
power  to  w’ork  for  me.  I  want 
him  to  keep  me  abreast  of  classi¬ 
fied  in  other  newspapers  around 
the  country,  and  I  expect  him  to 
get  me  out  of  the  rut  of  being 
monotonous. 

“I  want  him  to  constantly 
bombard  me  with  suggestions 
and  criticism,  to  get  to  know  my 
busine.ss  intimately.” 

So,  there  w^e  have  it;  classi¬ 
fied  advertising  is  a  way  of  busi¬ 
ness  life  with  all  three  of  the 
paneli.sts  and  their  three  cate¬ 
gories  of  business  together  rep¬ 
resenting  possibly  75%  of  news¬ 
paper  classified  linage. 

Might  make  sense  to  hire 
better  people,  give  them  better 
training,  reward  and  motivate 
them  properly — and  keep  them 
right  in  classified  where  they 
would  very  likely  be  more  valu¬ 
able  to  the  newspapers  they 
.serve  than  anywhere  else. 

The  revenue  is  worth  protect¬ 
ing  and  enhancing.  It  ain’t  pea¬ 
nuts.  You  must  have  people  with 
you  who  can  improve  the  produc¬ 
tivity  and  profitability  of  these 
valuable  advertisers.  Some  of 
those  ads  in  the  back  of  the 
paper  are  pretty  small,  but  there 
are  lots  of  ’em.  And  they  do  add 
up. 


Written  with  character... 
competence. .  .color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 
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Monkey 


We  have  monkeys  In  our  latest  Copley  Productions  films,  “Expedition 
Borneo,”  “San  Diego  Zoo,"  and  “Scientific  Safari.”  You’ll  be  amused 
at  the  antics  of  these  charming  primates  and  amazed  at  the  many 
ways  they  serve  mankind. 

See  San  Diego's  world-famed  zoo.  See  thrilling  shots  of  Borneo  and 
African  wildlife. 

See  a  biomedical  engineer,  a  cardiovascular  psychologist,  a  behavorial 
physchologist,  a  surgeon,  and  a  hunter  on  safari  in  the  heart  of  Africa. 


All  Copley  Productions  films  are  in  color,  sound-on  film,  16mm,  and 
are  available  without  charge  to  educational,  civic  and  business 
organizations.  Please  direct  inquiries  to  the  nearest  Copley  Produc¬ 
tions  distribution  center: 


7776  Ivanhoe  Avenue,  La  Jolla.  California  /  434  Downer  Place,  Aurora.  Illinois 


29  th  Single  Rate 
Papers  in  Rockford 


U(K'KK0RI>,  Ill. 

Kockford  Newspapers  Inc.  be¬ 
comes  the  newest  member  of  the 
“sin>rle-rate”  fraternity  on  Sep¬ 
tember  1. 

According  to  E.  Kenneth 
Todd,  publisher  of  the  Morning 
Star  and  Rrgiitfcr  Keimblir,  a 
sinfjle  rate  structure  for  volume 
contracts  will  l)e  put  into  effect 
at  that  time  for  national  and 
local  advertisers. 

The  contracts  can  he  made  in 
combination  or  with  each  paper 
individually. 

Richard  G.  Lundpren,  adver¬ 
tising  director,  said  the  new  rate 
card  has  been  in  process  for  five 
years.  “It  involved  systematic 
adjustments  in  the  rates  for  our 
local  merchants,  concurrently 
with  steady  reductions  in  na¬ 
tional  rates,”  he  said. 

E&P  files  show  Rockford  to  he 
the  21>th  newspaper  to  formally 
announce  a  single  rate  plan  of 
.some  type.  The  other  papers  or 
groups  are  the  following: 

Bend  (Ore.)  Bulletin;  Brem¬ 
erton  (Wash.)  Sun;  Centralia- 
Chelinlis  (Wash.)  Chronicle; 
Charleston  (S.  C.)  Post  News  & 


Courier;  Chicago  Sun  Times  and 
Chieago  Daily  News  (when 
bought  in  combination  only) ; 
Kugcnc  (Ore.)  Register-Guard; 
Freeport  (Ill.)  Journal-Stand¬ 
ard;  Grand  Junction  (Colo.) 
Sentinel;  Grass  Vallcy-Ncvada 
City  (Calif.)  Union;  Holdredge 
(Xeh.)  Citizen;  Huntsville 
(Ala.)  News;  Ithaea  (X.  Y.) 
Journal;  Johnstown  (Pa.)  Trib¬ 
une-Democrat;  La  Grande 
(Ore.)  Observer;  Louisville 
(Ky.)  Courier-Journal  &  Times; 
Lee  Newspapers  of  Montana 
(when  bought  as  a  group) ;  Meri¬ 
dian  (Miss.)  Star;  Moses  Lake 
(Wash.)  Columbia  Basin  Her¬ 
ald;  Newburgh-Beacon  (X.  Y.) 
News;  New  Castle  (Pa.)  News; 
New  Haven  (Conn.)  Register 
and  Journal-Courier;  Peters¬ 
burg  (Va.)  Progress-Didcx; 
Plainfield  (X.  J.)  Courier-News; 
Rochester  (X.  Y.)  Times  Union 
and  Democrat  &  Chronicle 
(when  bought  in  combination 
only)  ;  Saratoga  Springs 
(X.  Y.)  Saratogian;  Trenton 
(X.  J.)  Times;  Wilmington 

(Del.)  News  Journal;  Woon¬ 
socket  (R.  I.)  Cull. 


.4  Well-Meaning  Ad 
Only  Starts  a  Rote 

Trenton,  X.  J. 

The  Trenton  Times  News¬ 
papers  ran  a  full-page  promo¬ 
tion  ad  that  may  be  the  first 
ever  to  have  started  a  “religious 
war.” 

On  June  30  the  Evening  Times 
printed  the  ad  urging  safe 
driving  over  the  July  Fourth 
weekend.  At  the  top  of  the  page 
was  the  familiar  tablet  with  the 
10  Roman  numerals.  Beside  No. 
()  was  written  “Thou  Shalt  Not 
Kill.” 

A  number  of  persons  on  the 
paper  pointed  out  that  No.  5  is 
the  “kill”  commandment.  Some 
phone  callers  said  the  same.  So 
in  the  next  edition  of  the  paper, 
the  words  were  written  by  No.  5. 

Frank  Tyger,  promotion  man 
for  the  Times,  l)egan  to  take  a 
royal  ribbing.  Tyger  said  his 
original  source,  a  Jewish  prayer 
book,  confirmed  he  was  right  the 
first  time.  A  couple  of  Trenton 
rabbis  backed  him. 

Fred  Burgner,  Times  man¬ 
aging  editor,  telephoned  the 
Catholic  Chancery  Office  and 
was  assured  that  No.  5  was  in¬ 
deed  the  “kill”  commandment. 
Thus  the  ad  remained  in  the  rest 
of  the  day’s  editions. 

To  confound  all  the  confusion, 
the  Catholic  office  pointed  out 
that  No.  6  is  the  “adultery”  com¬ 
mandment.  This  made  the  first 
edition  of  the  paper  especially 
provocative  because  the  bottom 
of  the  ad  said:  “Remember  the 
Fifth  Commandment  on  this 
Fourth  of  July  Weekend!” 


^R&A  XiUU  Staflfers 

New  York 
Ray  H.  Huhta,  formerly  with 
Johnson,  Kent,  Gavin  &  Binding, 
has  joined  the  Nelson  Roberts  & 
-Associates  office  in  New  York 
headed  by  Malcolm  C.  Smith, 
eastern  sales  manager.  Michael 
T.  Malone  is  an  addition  to  the 
NR&A  Los  Angeles  sales  staff, 
announces  Nelson  Roberts  Jr. 


in  tenty *  the  t  is  small,  but . . . 

inTeletype 

it*s  always  a  cap... 


because  Teletype  is  a  registered  trade¬ 
mark  identifying  Teletype  Corporation 
products— and  used  correctly  only  as  an 
adjective,  as  in:  “Send  it  on  the  T eletype 
machine.”  Never  just,  "Teletype  it.” 


PARK  ^ 
ROW 
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SERVICE 


Inventory  Shows 
Sales  Potential 
For  Dishwashers 

Philadelphia 

Only  lo.S^o  of  the  1,733,000 
households  in  the  Lielaware 
Valley  market  own  an  automatic 
dishwasher,  indicating  a  wide- 
open  potential  for  any  manufac¬ 
turer  of  dishwashers. 

(Some  makers  must  have 
already  stepped  into  this  vir¬ 
tually  untapped  market  potential 
becau.se  only  11.6%  of  area 
households  owned  this  type  of 
kitchen  convenience  a  year 
l)efore.) 

Conversely,  while  just  about 
everylK)dy  owns  a  refrigerator 
these  days,  some  42.2%  of  those 
owned  by  Delaware  Valley  resi¬ 
dents  probably  w’ere  purcha-sed 
during,  or  before,  ly.oT.  This 
amount.s  to  a  giant  replacement 
market  i)otential  of  731,00(1 
units. 

The  Philadelphia  Inquirer’s 
“1966  Brand  Inventory  of 
Household  Durable.s”  also  in¬ 
cludes  information  about  owner¬ 
ship  by  brand  and  the  number 
of  each  of  17  durables  pur- 
clia.sed  every  year  since  1957. 
Point-of-  })urcha  sc  i  n  f  or  mation 
for  12  different  types  of  retail 
outlets  is  an  added  feature  of 
this  1966  study. 

The  following  products  are 
inventoried:  air  conditioners, 
automobiles,  boats,  clothes 
dryers,  dishwashers,  electric 
irons,  (dectric  mixers,  electric 
langes,  electric  toasters,  gas 
ranges,  household  freezers,  out¬ 
board  motors,  |)ower  lawn 
mowers,  refrigerators,  television 
sets,  vacuum  cleaners  and  wash¬ 
ing  machines. 

The  tabulations  for  brand 
ownershi))  also  gave  the  number 
and  percentage  of  daily  and 
Sunday  newspaper  households 
irossessing  these  durables. 

The  “1966  Brand  Inventory” 
provides  manufacturers,  distrib¬ 
utors,  retailers  and  advertising 
agencies  with  a  useful  guide  to 
sales  i)otential  in  Delaware 
Valley. 

Copies  are  available  at  the 
office  of  any  Inquirer  advertising 
representative  or  may  be  ob¬ 
tained  by  writing  the  Philadel¬ 
phia  Inquirer  Research  Depart¬ 
ment,  Philadelphia,  Pa.  19101. 


TELETYPE 
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150  Broadway,  New  York,  N.Y.10038 


Baltimore  Salute 

iatUrCS^^^I  An  edition  of  the  Af ro-.Ameri- 
your  I  saluting  Baltimore,  U.S.A. 

___|_  ran  to  96  pages  and  sold  for  25f 

a  copy.  The  regular  price  of  the 
semi-weekly,  which  will  mark  i^ 
»  York.  N  Y 10038  anniversary  next  year,  is 
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Metro  SAN  JOSE  has  919,898  people  and  an 
average  income  of  $10,129  per  taxable  return 

Even  traditionally  wealthy  San  Francisco 

can’t  compare  in  [XJpiilation  or  quality  income  with 
fast  growing  Metro  San  Jose  (Santa  Clara  County). 

The  California  Franchise  Tax  Board  report  for  the 
income  year  1964  shows  75,958  returns  of  S  10,000 
and  oyer  from  Metro  San  Jose  —  21\°Jo  more  than 
from  San  Francisco.  In  addition  Metro  San  Jose  leads 
all  major  Northern  California  Counties  in  number 
of  returns  reporting  $15,000  and  o\'er, 

YOU  CAN  SELL  THIS  BIG  POPULATION - 
HIGH  INCOME  MARKET  ONLY  THROUGH  THE 
PAGES  OF  THE  SAN  JOSE  MERCURY  AND  NEWS 

Mercury  &  News  circulation  growing  every  month! 

Daily  now  189,486  —  Sunday  180,900 


‘'Tlii!'  Vt  eek’  Designed 
Fur  instant  Reading' 

The  July  10  issue  of  This 
M’cefc  magazine  culminated  a 
six-month  typographical  and 
editorial  face-lifting.  The  sup¬ 
plement  has  a  newly-designed 
cover  and,  following  a  new  edi¬ 
torial  formula,  its  contents  are 
“capsulated”  into  shorter  fea¬ 
tures  and  articles. 

The  logotype  is  on  the  right 
and  is  in  a  new  style  type  be¬ 
tween  red  and  blue  bars.  Space 
for  the  distributing  newspapers’ 
logotype  is  on  the  left.  “Words 
to  Live  By”,  which  ran  for  many 
years  on  page  2,  are  now  on  the 
cover,  in  shorter  form.  The  red- 
white-and-blue  colors  tie  in  with 
This  Week’s  “For  a  Better 
.America”  theme. 

Editor  John  J.  O’Connell  re¬ 
cently  explained  the  changes  to 


the  magazine’s  44  publishers, 
saying,  “This  is  a  time  for  ‘in¬ 
stant  reading’.” 

• 

Piit!i  and  Calls  Get 
Newspaper  Assist 

San  Francisco 
Puts  and  calls  will  be  ex¬ 
plained  in  newspaper  and  finan¬ 
cial  publication  advertising 
placed  for  Filer,  Schmidt  &  Co., 
Inc.,  by  Albert  Frank-Guenther 
Law,  Inc. 

Copy  describing  the  little- 
known  options  to  buy  and  sell 
securities  will  appear  in  a  five- 
month  campaign.  The  advertis¬ 
ing  will  use  Herbert  Filer’s  book. 
Understanding  of  Put  and  Call 
Options.  A  paperback  printing 
of  this  book  is  being  published 
in  conjunction  with  the  ad  cam¬ 
paign. 


FREE  ADS  PAY  OFF 

Nearly  1100  youngsters  from 
8  through  17  took  advantage  of 
the  San  Jose  (Calif.)  Mercury 
and  News’  Tenth  .Annual  Free 
Kids’  Classified  ad  section. 

The  free  four-line  ads,  which 
are  in  addition  to  name,  address 
and  telephone  number,  ran  for 
four  days  and  filled  more  than 
three  pages  in  the  Mercury  and 
News. 

This  year  continued  the  trend 
toward  more  ads  seeking  sum¬ 
mer  work  for  fewer  in  the  “sell 
&  sw’ap”  category. 

For  the  last  four  years  the 
Mercury  and  News  have  sent  out 
questionnaires  to  a  random 
sample  of  200  of  the  youthful 
advertisers  to  find  out  how  well 
they  did  in  obtaining  jobs. 

The  16  and  17-year-olds  did 
the  best  with  55.9%  obtaining 
w'ork. 


Sealtest’s 
Hi-Fi  Ads 
Get  Results 

The  unprecedented  Sealtest 
Hi-Fi  campaign  came  up  to  the 
halfway  mark  this  week  with  an 
impressive  list  of  accomplish¬ 
ments  to  its  credit. 

•  New  distribution  has  been 
gained  in  more  than  1.700  stores 
w’here  it  previously  had  no  rep¬ 
resentation. 

•  More  than  408,000  entries 
were  received  in  response  to  the 
“Good  Eating”  sweepstakes  con¬ 
test. 

•  A  study  made  by  Sealtest’s 
Market  Research  Department 
showed  that  after  one  week  the 
Hi-Fi  ad  for  Cherry  Vanilla  ice 
cream  created  10%  more  con¬ 
sumer  awareness  than  a  similar 
multi-media  introductory  cam¬ 
paign  for  Triple  Checkerboard 
after  two  weeks. 

Stair  Menib«‘r!t  Buy 

On  top  of  all  this,  Sealtest  was 
heavily  merchandised  by  news¬ 
papers  and  their  own  salesmen. 

Some  of  the  things  done  by 
newspapers  were  as  follows: 

The  Youngstown  (Ohio)  Vin¬ 
dicator  staff  was  sent  out  to  the 
local  stories  in  town  to  buy 
S'altest  ice  cream  ...  the 
Peoria  Journal-Star  mailed  out 
copy  of  a  Sealtest  Hi-Fi  ad  and 
a  covering  letter  enclosed  in  an 
empty  milk  carton  to  buyers 
and  treated  them  to  a  free  din¬ 
ner  and  presentation  ...  the 
Baltimore  Sun  presented  major 
grocery  chain  buyers  with  ice 
cream  scoops  .  .  .  the  Detroit 
Free  Press  delivered  a  sampling 
of  Sealtest  cheese  products  in  a 
picnic  cooler  to  29  store  buyers 

PerKonal  Calls 

I  .  .  .  advertising  staff  members 
I  of  the  Lansing  State  Journal 
'  made  personal  calls  on  the  wives 
i  of  the  15  top  food  buyers  .  .  . 
the  New  York  Post  gave  wives 
of  a  dozen  buyers  a  pound 
\  cylindrical  container  of  three 
i  Sealtest  cheeses  wrapped  in  a 
'  Hi-Fi  ad  and  tied  with  a  red 
j  ribbon  and  bow  on  St.  Valen¬ 
tine’s  Day  .  .  .  the  Bangor  Daily 
I  News  helped  set  up  in-store  dis¬ 
plays  and  treated  the  branch 
manager  to  a  tour  of  the  news¬ 
paper  plant  one  evening. 

The  Bureau  of  Advertising, 
ANPA,  has  produced  a  12-page 
newspaper  describing  the  N.  W. 
Ayer  &  Son  campaign  of  the 
Sealtest  Foods  Division  of  the 
National  Dairy  Products  Corpo¬ 
ration.  Thousands  of  copies  are 
being  run  off  for  use  in  the 
trade. 


Icl  rather  switch...than  fight! 


no  FILM  PROCESSORS  MAKE  THE  DIFFERENCE 


More  and  more  camera  men  are  switching  to  clean,  fast  LogEflo®  film 
processing  —  and  are  no  longer  fighting  the  headaches  of  hand  develop¬ 
ing  and  drying.  At  the  same  time,  they  know  they  can  count  on  consistent 
high  quality,  film  after  film  after  film.  ■  The  man  in  the  office,  too,  knows 
that  even  when  business  is  slow  each  film  is  costing  him  less  because  of 
reduced  processing  time,  lower  chemical  costs  and  smoother  work  flow. 
■  Would  you,  too,  rather  switch  than  fight?  Then,  switch  to  LogEflo  —  the 
most  widely  used  processor  for  quality  halftones.  Write  us  now  for  tech¬ 
nical  brochure  SE-20C  —or,  better  yet,  call  your  local  LogEflo  dealer  today. 


Xlogifronics /na 


500  EAST  MONROE  AVENUE.  ALEXANDRIA.  VIRGINIA  22301  (AREA  CODE  703)  836-S180i 
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Serving  the  HUB  of  Florida's  Fabulous  Groivth  Area 


The  Palm  Beaches 

Where  your  advertising  dollars  work  the  year  around. 
America's  1 2th  fastest  growing  metro  market.* 


A*  ^ 


i'll  - - o..i;*iea 


\n  Iktea 
Grovrth 


^•«ica\  S^orm 


*  Source: 


Palm  Beach  Post  &  Times 

Division  of  Perry  Publications,  Inc. 
national  n‘|)rrs(‘n(ali\ 

JOHN  H.  PERRY  ASSOCIATES,  INC. 

1 9  W.  44th  St..  New  York,  N.Y..  1 0036 

•  Chicago  •  Atlanta  •  Detroit  •  Los  Angeles  •  San  Francisco  •  Coral  Gables  •  West  Palm  Beach 
1966  SM  Survey  of  Buying  Power 


(IRCILVTION 

Distributors 
Denied  Pay 
For  Inserts 

SVRACISE,  X.  Y. 

An  indejH'ndent  contractor 
who  distributes  newspapers  is 
not  entitled  to  extra  payment 
for  additional  inserts,  an  arbi¬ 
trator  has  ruled  in  a  case  in¬ 
volving  the  Herald  Company, 
juiblisher  of  the  afternoon  Her- 
ahl-Journal  and  Sunday  Herald- 
American  ami  PuHt-Standard. 

The  arbitrator,  former  City 
Court  Judge  Gordon  H.  Mahley, 
stated  in  his  ruling: 

"The  agreement  is  silent  as  to 
the  size  and  number  of  insertions 
or  pre-prints.  Under  the  terms 
of  the  agreement  the  distributor 
Rothschild  agreed  to  purchase 
the  papers  from  the  Plaintiff 
without  reference  to  the  size  or 
the  number  of  pre-prints  or 
magazine  sections;  therefore  it 
is  conceivable  that  on  given  days 
the  paper  may  not  exceed  six¬ 
teen  (16)  pages,  and  on  other 
days,  including  Sunday,  the 
jiaper  could  exceed  one  hundred 
(10(*)  pages.  In  effect,  Roths¬ 
child  agreed  to  distribute  the 
papers  submitted  to  him  by  the 


Plaintiff  without  regard  to  the 
size  and  weight  of  the  paper. 

“Mr.  Rothschild  was  and  is  an 
experienced  person  in  the  field 
of  distributing  newspapers,  and 
was  fully  aware  of  the  distribu¬ 
tion  of  the  paper  and  its  supple¬ 
ments,  whatever  they  might  be, 
and  agreed  to  effect  a  prompt 
<lelivery  of  the  paper  submitted 
to  him  by  the  Plaintiff  in  his 
territory.” 

Rothschild  signed  the  distri¬ 
bution  agreement  with  the  Her¬ 
ald  Company  in  June  1962.  At 
that  time  the  Herald-American 
and  the  Post-Standard  published 
separate  Sunday  editions.  In 
May,  1965,  the  Sunday  papers, 
both  in  the  Xewhouse  Group, 
were  combined. 

The  Sunday  paper  became 
larger  and,  the  arbitrator  noted, 
“there  was  considerable  testi¬ 
mony  relative  to  the  additional 
exjjen.se  and  labor  to  the  distrib¬ 
utor  thereof.” 

The  Herald  Company  stated 
that  Sunday  Herald-American 
di.stributors  gained  many  addi¬ 
tional  customers  as  a  result  of 
the  combination.  The  franchises 
held  by  the  distributors  are  val¬ 
uable.  Some  have  sold  for  $30,- 
000  and  one  independent  con¬ 
tractor  recently  turned  down  an 
offer  of  $30,000  for  his  fran¬ 
chise. 

In  addition  to  finding  that  the 
matter  was  arbitrable  under  the 


only1  WAY  to  reap... 


Remarkable  Rockford  .  .  .  the  second  largest  city 
in  Illinois  ...  is  a  separate  and  distinct,  prosperous 
market.  With  Rockford’s  own  newspapers  .  .  . 
Morning  Star  and  Register  Republic  .  .  .  you  invest 
your  advertising  dollars  where  the 
circulation  is  ...  a  giant  84%  coverage! 

ROCKFORD  MORNING  STAR 

Horkforb  Hegisfer^K^publir 


terms  of  the  agreement  betweeti 
the  company  and  the  distributor. 
Judge  Mahley  declared: 

“I  am  also  required  by  the 
stipulation  to  determine  whether 
the  agreement  reciuires  any  pay¬ 
ment  for  insertions  caused  by  the 
consolidation  of  the  Post-Stand¬ 
ard  and  Herald-American  on 
Sunday  and  claimed  additional 
inserts  and  i)re-prints  made 
during  the  cour.se  of  the  week; 
and  if  so,  how  much?  I  am 
obliged  to  answer  in  the  nega¬ 
tive.  The  agreement  does  not 
provide  for  any  additional  pay¬ 
ment.” 

Stejjhen  Rogers,  publisher  of 
the  Herald-Journal,  Herald- 
.American,  said  all  agreements 
now  being  worked  out  with  inde- 
jjendent  contractors  contain  spe¬ 
cific  language  covering  in.serts. 
The  Herald  Company  agree¬ 
ments  with  the  independent 
contractors  exj)ire  at  different 
times. 

The  new  contracts  spell  out 
that  the  independent  contractors 
will  distribute  the  “complete 
newspaper”  as  designated  by  the 
company  and  including  such 
things  as  i)repi  ints  and  supple¬ 
ments.  There  is  no  extra  pay¬ 
ment  for  such  items. 

As  to  the  nature  of  the  agree¬ 
ments,  the  arbitrator  stated: 

“It  seems  to  me  that  it  is  fun¬ 
damental  that  if  two  Parties 
enter  into  an  agreement  and  the 
performance  of  which  at  a  later 
date  becomes  burdensome  or 
works  a  hardship  on  one  or  the 
other  of  the  Parties,  they  are 
still  bound  in  law  by  the  terms 
of  the  agreement,  and  the  con¬ 
tract  does  not  become  invalid 
nor  is  it  subject  to  a  different  or 
other  interpretation  than  ex¬ 
pressed  in  the  agreement  itself 
even  though  it  works  a  hardship 
or  becomes  difficult  to  perform.” 

Tiacy  Ferguson  and  William 
Fitzpatrick  of  the  Syracuse  law 
firm  of  Bond,  Schoeneck  &  King 
represented  the  Herald  Com¬ 
pany.  Hyman  Pearlman  and 
Charles  JIanheim  were  attorneys 
for  the  distributor. 


NEWS-JOURNAL  PAPERS 
SINGLE-RATE  PLAN 

You  capture  this  rich,  dynamic  whole-state 
market  with  these  papers  which  sell  95% 
Wilmington/New  Castle  County  households. 

•  $10,521  Del.  EBI  hshld., 

31.6%  above  national  average 

•  $12,150  New  Castle  Co.  EBI. 

52%  above  national  average 

For  information  contact: 

NEWS- JOURNAL  PAPERS/Wilmingtoii.  Del. 
or  Story  &  Kelly-Smith.  Inc. 
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AlKliOKNE  EDITION 

The  Washington  (D.  hhe- 
ning  Star  launched  its  second 
season  of  the  successful  “Air¬ 
borne  Edition”  service  to  vaca¬ 
tion  resorts  and  principal  cities 
along  a  150-mile  route  runnir? 
from  Southern  New  Jersey  co 
the  south  end  of  Maryland’s 
Eastern  Shore  and  Virginia 
Beach,  Va.  The  Star  flies  copies 
direct  to  outlets  on  non-commer¬ 
cial  aircraft. 

Two  editions  a  day  are  flown 
from  nearby  Hyde  Field.  The 
first  edition  leaves  at  noon  for 
the  50-minute  hop  to  Ocean  City, 
.Maryland,  and  then  north 
through  Rehoboth  Beach  as  far 
as  Cape  May  and  Wildwood, 
New  Jersey.  The  Night  Final 
leaves  at  3  p.m. 

A  Piper  Cherokee  Six,  with 
“The  Star”  emblazoned  on  its 
bottom  wings  and  sides,  is  used 
for  the  service  this  year. 

Following  delivery  of  the 
papers  at  Ocean  City,  the  plane 
flies  at  low  altitudes  along  the 
beachfront  to  let  the  bathers 
know  the  Airborne  Edition  of 
the  Star  has  been  delivered  to 
area  newsstands. 

The  “Airborne  Edition”  is  on 
sale  in  coast  towns  almost  as 
soon  as  they  are  available  in 
downtown  Wa.shington. 

• 

.SAFEI  Y  PAMPHLET 

•An  eight-page  illustrated 
pamphlet  on  bicycle  safety  has 
been  prepared  as  a  public  sen- 
ice  by  the  circulation  department 
of  the  Minneapolis  Star  and 
Tribune  Company. 

The  pamphlet,  titled  “Bike 
rider  today — car  driver  tomor¬ 
row,”  tells  how  riding  a  bicycle 
is  excellent  preparation  for  driv¬ 
ing  an  automobile,  provided  the 
rider  follows  basic  .safety  and 
traffic  rules. 

Important  .safe-riding  tips  and 
traffic  rules  are  listed  and  ex¬ 
plained.  The  more  than  13,900 
carrier  salesmen  for  the  Star 
and  the  Tribune  were  the  first 
to  receive  the  pamphlet. 

On  the  back  cover,  the  pamph¬ 
let  features  a  bicycle  registra¬ 
tion  record  to  assist  the  pamph¬ 
let  recipient  in  recovering  his 
bicycle  in  the  event  that  it  is  lost 
or  stolen. 

'  The  pamphlet  is  available  free 
by  writing  the  circulation  de¬ 
partment  of  the  Minneapolis 
Star  and  Tribune  Company. 

• 

Siiniiiier  Special 

SciTPATE,  Mas.s. 

'  A  total  of  2700  inches  of  paid 
display  advertising  appeared  in 
the  third  Summer  Shore  Special 
Edition  of  the  South  Shore  News 
on  June  30.  This  44-page  issue 
was  distributed  by  boys  to  all 
summer  residences  on  the  East 
Coast  just  South  of  Boston. 
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This  is  a  news  desk? 


Yes,  but  this  “editor’s”  concern  for  the  who,  what,  the  most  difficult  situations. 
when,  where  and  how  is  not  to  write  a  news  story.  Once  the  call  is  received,  Lederle’s  emergency 

but  to  make  sure  of  delivery  of  a  life-saving  drug.  product  shipment  procedure  goes  into  effect. 

The  “editor”  shown  above  is  a  security  guard  at  It  requires  close  and  fast  cooperation  among 
Lcdcrle  Laboratories  in  Pearl  River,  New  York.  Lederle  physicians  and  people  responsible  for 

When  the  phone  rings  at  two  o’clock  in  the  morn-  plant  security,  packing,  routing  and  shipping  the 

ing,  he  answers  it.  This  time  a  hospital  in  Wyo-  goods.  Soon  the  life-saving  antitoxin  is  aboard  a 
ming  needs  an  emergency  shipment  of  gas  gan-  plane  headed  west. 

grcnc  antitoxin,  and  there’s  no  other  place  to  get  Routine  procedure?  Seems  like  it,  but,  just  as  in 

it.  Just  as  your  deskman  knows  how  to  handle  the  meeting  any  deadline,  it  takes  preparation  and 

news  story,  this  “editor”  is  trained  to  respond  to  practice  to  make  it  so. 

LEDERLE  LABORATORIES  ‘A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York 
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The  'Register'  Gives  YOU 
A  Present  for  Pentecost 


pa(;e  of  the  v;  eek 

1 - 

'^Nothing 

Dull  About 

This  Page’ 

Bv  Etlinuiitl  C.  Arnold 


In  Ayer’s  Directory,  the 
Denver  (Colo.)  /^cflrtstcr  is  listed 
as  a  weekly.  But  with  a  nation¬ 
al  edition,  one  for  military  per¬ 
sonnel  and  35  diocesan  editions, 
it  has  a  circulation  of  nearly  a 
million  and  its  200  employes 
turn  out  more  papes  than  many 
a  daily  does. 

But  we’re  looking  at  the  Reg¬ 
ister  this  week  becau.se  here  is 
its  new  5-column  format.  And  a 
most  interesting  one  it  is.  It’s 
just  one  of  dozens  of  relig^ious 
publications  that  are  departing 
from  the  dullness  that  used  to 
distinguish  this  important  seg¬ 
ment  of  the  American  press. 
Surely  there’s  nothing  dull  about 
this  page. 

Notice  the  nameplate.  The 
Register  used  to  use  an  ugly 
Gothic.  Then  it  switched,  about 
a  year  ago,  to  a  handsome  Text. 
Now  it’s  new  again,  bright  and 
sparkling;  it’s  interesting  to 
note  how  lively  that  old  Neu- 
land  typeface  can  be.  The  name- 


l)late  is  i)rinte(l  in  brilliant  blue 
with  a  black  surprint  of  the 
■slogan  line.  THEN  AND  NOW 
in  column  3-4,  is  also  in  blue 
and  PENTECOST  and  THE 
REGISTER  —  in  the  “fallow 
corners’’  ai’e  in  red. 

The  head  schedule  is  in  Spar¬ 
tan.  The  new  IG-pica  column 
measure  allows  9-point  type  (on 
a  10-i)oint  slug)  to  be  set  with 
great  efficiency  (by  computer) 
and  with  saving  of  space  because 
excessive  word-spacing  is  elim¬ 
inated.  Savings  on  the  Linotype 
are  obvious;  you  only  need  two- 
thirds  as  many  casting  cycles 
jier  page. 

I  wish  we  had  space  to  show 
you  some  of  the  exciting  inside 
pages.  You’d  l)e  convinced  that 
there  is  nothing  inhibiting  to 
attractive  makeup  by  having 
only  five  columns  to  work  with. 

Mo.st  daily  publishers — espe¬ 
cially  if  they  must  use  wire  tape 
— can’t  go  to  a  5-  (or  the  more 
frequent  6-)  column  format 
right  away.  But  the  trend  to 
wider  columns  grows.  So  now  is 
the  time  to  do  your  contempla¬ 
tion  and  planning  so  when  the 
opportunity  arises,  you  can  move 
in  and  take  the  advantages  that 
the  new  format  affords  you. 

ARNOLD’S  ANCIENT  AX¬ 
IOM  :  Sometimes  it  is  smart  to 
eross  bridges  before  you  come 
to  them. 


Hearst  Corp. 
Buys  50,000 
Acre  Ranch 


San  Francisco 

The  Hearst  Corporation’s  pur¬ 
chase  of  50,000  acres  of  Cali¬ 
fornia  cattle  land  spotlights  the 
vastness  of  one  of  the  smallest 
divisions  of  the  empire  developed 
by  the  late  William  Randolph 
Hearst. 

Jack  Cooke,  corporation  vice- 
president  and  head  of  this  land 
and  livestock  division,  gave  no 
price  tag  in  announcing  the 
acquisition  of  the  vast  tract 
.some  40  air  miles  ea.st  of  San 
Siimxm. 

Ilelfl  102  Years 

Rut  it  is  a  certainty  that  the 
Jack  family,  owners  of  the 
ranch  for  102  years,  obtained  a 
figure  far  in  excess  of  the  $2  an 
acre  U.S.  Senator  George  Hearst 
paid  for  the  45,000-acre  area 
that  became  the  San  Simeon 
estate. 

The  land  transfer  giv'es  the 
Hearst  Corporation  130,000 
acres  in  central  California.  This 
coinjiares  with  230,000  acres 
held  in  that  area  until  the 
World  War  II  sale  of  150,000 
acres  to  the  Army,  which  l)ecame 
Camp  Hunter  Liggett. 

While  the  fabulous  Hearst 
Castle  and  its  immediate  123 
acres  are  now  a  State  Monu¬ 
ment  as  the  result  of  an  e.state 
gift  to  California,  Hearst  Cor¬ 
poration  continues  as  owner  of 
Wyntoon  and  more  than  70,000 
acres  in  northern  (California. 
The.se  provide  the  corporation 
with  a  total  of  200,000  acres  of 
Califoi  nia  land. 

\\  ynlooii  C.lianges 

The  Wyntoon  forests  have 
now  been  con.solidated  by  ex¬ 
changes  with  the  U.S.  Forest 
Service,  Cook  advised.  Both 
Hearst  Corjioration  and  govern¬ 
ment  formerly  owned  checker- 
l)oard  sections  ba.sed  on  the  orig¬ 
inal  railroad  grants. 

By  trading  to  solidify  each 
holding,  l)oth  land  ojierators 
eased  administrative  jiroblems. 
Wyntoon’s  forests  are  iK'ing 
logged  under  contract  on  a  per¬ 
petual  growth  program. 

The  land  and  live.stock  divi¬ 
sion,  while  dwarfed  in  prestige 
when  compared  with  the  Hearst 
Corporation’s  communications 
arms,  also  has  a  hold  on  some 
land  near  Veracruz  and  Cam¬ 
peche  in  southern  Mexico. 

These  Mexican  tracts  were 
given  Senator  Hearst  by  Porfirio 
Diaz  in  return  for  a  mining  sur¬ 


vey  and  geological  advice.  The 
Babicon  Development  Co.  hold¬ 
ings  in  Mexico’s  Chihuahua  state 
were  disposed  of  in  the  1950’s. 

Once  Hearst  Corporation  oper¬ 
ated  a  fruit  packing  business  as 
well  as  newspapers,  magazines, 
broadcasting,  news  and  feature 
syndicates.  For  that  rea.son  the 
land  and  livestock  division  offi- 
cially  is  called  the  Sunical  Divi¬ 
sion  for  the  trade  name  devel¬ 
oped  in  fruit  marketing. 

• 

Job  Corps  Case: 
Judge  Refuses 
To  Move  Trial 

Evan.svii,i.e,  Ind. 

Change  of  venue  from  the 
county  was  denied  two  Job  Corps 
youths  by  Circuit  Judge  William 
Miller  after  heanng  testimony 
from  Evansville  newsmen  about 
their  handling  of  stories  on  the 
case. 

The  change  was  .sought  by 
defen.se  attorney  John  Clouse 
under  the  new  Indiana  law 
which  lequires  jiroof  be  shown 
that  a  fair  trial  cannot  be  held 
in  the  county  in  which  the  case 
originated.  Clouse  brought  news- 
l)aper  city  editors  and  tv  and 
radio  newscasters  into  court,  en¬ 
tered  clippings  of  stories  and 
copies  of  scripts  into  the  record, 
and  sought  to  show  that  undue 
attention  was  given  the  ca.se. 

Manuel  Martinez,  20,  of  Bill¬ 
ings,  Mont.,  is  charged  with 
manslaughter  and  auto  theft, 
and  Joe  Niaves,  19,  of  Brady, 
Tex.,  with  auto  theft. 

Judge  Miller  set  trial  for  .Aug 
29. 

Through  (|uestioning,  CIou.se 
brought  out  that  the  Job  Corps 
itself  is  a  controversial  organi¬ 
zation,  and  hence  tried  to  show 
the  story  was  more  thoroughly 
covered  than  it  would  have  been 
under  other  circumstances.  His 
argument  was  that  pre-trial 
i)ublicity  had  precluded  the  pos¬ 
sibility  of  a  fair  trial  here. 

• 

Papers’  Journal  Goes 
To  7,000  Distributors 

MiLWArKEE 

The  Milwaukee  Journal  and 
the  Milwaukee  Sentinel  publish 
a  bi-monthly  trade  paper,  “The 
Retail  Journal,”  to  inform  the 
Milwaukee  and  Wisconsin 
trading  area  about  new  adver¬ 
tising  and  merchandising  de¬ 
velopments.  It  has  a  circulation 
of  7,000  selected  dealers  and  job- 
l)ers  in  the  Milwaukee  and  Wis¬ 
consin  market.  News  space  and 
display  adv’ertising  is  available 
without  charge  in  the  publica¬ 
tion  to  advertisers  of  l)oth  news¬ 


papers. 
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How  a  hypodermic  syringe 
helps  Abitibi  find  ways  to 
improve  newsprint 


Some  while  ago,  we  needled  our  research  people  into 
doing  some  tests  with  inks  and  various  grades  of 
newsprint,  including  some  experimental  ones. 

We  can't  say  whether  our  needling  gave  them  the 
idea,  or  not;  but  they  came  up  with  a  very  useful 
instrumentfortheirexperiments.  A  hypodermic  syringe! 
It  permitted  a  comparison  and  analysis  of  extremely 
precise  measurements  of  properties  of  inks  from 


numerous  suppliers.  The  result  was  a  standard  basis 
of  measurement  for  the  behaviour  of  ink  on  the  surface 
of  newsprint. 

Our  findings  were  encouraging.  They  gave  us  valu¬ 
able  data  that  are  making  it  possible  for  us  to  reach 
even  higher  standards  of  newsprint  quality. 

In  the  manufacture  of  Abitibi  newsprint,  research 
plays  a  vital  role.  It  always  has.  It  always  will. 


ABITIBI  PAPER  SALES  LTD.  •  408  UNIVERSITY  AVENUE,  TORONTO  2,  CANADA 

Products  serviced  in  the  United  States  by  Abitibi  Service,  Inc.,  Chicago,  Dayton,  New  York 


Myram  Borders 


Myram  Borders  covers  Las  Vegas,  a  swinging 
town  of  great  news  versatility.  Subscribers 
count  on  Myram  to  know  and  report  on  the 
nation’s  gambling  and  divorce  capital,  the 
activities  of  top  entertainers,  the  world’s  first 
nuclear  engine,  state  politics,  and  occasional 
uproars  over  bare  bosomed  chorus  girls. 

The  world  of  news  is  no  longer 
for  men  only— and  the  things  which  interest 
women  readers  are  no  longer  limited  to  recipes 
and  dress  patterns.Take  these  two. 

Raised  in  Nevada,  Myram  is  equally 
at  home  with  the  big  names  of  entertainment 


Gay  Pauley 


and  at  the  Las  Vegas  nuclear 
test  site.  Gay’s  column  “Woman’s  View” 
is  carried  regularly  by  400  U.  S.  newspapers, 
making  her  UPI’s  most  popular  columnist. 
Whether  it  is  news  by  ov  about  women, 
or  of  special  interest  to  women,  UPI  has  it. 


Gay  Pauley  is  listed  in  “Who’s  Who  of  Ameri¬ 
can  Women"  for  abundant  reasons:  Head  of 
UPI’s  women’s  news  department.  Theta  Sig¬ 
ma  Phi’s  National  Headliner  Award,  panelist 
on  "Ladies  of  the  Press”  TV  show,  lecturer, 
and  a  sensitive  interviewer  of  Queens,  Prime 
Ministers,  and  top  figures  of  haute  couture. 
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BOOKS  IN  REVIEW 


Washington’s  Press 
Exerts  Great  Power 

Bv  Rav  Erwin 


PROFILES  IN  POWER.  By  Joseph 
Kraft.  New  American  Library. 
imt;es.  $4.^5. 

The  part  of  the  press,  promi¬ 
nent  and  pervading,  in  the  ad¬ 
ministration  of  our  democratic 
government  in  a  complex  era  is 
delineated  in  depth  in  this  orig¬ 
inal  and  sophisticated  analysis 
of  our  national  system. 

Changes  in  the  relations  of 
government  and  press  have 
been  brought  about  by  new  con¬ 
ditions.  The  author  lists  three 
such  changes:  Science  has  en¬ 
tered  the  field  of  public  affairs 
in  a  big  way;  crowds  have  re¬ 
placed  individuals  as  the  prin¬ 
cipal  actors  on  the  world  stage; 
the  stage  of  public  affairs  has 
l)ecome  as  extended  as  it  has 
become  crowded. 

Itiforiiialioii  Service> 

These  changes  and  these 
complexities  have  caused  the 
government  to  go  into  informa¬ 
tion  ser\’ices  on  an  unprecedent¬ 
ed  scale.  The  author  reports: 

“To  explain,  interpret,  and  in 
many  cases  to  dig  out  the  facts, 
a  huge  information  bureau¬ 
cracy  has  been  set  up  inside  the 
government.  No  dejiartment, 
agency,  or  independent  office  is 
without  its  public-relations 
staff.  Special  accommodations 
— press  rooms,  advance  texts, 
hand-books,  .statistical  infonna- 
tion — are  made  available  to  the 
press  by  almost  all  government 
agencies,  usually  at  their  own 
expense.  Every  official  spends 
much  of  his  working  time  in 
press  conferences,  background 
briefings,  and  other  meetings 
with  the  press. 


“In  the  typical  Wa.shington 
situation,  news  is  not  nosed  out 
by  keen  reporters  and  then  pur¬ 
veyed  to  the  public.  It  is  manu¬ 
factured  inside  the  government, 
by  various  interested  parties  for 
the  purposes  of  their  own,  and 
then  put  out  to  the  press  in 
ways  and  at  times  that  suit  the 
source.” 

I.BJ  llel|i>  Press 

President  Lyndon  B.  Johnson 
is  credited  by  Mr.  Kraft  with 
being  more  coo[)erative  with  the 
press  and  with  having  more 
meetings  with  the  press  than 
any  past  President. 

(“He  has  many  close  friends 
in  the  Washington  press  corps. 
He  sees  all  kinds  of  reporters 
and  commentators  in  all  kinds 
of  circumstances — alone  in  his 
office,  in  small  groups,  walking 
around  the  White  House  lawns, 
at  social  functions,  at  im- 
piomptu  conferences  at  his  of¬ 
fice.  It  is  doubtful  that  any 
)jast  President  can  match  his 
record  of  374  individual  inter¬ 
views  in  the  first  15  months  of 
lis  Presidency.”) 

It’s  Mr.  Kraft’s  contention 
that  the  complexity  of  modern 
events  causes  the  public  to  be 
less  able  to  grasp  their  meaning 
— not  liecau.se  the  media  is 
wor.se  and  even  less  because  of 
successful  efforts  to  suppress  or 
manage  news.  He  feels  that  if 
improvements  are  in  order,  the 
central  requirement  is  that  the 
newspapers  and  tv  find  and  pro¬ 
mote  more  intelligent  and  bet¬ 
ter-trained  people. 

“If  there  is  a  threat  to  a  free 
press,  it  does  not  lie  in  outside 


influence  by  government  or  any¬ 
body  else.  On  the  contrary,  the 
chief  danger  of  a  kept  press 
lies  in  the  intellectual  poverty 
of  the  press  itself.” 

Keslon's  Hole 

Certainly  the  author  finds  no 
intellectual  poverty  in  James 
Reston,  Xeic  York  TinWH  Wash¬ 
ington  columnist,  about  whom 
he  writes  a  whole  chapter  en¬ 
titled  “Washington’s  Most 
Powerful  Reporter,”  including 
this  tribute: 

“His  influence,  easy  to  exag¬ 
gerate  and  hard  to  pin  down,  is 
impossible  to  overlook.  On 
some  big  matters  the  .State  De¬ 
partment  informs  him  almost 
automatically,  as  it  would  the 
representative  of  a  major 
power.  X  X  X  A  restle.ss  thrust¬ 
ing  characterizes  :he  way  he 
works,  his  mind,  and  his  ca¬ 
reer.  XXX  Perhaps  as  import¬ 
ant  as  Reston’s  impact  on  gov¬ 
ernment  and  on  the  jiublic, 
though  certainly  less  visible, 
has  been  the  mark  he  has  made 
on  the  press  it.self.  In  a  profes¬ 
sion  notable  for  being  hide¬ 
bound,  he  has  been  an  engine  of 
change.  He  has  opened  the  way 
for  the  young  men  with  special 
training — the  way  of  the  future 
in  the  press.” 

An  interesting  sidelight  is 
that  the  late  Gov.  James  M. 
Cox,  publisher  of  several  big 
newspapers,  learned  to  know 
“Scotty”  Re.ston  as  a  golf  caddy 
and  helped  him  through  col¬ 
lege  and  to  get  his  first  job. 

There  are  similar  profile  por¬ 
traits  of  Dean  Acheson,  Dean 
Rusk,  Rol)ert  McNamara,  Aver- 
ell  Harriman,  J.  Edgar  Hoover 
and  others,  all  written  in  a  com¬ 
pelling  and  sjieedy  style. 

Meet  lilt-  .\iillior 

Joseph  Kraft  knows  how  to 
write  these  pithy  “Profiles  In 
Power”  because  if  his  excellent 
experience.  He  now  writes  a 
thrice-weekly  .syndicated  news- 
))apsr  column  and  he  formerly 
was  a  Wnshington  Pont  editor¬ 
ial  writer,  .Vcic  York  Timea 
writer,  //nrpcr’.s  magazine 
Washington  corresjHindent  and 
speech  writer  for  John  F.  Ken¬ 
nedy  when  he  was  running  for 
President.  He  is  the  author  of 
two  former  books,  “The  Strug¬ 
gle  for  Algeria”  (1900)  and 
“The  Grand  Design:  From 
Common  Market  to  Atlantic 
Partnership”  (1902). 

So  it  is  with  considerable 
knowledge  and  authority  that 
he  writes  of  the  Washington  re¬ 
porter: 

“What  Detroit  is  to  motor- 
makers,  Hou.ston  to  wildcatters, 
and  Hollywood  to  actors,  Wash¬ 
ington  is  to  the  newspaperman. 
A  shrine  of  representative  gov¬ 
ernment,  its  local  deity  is  Pul>- 


lic  Opinion,  of  which  the  jour¬ 
nalist  is  high  priest — the  more 
powerful  for  ministering  to  an 
unknown  god. 

“In  thousands  of  impalpable 
but  undeniable  ways  the  jour-  ; 
nalist  shapes  for  the  outside 
world  images  of  public  men  and 
events.  For  insiders,  cut  off  ! 
from  normal  contacts  by  the 
pomp  of  office  and  the  press  of 
affairs,  he  is  at  once  the  censor 
they  fear  and  the  audience  to 
whom  they  play — in  effect,  the 
jieople  writ  small.  Moreover,  in 
a  town  of  transients,  the  news¬ 
paper  community  is  the  one 
massive  element  of  stability." 

Books  Of,  By 
Or  For  Newsmen 

Louis  B.  Seltzer,  retired  editor 
of  the  Cleveland  (Ohio)  Press, 
is  the  author  of  “Six  and  God” 
(World.  August.  121  pages. 
$3.95),  the  stories  of  six  ordin¬ 
ary  people  who  rose  alxive  per¬ 
sonal  tragedy  to  devote  their 
lives  to  others  and  to  the  service 
of  God.  The  author  was  encour¬ 
aged  to  write  this  book  by  his 
long-time  friend,  the  late  Presi¬ 
dent  Kennedy. 

Joey  Adams,  the  comedian, 
has  wTitten  another  Iwok,  “The 
Borscht  Belt,”  (Bobbs-Merrill) 
about  that  part  of  Americana 
and  the  show  stars  who  started 
there.  It’s  being  digested  and 
distributed  to  newspapers  by 
the  North  American  Newspaper 
Alliance. 

Gary  MacEoin,  journalist  and 
author,  is  the  author  of  “What 
Happened  At  Rome?  The  Coun¬ 
cil  and  its  Implications  for  the 
Modern  World”  (Holt,  Rinehart 
and  Winston.  191  pages.  $4.95). 

Larry  Hulack,  former  staffer 
with  the  Trenton  (N.  J.)  Eve¬ 
ning  Times  and  now'  an  account 
executive  w'ith  Bell  &  Stanton, 
Inc.,  New  York  public  relations 
firm,  has  co-authored  “South 
America  On  $5  A  Day,”  due  out 
in  mid-July  (Arthur  Frommer 
Inc.,  $1.95).  The  guide,  to  be 
revised  annually,  covers  Rio, 
Buenos  Aires,  Montevideo,  San¬ 
tiago,  La  Paz,  Lima,  Quinto, 
Cuzco,  and  Machu  Picchu  (the 
fabled  Lost  City  of  the  Incas  in 
Peru). 

All  newspaper  w’riters  w’ish  to 
increase  their  number  of  words 
and  use  of  words  and  w'ill  find 
aid  in  that  aim  in  “All  About 
Words:  An  Adult  Approach  to 
Vocabulary  Building”  (By  Max- 
w’ell  Nurnberg  and  Morris 
Rosenblum.  Prentice-Hall.  400 
pages.  $5.95).  There  are  tests 
and  quizzes  to  stimulate  and 
tease  readers. 


Complete  Web  Offset  Line 

Goss  offers  a  complete  line  of  web  offset  news¬ 
paper  presses.  The  Community®,  ideal  for  com¬ 
munity  weeklies  or  dailies.  The  Suburban®,  for 
medium  circulation  dailies,  and  weeklies.  The 
Urbanite®,  designed  for  large  weeklies  and 
dailies.  And  the  all-new  double-width  Metro- 
Offset,  for  large  metropolitan  dailies. 


When  everything  counts,  you  can  count  on  Goss 
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•  products 

FORMICA  CORPORATION  •  Cincinnati,  Ohio  45232  •  subsidiary  of  dT  ^<r  V  A  JVA  jyy  7* 

Leadership  through  innovation  •  FORMICAS  is  our  brand  name  for  laminated  plastic  as  well  as  other  products. 
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Former  Newspaper 
People  ill  NBC  Jobs 

Five  appointments  in  the 
Press  and  Publicity  Department 
of  the  National  Broadcasting 
Company  were  announced  this 
week  by  M.  S.  Rukeyser  Jr.,  vice- 
president,  Press  and  Publicitv, 
NBC. 

Ralj)!!  F.  Shawhan  was  ap¬ 
pointed  director,  Press  Relations, 
West  Coast.  He  had  been  direc¬ 
tor,  Press  and  Publicity,  West 
Coast. 

Henry  Rieger  was  appointed 
director.  Press  and  Publicity, 
West  Coast.  He  had  l)een  man¬ 
ager,  Press  and  Publicity,  West 
Coast. 

In  New  York,  Owen  S.  Comora 
was  appointed  manager.  Nation¬ 
al  Press.  He  had  been  coordina¬ 
tor,  National  Press. 

Malcolm  S.  Barbour  was  ap¬ 
pointed  manager.  Magazine  Pub¬ 
licity.  He  had  been  Senior  Mag¬ 
azine  Editor. 

.41an  M.  Ebert  was  appointed 
coordinator.  Special  Press  Proj¬ 
ects.  He  had  been  Special  Proj- 
wts  Writer. 

Shawhan  joined  NBC  in  1954. 
He  had  been  city  editor  of  the 
Lon  Angeles  Mirror. 

Rieger  worked  for  United 
Pi  ess  International  more  than 
20  years.  He  was  news  editor  in 
New  York,  when  he  left  in  1963 
to  join  the  Southern  California 
Gas  Company.  He  went  to  NBC 
in  1965. 

Comora  joined  NBC  in  1964 
from  the  Young  &  Rubicam  Inc. 
advertising  agency.  A  graduate 
of  Utica  College  of  Syracuse 
University,  Comora  was  a  re¬ 
porter  for  the  Utiea  (N.  Y.) 
Observer-Dispatch  and  the 
Jersey  City  (N.  J.)  Journal. 

Barbour  joined  NBC  upon  his 
discharge  from  the  U.S.  Army 
in  1956.  Born  in  London,  he  was 


educated  at  Columbia  College 
and  Radley  College,  England. 

Prior  to  joining  NBC  in  1963, 
Ebert  had  held  positions  as  na¬ 
tional  publicity  director  for  the 
Roller  Derby  (1957-59)  and  as¬ 
sistant  promotion  manager  for 
Good  Housekeeping  magazine 
(1959-61). 

• 

Dorc  B.ailev — to  .4P  Florida 
news  editor,  succeeding  Reid 
Miller,  now  correspondent  in 
charge  of  Pittsburgh  bureau  of 
AP. 

*  *  » 

William  J.  Schikkel  —  to 
Grand  Rapids,  Mich,  correspond¬ 
ent  of  .4P,  from  Detroit  -AP 
bureau. 

♦  *  ♦ 

Elliot  G.  Wellington — re¬ 
tired  as  business  manager  of 
Fitchburg  (Mass.)  Sentinel 
after  57  years  of  service. 

*  *  * 

Walter  J.  Schwartz— to  as¬ 
sistant  manager  of  general  ad¬ 
vertising,  St.  Louis  Globe-Demo¬ 
crat. 

4:  «  ♦ 

Gerald  R.  Gl.ai’B — to  account 
executive,  Buchen  Public  Rela¬ 
tions,  from  PR  staff  of  Link- 
Belt  Company.  He  is  a  1960 
graduate  of  University  of  Illi¬ 
nois  College  of  Journalism. 

♦  ♦  ♦ 

Harry  T.  Sink — retired  as 
state  circulation  and  zone  man¬ 
ager,  Charlotte  (N.  C. )  06- 

.server,  after  56  years  in  the 
newspaper  circulation  field. 

*  *  * 

Gene  Worts.man — to  director 
of  Washington  office  of  Daniel 
J.  Edelman  and  Associates,  Inc. 
(public  relations  firm.)  For¬ 
merly  Washington  correspondent 
for  Birmingham  Post-Herald 
and  Rocky  Mountain  News 
(Denver,  Colo.) 


The  current  Editorial  Research  Report 
—6000  words 

PROLONGATION  OF  LIFE 

Hard  decisions  involved  in  extension  of  life— Euthan¬ 
asia  and  compassion  for  the  very  sick— Slow  progress 
on  the  road  to  longer  lifespan— Replacement  of  dis¬ 
abled  vital  organs— Advances  in  spare-part  surgery 
on  the  heart. 

1735  K  street,  N.W..  Washington,  D.C.  20006  202  296-6800 


Shoemaker 


Dykstra 


ROBERT  C.  SELI,  a  25-year  man  with  the  Pittsburgh  (Pa.)  Press,  has 
been  appointed  classified  advertising  manager  for  the  Pittsburgh  Press 
and  the  Pittsburgh  Post-Gazette.  He  succeeds  Edward  J.  Oorgan,  who 
Is  stepping  down  for  health  reasons  but  will  serve  In  an  advisory  capacity. 


WILLIAM  S.  SHOEMAKER  has  been  named  director  of  the  School  of 
Photography  at  the  Rochester  Institute  of  Technology.  He  joined  the 
faculty  in  1951  after  careers  with  DuPont  (then  Defender  Photo)  as  a 
solutions  chemist,  with  Bausch  and  Lomb  in  precision  optics,  and  with 
the  U.S.  Navy  in  triangulation  photography. 

ROY  W.  DYKSTRA,  57,  a  veteran  of  40  years  in  newspaper  work,  is 
newly  named  managing  editor  of  the  Springfield  (Mass.)  Sunday 
Republican.  He  continues  as  M.E.  of  the  Springfield  Union,  the  morning 
companion  of  the  Springfield  Daily  News,  In  the  Newhouse  group. 
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Photographer  Made 
Graphie  Arts  Editor 

Chicago 

In  a  move  to  improve,  inno¬ 
vate  and  develop  a  comprehen¬ 
sive  program  for  the  treatment 
of  pictures  as  news  in  a  daily 
newspaper,  the  Chicago  Sun- 
Times  has  appointed  Fred 
Schnell,  nationally  known  pho¬ 
tographer,  to  the  newly  created 
position  of  graphic  arts  editor. 
Emmett  Dedmon,  Sun-Times 
editor,  announced  the  appoint¬ 
ment. 

Schnell  began  with  the  Colum¬ 
bus  (0.)  Citizen,  moving  to  the 
Akron  (0.)  Beacon  Journal  and 
then  to  the  Milwaukee  (Wis.) 
Sentinel  where,  after  a  brief 
stint  as  a  reporter,  he  w’as  as¬ 
signed  to  the  picture  desk.  He 
was  picture  editor  of  Show  Busi¬ 
ness  Illustrated,  a  magazine 
started  in  1961  and  later  dis¬ 
continued.  He  has  been  a  free 
lance  editorial  photographer 
since. 


DESK  MEN 

You  may  now  bo  workint;  as  copy, 
city,  news  or  wire  editor  of  a  small 
or  medium-size  daily,  or  on  the  rim 
of  a  quality  daily.  If  you  think  you 
are  ready  to  move  up  to  the  copy 
desk  of  one  of  the  nation's  leading 
daily  newspapers,  in  Chart  Aiea  2, 
write  BOX  2240,  EMitor  &  Publisher. 
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Sa.m  Love — resigned  a.-;  news 
editor  of  the  Vinita  (Okla.) 
Daily  Journal  to  be  part  owner 
of  the  Stilwell  (Okla.)  Dmin- 
rrat- Journal  with  Wade  Ziini- 
walt. 

«  «  4: 

Warren  F.  Bickkokd-  namnl 
general  manager  of  the  Hlad- 
well  (Okla.)  Journal-Tribune  in 
the  Donrey  Media  group. 

«  *  * 

Richard  Godfrey,  former  city 
editor  of  the  La.  Salle  (Ill.) 
Mews-Tribune — now  director  of 
publicity  at  Illinois  State  Uni¬ 
versity  at  Norman. 

♦  ♦  ♦ 

Roger  Cushman,  a  former 
sports  writer  for  the  Bloominn- 
ton  (Ill.)  Pantagraph — from 
Eastern  Illinois  University  at 
Charleston  to  sports  information 
director  at  Illinois  State  Univer¬ 
sity,  Norman. 

♦  *  * 

Fred  Reedy — named  Query 
Editor  at  the  Philadelphia  (Pa.) 
Bulletin. 

*  *  * 

Bill  Smith — from  the  AP 
staff  at  Harrisburg  to  rewrite  at 
the  Philadelphia  Daily  News. 

«  *  * 

Rich  Argood — from  the  Bur¬ 
lington  County  (N.  J.)  PuUlt 
Times  to  the  police  beat  for  the 
Philadelphia  Daily  News. 

♦  ♦  * 

Roy  j.  Cross — from  suburban 
lieat  to  state  editor,  Lansing 
(Mich.)  State  Journal. 
UBLISHER  for  July  16,  1966 
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Peter  M.  Soi  tter  and  Wil¬ 
liam  L.  Wilson — to  vicepresi¬ 
dents  of  Bennett  Advertising, 
Inc.  Wilson  is  a  former  staff 
member  of  the  Charlotte  (N.  C.) 
Ni'wx. 


Henry  P.  Morris,  suburban 
salesman  in  the  display  adver¬ 
tising  department — named  clas¬ 
sified  advertising  manager  of 
tlie  Aurora  (Ill.)  Heacon-News. 


.Iack  Adler — from  assistant 
sports  editor  to  city  editor  of  the 
Aurora  (Ill.)  Beacon-News. 
l.ARRY  Martiiey — from  the  Mas¬ 
sillon  (O.)  Evening  Independent 
to  the  new  post  of  area  editor  of 
the  Reacon-Xews. 


Current  Tovey  Lambos 

WAYNE  G.  CURRENT,  who  has  been  assistant  to  the  publishers  of  the 
Toledo  (Ohio)  Blade  since  May,  1964,  has  been  advanced  to  general 
manager  of  the  Blade.  For  25  years  he  was  associated  with  the  Lima 
News  and  he  was  general  manager  of  the  Lima  Citizen  until  that  paper 
ceased  publication  in  January,  1964. 

PAUL  TOVEY  has  moved  up  from  the  copy  boy  ranks  on  the  Toledo 
Blade  since  1935  to  be  advertising  director,  in  appointment  announced 
by  John  D.  Willey,  associate  publisher.  Until  his  new  promotion  Tovey 
was  retail  advertising  manager. 

JAMES  E.  LAMBOS  became  national  advertising  manager  of  the 
Hollywood  (Fla.)  Sun-Tattler  in  the  Scripps-Howard  group  when 
"national"  was  made  a  separate  division  of  the  ad  department.  Prior 
to  joining  the  Sun-Tattler  last  August  he  was  with  Inland  Newspaper 
Representatives,  Chicago.  Earlier  he  worked  for  the  Chicago  Tribune. 


Edward  G.  Dooley,  former 
advertising  director  of  the  Talla¬ 
hassee  (Fla.)  Democrat — now 
assistant  advertising  director  of 
the  South  Bend  (Ind.)  Tribune. 


Pail  Wilkes,  reporter- pho¬ 
tographer  for  the  Boulder 

(Colo.)  Daily  Camera — awarded 
Boyce  Rensberger — to  Dc-  the  Julius  Ochs  Adler  Scholar- 
troit  (Mich.)  Free  Press  as  ship  for  1966-67  at  the  Columbia 
medical  writer,  following  train-  University  Graduate  School  of 
ing  in  Syracuse  University’s  Journalism, 
mental  health  communications  ♦  ♦  ♦ 

program.  Bob  Hurt,  sports  editor  of  the 

*  ♦  *  Topeka  (Kans.)  Capital- Journal 

Jim  Nichols— to  Sunday  edi-  —elected  president  of  the  To- 

tor  of  Rocky  Mount  (N.  C.)  Peka  Board  of  Education. 
Telegram,  succeeding  David  ♦  ♦  * 

Lamm,  who  has  become  sports  Phil  Atkisson — to  editorial 
editor  of  the  Wilson  (N.  C.)  staff  of  Independence  (Kans.) 
Daily  Times.  Ed  Riner — re-  Reporter,  succeeding  Mrs. 
turned  to  Telegram  staff  for  .August  Stewart,  who  resigned 
summer  from  Columbia  Univer-  to  re-enter  teaching  profession, 
sity  Graduate  School  of  Jour-  ♦  ♦  ♦ 

nalism.  Barry  Burkhart — to  sports 

♦  *  *  .staff,  Topeka  (Kans.)  Capital- 

JoiiN  Konrad— to  circulation  Journal,  succeeding  Roy  Miller, 

director  of  the  Hollister  news-  who  became  a  staff  member  of 
j)apers,  Wilmette,  Ill.  Mr.s.  Fran  that  paper’s  Sunday  magazine, 
WoLLACK — appointed  sales  de-  Midway. 
velopment  director. 


Copley  Praised 
For  Patriotism 


Springfield,  Ill. 

James  S.  Copley’s  efforts  to 
fosster  individual  freedom  and 
liatriotism  as  chairman  of  the 
Copley  Press  and  as  an  individ¬ 
ual  have  earned  for  him  the 
1%G  .Americanism  Award  of  the 
Flick-Reedy  Con). 

The  pre.sentation  was  made  at 
the  firm’s  headquarters  in  Ben- 
?onville.  111.,  at  a  luncheon 
ho.'ited  by  Mr.  and  Mrs.  F'rank 
Flick.  The  firm  is  the  world’s 
largest  producer  of  machine 
tool  grade  power  cylinders. 

The  award  actually  was  given 
to  both  Copley  and  his  newspa¬ 
pers.  Flick  stated  that  “to  James 
Copley  ‘patriotism’  is  a  word  to 
he  revered.  He  is  a  staunch  ad¬ 
vocate  of  a  national  policy  which 
continues  to  stress  freedom  for 
the  individual.  His  personal  ef¬ 
forts  and  those  of  the  Copley 
Press  have  done  much  to  cham¬ 
pion  the  cause  of  true  Ameri¬ 
canism,  and  stand  as  an  example 
to  others  in  the  journalism 


Jay  Sartor — to  retail  adver¬ 
tising  manager  of  Sandusky 
(Ohio)  Register. 


AND  COMPANY 


James  F,  Bender — to  account 
executive.  Bond  &  Starr  Inc.  of 
Pittsburgh,  Pa.  He  is  a  former 
Pittsburgh  Post-Gazette  staffer. 
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In  accepting  the  award,  Co-  James  J.  Murphy — to  Atlanta 
pley  quoted  from  a  philosophy  sales  staff  of  General  Adver- 
adhered  to  by  his  father:  .  .  .  tising  Service  Inc. 

“Patriotism  underlies  all  life.  It 
IS  for  all  times  .  .  .  now  and 
evermore  ...  in  war  and  peace. 

*)ive  it  all  the  strength  of  your 
mature,  whatever  your  call  to 


Tfmp/e  3-301 S 
RALEIGH.  N.  C. 
1807  McDonald  lane 


Robert  J.  Keane — to  adver¬ 
tising  and  business  manager  of 
Savings  Bank  Journal,  national 
trade  magazine;  formerly  with 
the  New  York  Herald  Tribune. 


NATION  WIDE  PERSONAL  SERVICE 


Takeoff 
with  a 
family  of  4 
on  Delta... 


and  Delta 
will  take 
off  over 
40% 


Father,  mother  and  2  children,  ages 
2-22,  save  42%  traveling  Tourist  be¬ 
tween  Monday  noon  and  Friday 
noon.  (Babes  in  arms, under  2,  ride 
free!)  Substantial  savings  also  all 
day  Saturday  and  until  noon  Sun¬ 
day — both  First  Class  and  Tourist. 


the  air  line  with  the  BIG  JETS 


Ellis  O.  M(M)RE,  former  Mem¬ 
phis  newspaper  reporter — 
leaving  Standard  Oil,  N.  J.,  pub¬ 
lic  relations  staff,  returning  to 
broadcasting  as  chief  of  press 
information,  American  Broad¬ 
casting  Co.  Previously  he  was 
with  \BC.  At  ABC  he  replaces 
Mike  Foster,  vice-president, 
who  has  opened  a  PR  consul¬ 
tancy. 

♦  ♦  ♦ 

James  B.  Canel,  former  ex¬ 
ecutive  secretary  of  the  Inter- 
American  Press  Association  be¬ 
fore  he  joined  Life  en  Espanol 
in  1960,  has  been  named  execu¬ 
tive  director  of  the  magazine. 

*  ♦  * 

Edward  P.  Berlin  Jr.,  execu¬ 
tive  editor,  Waynesboro  (Va.) 
N ews-Virginian — elected  to  the 
board  of  directors  of  the 
Waynesboro  Publishing  Co. 

*  «  * 

Jack  Davis,  general  manager 
and  executive  editor,  Winchester 
(Va.)  Evening  Star — elected  a 
director  of  the  Virginia  State 
Chamber  of  Commerce. 

*  •  * 

Bob  Lawrence,  named  politi¬ 
cal  editor,  Albuquerque  (N.  M.) 
Tribune,  replacing  A.  C.  De- 
Cola,  recently  named  editorial 
page  editor. 

*  *  * 

Gerard  Mulligan,  onetime 
Philadelphia  Inquirer  staffer,  to 
manager,  corporate  news  bureau 
of  Xerox  Corp.  He  also  has 

worked  for  three  Canadian  news¬ 
papers. 

*  *  « 

Christopher  Shearouse, 
Mercer  University  graduate,  and 
Andy  Motes,  Birmingham- 
Southern  College  graduate — to 
Savannah  (Ga.)  Morning  News 
state  news  staff. 

*  *  * 

Forrest  C.  Palmer,  news  edi¬ 

tor  of  the  Waterbury  (Conn.) 
Republican  and  American, 
elected  president  of  the  UPI 
Newspaper  Association  of  Con¬ 
necticut. 

•  *  « 

Joseph  P.  Concannon,  for¬ 
mer  sports  writer  for  the  Litch¬ 
field  (Conn.)  Enquirer  —  to 
sports  desk  of  the  Boston  Eve¬ 
ning  Globe. 

*  *  « 

Barbara  Dlugozima,  Ann- 
strong  State  College  Student — 
to  Savannah  (Ga.)  Morning 
News  city  news  staff. 

*  *  * 

John  Strachan,  Rider  Col¬ 
lege  student — to  Tarrytown 
(N.  Y.)  News  reporting  staff. 

*  «  • 

Luther  E.  Gibson,  publisher, 
Vallejo  ( Cal. )  Times-Herald  and 
News-Chronicle — honored  in  spe¬ 
cial  resolution  for  18  years  serv¬ 
ice  in  state  legislature. 

«  *  • 

Jack  Russell,  city  editor, 
San  Mateo,  (Cal.)  Times — new 
president.  Association  of  Catho¬ 
lic  Newsmen. 
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William  D.  Hick.man,  from 
Fairchild  Publications  to  Mc- 
Graw  Hill’s  Electronics  maga¬ 
zine,  as  Washington,  D.  C. 
regional  editor. 

*  *  * 

WiLLiA  M.  Cote,  local  gov¬ 
ernment  affairs  reporter,  Ypsi- 
lanti  (Mich.)  Press,  to  Booth 
Newspapers,  Lansing  Bureau. 

*  *  « 

Dan  Wallace,  from  Sunday 
advance  desk  of  New  Haven 
(Conn.)  Register — to  news  edi¬ 
tor  of  New  Haven  Journal  Cour¬ 
ier.  Dick  Scott  replaces  him  on 
the  Register. 

*  *  * 

Tony  Allen,  special  services 
assistant  in  Sunland  Training 
Center  for  Retarded  Children 
in  Gainesville,  Fla. — to  assist¬ 
ant  editor  of  the  Coffeyville 
(Kans.)  Press. 

*  *  * 

Judy  Reynolds,  from  feature 
staff  of  Houston  Chronicle  to 
txlitorship  of  three  California 
newspapers — San  Dinms  Press. 

La  Verne  Leader,  and  Diamond 
Bar-Walnut  Valley  Bulletin. 

*  *  * 

Al  Perrin,  managing  editor 
of  the  Riverside  (Cal.)  Press — 
elected  Inland  Chapter  president 
of  Sigma  Delta  Chi,  succeeding 
John  Jopes,  editor  of  the  On¬ 
tario  (Cal.)  Report. 

*  *  * 

Aitstin  Conover,  of  the  Holly¬ 
wood  (Cal.)  Citizen-News — to 
receive  the  courageous  journal¬ 
ism  award  from  California 
Society  of  Sons  of  the  Revolu¬ 
tion. 

*  *  « 

Mike  McCarvtlle,  former 
Ttilsa  (Okla.)  Tribune  reporter 
and  editor,  Del  City  (Okla.) 

News,  now  special  projects 
writer,  Oklahoma  Courier. 

*  * 

Louis  R.  Guzzo,  managing 
editor,  Seattle  Post-Intelligencer 
— 1966  winner  of  the  First  Citi¬ 
zen  Award  of  the  Citizen’s  Plan¬ 
ning  Council  of  Seattle. 

*  *  « 

Ralph  Holmes,  Montgomery 
(Ala.)  Advertiser  state  editor — 
called  into  military  service. 

*  *  « 

William  H.  Apgar,  former 
staffer,  Atlantic  City  (N.  J.) 

Press,  now  on  public  relations 
staff  of  Chicago  YMCA. 

*  ^  m 

Joseph  Boon — to  summer 
staff  of  Atlantic  City  (N.  J.) 

Press,  Wildwood,  N.  J.  news 
bureau. 

*  *  * 

John  Burns — from  managing 
editor,  Antioch  (Calif.)  Daily 
Ledger,  to  Sacramento  Bee. 

*  •  * 

Ted  Shargel — to  advertising 
manager  of  Moneysaver  magfa- 
zine,  Chula  Vista,  Cal.  from 
Millionaire  magazine.  Long 
Beach. 
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EDWARD  E.  HOWARD  has  been 
appointed  promotion  manager  of 
the  foston  (Pa.)  Express.  He  will 
continue  in  his  present  capacity  of 
national  advertising  manager,  ac¬ 
cording  to  Donald  W.  Diehl,  gen¬ 
eral  manager.  Howard  joined  the 
national  ad  department  as  a  sales¬ 
man  in  1953.  and  was  appointed 
assistant  manager  in  1962,  and 
manager  in  1964.  He  is  secretary 
of  the  Grocery  Manufacturers  Rep¬ 
resentatives  of  Eastern  Pennsyl¬ 
vania. 

Eastern  .Airlines 
Appoints  2  Editors 

Lee  C.  Bright,  former  man¬ 
ager  of  the  news  bureau  of 
Ozark  Air  Lines,  has  been  added 
to  the  public  relations  staff  of 
Eastern  Airlines  as  editor  of 
the  Falcon,  employe  publication. 

Eastern  also  announced  the 
appointment  of  Jane  Irene 
Paganini,  former  Time  employe, 
as  assistant  editor  of  the  Falcon. 

Bright,  a  graduate  of  the 
University  of  Missouri  School  of 
Journalism  (M.A.),  wrorked  on 
the  Columbia  Missourian,  and 
the  Brownsville  (Tex.)  Herald 
before  serving  two  years  in  the 
U.S.  Army  in  Germany.  He 
joined  the  Dayton  (Ohio)  Daily 
News  in  1958.  He  joined  Ozark 
a  year  ago  as  editor  of  the  Ozark 
Air  Lines  News. 

Miss  Paganini  is  a  graduate 
of  the  University  of  Texas 
where  she  received  a  Journalism 
degree  (A.B.)  in  June,  1964. 

• 

Ottinger  Appointed 
By  Nation's  Business 

John  C.  Ottinger  has  been  ap¬ 
pointed  director  of  promotion  of 
Nation’s  Business,  it  is  an¬ 
nounced  by  Herman  C.  Sturm, 
advertising  director. 

Ottinger  has  been  copy  con¬ 
tact  executive  on  the  Look  ac¬ 
count  at  McCann-Erickson  since 
1962.  Earlier  he  was  promotion 
manager  of  the  New  York 
World-Telegram  and  director  of 
promotion  of  the  Bureau  of  Ad¬ 
vertising,  ANPA. 


PINNED — Retiring  after  50  years 
and  six  months  in  various  city 
room  jobs  at  the  Jersey  City 
(N.J.)  Jersey  Journal,  Mrs.  Julia 
Sturm,  76,  received  a  ruby-studded 
gold  pin  from  Lois  Regan,  women's 
editor,  at  a  staff  luncheon  which 
was  attended  by  publisher  Fred 
A.  Stichel  and  editor  Eugene  Far- 


Clifton  L.  Gilliland,  Mont¬ 
gomery  (Ala.)  Advertiser— 
pointed  assistant  state  circula¬ 
tion  manager. 

♦  ♦  ♦ 

George  D.  O’Brien — resigned 
from  city  staff,  Providence 
(R.  1.)  Journal-Bulletin,  to  be¬ 
come  director  of  public  informa¬ 
tion,  Providence  College. 

a  *  * 

Jim  Wojcik — from  sports  edi¬ 
tor,  .4/f.  PIcasnnf  (.Mich.)  Times- 
.\rws,  to  sports  information  di¬ 
rector,  Central  Michigan  Uni¬ 
versity. 

*  *  * 

James  Leavy — city  editor  to 
editor.  Las  Vegas  (Nev..)  Re¬ 
view-Journal,  succeeding  Joseph 
Digles,  resigned  to  do  free  lance 
writing.  Thomas  E.  Wilson— 
named  city  editor. 

*  4i  # 

Dean’s  Aide 

Lawrence,  Kans. 

Malcolm  Applegate  began 
duties  July  1  as  administrative 
assistant  to  the  dean  of  the 
William  Allen  White  School  of 
Journalism  at  the  University  of 
Kansas.  He  has  worked  in  the 
KU  University  Relations  Office 
during  the  past  year  and  has 
been  instructor  in  journalism. 

• 

Director  of  Operations 

Cincinnati 

Lawrence  W.  Nash  is  the  new 
director  of  operations  of  the 
Cincinnati  Enquirer,  succeeding 
Henry  E.  Drafahl,  who  resigned. 
Nash  has  been  with  the  Enquirer 
since  1931,  as  assistant  businea 
manager.  His  new  responsibili¬ 
ties  include  the  production,  main¬ 
tenance  and  purchasing  func¬ 
tions  of  the  newspaper. 


SOME  LEADING  QUESTIONS  FOR  NEWSPAPERS: 


•  What  makes  your 
market  different? 

•  How  does  your 
newspaper  serve 
your  market? 

•  How  has  your  newspaper 
influenced  market 
growth  and  development? 

•  Why  should  industry 
locate  in  your  area? 

•  What  intangibles 
(like  education,  or 
climate)  are  responsible 
for  your  market's  growth? 


TELL  YOUR  MARKET  STORY  .  .  .  AND  HOW  YOUR  NEWSPAPER 
COVERS  AND  SERVES  YOUR  MARKET.  WITH  ADVERTISING  IN  . 

19(7  Erptir  £  PuUsher  IHIIlin  GUIK 

PnHshed  Septemlier  30. 1 966  . 

■  '  Nabratka  to  CanadoT  daautt  17 


The  Market  Guide  is  the  only  publication  detail¬ 
ing  comparable,  current  and  accurate  market  data 
on  newspaper  markets  exclusively.  With  surveys  of 
more  than  1,500  individual  markets,  it  is  used 
extensively  by  marketing  executives  whose  plans 
precede  those  of  advertising  and  sale^  managers. 

EfcP’s  comprehensive  tables  of  comparable  data 
and  exclusive  forecasts  of  population,  sales  and 
income  for  the  coming  year  can  heJp  get  your 
market  and  newspaper  on  the  list.  Or,  get  a  new 
plant  or  store  located  in  your  market.  Only  by 
adding  your  newspaper’s  sales  message  to  this 
data  can  you  provide  Market  Guide  users  with 
the  whole  story.  Rates  are  reasonable,  and  the 
audience  responsive.  Reserve  your  space  today. 


ADVERTISING  DEADLINES: 

Alabama  fa  Montana:  August  3 
Nabraska  to  Canada:  August  17 

RESERVE  YOUR  SPACE  TODAY! 

Mall  this  space  reservation  form: 


Advertising  Manager 
E&P  Market  Guide 

850  Third  Ave.,  New  York,  N.Y.  10022 

Please  reserve  .  page(s)  near  the  listing  for  my  news* 

paper  in  the  1967  E&P  Market  Guide. 

Name:  .  Title  . 


Newspaper: 


ADVERTISING  RATES:  Page,  $490;  half-page,  $285;  quarter^ 
page,  $160;  third-page,  $210;  eighth-page,  $110;  Market  area 
map,  $65.  AAAA  color,  $175  additional. 


Judge  Seals 
Information 
In  Theft  Case 


NEWS  SCHOLARS — These  8  boys  and  18  girls  attended  ihe  Indiana  University  High  School  Journalism 
News  Conference  June  26-July  9  on  scholarships  provided  by  16  newspapers,  the  Associated  Press,  a  radio 
station  and  the  Peoria  Newspaper  Guild. 


Foisie  to  Open 
Bangkok  Bureau 


since  1962,  will  open  the  Times’  ]\ewsroom  Promotions 
new  bureau  in  Buenos  Aires  v-k  t»  i.*  c? 

September  1.  On  Baltimore  Sun 

He  will  be  rej)laced  in  Mexico  Baltimore 

City  by  Ruben  Salazar,  who  has  The  appointments  of  John  N. 
been  covering  the  Vietnam  wai-  Plunkett  as  a.ssistant  managing 
for  the  Times.  editor  and  Samuel  R.  Abt  as 

Xatanson  formerly  was  busi-  news  editor  were  announced  here 
ness  editor  at  Vision  magazine  by  Paul  Banker,  new  managing 
and  an  XBC  news  correspondent  editor  of  the  Sun. 
in  South  America.  They  succeed  Daniel  J.  ileara, 

Salazar,  a  native  of  Mexico,  assistant  managing  editor  for 
worked  on  the  El  Paso  Herald-  22  years,  and  Robert  P.  Ander- 
Post,  the  Santa  Rosa  Press  son,  news  editor  since  1957,  who 
Democrat,  the  San  Francisco  retired  July  1. 

.VcM'.s-  and  the  Los  Angeles  Her-  Plunkett,  a  native  Balti- 
ald-hxpress  tefore  joining  the  morean  and  ’48  graduate  of 
Times  in  1959  as  a  city  staff  Loyola  College  of  Baltimore, 
reporter.  joined  the  Sun  as 

•  in  February,  1948. 

Murray  to  Advise 
Press  in  Ethiopia 

Washington  began 

Edmund  P.  Murray,  formerly  in  1953  with  the  New 

a  reporter  on  the  Cleveland 
Plain  Dealer,  the  Bridgeport 
(Conn.)  Sunday  Herald  and 
other  papers,  is  leaving  the  pub¬ 
lic  relations  staff  of  the  Com¬ 
munications  Workers  of  Ameri-  J 
ca  here  to  take  a  two-year  as¬ 
signment  as  publications  con¬ 
sultant  to  the  Ministry 
Information  in  Ethiopia. 

Murray  will  work  with  news- 


a  copyreader  should  protect  the  rights  of  de- 
He  was  a  fondants  in  matters  of  public- 
special  Army  Counter  Intelli-  *ty  .  •  . 

gence  Corps  agent  during  the  Cotton  had  told  Coles  and 
occupation  of  Japan.  Vermilion  county  authorities  not 

his  newspaper  to  discuss  the  cases  with  news¬ 
men.  He  said  court  and  police 
York  Herald  Tribune  and  records  would  be  available  only 
worked  on  newspapers  in  Xew  to  defense  and  prosecution  at- 
England  before  joining  the  staff  torneys. 
of  the  Sun  in  1958.  • 

Meara,  a  native  of  Trenton,  ^  i  u  i  vi 

began  his  newspape;  Sales  Manager 

career  as  a  proofreader  copy-  CHICAGO 

holder  on  the  Trenton  Times,  Robert  P.  Smith  has  been  ap- 
of  had  a  career  as  salesman  and  pointed  general  .sales  manager 

promoter  before  joining  the  Sun  of  Day  Publications  Inc.,  and 

staff  as  a  copyreader  in  1930.  will  be  in  charge  of  all  adver- 

I  iu.iivisvu^riivnK,i.c  III  1^0-,  Au  Ethiopian  Herald,  Anderson  graduated  from  tising  in  the  Arlington  Day, 

vancing  to  general  assignment  Ethiopia  and  other  Williams  College  in  1911  and  Prospect  Day  and  the  weekly 

reporter.  newspapers  and  ministry  pub-  went  to  work  on  the  Springfield  shopper.  Market  Day.  He  had 

George  Xatanson,  Los  Angeles  lications  in  an  effort  to  improve  (Mass.)  Republican.  He  joined  been  classified  advertising  man- 

Times  Mexico  City  bureau  chief  content  and  ajipearance.  the  Sun  staff  in  May  1930.  ager  of  the  publications. 
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More  farmers  throughout  the  world  buy  John  Deere  farm  machinery  than  any  other  make 

If  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 

Public  Relations  Department  •  Deere  &  Company,  Moline,  III.  •  Tel.  Area  Code  309,  792-4181 


John  Deere  Forage  Harvesters  help  farmers 
bring  the  cornfield  to  the  cows.  They  chop 
standing  corn,  hay,  or  windrowed  crops  and 
discharge  the  easy-to-eat  forage 
into  a  trailing  wagon. 


Allerup  Fox 


Allerup  Recalled 
To  Be  Editor  of 
UPI  Newsfeatures 

Two  editorial  appointments  at 
United  Press  International 
world  headquarters  in  New  York 
were  announced  this  week  by 
Francis  T.  Leary,  vicepresident 
and  executive  editor. 

Paul  R.  Allerup,  54,  who  has 
been  general  European  news 
manager  in  London  since  1962. 
was  named  editor  of  UPI  News- 
features. 

Jack  V.  Fox,  47,  who  has  been 
editor  of  Newsfeatures  since 
1962,  was  named  a  roving  cor- 
resjjondent  to  concentrate  on 
special  assignments  and  major 
news  stories. 

Allerup  started  his  jounialism 
career  with  International  News 
Sendee  in  1934  after  graduating 
from  New  York  University.  Af¬ 
ter  assignments  in  several  Mid¬ 
west  bureaus  he  returned  to 
New  York  in  1941  as  night  edi¬ 
tor  of  the  sendee.  Following 
World  War  II  military  sendee, 
he  rejoined  INS  as  general  news 
editor  and  was  appointed  man¬ 
aging  editor  in  1955.  He  joined 
UPI  in  1958  as  features  editor 
when  United  Press  and  INS 
merged.  He  was  transferred  to 
London  in  1959  as  European 
news  editor. 

Fox,  a  graduate  of  the  Uni¬ 
versity  of  Missouri,  joined  UPI 
in  Kansas  City  in  1940.  He 
worked  in  the  Denver  and  New 
York  bureaus  and  in  London  as 
news  manager  for  Great  Britain. 
• 

PR  Coordinator 
Position  Filled 

Min.neapolis 

Marlin  Bree,  a  former  Cham- 
l)er  of  Commerce  publications 
editor,  has  joined  the  promotion 
and  public  service  department  of 
the  Minneapolis  Star  and  the 
Minneapolis  Tribune. 

In  his  new  position  as  a  public 
relations  coordinator,  Bree  will 
work  in  the  division  headed  by 
Ruth  Shipley,  public  service 
supervisor.  In  the  position,  he 
replaces  Joseph  H.  Kvaase,  w’ho 
has  taken  over  copy  specialist 
duties  in  the  circulation  promo¬ 
tion  division  supervised  by 
Thomas  D.  Jardine. 


CarrieHaulenbeek 
Of  E&P  Dies  at  81 

Garrie  B.  Haulenbeek,  an  ad¬ 
vertising  sales  representative  of 
Editor  &  Pi  busher  for  many 
years  before  his  retirement  in 
1959,  died  July  7  in  the  Bruns¬ 
wick  Park  Nursing  Home  at 
New  Brunswick,  N.  J.  He  was 
81  years  of  age, 

A  native  of  Philadelphia,  Mr. 
Haulenbeek  began  his  business 
career  there  in  1902  as  a  ship¬ 
ping  clerk  for  a  phonograph 
record  company  operated  by  the 
late  G.  N.  Haulenbeek,  an  adver¬ 
tising  creator.  In  1907  he  moved 
to  Chicago  to  work  for  his  uncle, 
the  late  J.  Walter  Thompson, 
founder  of  the  J.  Walter  Thomp¬ 
son  Co.,  now  a  worldwide  adver¬ 
tising  agency. 

Mr.  Haulenbeek  went  to  work 
for  the  late  James  Wright 
Blown,  publisher  of  Editor  & 
Publisher,  in  1924  and  for  35 
years  he  serviced  newspaper  ad¬ 
vertising  accounts  in  a  wide  ter¬ 
ritory  from  Canada  and  New 
England  down  through  the 
South. 

Mr.  Haulenbeek’s  wife,  the 
former  Cora  Alice  Beazley,  died 
in  1948.  He  is  survived  by  three 
sons:  G.  B.  Haulenbeek  of 
Bound  Brook,  N.  J. ;  Robert  B. 
Haulenbeek  of  Tulsa,  Okla.,  and 
Walter  C.  Haulenbeek  of  Bed- 
minster,  N.  J.;  a  daughter, 
Mrs.  Cora  Van  Middle.sworth  of 
Bound  Brook,  N.  J.;  15  grand¬ 
children  and  one  great-grand¬ 
child;  and  a  sister,  Mrs.  Aurelia 
Clune  of  Colorado  Springs. 

• 

Hushes  ami  Cowles 
On  University  Council 

Governor  Nelson  A.  Rocke¬ 
feller  has  included  tw'o  news- 
jiaper  executives  in  his  appoint¬ 
ments  to  the  board  of  councillors 
for  the  State  Univ'ersity  at 
Westchester,  which  is  under 
construction  near  White  Plains. 

They  are:  Edward  J.  Hughes, 
vicepresident  and  editorial  direc¬ 
tor  of  the  Westchester-Rock- 
land  Newspapers  (Gannett 
Group),  and  Gardner  Cowles, 
chairman  of  the  board  of  Cowles 
Communications  Inc.  Hughes 
resides  in  White  Plains  and 
Cowles  has  a  home  at  Mount 
Kisco. 

• 

VFW  Cites  Amlersoii 

San  Diego 

Capt.  E.  Robert  Anderson, 
USN  retired,  admini.strative  as¬ 
sistant  to  the  publisher  of  the 
San  Diego  Union  and  Evening 
Tribune  and  president  of  the 
Copley  News  Service,  has  been 
awarded  the  Veterans  of  For¬ 
eign  Wars  Gold  Medal. 


EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 

Mum^s  the  Word 


The  expression  declined  comment  is  a  distortion  that 
is  peculiar  to  the  news  columns.  Repeatedly  we  read 
there,  of  some  person  who  chooses  not  to  speak  for 
publication,  that  he  declined  comment,  which  for  the 
linguistically  fastidious  conjures  up  a  picture  of  comment 
having  been  offered  to  the  person  and  his  having  refused 
to  accept  it.  This  applies  equally  to  refused  comment, 
a  variant. 

Both  decline  and  refuse  with  an  object  inescapably 
imply  that  something  has  been  offered.  Webster  Ill 
says  of  these  terms:  “DECLINE,  REFUSE,  REJECT, 
REPUDIATE,  AND  SPURN  can  all  mean  to  turn 
away  something  or  someone  by  not  consenting  to  accept, 
receive,  or  consider  it  or  him.”  Thus  we  may  decline 
or  refuse  an  invitation  or  a  second  helping  of  spinach. 

To  avoid  this  sense  it  is  necessary  to  use  the 
infinitive:  “refused  (or  declined)  to  comment.”  The 
omission  of  to  is  an  example  of  how  newswriters 
habitually  telescope  their  prose,  often  in  a  disagreeable 
or  even  unreadable  way. 

But  is  such  criticism  not  lint-picking,  since  everyone 
know’s  what  is  meant?  Not  yet;  the  usage  is  still 
peculiarly  journalistic,  which  is  not  enough  to  iirovide 
a  warrant  for  general  acceptance. 


Wayward  Words 

Expertise  (the  last  syllable  rhymes  with  tease)  is  a 
noun  meaning  expertness  that  Fowler  might  have 
criticized  as  a  vogue-word.  At  any  rate,  it  is  in  high 
fashion  with  pundits  and  those  who  aspire  to  being 
thought  wise.  Expertize,  a  comparatively  odd  fish,  is  a 
verb  meaning  give  expert  judgment  on.  They  are 
unlikely  to  be  confused  in  talking,  for  the  pronunciations 
differ.  But  writing  is  another  matter:  “He  named  a 
committee  of  conservative  businessmen  to  expertise  the 
foreign  aid  program.”  expertize. 

*  «  « 

.Astronomical  is  overworked  and  often  inappropriately 
used  to  convey  the  idea  of  large  quantity  or  size:  “The 
odds  against  detection  in  the  act  are  astronomical.” 
Overstated:  great. 

«  *  * 

.Automation  does  not  mean  simply  the  .substitution  of 
machinery  for  hand  labor;  it  refers,  rather,  to  the 
automatic  control  of  machines.  A  thermostatically 
controlled  heating  system  is  an  example  of  automation; 
a  mechanical  coal  stoker  that  does  the  job  of  a  man 
is  not,  but  rather  an  example  of  mechanization,  a  concept 
with  which  automation  is  sometimes  confused. 
.Automation,  it  may  be  of  interest  to  note,  is  one  of  the 
newest  nonslang  terms  in  English,  having  been  coined 
by  John  Diebold,  the  author  of  “Automation — the  .Advent 
of  the  Automatic  Factory,”  published  in  1953.  Fowler 
(through  his  latter-day  alter  ego,  Sir  Ernest  Gowers) 
complains  that  both  automate  and  automation  are 
barbarisms  (that  is,  words  improperly  formed  on  their 
roots,  in  this  case  Greek)  but  concedes  it’s  too  late  now. 
.As  it  happens,  Diebold  rejected  the  clumsier 
automatization,  a  term  already  in  existence,  and  Gowers 
agrees  that  the  form  chosen  has  both  practical  and 
esthetic  advantages. 
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newspaper 
editors  know 
things  about 
trm^ 

their  mothers 
never  told 
them. 


We  recently  surveyed  602  newspaper  editors  for  opinions  on  America’s  freight  transportation 
system.  You  said  that  trucks  are  moving  up.  Way  up.  Of  the  editors  who  were  surveyed: 

■  83%  said  that  trucking  is  increasing  in  importance  to  the  economy.  ■  75%  said  that  trucking 
is  increasing  in  importance  in  comparison  to  other  forms  of  freight  transportation.  ■  76%  of 
the  editors  said  that  the  trucking  industry  is  doing  all  it  can  to  meet  the  economy’s  increasing 
freight  transportation  needs.  When  you  were  a  boy,  the  trucking  industry  was  young,  too.  But 
like  your  profession,  trucking  has  come  a  long  way.Trucks  today 
haul  75%  of  America’s  total  freight  tonnage.  An  “  “  ^ 

amount  equivalent  to  11%  of  the  Gross  National 
Product  is  spent  for  truck  services.  And  a  big 
truck  pays  about  $3,500  a  year  in  high 
way  user  taxes.  Now  if  you  want  to  write 
home  to  mother  about  all  this,  your 
letter  will  arrive  swiftly  and  safely, 
probably  by  truck. 


International  American 
Harvester  Trucking  Industry 


*••**  V:V 
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View  From  the  Top  by  Way  of  Bill  Strode 


Some  of  the  i)ictures  from  that  spread  are  reproduced  here. 
Above,  reflected  in  the  eyes  of  an  elderly  woman  are  the  silhou¬ 
ettes  of  the  marchers  themselves.  This  was  the  key  pictuie  used  in 
“Eyewitness  to  the  March.” 

To  the  left,  Bill  Strode  captured  the  emotion  on  the  faces  of 
some  small-town  children  as  they  watch  the  march  go  by. 

On  the  following  page,  the  eyes  of  a  woman  in  the  picture  above 
>rlare  at  the  marchers  as  a  lawman  watches  her.  And  below  on 
the  same  pape,  inhabitants  of  a  farm  shack  witness  the  marchere 
plorlding  by  under  a  scorching  sun. 

In  the  other  j)ictures  not  shown  here.  Bill  managed  to  capture 
the  many  moods  of  the  march.  A  crowd  of  curious  Negro  onlodi- 
ers  watching  Martin  Luther  King  go  by.  A  Negro  youth  standinf 
by  a  flag-bedecked  sei'vice  .station  along  the  way.  A  white  womu 
jrositioning  herself  for  a  close-up  look  at  the  marchers.  A  town 
deputy  rejecting  an  “invitation”  from  the  marchers  to  join  then. 
A  Negro  man  quietly  looking  on  from  the  porch  of  his  home  as  tin 
marchers  stop  for  lunch  across  the  street.  The  somber  reflectidi^ 
(Continued  on  Page  H)  j 
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By  Kirk  Friedman 


This  is  the  Year  of  Bill  Strode. 

The  28-year-old  Louisville  (Ky.)  Courier-Journal  and  Timet 
“Newspaper  Photographer  of  the  Year”  has  been  giving  talks  all 
over  the  country.  In  the  past  few  months,  we’ve  listened  to  him 
at  an  NPPA  Region  Three  meeting  in  Wilmington,  Del.,  and  at 
an  NPPA  national  convention  in  Clearwater,  Fla. 

Each  time  Bill  gives  his  talk  it  demonstrates  whey  he  was 
named  “Newspaper  Photographer  of  the  Year”  and  why  he’s  the 
hottest  young  newspaper  photographer  in  the  country  right  now. 
The  an.swer  is  in  his  talk  slides  of  the  photo  work  he  produces 
for  the  two  Louisville  newspapers. 


Examples  shown  on  this  and  the  following  i)ages  are  from  one 
such  photo  story.  Bill  took  them  on  the  recent  civil  rights  march 
through  Mississippi  and  they  demonstrate  what  separates  the 
award-winning  Bill  Strodes  of  newspaper  photojournalism  from 
the  run-of-the-mill  lens  hacks. 

When  the  march  leaped  into  the  news,  his  editors  told  him  they 
exjjected  to  receive  good  photo  coverage  from  the  wire  services. 
He  could  go  only  if  he  would  l)e  able  to  come  up  with  something 
different,  .something  to  enlarge  on  the  wire  photo  coverage. 

Bill  went  down  to  Mississippi  not  to  shoot  the  march  itself  but 
to  shoot  the  people  along  the  way  who  were  watching  the  march¬ 
ers.  He  came  back  with  what  turned  out  to  be  “Eyewitness  to  the 
March,”  a  smashing  spread  in  the  Sunday  Courier-Journal  Maga¬ 
zine  to  which  Bill  has  been  assigned  full-time  for  the  past  year. 


Mareh  Pictures 


Key  Picture 
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but  you  need  a  lens, 
of  course,  maybe  two 
maybe  more... 
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4‘IiA  Mamiya  twin-lens  reflexes  let 
3  me  you  make  such  a  choice.  There  are 
I  five  lenses  from  65mm  wide  angle  to  180mm 
IJUllH*  telephoto.  And  they’re  interchangeable. 

Gives  you  quite  an  advantage.  No  matter  what  the  problem: 
image  size,  picture  angle,  perspective,  you  know  you’ve  got  the 
situation  well  in  hand. 


The  Mamiya  C33,  shown  here,  is  the  automatic  model  with 
shutter-cocking  film  crank  (no  accidental  double  exposures). 
It  also  has  an  automatic  parallax  compensator,  an 
automatic  closeup  exposure-factor  indicator,  expand- 
ed  distance  scales,  and  a  host  of  other  features. 


The  C22  (not  shown)  is  the  standard  model  with- 
out  crank  and  without  some  of  the  other  special 
^^^VC33  features,  but  with  the  same  sturdy  construction 
i^lrancl  picture-taking  qualities.  Also  costs  $65.50  less. 

fllenses  and  accessories  can  be  used  with  both  models.  See 
fcm  at  your  dealer,  or  write.  Mamiya  division  of  Ehrenreich 
oto-Optical  Industries,  Inc.,  Garden  City,  N.Y.  11533. 


Bill  Strode 


of  a  kerchief-topped  NeRro  woman.  The  lively  amusement  of  a 
curler-topped  white  girl  carrying  a  chain. 

Also,  Negro  children  of  the  cotton  cowntry  along  the  highway 
staring  out  from  their  shanty  homes.  The  pensive  look  of  an  old 
Negro  woman  in  a  car.  White  Mi.ssissippians  in  their  cars  watch¬ 
ing  the  marchers  go  by.  \  car  flying  the  Confederate  flag  and 
cruising  by  as  the  marchers  stage  a  rally  after  the  day’s  hike. 

And  lastly,  some  Negroes  holding  their  children  as  the  day’s 
shadows  fall  on  the  side  of  the  highway  and  the  marchers  move  on. 

These  pictui-es  were  typical  of  the  ones  in  Strode’s  portfolio 
that  earned  him  the  “Newspaper  Photographer  of  the  Year” 
title.  He  is  part  of  a  new,  young  crop  of  news  photographers 
putting  their  marks  on  the  profession  today.  Bill  was  constantly 
in  the  middle  of  just  such  a  group  at  the  Region  Three  conference 
in  Wilmington,  Del.,  talking  shop  until  the  early  hours  of  the 
morning. 

He  had  been  scheduled  to  speak  at  the  seminar  after  flying  up 
from  the  Southern  Short  Course  at  Columbia,  S.  C.  Bad  plane  con¬ 
nections  put  him  into  Wilmington,  Del.,  about  10  p.m.,  some  six 
hours  late. 

Because  of  this  delay  he  missed  the  presentation  given  by  Bill 
Eppridge  of  Life,  who  shot  the  much-publicized  dope  addiction 
story. 

Strode  persuaded  Eppridge  to  show  his  slides  again  that  night, 
and  together  with  a  group  of  other  interested  Region  Three 
photographers  he  watched  and  discussed  them  until  3:45  a.m. 

The  next  morning  at  10  a.m..  Strode  was  in  front  of  a  micro¬ 
phone  giving  his  own  talk  for  the  Region  Three  delegates. 

‘See  Truthfully' 

Bill’s  Region  Thi’ee  talk  was  principally  the  same  as  the  one 
he’s  been  giving  in  other  places  around  the  country.  In  it,  he 
claims  that  photographers  have  a  great  responsibility  to  .see 
truthfully  and  record  what  they  see  accurately. 

“.\nd  can  you  think  of  anything  harder  than  trying  to  put  peo¬ 
ple’s  feelings  on  paper?”  he  asks.  “But  this  is  exactly  what  we 
must  do  if  our  photographs  are  to  communicate  with  people. 

“This  is  what  I  consider  my  challenge  and  my  job.  And  this  is 
the  reason  I  try  not  to  interfere  with  what  is  unfolding  before  my 
camera. 

“I  try,  if  possible,  to  photograph  the  situation  as  it  happens.  I 
don’t  care  if  it  is  a  routine  assignment  or  of  national  importance.” 

Bill  calls  “feeling”  the  whole  basis  of  his  philosophy  on  photo¬ 
graphy,  namely:  “My  photos  must  show  the  feelings  of  people  or 
situations  and  the  photos  must  be  able  to  convey  this  feeling  to 
the  people  who  are  looking  at  them.  When  this  happens,  I  have  a 
good  picture.” 

To  emphasize  these  points.  Bill  shows  slides  of  a  mother’s  first 
touch  of  her  newborn;  the  sadness  of  the  insane;  the  humor  of  a 
doctor  working  with  children;  the  loneliness  of  a  soldier;  the 
plight  of  a  drunk,  and  many  more  similar  examples.  In  each  case, 
the  feelings  of  the  subject  vividly  conies  through  in  the  picture. 

Bill  also  strives  for  this  “feeling”  on  routine  assigpnnents  such 
as  headshots  and  society  pictures.  Showing  some  of  his  routine 
assignments,  most  of  them  candids,  he  points  out:  “You  will 
notice  I  don’t  use  too  many  off-angles  or  a  lot  of  wide-angle  dis¬ 
tortion.  If  the  photo  conveys  emotion  to  people,  if  it  .stops  them 
with  emotional  feeling,  there  is  no  need  for  gimmicks  or  distortion. 
I  hope  that  my  photos  depend  on  their  content  and  not  on  the 
gimmicks  to  gain  attention.” 

Art  of  Seeing 

Bill  usually  ends  his  talk  on  the  note  with  which  it  began, 
seeing.  “I  feel  that  since  I  am  a  photographer,”  he  says,  “I  can¬ 
not  afford  to  see  like  other  people.  I  feel  I  must  see  more.  I  must 
see  past  the  ordinary  and  see  the  hidden  and  unusual. 

“I  practice  seeing  all  the  time.  While  I  am  driving,  walking 
dowTi  the  street,  or  at  home.  Every  minute  of  the  day  and  night. 
I  look  for  many  things — the  changing  light,  design  in  everyday 
situations,  beauty  in  the  commonplace,  and  most  of  all,  I  try  to 
see  people.” 

When  Bill  Strode’s  talk  ends,  after  the  photos  and  the  philosophy 
are  illuminated,  there’s  one  overriding  fact  that  he  leaves  one  with. 
He’s  a  true  professional  who’s  working  at  it  all  the  time. 
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UPI  Will  Service 


Overmyer  Tv  Network 


Unite<l  Press  International 
^•ill  service  news  and  film  to  a 
new  television  network  —  the 
first  to  be  launched  since  1948 — 
which  will  begin  operations 
from  New  York  in  the  fall  of 
1967. 

Details  of  what  will  become 
known  as  the  Overmyer  Net¬ 
work  (ON)  w'ere  unveiled  Tues¬ 
day  (July  12)  at  a  press  confer¬ 
ence  attended  by  Mims  Thoma¬ 
son,  UPI  president  and  general 
manager.  Heavy  emphasis  was 
placed  on  the  news  agency’s 
importance  in  the  network’s 
plans. 

The  Overmyer  Network,  it 
was  announced,  will  be  offering 
•‘a  complete  spectrum  of  live 
and  taped  entertainment,  news, 
sports  and  public  service  pro- 
p^mming.”  This  material  will 
be  furnished  to  affiliates — in¬ 
cluding  the  New  York  Daily 
Sews’  WPIX  station — and  to 
owned  -  and  -  operated  stations 
with  instantaneous  program¬ 
ming  via  coaxial  cable  and  mi¬ 
crowave  facilities. 

An  agreement  wdth  UPI  for 
seven-day-a-week  new’s  service, 
it  was  stated,  will  provide  the 
full  resources  of  the  news 
agency  and  its  New’sfilm  Divi¬ 
sion  to  ON  affiliates.  “For  the 
first  time,  the  growing  number 
of  stations  w'ith  no  network  af¬ 
filiation  will  be  able  to  receive 
network-caliber  news  via  cable,’’ 
it  was  stressed. 

‘Big  Step  Forward" 

Thomason,  speaking  with 
E&P  after  the  conference,  un¬ 
derlined  these  points  and  de¬ 
scribed  UPI’s  involvement  as, 
“a  big  step  forw’ard  in  the  tv 
news  film  business  for  us.’’  He 
explained  that  the  Newsfilm  Di¬ 
vision  had  already  gained  a 
“very  big  proportion  of  televi¬ 
sion  film  business  abroad,”  but 
in  the  U.S.  had  “not  been  able 
to  compete  with  facilities  and 
news  resources  of  the  big  tv 
networks.” 

Thomason  declined  to  say  how 
much  compensation  UPI  would 
be  receiving,  but  said  it  would 
certainly  be  “adequate.”  He  saw 
the  Overmyer  network  as, 
“really  opening  up  the  domestic 
newsfilm  market  for  us,”  and 
said  that  it  w’as  “quite  likely” 
that  staff  expansion  within  the 
Newsfilm  Division  would  take 
place  when  the  new’  service  was 
underway. 

The  network,  founded  by 
Daniel  H,  Overmyer  and  Oliver 
E.  Treyz,  will  initially  program 


eight  hours  a  day — 56  hours  a 
week.  Overmyer,  chairman  of 
the  Overmyer  Company  Inc., 
and  its  affiliates,  owns  and  op¬ 
erates  a  complex  of  warehous¬ 
ing,  leasing,  banking  and  fi¬ 
nance  companies  and  tv  sta¬ 
tions.  Treyz,  formerly  presi¬ 
dent  of  the  ABC  Network,  is 
ON  president. 

Besides  news,  the  network 
plans  to  commence  operations 
with  a  five-night-a-week,  tw’o- 
hour  variety  show  from  Las 
Vegas.  Broadcasting  is  sched¬ 
uled  to  begin  on  the  first  Mon¬ 
day  after  Labor  Day  next  year. 

Overmyer  said  he  expected  to 
invest  between  $6  and  $10  mil¬ 
lion  in  the  first  18-months  of  op¬ 
erations.  “One  of  our  primary 
purposes,”  he  said,  “is  to  pro¬ 
vide  more  public  service  pro¬ 
gramming  to  the  nation.  There 
is  a  real  need  on  the  part  of  the 
public  for  new  and  dissimilar 
public  service  programming.  We 
aim  to  fill  this  requirement.” 

Designed  for  Independents 

Treyz  said  Overmyer  conceiv¬ 
ed  this  network  to  meet  the 
needs  of  the  independent  tv  sta¬ 
tion  operator  w’ho  can’t  buy 
sufficient  top-flight  program¬ 
ming. 

Treyz,  emphasizing  the  need 
foi’  the  new  network,  said  there 
had  been  no  such  expansion 
since  1948.  At  that  time  there 
were  51  commercial  tv  stations 
and  three  networks. 

“Next  year,”  he  said,  “there 
w'ill  be  over  700  commercial  tv 
stations  and  the  same  three  net- 
w’orks;  clearly  there  is  a  need 
for  a  new  netw’ork.”  For  years, 
cities  such  as  Pittsburgh,  At¬ 
lanta,  Cincinnati  and  Houston 
have  had  but  three  stations.” 

It  was  also  stated  during  the 
conference  that  station  news 
editors  handling  the  UPI  news 
and  film  w’ould  be  able  to  fea¬ 
ture  UPI  correspondents  at 
home  and  abroad,  “as  if  they 
are  the  local  station’s  ow’n  men.” 
(Later,  Thomason  agreed  there 
w’ould  be  considerable  stress  on 
UPI  specialists,  but  said  the 
stations  would  have  to  acknowl¬ 
edge  them  as  UPI  staffers.) 

Initially,  ON,  via  AT&T 
cable,  aims  to  service  the  100 
top  markets.  An  advertising 
structure  has  been  worked  out 
whereby  the  local  affiliate  re¬ 
ceives  the  netw’ork  program¬ 
ming  free  of  charge  and  has 
the  right  to  sell  regionally  and 
retain  advertising  revenue  on  a 
third  of  the  available  airtime. 
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The  network  sells  nationally 
and  retains  revenue  on  the  re¬ 
maining  two-thirds  of  airtime. 
This  arrangement  will  be  “flex¬ 
ible,”  it  was  stated. 

The  Overmyer  Communica¬ 
tions  Company  operates 
WDHO-TV,  Toledo,  Ohio.  The 
television  station  group  also 
holds  construction  permits  for 
stations  in  Newport,  Ky.  (Cin¬ 
cinnati) ;  Pittsburgh;  Atlanta; 
Rosenberg  (Houston),  Tex.; 
and  San  Francisco — all  sched¬ 
uled  for  air-dates  during  the 
coming  tv  season.  A  construc¬ 
tion  permit  for  a  seventh  sta¬ 
tion,  in  Dallas,  is  pending  with 
the  Federal  Communications 
Commission. 

The  Overmyer  Network  of¬ 
fices  are  at  201  Ea.st  42nd 
Street,  New  York. 

• 

Circulators  Promoted 

Chicago 

Joseph  A.  Naselli,  a  veteran 
of  38  years  with  Chicago’s 
American,  has  been  appointed 
assistant  circulation  manager, 
moving  up  from  home  delivery 
manager.  Otto  Zalusky,  assist¬ 
ant  home  delivery  manager,  is 
now  home  delivery  manager  and 
John  Given  is  country  circula¬ 
tion  manager,  replacing  Harold 
Peterson,  who  recently  was  ap¬ 
pointed  country  circulation  man¬ 
ager  of  the  Chicago  Tribune. 


Year’s  Best  Racing 
Pictures  Selected 

Winners  in  the  Sixth  Annual 
Photo  Awards  Contest  spon¬ 
sored  by  the  New  York  Racing 
Association  in  cooperation  with 
the  New  York  Press  Photo¬ 
graphers  Association  were  an¬ 
nounced  this  week  by  Edward 
T.  Dickinson,  NYRA  president. 

Hal  Mathewson,  New  York 
Daily  News,  received  first  prize 
of  $2.")U.  Second  prize  of  $150 
went  to  Vincent  Lopez,  World 
Journal  Tribune,  and  third  prize 
of  $100  was  awarded  to  Ernest 
Sisto,  New  York  Times. 

Mathewson’s  entry  was  en¬ 
titled  “Photo  Finish.”  It  shows 
the  dramatic  moment  when  two 
thoroughbreds  wage  a  heart¬ 
stirring  duel  to  the  Aqueduct 
finish  line. 

• 

Mental  Health  Bell 
Goes*  to  Houston  Post 

The  National  Association  of 
Mental  Health  will  present  its 
1965  Mental  Health  Bell  Award 
to  the  Houston  (Tex.)  Post  at 
its  annual  meeting  Nov.  17  in 
New  Orleans. 

Receiving  mention  for  their 
coverage  of  mental  health  are 
the  Topeka  (Kans.)  Capital- 
Journal,  the  Quincy  (Mass.) 
Patriot-Ledger  and  the  Cleve¬ 
land  Plain  Dealer. 


Mister: 

the  orders  read  Tele  typesetter® 
...cap  ‘‘T”  and  TTS!..all  caps 


That’s  the  way  to  sound  off  about 
the  world’s  only  completely  in¬ 
tegrated  cost  reduction  system 
for  automatic  operation  of  line¬ 
casting  and  photocomposing 
machines  by  tape  —  perforators, 
operating  units,  typesetting  com¬ 
puter,  selective  allotter  and  acces¬ 
sories.  Teletypesetter  or  TTS!  To 
go  by  the  book,  they’re  registered 


trade  names  of  Fairchild  Camera 
and  Instrument  Corporation. 
Spell  them  out  loud  and  clear. 
Please? 

mmmmmmmmmm 

GRAPHIC  EQUIPMENT 

«  DIVISION  Of  fAltCHIlO  CAMtllA  AND  iNSTtUMCNt  COtfOUAIIOM 
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SYNDICATES 


‘Teen  Talk  By  Susan’ 
Grips  Young  Readers 


By  Ray  Erwin 

A  newspaper  column  for  teen- 
ape  readers  is  written  by  a  girl 
only  recently  out  of  her  teens, 
who  doesn’t  talk  down  or  pa¬ 
tronize  but  reports  in  their  own 
language  the  facts  of  teen-age 
life  as  they  actually  are. 

The  column:  “TEEX  TALK 
By  Susan.” 

The  columnist:  Susan  Szek- 
ely. 

The  format:  Three  times  a 
week. 

The  release:  July  25. 

The  distributor:  Los  Angeles 
Times  Syndicate. 

The  column  has  been  tested 
two  years  in  the  Sew  York 
Post. 

News  Experience 

‘‘Teen  Talk  is  written  by 
Susan  Szekely,  who  was  born  in 
New  York  City.  She  went  to 
Bryn  Mawr  College  on  a  schol¬ 


arship,  worked  on  the  student 
newspaper  and  was  graduated 
cum  laude  with  a  major  in  phil¬ 
osophy.  She  worked  two  years 
on  the  Tucson  (Ariz.)  I  tail  i) 
Citizen,  writing  women’s  page 
features  and  covering  teen-age 
activities.  She  then  returned  to 
New  York  as  a  teen-age  col- 
umni.st  for  the  New  York  Post. 

Susan  is  the  daughter  of  a 
Saratoga  Springs  real  estate 
broker  and  lives  in  a  New  York 
City  apartment  furnished  in 
American  antiques  which  she 
picked  up  and  refinished  herself. 

In  her  free  time  she  goes  to 
plays  and  movies,  covers  the 
range  of  teen-age  entertain¬ 
ment,  sports  and  recreational 
activities,  often  accompanied 
by  one  of  her  three  teen-age  sis¬ 
ters. 

Here  are  some  typical  topics 
for  “Teen  Talk”  columns: 

“Hanging  Around  the 
house,”  “Games  Teen  -  agers 
Play,”  “Are  You  In  Love?” 


NOW  I  HAVE 


I  MY  OWN  E&P  I 
\  SUBSCRIPTION  / 

_ 


^  I  YOU’RE  NO  \ 
DUMMY!  / 

_ 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON 


EDITOR  &  PUBLISHER,  SSO  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  <£.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


Susan  Szekely 

New  England 
Will  Get  Its 
Own  Cartoons 

Editorial,  news  and  sports 
cartoons  will  be  produced  e.x- 
clusively  for  small  and  medium¬ 
sized  New  England  newspapers 
by  a  new  cartoon  service. 

The  cartoons:  Editorial,  sports, 
illustrated  column,  spots  of  re¬ 
gional  interest. 

The  cartoonist:  Robert  T. 
Sullivan. 

The  Format:  Weekly  package 
of  cartoon  features. 

The  release:  July  25. 


The  distributor:  NEO  Service 
94  Pettaconsett  Ave.,  Warwick 
R.  I.  02888. 

The  new  weekly  scivice  for 
New  England  papers  will  in- 
elude  four  editorial  cartoon.s 
(three  columns  by  six  inches), 
a  “New  England  Corner”  car¬ 
toon  giving  column-like  com¬ 
ment  on  New  England  news 
happenings  (three  columns  by 
seven  inches),  six  bi-weekly 
spots  covering  New  England 
places  and  persons  (one  and 
two  columns  by  one  and  one- 
half  inches).  Sports  and  various 
features  will  be  issued  periodi¬ 
cally.  All  material  will  be  in 
mat  and  reproduction  form. 

Tight-Knit  Region 

“-Although  Rand  McNally 
shows  six  separate  states  in  the 
northeast  corner  of  the  country, 
the  inhabitants  know  there  is 
but  one,  and  it  is  called  New 
England,”  said  Neonna  N.  Sul¬ 
livan,  manager  of  NEO  Service. 
“We  believe  that  the  people  in 
this  area  ‘think  New  England.’ 

“Although  our  editorial  car¬ 
toons  will  occasionally  make  a 
statement  on  national  affairs, 
most  of  the  time  the  subject 
matter  will  be  of  regional  in¬ 
terest,”  she  added.  “The  ‘New 
England  Comer’  wdll  be  made 
up  of  the  myriad  of  comical 
situations  in  which  the  individ¬ 
uals  of  the  area  become  in¬ 
volved  from  week  to  week — in¬ 
cluding  the  Red  Sox.” 


□  Remittance  enclosed 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 
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*3  entence, 


Jim  Fiebig  Urges: 
‘Mark  My  Words’ 


entences 


The  41st  Annual  E&P  Syndi¬ 
cate  Directory  will  be  published 
July  30  as  Section  2  of  that 
issue  of  E&P.  It’s  hiphly  prized 
and  frequently  consulted 
throuphout  the  entire  year  and 
throuphout  the  entire  world  as 
it’s  the  only  such  listinp  of  syn¬ 
dicates  and  their  features.  List- 
inps  and  advertisinp  should  be 
rushed  immediately  to  the  Re¬ 
search  I)ej)artment  or  Adver¬ 
tisinp  Dei)artment. 


provocative  column  with  an 
unusual  twist  is  makinp  its  ap¬ 
pearance  in  newspapers. 


The  column:  “Mark  My 
Words.” 

The  columnist:  Jim  Fiebip. 
The  format:  Three  300-word 
columns  a  week. 

The  release:  Immediate. 

The  distributor:  General  Fea¬ 
tures  Corporation. 


Jim  Fiebip,  a  younp  man 
from  Michipan,  promi.ses  to 
present  new  and  different  views 
on  topics  cuiTently  of  interest 
to  everyone  in  his  “Mark  My 
Words”  column. 

Yuiing  Veteran 
.41thouph  he’s  only  in  his 

twenties,  Jim  Fiebig  writes  with  General  Features  Corporation, 
a  knowledpe  of  life  and  the  said  the  new  columnist  writes  recently  announced  its  purpose 
times  that  belie  his  years.  After  for  all  i)eople,  but  his  special  to  ‘defend  the  physical  and 
he  was  graduated  from  the  Uni-  .sophi.sticated  appeal  is  to  the  moral  integrity  of  the  comic 
versity  of  Detroit  as  a  journal-  population  under  25  years  of  strip  against  the  barbarian 
ism  major,  he  joined  the  Marine  ape.  prejudice  which  refuses  to  admit 

Corps  and  continues  on  Reserve  No  matter  what  the  topic,  it  as  a  major  form  of  art.’  ” 
status.  For  the  last  several  Fiebip  dares  to  be  different,  to 

years,  he  has  written  for  Michi-  pet  to  the  heart  of  the  matter  Womanly  OpfeilSC 
newsi>apers  and  readers  and  luoceed  from  there.  in 

were  so  impressed  with  his  “The  column  is  my  way  of  emeries* 

fresh,  mature  outlook  that  he  .saying,  ‘This  is  the  way  it  is  A  series  of  12  articles  based 
often  was  called  upon  to  speak  .  .  .  this  is  what’s  happening  ...  on  the  book,  “Honor  Blackman’s 
before  teen-age  gproups.  this  is  life’,”  he  explained.  Book  of  Self-Defense”  (Mac- 


Hargrove  writes  for 
NEA  from  Paris.  than 

that.  Today  considered  here 
to  be  the  most  significant  expres- 
Jim  Fiebig  sion  of  pop  art. 

“So  much  so  that  the  French 
S.  George  Little,  president  of  Center  for  the  Study  of  Litera- 
'  ”  ~  ture  of  Graphic  Expression  has 


YOU  STOLE 
MY  IDEA!' 


) ,  ^  It  can’t  happen  to  you  ? 

1  .^HP^HOh.  but  it  can.  And  the 
in  money  and  pres- 

V  \\^^^VtiRe  can  be  tremendous 

V  — UNLESS  you  have 

'  Employers  Special  Ex- 

cess  Insurance. 

Simply  decide  on  a  certain  amount 
you  auree  to  cover.  Let  us  handle  the 
excess.  Thus,  you  place  a  limit  on  your 
possible  loss. 

ASK  FOR  FULL  FACTS:  No  obli- 
Kation.  We  provide  economical  protec¬ 
tion  against  loss  due  to  libel,  slander, 
piracy,  plagiarism,  invasion  of  privacy, 
copyright  violation.  Rates  are  surpris¬ 
ingly  low,  and  may  save  you  thousands 
of  dollars  plus  unpleasant  publicity. 
Phone  or  write: 

EMPLOYERS  REINSURANCE  CORP. 
21  West  10th.  Kansas  City,  Mo.  64103 

New  York,  lit  John?  San  Kra.Tcitco.  Z20  Montgomery 
Chicago,  iH  W.  Jackaor;  Atlanta.  34  Peachtree.  N.  feT. 


AL  CAPP  ORIGINAL — Peter  Eiden  (r),  feature  editor,  San  Diego 
(Calif.)  Union,  presents  an  Al  Capp  original  cartoon  of  "L'l 
Abner"  to  W.  E.  Quirk  (I),  vicepresident  and  general  manager. 
Southern  Counties  Area,  Pacific  Telephone  Co.,  as  Harvey  Baily 
(c),  the  telephone  company's  PR  supervisor,  looks  on.  Quirk  once 
supervised  a  long-distance  operator  named  Gertrude  and  Capp's 
drawing  happened  to  spoof  an  old  battle-axe  with  the  same  name 
and  occupation. 
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FEATURES  IN  READER  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BY  GEORGE! 

Humorous  Advice 
WILLIAM  A.  DOYLE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LimE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  & 
SUNDAY 

EDITORIAL  CARTOONS  D 
HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS 


ABBIE  AN'  SLATS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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PROMOTION 

Balloon  Ads  Sell 
Combination  Concept 

By  Georfje  Wilt 


You  come  to  expect  something 
offbeat  in  the  way  of  an  adver- 
tisinjr  presentation  from  a  new's- 
paper  that  describes  its  market 
by  showing  a  tennis  ball  atop  an 
ice  cream  cone.  Or  a  golf  ball  in 
a  plate  of  spaghetti. 

The  Des  Moines  (Iowa)  Regis¬ 
ter  &  Tribune,  whose  “oddball” 
trade  paper  theme  is  one  of  the 
most  original  newspaper  adver¬ 
tising  series  in  recent  years,  has 
come  up  with  another  bright 
idea. 

Confronted  with  a  retail  sell¬ 
ing  problem  requiring  a  new’ 
presentation  approach,  the  Reg¬ 
ister  &  Tribune  turned  to  its  ow’ii 
l)ages  to  get  its  message  across. 


The  message:  that  the  papers 
reached  a  38-county  market  sur¬ 
rounding  their  city,  and  urged 
retail  advertisers  to  use  com¬ 
bination  advertising  in  both  the 
morning  Register  and  Evening 
Tribune  to  reach  this  audience. 
As  an  added  inducement,  a  10<1 
reduction  in  the  combination 
rate  was  announced. 

To  tell  this  story,  ten  full 
l)ages  in  the  morning  Register 
on  consecutive  days  (excluding 
Sunday)  w’ere  used,  featuring 
large  photographs  of  a  young 
lady  blow’ing  up  a  balloon  (sig¬ 
nifying  low’a’s  booming  econ¬ 
omy)  ;  a  catchy  headline,  and  a 
brief  bit  of  copy  about  the  im¬ 


portant  phase  of  growth  in  the 
area.  In  editions  publi.shed  out 
of  the  area,  a  copy  change  told 
of  state-wide  grow'th  factors. 

The  first  ad,  with  the  pretty 
girl  model  taking  her  first  puff 
at  the  balloon,  was  headed 
“Blow-by-blow.”  The  second, 
w’ith  the  balloon  getting  larger, 
was  headed  “Elbow’  Grease.”  The 
third  photo,  w’ith  the  young  lady 
using  a  bicycle  pump  on  the 
balloon  w’as  headed  “Burnt  Pota¬ 
toes”  telling  about  w’omen 
readers  and  the  grocery  market. 
A  bigger  balloon  ad  headlined 
“Gold-a-Go-Go”  described  the 
teenage  market.  As  the  balloon 
got  larger  the  headline  read: 
“Upper  Crust”  with  the  copy 
telling  an  income  growth  story; 
“Bucket  Seats”  told  of  auto 
.sales;  “Roadrunners”  described 
the  market’s  mobility;  “Buck 
Passers”  described  increased  in¬ 
come;  “Safecrackers”  headed  a 
paragraph  on  retail  sales 
growth;  and  the  final  ad,  show¬ 
ing  the  huge  balloon  lifting  the 
model  aloft  merely  said:  “Des 
Moines  and  central  Iowa  are  on 
the  w’ay,  and  The  Sky’s  The 
Limit!”  The  last  ad  in  the  series 
al-so  reprinted  all  pi’evious 
photos  in  comic  strip  form. 

.Slide  Presentation,  T»m) 

As  the  advertisements  w’ere 
appearing,  the  Register  &  Trib¬ 
une  promotion  department  pre¬ 
pared  a  35-mm.  slide  presenta¬ 
tion  to  be  used  by  retail  ad  man¬ 
ager  Robert  C.  Conner,  who 
held  about  30  meetings  to  which 
executives  of  about  40  leading 
firms  W’ere  invited. 

To  go  along  with  the  slide 
pitch,  the  promotion  department 
w’ent  to  Des  Moines’  largest 
shopping  center  and  interviewed 
.shoppers  from  outside  Polk 


County,  asking  w’hy  they  came 
to  the  capital  city  to  shop. 
Short  tape  recording  interviews 
W’ere  uswl  as  part  of  the  pre¬ 
sentation. 

Each  person  attending  the 
presentation  was  al.so  given  a 
looseleaf  booklet  including  the 
presentation  material,  reproduc¬ 
tions  of  the  ten  ads,  and  a  sec¬ 
tion  on  media  comparisons  for 
the  38-county  market.  Retailers 
not  present  at  the  meetings  w’ere 
called  on  personally,  and  with 
the  package.  Additional  booklets 
were  sent  to  chain  store  offices, 
agencies  and  representatives. 

The  result?  Most  of  the  re¬ 
tailers  had  been  advertising  in 
only  the  evening  Tribune,  be¬ 
cause  its  circulation  is  concen¬ 
trated  in  central  low’a.  But,  the 
advert i.sers  bought  the  combina¬ 
tion  concept  w’hen  they  were 
show’n  that  it  resulted  in  an  ad¬ 
ditional  .54,000  family  audience. 

Mr.  Conner  reports  that  that 
in  the  tw’o  w’eeks  following  the 
presentations,  more  than  75  per¬ 
cent  of  the  linage  goal  set  for 
the  period  had  already  been 
reached.  “The  presentation  was 
a  success,”  he  added.  “We’re 
happy,  and  the  advertisers  are 
happy,  too.” 

Promotion  manager  Roy  Fol- 
lett  reports  that  since  the  ads 
ran  on  consecutive  days  on  a 
“must”  basis,  the  paper  had  to 
be  “jumped”  virtually  every  day, 
.so  that  newsprint  costs  w’ere 
approximately  $5,000  for  the 
promotion. 

Based  on  the  results  he  re¬ 
ported,  it  seems  more  than 
worth  it. 

*  *  * 

PORT  CITIES— “A  tale  of 
two  port  cities  (and  how  they 
found  themselves  up  the  creek 


Press  and  Public  Relations  Director 
IMMEDIATE  OPENING 

Expanding  professional  theatre  needs  aggressive  yet  “in¬ 
stitutionally  minded”  individual;  year-round  challenging 
position.  Salary  negotiable — commensurate  with  training, 
experience,  and  potential. 

Give  full  details  background,  education  and  minimum  .sal¬ 
ary  in  1st  letter: 

George  Touliatos,  Managing  Director 
Front  St.  Theatre 
Memphis,  Tenn. 
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with  a  paddle)  ”  is  the  intriguinp 
title  of  a  A  ( w  York  Times  pro¬ 
motion  l)iH)klet  tellinp  of  the 
success  of  the  Great  Lakes  ports 
of  Duluth  and  Superior  through 
an  advertising  campaign  in  the 
Times.  The  booklet  reproduces 
the  ads  from  the  Times’  Inter¬ 
national  Kdition,  and  includes  a 
complete  copy  of  the  16-page  edi¬ 
torial-type  color  advertising 
magazine  included  in  the  Sun¬ 
day  Times.  Merchandising  of  the 
campaign  was  also  described  in 
the  complete  result  brochure. 

• 

iS'ear-Sweep  (Jets 
Page  Play  in  Color 

Palo  Alto,  Calif. 

A  full  page  of  promotion  in 
color  heralded  the  Palo  Alto 
Times’  near-sweep  of  the  Cali¬ 
fornia  Newspaper  Advertising 
Executives’  Association  compe¬ 
titions  for  newspapers  of  more 
than  30,000  circulation. 

Firsts  in  general  advertising 
e.xcellence  and  three  other  cate¬ 
gories  plus  a  third  place  award 
in  a  nine-event  advertising  com¬ 
petition  were  reported  in  special 
art  and  re*productions  of  the 
trophies  in  gold. 

In  emphasizing  “the  extra 
thought  put  into  our  advertisers’ 
messages”  which  resulted  in  the 
awards,  the  promotion  quoted 
from  Howard  Brodie,  former 
Associated  Press  and  San  Fran¬ 
cisco  Chronicle  artist  now  with 
the  Defense  Department. 

Prevented  from  keeping  a 
CNAEA  convention  speaking 
engagement  by  orders  to  Viet 
Nam,  Brodie  left  a  film  and 
sound  recording.  In  this  he  said 
“integrity  in  art,  or  advertising, 
first  comes  from  the  source,  the 
advertiser,  and  then  to  the  artist 
and  art  director,  in  order  to 
come  through  effectively.” 

The  awards  capped  the 
CNAEA-North  presidential  term 
of  How’ard  Schonbeger,  display 
advertising  manager  of  the  Palo 
Alto  Times.  His  successor  is 
Douglas  Bush,  San  Mateo  Times. 
M.  Robert  Clark,  San  Gabriel 
Valley  Tribune,  is  the  newly- 
installed  president  of  CNAEA- 
South,  succeeding  Fenton 
Palmer,  Los  Angeles  Times. 

• 

Sheppard  Ruling;  Cited 
To  Bar  Photographers 

District  Court  Judge  Jean  J. 
Jacobucci  cited  the  U.S.  Su¬ 
preme  Court  in  the  Sheppard 
Case  and  barred  photographers 
from  taking  pictures  of  pre-trial 
prweedings  in  a  murder  case  in 
Brighton,  Colo. 

Judge  Jacobucci’s  order 
Mvered  newspaper  and  tele- 
^sion  photographers  and  ex- 
fended  to  both  the  courtroom 
and  corridors  of  the  Adams 
County  Hall  of  Justice. 


Boston  Globe  Joins 
W ith  Kaiser  to  Own 
Radio-tv  Stations 

The  Boston  Globe  Newspaper 
Co.  is  a  partner  with  Kaiser 
Broadcasting  Corp.  in  a  new 
corporation,  WKBG  Inc.,  which 
is  asking  the  Federal  Communi¬ 
cations  Commission  to  approve 
a  takeover  of  WXHR  stations 
in  the  Cambridge-Boston  area. 

W.  Davis  Taylor,  publisher  of 
the  Globe,  is  chairman  of  the 
board  of  the  new  company,  with 
Edgar  S.  Kaiser,  president. 
Kaiser  owns  a  new  television 
station  in  Corona-Los  Angeles 
and  an  FM  radio  station  in  San 
Francisco  and  has  a  permit  to 
operate  a  tv  station  on  UHF 
channel  44  in  San  Francisco. 

WXHR-tv  (channel  56),  which 
has  been  off  the  air  for  10  years, 
holds  a  construction  permit.  The 
AM  radio  station  is  a  daytimer 
and  the  FM  station  operates 
with  50  kw. 

Frank  Lyman  owns  92%  of 
the  stock  in  Harvey  Radio  Labo¬ 
ratories  which  is  selling  the 
WXHR  properties  for  $1.75 
million. 

• 

Newcomen  Salutes 
1(K). Year-Old  Paper 

Worcester,  Mass. 

The  Evening  Gazette,  cele- 
bi  ating  its  centennial,  was  hon¬ 
ored  by  the  Newcomen  Society 
of  North  America  at  a  luncheon, 
June  22.  Robert  W.  Stoddard, 
chairman  of  the  board  of  direc¬ 
tors  of  the  Telegram  and  Ga¬ 
zette  and  president  of  Wyman- 
Gordon  Co.,  and  Richard  C. 
Steele,  president  and  publisher 
of  the  newspaper,  were  guests 
of  honor  and  speakers.  Charles 
Penrose  Jr.,  president  of  the  so¬ 
ciety,  presided.  The  society  is  a 
17,000-member  non-profit  cor¬ 
poration  devoted  to  the  study  of 
business,  industrial  and  institu¬ 
tional  history  and  achievement. 


EFFECTIVE  SELLING 


demands  Effective  Buying 
Income,  and  New  London’s 
Got  It!  Total  E.B.I.  $94,749,- 
000.  Your  hundred-million- 
dollar  market! 

Sell  this  little  bonanza  in 
the  pages  of  the  New  Lon¬ 
don  Day.  The  Day  delivers 
90%  City  Zone  with  just  one 
buy.  ROP  full  color  avail¬ 
able. 

f  .....J 

tKfjc  ©ap 

NEW  LONDON 
CONNECTICUT 


National  Raprosantativts: 
Ward-Griffith  Company.  Ine. 
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BEST  WAY 

TO  REACH  CUSTOMERS 


GENERAL  ELECTRIC  INCENTIVES 

Planning  a  big  sales  incentive  program? 

A  modest  one? 

THERE  ARE  OVER  200  REASONS  why  you  should  choose 
General  Electric. 

You  can  select  from  the  largest,  most  complete  line  of 
electric  housewares  in  the  industry.  Over  200  items  priced 
right!  Alarm  clocks.  Hair  dryers.  Can  openers.  Irons.  Skillets. 
Coffee  makers.  Toasters  that  bake.  Vacuum  cleaners.  Floor 
polishers.  Automatic  toothbrushes.  Electric  slicing  knives. 

The  list  is  practically  endless. 

You  select,  too,  from  the  most  preferred,  most  heavily 
advertised  and  promoted  line  in  the  industry.  Pick  a  program 
that  fits  your  needs.  Who  else 
but  General  Electric  could  of¬ 
fer  you  over  200  ways  to  do  it? 

Whata  way  to  reach  customers! 


Two  clock  models 
available  at  only  $2.19. 


GENERAL 


ELECTRIC 


For  prices  and  minimum  quantitias,  writa: 

G.  Neill  Tobin,  Mgr.,  Special  Accounts 
General  Electric  Premium  Salas  Section,  Dept.  U 
1285  Boston  Avenue,  Bridgeport,  Conn.  06602. 

NAMF  _ 

FIRM  NAME_ _ 

ADDRESS _ 

CITY _ ZIP  CODE _ STATE _ 

(Products  ordered  cennot  be  used  lor  resale  or  self-liquidation.) 
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Daily  ^Weekly’ 

(Conthiuvd  from  page  15) 

advertising  director,  and  both 
share  equal  responsibility  for 
the  operation  of  the  paper. 

McBride,  who  was  Titusville 
l)ureau  chief  before  he  was  made 
Brevard  editor,  is  no  stranger 
to  the  business  of  publishing  a 
•‘weekly”  newspaper,  even 
though  this  one  happens  to  be  a 
seven-day  proposition.  He  was 
once  general  manager  of  the 
Clermont  (Fla.)  Press  and  he 
was  also  associate  editor  and 
advertising  manager  of  the 
Arcadian,  a  weekly  in  DeSoto 
County,  Fla. 


k). 


Blanton  McBride 

“Fve  done  everything  but  run 
a  Linotype  machine,  and  Fve 
l)een  known  to  get  a  line  out  of 
that,”  McBride  says. 

100  un  the  SlafT 

He  and  Weller  direct  a  staff  of 
around  100  employes,  not  count¬ 
ing  carriers  and  stringers.  There 
are  17  regular  stringers,  plus  8 
or  9  seasonal  sports  stringers. 

“We  have  a  larger  staff  than 
most  dailies,”  McBride  points 
out.  “We’re  able  to  give  our 
readers  in  Brevard  and  beyond 
a  much  higher  percentage  of 
local  news  than  the  usual  daily. 
Our  percentage,  in  fact,  is 
almost  100.” 

As  for  ads.  Harry  Weller  says 
that  over  80  percent  of  the 
Brevard  ads  go  to  the  Orlando 
plant  on  the  Jack  Rabbit  from 
CcKoa  in  zinc  plate  form. 

The  other  20  percent  is  set  in 
hot  type  in  Orlando. 

The  Cocoa  office  has  cold  type 
facilities.  Two  operators  pre¬ 
pare  copy  on  Linofilm  System 
machines.  After  paste-up  and 
corrections,  the  proof  then  goes 
to  the  camera,  an  engraving  is 
made,  and  the  ad  goes  to  Or¬ 
lando  on  the  Jack  Rabbit  Ex¬ 
press.  Advertisers  see  proofs 
in  either  paste-up  or  photo  proof 
form.  Bob  Crouse  is  production 
manager. 

The  ad  dummy  is  done  in  Or¬ 
lando  and  called,  inch  by  inch. 


on  the  phone  to  the  Cocoa  office. 
An  editorial  dummy  is  made  in 
Cocoa  and  is  now  transmitted 
via  Photofax  to  Orlando.  The 
Photofax  is  a  new  acquisition 
and  is  being  used  more  and  more 
to  supplant  other  means  of 
transmission. 

McBride  and  Weller  say  the 
Brevard  Sentinel-Star  is  a  close- 
knit  organization  and  that  ad 
men  often  provide  reporters 
with  news  tips  and  news-side 
people  have  ideas  for  adver¬ 
tising  prospects.  When  a  tornado 
hit  the  area  this  spring,  in  fact, 
ad  salesmen  were  pressed  into 
action  as  photographers. 

The  Brevard  papers  provide 
an  auditorium,  recently  renamed 
for  Charles  P.  Rowley,  accom¬ 
modating  100  for  use  as  a  meet¬ 
ing  room  for  local  organizations 
in  the  Cocoa  building.  The  pa¬ 
pers  also  participate  in  local 
public  .service  promotions  and 
recently  co-sponsored  a  free 
auto  safety  check  program  with 
Le.schel  Buick,  a  local  auto 
dealer. 

Free  Aiilu  Iiispcclioiis 

Two  thou.sand  cars  went 
through  the  safety  check,  which 
covered  21  points.  Two-thirds  of 
the  cars  failed,  mostly  for  minor 
reasons  such  as  improperly 
aimed  headlights,  bad  brakes, 
signal  lights  not  operating 
properly,  uneven  tire  wear  and 
rotted  hose  connections.  Drivers 
received  forins  with  the  defects 
checked.  They  were  free  to  have 
repairs  made  wherever  they 
wi.shed.  Those  whose  cars  passed 
the  safety  check  were  given 
“Auto  Safety  Award”  stickers 
for  their  wind.shields. 

The  .safety  lane  was  located  in 
nearby  Merritt  Island,  and  the 
Merritt  Island  Chaml)er  of  Com¬ 
merce,  Leschel  Buick  and  the 
Brevard  Sentinel  provided  free 
in.stallation  of  seat  l)elts  co.sting 
$6.95  a  set. 

During  the  recent  Florida 
gubernatorial  primary  elections, 
the  Brevard  Sentinel-Star 
teamed  with  Cocoa  radio  .station 
WRKT  in  broadcasting  election 
returns  and  stationed  a  man  at 
every  one  of  the  county’s  63 
precincts. 

McBride  and  radio  announcer 
George  Meguiar  headed  the  re¬ 
porting  team  on  the  air  and 
returns  were  broadcast  from  the 
news  desk  of  the  newspaper.  The 
combiner!  Brevard  Sentinel-Star 
and  WRKT  forces  succeeded  'n 
gathering  returns  from  the  70- 
m  le-long  county  fa.ster  than  65 
other  counties  in  the  .state.  Only 
one  county  of  the  .state’s  67 
reported  complete  unofficial  re¬ 
turns  faster. 

Although  the  Brevard  edition 
of  the  Orlando  Sentinel-Star  is 
circulated  a  bit  beyond  Brevard 
County  lines,  most  of  its  circula- 


Harry  Weller 

tion  area  is  approximately  the 
same  as  that  of  the  successful 
new  daily  morning  Gannett 
paper,  Today,  in  Cocoa. 

The  rest  of  the  paid  circula¬ 
tion  newspaper  picture  in  the 
county  includes  the  afternoon 
Coc(M  Tribune  and  Titusville 
Star-Advocate,  both  Gannett- 
owned,  the  afternoon  Melbourne 
Daily  Times,  a  Perry  paper,  the 
weekly  Gannett-owned  Eati 
Gnllie  Courier,  in  the  south  end 
of  the  county,  and  a  page  of 
Brevard  news  in  the  Brevard 
edition  of  the  Miami  Herald. 

The  booming  population  of 
Brevard,  the  space  county,  has 
made  it  a  prime  target  for  cir¬ 
culation  competition,  and  Today 
has  made  inroads,  as  expected, 
into  the  circulation  figures  of 
all  the  papers  in  the  county. 

The  Brevard  Sentinel-Star’s 
circulation  still  tops  30,000  in  a 
county  with  an  approximate 
population  of  some  50,000  family 
units,  though,  and  the  paper  is 
betting  on  its  local  news  cover¬ 
age  to  meet  the  “image”  of  the 
new  daily.  Today. 

In  fact,  the  editorial  Brevard 
.section  is  now  collated  as  the 
front  section  in  the  Brevard- 
Orlando  package  for  both  home 
delivery  and  news  stands  in 
Brevard  and  red  banners  pro¬ 
mote  the  number  of  pages  of 
local  news. 

• 

Virginia  Semi- Weekly 
May  Expand  to  Daily 

Roanoke,  Va. 

The  Times-W’orld  Corporation, 
publisher  of  Roanoke  news- 
j)apers,  has  formed  a  subsidiary, 
Galax  Gazette  Inc.,  to  own  the 
semi-weekly  Galax  Gazette. 
Daily  publication  is  planned. 

Officers  of  the  new  company 
are:  President,  M.  W.  Armi- 
stead  III;  vicepresident.  Shields 
Johnson;  treasurer,  Hugh  M. 
Eaton  Jr.  The  publisher  of  the 
Gazette,  W.  Arthur  Gurley  Jr., 
was  named  an  assistant  vice- 
president  of  the  Times-World 
Corp. 
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Star  Company  Buying 
Charleston  Station 

ASHIXgton 

The  Evening  Star  Broadcast¬ 
ing  Company  has  contracted  to 
purchase  all  of  the  stock  of  First 
Charleston  Corporation,  license 
of  Station  WCIV-tv  in  Charles¬ 
ton,  South  Carolina. 

The  transaction  is  contingent 
on  Federal  Communications 
Commission  approval. 

Announcement  was  made  by 
John  W.  Thompson  Jr.,  presi¬ 
dent  of  the  Evening  Star  Broad¬ 
casting  Company.  Hamilton 
Landis  Associates  as.<i.sted  in 
the  negotiations. 

WCIV,  the  XBC  television 
outlet  in  Charleston  on  Channel 
4,  has  been  on  the  air  since  1962. 

The  Evening  Star  Broadcast¬ 
ing  Comi)any  is  licensee  of 
W.MAL-AM-FM-TV  in  Wash¬ 
ington  and,  through  WLVA 
Inc.,  of  WLVA  A.M-TV  in 
Lynchburg,  Virginia. 

• 

Bemis  and  Waring  Sell 
Control  in  Newspapers 

Littleton,  Colo. 

Edwin  A.  Bemis  and  Houston 
Waring,  publisher  and  editor, 
resiiectively,  of  the  Littleton 
Independent  and  .Arapahoe  Her¬ 
ald,  have  turned  control  of  the 
Arapahoe  County  newspapers 
over  to  Garrett  W.  Ray  and 
Vernon  Bangert,  president  and 
.secretary-treasurer,  respectively, 
of  the  newly  formed  Independ¬ 
ent  Printing  Co. 

The  Bemis-Waring  families 
will  retain  interest  as  stock¬ 
holders.  Ray  will  serve  as  pub¬ 
lisher  of  both  papers;  Bangert 
will  be  pi'oduction  superintend¬ 
ent.  Bemis  has  been  named  pub¬ 
lisher  emeritus  and  Waring  will 
remain  as  editor-manager  for  a 
transition  period. 

Both  Ray  and  Bangert  have 
been  associated  with  the  Little¬ 
ton  papers  for  five  year.s. 

• 

Hall  Syndicate  Buys 
New  Bedford  Station 

New  Bedford,  Mass. 

The  Hall  Syndicate  of  New 
York,  owned  by  Robert  M.  Hall, 
has  agreed  to  buy  the  WNBH 
radio  (am  and  fm)  stations  here 
from  E.  Anthony  &  Sons  Inc. 
for  $.507,500,  if  approval  is  given 
by  the  Federal  Communications 
Commission  for  transfer  of  the 
license. 

Hall,  which  distributes  news- 
l)aper  features,  is  licensee  for 
WMMW  and  WICH  in  Connecti¬ 
cut.  The  New  Bedford  station, 
on  the  air  since  1921  and  own^ 
by  Anthony  since  1941,  was  in 
a  package  bought  by  Ottaway 
Stations  Inc.  but  had  to  be  ^ 
sold  because  of  an  overlap  with 
WOCB  on  Cape  Cod. 
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IBJ-Press 

{Continued  from  page  14) 

Richard  I-  Strout,  WashiiiRton 
correspondent  for  the  Christian 
Science  Monitor,  stated:  “A 
press  conference  that  is  sched¬ 
uled  in  advance  brings  in  the  re¬ 
porters  who  are  experts  or  spe¬ 
cialists  who  have  something  spe¬ 
cial  to  ask,  which  only  the  I’res- 
ident  can  answer. 

“A  fomial  conference  brings 
in  somebody  besides  the  White 
House  ‘regular.’  .As  you  know, 
20  or  30  newsmen  are  assigned 
to  the  White  House  at  all  times. 
They  go  with  the  Chief  Execu¬ 
tive  on  trips,  they  follow  him  to 
Texas  or  Honolulu.  They  in¬ 
clude  top  notch  reporters,  but 
they  are,  willy-nilly,  i)art  of  the 
family.  They  have  to  keep  on 
living  with  Mr.  Johnson,  no 
matter  how  sha^)  a  (juestion 
they  ask.  They  are  a  kind  of 
White  House  body-guard.  At  a 
formal  press  conference  as 
many  as  300  correspondents 
may  be  present  and  the  whole 
thing  is  on  a  more  impersonal 
level.” 

.A  correspondent  for  one  of 
the  nation’s  largest  independent 
papers  stated:  “Johnson  has  de¬ 
stroyed  the  intent  and  purpose 
of  the  presidential  press  confer¬ 
ence  and  has  become  a  master  at 
manipulating  and  controlling 
the  news  to  his  own  advantage. 
Until  recently  the  press  did  lit¬ 
tle  but  grumble  among  them¬ 
selves.  But  now  the  storm 
clouds  appear  close  to  bursting. 

LBJ's  Basic  Alliliide 

“The  trouble  lies  in  Johnson’s 
basic  attitude  toward  the  press. 
On  the  one  hand,  he  hates  to 
give  out  any  information  until 
he— not  his  press  secretary — is 
ready  to  unveil  it  with  fanfare. 
On  the  other  band,  he  misunder¬ 
stands  the  reporter’s  function.” 

One  major  complaint  among 
reporters  is  that  White  House 
press  aides  are  not  kept  inform¬ 
ed  by  the  President.  The  feeling 
is  that  the  aides  have  no  author¬ 
ity  and  no  access  and  in  many 
instances  are  deliberately  mis¬ 
informed  to  throw  reporters  off 
the  track. 

In  this  regard  one  newsman 
recalled  a  brace  of  instances 
during  the  tenure  of  former 
Johnson  press  secretary  George 
E.  Reedy,  now  a  corporation  ex- 
cutive.  “While  the  President 
*as  at  Bethesda  Naval  Hospital 
’rith  a  cold,  Reedy  announced 
that  the  President  had  instruct¬ 
ed  his  aides  not  to  inform  Mrs. 
Johnson  about  the  illness  in  the 
'’iddle  of  the  night.  Wait,  he 
ordained,  until  she  was  awake. 
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It  was  a  nice,  human  interest 
touch.  Reedy,  however,  was 
forced  to  backtrack  after  half 
the  reporters  present  had  filed 
their  stories.  Rear  Adm.  George 
Buckley,  the  President’s  per¬ 

sonal  physician,  had  awakened 
Lady  Bird  at  3:30  A.M.,  but  no¬ 
body  told  Reedy.” 

“That  same  day,  Reedy  an¬ 
nounced  that  Lady  Bird,  who 

also  had  a  cold  and  joined  her 
husband  in  the  hospital,  would 
stay  on  the  same  floor  as  the 
President.  Nobody  bothered  to 
tell  George,  until  late  that 

night,  that  she  was  in  a  room 
one  floor  below.  Little  things, 
yes.  But  multiply  them  day 
after  day  and  under  crisis  con¬ 
ditions  they  become  a  national 
l)roblem.” 

‘The  Only  Trouble' 

Regarding  a  more  important 
Presidential  visit  to  the  hospital 
Mr.  Johnson,  on  Oct.  15,  1965, 
told  newsmen  he  would  undergo 
surgery  for  removal  of  his  gall 
bladder  and  added  that  “a  thor¬ 
ough  examination  showed  this 
to  be  the  only  trouble.”  After 
the  operation,  it  was  leamed 
that  surgeons  also  had  I’emoved 
a  kidney  stone.  The  President’s 
physician  then  admitted  that 
Mr.  Johnson  still  had  another 
stone  in  his  left  kidney  and  had 
known  about  them  “for  some 
years.” 

On  July  27,  1965,  President 
Johnson  told  reporters  in  his  of¬ 
fice  that  he  had  not  begun  to 
consider  an  appointment  to  re¬ 
place  Justice  Goldberg,  named 
United  Nations  ambassador 
upon  the  death  of  Adlai  Steven¬ 
son.  The  very  next  day  he  an¬ 
nounced  at  a  press  conference 
the  appointment  of  Abe  Fortas, 
his  “first  choice”  to  succeed 
Goldberg. 

Such  examples  of  coyness 
with  the  press,  and  what  the 
President  himself  reportedly  re¬ 
fers  to  as  “white  lies,”  help  only 
to  raise  questions  in  the  minds 
of  newsmen  regarding  far  more 
immense  issues.  The  Washing¬ 
ton  woods  are  full  of  corres¬ 
pondents  who  believe  that,  were 
President  Johnson  to  decide  to 
meet  the  press  in  the  manner 
of  other  modern  presidents,  and 
to  make  the  White  House  press 
office  a  meaningful  source  of 
information,  nobody — but  no¬ 
body — would  be  the  loser. 

Grant  for  Book 

Dr.  Abdul  Said,  a  member  of 
the  school  of  International 
Service  faculty  at  American 
University  in  Washington,  has 
been  awarded  a  Washington 
Evening  Star  award  of  $2500 
for  faculty  research  and  pub¬ 
lication.  He  is  writing  a  book 
on  present-day  Africa. 


Legion  Names 
Fourth  Estate 
Award  Winners 

Washington 

The  Columbus  Dispatch,  the 
.Mutual  Broadcasting  System 
and  the  Booth  Newspapers  of 
Michigan  will  be  the  recipients 
of  the  .American  Legion’s  Fourth 
Estate  .Awards  for  1966.  Pre¬ 
sentation  of  the  awards  will  be 
made  here  during  the  American 
Legion’s  48th  National  Conven¬ 
tion,  .August  26-September  1. 

The  Fourth  Estate  Awards  are 
l)resented  annually  in  recogni¬ 
tion  of  “outstanding  public  serv¬ 
ice  in  the  field  of  communica¬ 
tion.”  Selection  is  made  by  a  vote 
of  the  Public  Relations  Commis¬ 
sion. 

Preston  Wolfe,  presirlent,  and 
Robert  H.  Wolfe,  publisher,  will 
accept  the  award  for  the  Colum¬ 
bus  Dispatch  on  behalf  of  that 
newspaper  and  its  editorial  staff. 
The  Dispatch  was  selected  be¬ 
cause  it  has  maintained  a  long 
standing  editorial  policy  inform¬ 
ing  its  readers  of  the  tactics 
with  which  the  Communist 
Party  is  attempting  to  infiltrate 
the  ranks  of  American  youth 
with  the  illusions  of  their  false 
atheistic  ideologies.”  Also,  the 
Dispatch  has,  by  generous  cover¬ 
age  in  news  stories  and  edito¬ 
rials,  helped  to  promote  in  a 
dignified  and  meaningful  man¬ 
ner  America’s  great  patriotic 
holidays,  the  Legion  citation 
noted. 

The  Mutual  Broadcasting  Sys¬ 
tem  was  nominated  to  receive  its 
award  because  of  the  creation 
and  continual  national  exposure 
of  three  great  public  service 
programs:  “The  Big  Lie,”  a 
program  that  offers  weekly  a 
penetrating  analysis  of  commun¬ 
ist  propaganda  emanating  from 
Moscow,  Peiping,  Hanoi  and 
other  communistic  capitals,  and 
systematically  refutes  the  red 
lies  broadcast  from  these  sources 
w’ith  the  cold  presentation  of  the 
truth.  “The  World  Today,”  a 
25-mlnute  daily  program,  gives 
Americans  a  comprehensive,  in- 
depth  report  of  the  news  high¬ 
lights  of  24  hours  of  events 
around  the  globe.  “The  Ameri¬ 
can  Consensus,”  a  daily  report 
on  public  opinion,  presents  a 
variety  of  subjects  reflecting 
individual  opinions  on  national 
issues  such  as  morality,  patriot¬ 
ism  and  voting  responsibility. 

George  P.  McCallum  Jr.,  presi¬ 
dent  and  chairman  of  the  board, 
will  accept  the  award  on  behalf 
of  the  editors  and  staff  of  the 
nine  Booth  newspapers.  The 
Commission  has  chosen  the 
Booth  Newspapers  because  of 
the  continuing  record  of  this 


organization,  with  its  enormous 
influence  in  a  most  important 
population  area  of  the  United 
States.  .A  major  consideration 
was  the  fact  that  the  manage¬ 
ment  of  Booth  Newspapers  per¬ 
mit  their  editors  a  freedom  of 
political  autonomy,  thus  ena¬ 
bling  those  editors  to  express 
opinions  of  their  own  or  of 
local  interpretation.  .All  of 
the  Booth  Newspapers  offer  con¬ 
tinual  .support  of  patriotic 
events,  .American  historical  lore, 
spotlight  veterans’  affairs  and 
activities,  anti-red  articles,  as 
well  as  a  fair  and  impartial 
repre.sentation  of  issues  concern¬ 
ing  our  national  government. 

• 

Crilir  Receives  Award 
From  Bar  .\ssoeiatioii 

Houston 

In  a  “man-bites-dog”  reversal, 
the  Texas  Bar  Association, 
during  its  convention  in  San 
Antonio,  presented  its  annual 
Television  Jounialism  Award  to 
Ray  Miller,  news  director  for 
station  KPRC-TV,  Houston.  He 
is  a  persistent  critic  of  the  roles 
that  bar  groups  play  in  keeping 
tv  newsmen  and  equipment  out 
of  court  rooms. 

Miller  was  presented  a  cer¬ 
tificate  and  $200  for  a  series  on 
KPRC-TV  entitled  “Ideas  in 
Focus,”  which  featured  at¬ 
torneys  and  judges  in  discus¬ 
sions  of  legal  questions. 

Miller  has  gained  attention 
in  the  television  industry  for  his 
pungent  attacks  on  bar  associa¬ 
tions  which  he  claims  have 
usurped  the  decision-making 
power  for  television  coverage  of 
trials  from  the  bench.  He  has 
appeared  on  forums  at  univer¬ 
sity  meetings,  seminars  for  col¬ 
lege  journalists  and  made  a 
number  of  speeches  about  the 
bar’s  attitude  on  tv  coverage. 

However,  in  his  talks  before 
various  groups.  Miller  has 
pointed  to  the  Texas  Bar  Asso¬ 
ciation  as  one  of  the  most  pro¬ 
gressive  and  cooperative 
lawyers’  groups  in  the  country 
and  indicated  that  if  other  bar 
associations  would  adopt  the 
policies  of  the  Texas  lawyers,  a 
workable  agreement  for  court¬ 
room  coverage  by  tv  newsmen 
might  result. 

• 

Salesman  Buys  Paper 

Homedale,  Idaho 

Everett  Colley  has  sold  the 
weekly  Owyhee  Chronicle  to  Tom 
and  Sandra  Mills  of  Caldwell. 
Colley,  who  also  owns  the 
Wilder  Herald,  will  continue 
publishing  it  wdth  the  assistance 
of  Mrs.  Clara  Branen,  a  long¬ 
time  Herald  office  employe.  Mills, 
31,  is  a  former  advertising  sales¬ 
man  for  the  Caldwell  News- 
Tribune. 
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The  Weekly  Editor 

ROVING  REPORTER 


Ry  Ri(‘k  Friediiiaii 


Occasionally  a  weekly  news¬ 
paper  finds  someone  who  can 
enlarge  the  boundaries  of  its 
coverage  and  supply  something 
ditferent  and  interesting  to  its 
news  pages. 

Such  is  the  case  of  the  Post 
Newspapers  of  Kingsport.  Tenn., 
and  their  roving  editor,  Mar¬ 
garet  Dy.sart.  In  the  past  couple 
of  years,  Mrs.  Dy.sart  has  been 
suj)plying  them  stories  on  such 
diverse  topics  as  the  new  fashion 
styles  being  shown  in  New  York 
City,  the  United  Nations,  and 
Washington  political  personali¬ 
ties. 

Mrs.  Dy.sart’s  job  is  a  result 
of  her  own  initiative  and  the 
luck  of  having  a  far-sighted 
publisher,  Pete  Dykes,  who  is 
interested  in  bringing  some  of 
the  outside  world  into  his  East¬ 
ern  Tennessee  area. 

Dykes  publishes  the  twice- 
weekly  Kingsport  Post  and  four 
other  weeklies  in  and  around 
Sullivan,  Scott  and  Hawkins 
Counties,  Tenne.ssee.  The  area, 
right  below  the  Virginia  border, 
is  both  a  manufacturing  and 
farming  community. 

These  were  some  of  the  by- 
lined  subjects  from  out  of  the 
area  that  Mrs.  Dy.sart  has  writ¬ 
ten  for  the  Po.st  papers:  the 
annual  Cotton  Award  Fashion 
Show  in  New  York  City;  The 
New  York  Couture  Group’s 
Forty-Fifth  National  Show  in 
New  York  City;  St.  Patrick’s 
Cathedral,  New  York  City; 
“Lady  Bird’’  John.son  in  Wa.sh- 
ington;  the  New  York  World’s 
Fair;  the  history  of  fa.shion 
make-up;  the  .American  De¬ 
signers’  National  Fashion  Show 
in  New  York  City  (a  running 
story  over  several  issues,  each 
individual  one  concentrating  on 
a  subject  such  as  hats,  shoes, 
knitwear,  lingerie,  ect.) ;  and 
Pope  Paul’s  V’isit  to  New  York. 

Al  the  I’.N. 


the  U.N.  is  on  foreign  delegates 
who  have  gone  to  school  in  the 
South.  What  she  searches  out  in 
such  stories  is  whether  the  edu¬ 
cation  and  association  there  was 
Ijeneficial  to  these  delegates. 

Another  part  of  M  j.  Dysart’s 
roving  editor  job  is  reporting 
on  former  East  Tennesseans 
who  are  making  news  in  and 
around  New  York  and  Washing¬ 
ton.  Francis  W.  Carpenter, 
senior  adviser  and  director  of 
public  affairs  for  the  United 
States  Mission  to  the  U.N.,  is 
one  such  e.xample.  A  native  of 
Decherd,  Tenn.,  he  was  the  sub¬ 
ject  of  a  feature  piece  by  Mrs. 
Dysart. 

Mrs.  Dysart  maintains  homes 
in  both  the  Kingsport  area  and 
Northern  New  Jersey  and  fre- 
((uently  writes  .stories  for  the 
Post  papers  when  she  is  in 
Tennessee.  She  had  a  front-page 
bylined  article  on  President 
John.son’s  visit  to  Knoxville, 
Tenn.,  when  he  toured  the  Ap¬ 
palachian  poverty  area. 

Mrs.  Dy.sart  backed  into  jour¬ 
nalism  almost  by  accident.  She 
dates  the  start  of  her  career  to 
the  formation  and  publication  of 
the  Ihdlctin,  a  magazine  for  the 
Woman’s  Club  of  Westfield, 
N.  J.,  in  19.'>6.  Putting  the  non¬ 
profit  magazine  on  a  pay-for-it- 
self-basis  with  subscriptions  and 
local  advertising,  she  claims  it 
netted  $.')00()  the  end  of  its  first 
year. 

Mrs.  Dysart  did  everything 
for  the  magazine  from  designing 
the  cover  (she’s  also  a  trained 
artist)  to  writing  and  editing. 
“We  had  two  or  three  club  mem¬ 
bers  who  could  really  write,” 
she’s  (|uick  to  add. 

In  1959,  Mrs.  Dysart,  who  is 
es|)ecially  interested  in  religion 
and  architecture,  did  features 
on  Iwth  for  Suburban  Life,  a 
North  Jersey  area  magazine. 


Mr.s.  Dy.sart  is  accredited  to 
the  United  Nations  and  has  done 
stories  on  tour-guide  girls  and 
other  lesser-known  facets  of  the 
world  body.  On  a  couple  of  oc¬ 
casions,  she’s  covered  v'isits  to 
the  U.N.  by  groups  from  the 
East  Tennessee  area. 

Mrs.  Dysart  approaches  the 
U.N.  coverage  from  a  feature 
basis,  spending  two  or  three 
days  there  each  week.  “I  con¬ 
sider  this  part  of  my  work 
highly  important,”  she  says. 

One  of  her  running  stories  at 


Kelurii»  .South 

Later  that  same  year  she  ac- 
comi)anied  her  husband,  Earl,  to 
Kingsport,  where  he  formed  a 
contracting  business.  For  the 
previous  20  years,  Mrs.  Dysart 
had  been  an  executive  of  Penick 
&  Company,  drug  manufac¬ 
turers.  and  they  had  lived  in  the 
New  York  area.  Kingsport  was 
a  i-eturn  to  the  South  of  their 
births  for  both  Dysarts. 

At  that  time,  Mr.  Dykes  was 
the  advertising  manager  of  the 
daily  and  Sunday  Kingsport 


Mrs.  Margaret  Dysart 


Tiiiies-Xews  and  called  on  Mr. 
Dysart  for  some  business.  The 
D.vsarts,  Mr.  Dykes  and  his  wife 
l)ecame  good  friends. 

Three  years  ago,  Mr.  Dykes 
left  the  Times-News  to  start  the 
Kingsport  Post  as  a  weekly  tab¬ 
loid.  Six  months  later,  he 
changed  it  to  regulation  size  and 
went  to  Thursday-Sunday  publi¬ 
cation.  Mr.  Dykes  asked  Mrs. 
Dysart  if  she  was  interested  in 
writing  for  the  Post. 

“Social  writing  bores  me,”  she 
says.  “But  I  agreed  to  write 
features  on  local  people.  And 
there  are  some  very  interesting 
people  in  the  Kingsport  area. 
Eastman-Kodak  has  a  fiber  plant 
there,  for  instance.  East  Tennes¬ 
see  State  University  is  nearby. 
It’s  not  as  rural  as  it  sounds.” 

While  living  full-time  in 
Kingsport,  she  also  was  a  regu¬ 
lar  stringer  for  United  Press 
International’s  Knoxville  bu¬ 
reau.  “I  checked  police  head- 
quartei  s  each  day,  covered  such 
events  as  the  local  flower  show 
queen,  did  general  assignment 
stuff,  that  sort  of  thing.” 

A  year  ago,  Mr.  Dykes  started 
his  second  twice-weekly,  the 
Church  Hill  Hawkins  County 
Post.  Since  then,  he’s  begun  two 
more  papers,  the  Sneedville  Post 
and  the  Colonial  Heights  Post 
and  Iwught  the  Janesville  (Va.) 
Lee  County  Sun,  .50  miles  from 
Kingsport.  All  of  the  news¬ 
papers  are  printed  in  the  King.s- 
port  offset  plant. 

In  1964,  Mr.  Dysart  rejoined 
Penick  &  Company  and  the  Dy¬ 
sarts  returned  to  the  New  York 
area.  “Pete  felt  the  Post  should 
be  more  than  a  local  weekly  but 
he  couldn’t  afford  a  wire  serv¬ 
ice,”  Mrs.  Dysart  recalls.  “So 
he  suggested  I  become  Post 
roving  editor.” 

Mrs.  Dy.sart  agreed  and  since 
then  has  been  filing  stories  from 
all  over  the  Eastern  seaboard 
as  she  divides  her  time  between 
Kingsport,  New  York,  Washing¬ 
ton  and  Roanoke,  Virginia, 
where  a  married  daughter  lives. 


Southern  Newsmen 
.4t  Law  Seminar 


Atlanta 

A  group  of  Southern  newsmen 
will  attend  a  seminar  at  the  Law 
School  of  Vanderbilt  I'niversitv 
July  18-22  on  “Court  and  Con¬ 
stitution.”  Authoritie.<  on  con¬ 
stitutional  law  will  lead  discus¬ 
sions  on  the  significance  of  re¬ 
cent  Supreme  Court  d(‘cisions. 

The  seminar  is  the  fourth  in 
the  series  being  arranged  by  the 
Southern  Regional  Education 
Board  under  a  grant  from  the 
Ford  Foundation. 


The  participants  will  include: 

Xorman  Bradley,  Chattatuwga  (Tenn.) 
Times; 

Douglas  D.  Connah  Jr.,  Baltimore 
(Md.)  Sint; 

David  t*ook,  Ocala  (Fla.)  .^tar-Banner; 
llenry  f.  Cox,  Central  Record,  Lan¬ 
caster,  Ky. : 

Edwin  R.  deForest  KWKH  radio. 
Shreveport,  La. : 

(leorge  A.  Gingell,  Columbus  (Ga.) 
Broadcasting  Company; 

I’owell  class  Jr.,  A'eo  Coast  Echo,  Ba.v 
St.  Louis,  Miss.; 

Jack  11.  Harrison,  Louisville  (K.v.) 
Courier-Journal; 

Miss  Katherine  Hatch,  Daily  Okla¬ 
homan,  Oklahoma  City; 

Tom  Inman,  Raleigh  (X.C.)  Sexes  and 
Observer; 

James  E.  Jacobson,  Birmingham  (.\la.) 
Sexes ; 

Overton  Jones,  Richmond  (Va.) 
Times-Disfatch : 

Stewart  D.  Jones  Jr.,  Richmond  (Va.) 
Sexes  Leader; 

Robert  Mason,  Sorfolk  (Va.)  Vir- 
ginian-Rilot ; 

James  H.  McKinney  Jr.,  Greenville 
(S.C.)  Sexes; 

William  A.  Ott,  Macon  (Ga.)  Tele- 
grafili ; 

Jim  I’inson,  Waycross  (C.a.)  Journal 
Herald ; 

Albert  P.  Smith  Jr.,  Russellville  (Ky.) 
Sexes-Pemocrat : 

Roltert  C.  Smith,  Charlotte  (X.C.) 
Sexes ; 

Dick  Smyser,  Oak  Ridge  (Tenn.)  Oak 
Ridger; 

Joe  H.  Stroud,  ll'tnston-.\alem  (X.C.) 
Journal  and  Sentinel; 

Robert  E.  Sutton  Jr.,  I.inden  (.tla.) 
Democrat-Reporter ; 

Jack  Taylor  Jr.,  Oklalumia  City  (Okla.) 
7" imes ;  . .  „  „ , 

Miss  Zane  Wilson,  Rock  Hill  (S.C.) 
Evening  Herald; 

Miss  Marie  Wood,  Parker  Brothers 
Inc.,  Ahoskie,  X.C. ; 

W.  D.  Workman,  Columbia  (S.C.) 
State; 

L.  M.  Wright  Jr.,  Charlotte  (X.C.) 
Observer; 

Jonathan  Yardley,  Greensboro  (X.t.) 
Daily  Sexes. 


2  Advertising  Execs 
Named  in  Ogden  Group 

Wheelixg,  W.  Va. 

Tw'o  appointments  in  the  ad¬ 
vertising  department  of  the 
Wheeling  News-Register  and 
Intelligencer  were  announced 
this  week  by  Austin  V.  Wood, 
publisher  and  general  manager 
of  the  Ogden  Group  of  News¬ 
papers. 

A.  E.  Hennen  Jr.  was  pro¬ 
moted  from  local  manager  to 
director  of  advertising  of  the 
newspapers.  He  was  in  the  for¬ 
mer  post  since  1953. 

The  new  local  ad  manager  is 
Frederick  J.  Cuss,  who  comes 
here  from  the  Jamestown 
(N.  Y.)  Post  Journal,  an  Ogden 
Newspaper.  He  is  vicepresident 
of  the  New  York  State  Adver¬ 
tising  Bureau. 
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Shop  Talk 

(ContinKfil  from  page  60) 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ing  women  to  office  in  SDX?  j - - - - - -  - ^ 

"Theta  Sij;  offers  its  members  -  ■  -  ■  - -  ■ 

an  opportunity  to  rise  to  the  top,  ANNOl'NCEMENTS  ANNOUNCEMENTS 

to  learn  to  lead  and  to  accept  r. 

The  responsibility  of  leadership  ^easpaper  Appraisers _  !\e,espapers  I  or  Sale 

in  a  professional  group.  And  appraisals  for  estate,  tax  growing  Michigan  weekly  ami 

Aiir<  is  Cluite  different  from  the  partnership.  loan  and  insurance  pur-  job  shop.  $45,000  gross.  Great  poten- 
0“*  ‘  ,  ,  ,  poses.  Sensible  fees.  Brochure.  Marion  tial.  Ne«l  ambition  and  ability.  Low 


ANNOUNCEMENTS 
ISeifspapers  Tor  Sale 


ordinary  women’s  club. 

“Women  in  our  profession  | 
need  this  and  we  need  the  op-  ISeicspaper  Brokers 

portunity  within  the  world  of  I  WESTERN  DAILIES.  WEEKLIES 
women.  The  world  of  journal-  J.  A.  Snyder,  2234  E.  Romneya  Dr., 
ism  is  a  man’s  world  for  that  !  Anaheim.  Calif.  (AC  714)  633-1361. 

matter,  the  tuitire  business  world  i  jf  you  are  not  rccciv- 
is  a  man’s  world.  It  s  a  tough  go  daily  news- 

for  women.  We  are  learning—  naner  offerings  nlea<te 

but  we  will  learn  faster  and  paper  ottering^,  please 

easier  in  our  own  world.  And  write  fully  today.  JVe 

in  this  learning,  we  will  gain  have  daily  availabili- 

confidence  in  coping  with  a  ties  for  qualified  cli- 
man’s  world.  ,  ents! 

"The  answer,  it  seems  to  us  JACK  L.  STOLL 
on  the  Theta  Sig  board,  lies  not  I  a  1  Accoria+Pc 

m  admitting  women  to  SDX,  |  SywcS^BoSevard 

thereby  weakening  our  organi-  |  Angeles,  Calif.,  90028 

ration  and  dra.stically  changing  '  _ 

the  character  of  yours,  as  it  1  dean  sellers  sells  Aris.  and  west- 
„ -ii  I  ern  papers.  625  E.  Main.  Mesa.  Ariz.. 

5Urel>  will.  85201.  Phone  (AC  602)  964-2431. 


R.  Krehbiel,  Bo.x  88,  Norton.  Kansas.  '  down  payment.  P.O.  Box  12S4.  Battle 
_ _ _  '  Creek.  Mich. 


TEXAS  exclusive  county-seat  weekly. 
Gross  about  $70,000  this  year.  $35,000 
down.  Louis  Leurig,  Broker,  Box  459, 
Marlin,  Texas  76661. 

DISTANCE  FROM  HQ  forces  success¬ 
ful  chain  to  dispose  of  a  weekly 
property  in  Chart  Are.a  1.  5M  paid, 
$IU0.M  class.  No  hig-city  interlerence. 
Tremendous  iiotential  in  rapidly-grow¬ 
ing  area.  Ideal  for  husbami  and  wife 
team  who  can  give  on  the  spot  effort 
and  supervision.  Printing  arrange¬ 
ments  or  m.ake  your  own.  If  insufficient 
capital  is  your  problem,  but  you're 
competent,  let’s  talk.  Box  2191,  Editor 
&  Publisher. 

MIDWEST  WEEKLY  grossing  $85,000 
&  growing!  Unopposed:  very  fine  plant 
plus  two-story  brick  building.  Fair 
price,  alKiut  $31.0(0  down.  .\  real 
standout  proiierty  here.  Please  write 
fully.  The  DIAL  Agency.  1.-.03  Naz¬ 
areth.  KalamaziM).  Mich.  lOool. 

COUNTY  SEAT  WEEKLY  IN  VA.. 
Carolinas  or  Mi<l-south.  H.  H.  Wnl:e. 
Box  1322.  Southern  Pines,  North  Caro¬ 
lina.  (9191  69.'i-3751. 


1..  „.:li  I  ern  papers,  oz.a  r;.  main,  raesa,  Anz., 

5Urel>  will.  g520l.  Phone  (AC  602)  964-2431.  "T  M'd-south.  H.  H  \\.d;e. 

"Rather,  the  an.swer  lies  in  -  }?'’•'  AV.V-L®''.",  North  Caro- 

devotinpT  nioie  time  to  buys  the  newspaper — it’s  the  per-  n^-rrki-riAi  i-naii  irr 

ways  of  working  together  on  sonality  and  ability  of  the  buyer.  This  POTENTIAL  DAILIES 

such  projects  as  interesting  '  "*  ib®(st  on  personal  contact  Xhreo  individually  owned  western 

1  ■  •  •  1  pro|>erties,  each  with  newstpapur  jrross 

young  people  in  careers  in  jour-  ,  LEN  FEIGHNER  AGENCY  ,200.000.  iocate.1  in  towns  with 

nalisni,  job  placement,  joint  Mich.  488o8  1  25  million  retail  sales  or  more.  Aii 

events  with  top  speakers.  Our  ^  VERNON  y,  PAINE  .  '  Teady^oT  immLl^'X^^aUy 

board  will  be  hapjiy  to  meet  with  i  809"w'"BSX."^iar%'L",;T‘ti"^^^^^^  I  FlMOTHY  A.  O'CONNOR 

vour  boaid  or  to  send  represen-  -  -  -  -  257  Mor^ran  Bhljr..  (AC)  503 

tofivac  f/%  o  nnncwtof  CONFIDENTIAL  INFORMATION  1  l*ortian<l  Orejr-  0T20r»  I’h.  223-9130 

tati\CS  to  a  nieetinpr  to  consider  ^  Daily  Newspapers  Properties  - -  -  — ■ — 

cooperative  ventures.  '  w.  H.  Glover  Co.,  Ventura,  Calif.  93001  .MASSACHUSETTS-  Outstanding  offset 


POTENTIAL  DAILIES 


over  $200,000,  locate<l  in  towns  with 
2.)  million  retail  sales  ur  more.  All 
with  over  4.500  paid  circulation.  Each 
ready  for  immediate  daily  conversion. 

FlMOTHY  A.  O'CONNOR 

257  Morgan  Bldg.,  (AC)  .503 

Portland  Oreg.  97205  Ph.  223-9130 


.NEWSP.4PER  SERVICES 

Features  Arailahle 

BELLY  LAUGHS  WEEKLY! 

No  taboos!  No  sacred  cows!  Refresh¬ 
ingly  different!  Oscar  Jay’s  Banquet 
Table  humor  column.  Write  Box  5544. 
Minneaixilis,  Minn.,  55408. 

.■\TOMIC  AGE  hobby  column.  Stamps, 
coins,  people,  places,  scoops!  J.  Weiss. 
17722  Euclid  .Ave.,  Cleveland,  Ohio 
44112. 


BIG  NEWSPAPERS  use  Handy  Fillers. 
They  come  Headed  and  save  time.  P.O. 
Box  5451,  San  Francisco.  Cal.,  94101. 

ISeiespaper  Printing 

WIDE  OPEN — Press  time  available 
every  day  and  any  day  on  brand  new 
3-unit  Goss  Community  Press.  Color, 
complete  darkroom,  addressing.  Re¬ 
corder  Pub.  Co..  Bernardsville,  N.J. 
07924.  Call  (AC  201)  766-3900. 

NEWSPAPER  PLANT:  11  Linos;  40- 
page  press ;  has  time  open  for  more 
tabloid  or  standanl  newspapers.  Nor¬ 
man  .\dair,  Moreau  Publ..  Box  545, 
Orange.  N.  J.  (AC  201)  OR  4-8000. 

PRESS  TIME  AVAILABLE  high-spee<l 
quality  offset.  Prefer  established,  long- 
run  newspaper  jobs,  or  steady  circular 
work.  Complete  composing,  camera  and 
platemaking  facilities.  Color.  1-215- 
GReenwoorl  3-6050.  J.  R.  Burt. 

Press  Engineers 

Newspaper  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn.  N.  Y.  11231 
(AC  212)  JAckson  2-6105 


CLASSIFIED 


fo  o  nio^^finrr  in  ertncidoe  CONFIDENTIAL  INFORMATION  Portland  Oreg.  97205  Ph.  223-9130 
tatllOS  to  U  mooting  to  consitior  Daily  Newspapers  Properties  -  -  — - - 

(operative  vontures.  '  w.  H.  Glover  Co.,  Ventura,  Calif.  93001  .MASSACHUSETTS-  Outstanding  offset 

“Cneb  o-ioi-o  xi-oiiLI  e/xml>i n o  -  weekly.  30' 7  gross  increase  last  .year: 

aUCll  a  m0\0  Mould  combine  negotiators  for  transfer  of  news-  profit  steady,  imtentinl  in  well-run 
our  strengths  on  projects  of  paper  properties— sale  or  purchase.  '  community.  Box  2269,  E<Iitor  &  Pul>- 

mutual  concern  and  at  the  same  j  .Vjn^‘^YaTT5To^•phone  5”46:33^^^ _ 


time  give  each  organization  the  I  ^yiT  s  couin  associatfs  yewspapers  W  anted 

opportunity  to  concentrate  on  its  |  **the  broker  with  instant  buyers”  NEWSPAPERS  WANTED  $'»00M  eross 
specialized  viewpoints  and  the  Newspaper  Sales,  Management.  up^^onfide^al.'phil^'Tu^ne'r  1545  N. 
specialized  needs  of  our  mem-  ,07  nee  StTMontgomerrAla.  Wilcox  Ave.,  Hollywood.  Calif..  90028. 

26--1751  _  Business  Opportunities 

'lou  know,  ■we  are  around  i  iv  you  want  a  newspaper  in  - — - - - 

todav  in  a  society  that  is  nre-  I  Ibe  South  or  Southeast,  write:  News-  ADDITIONAL  CAPITAL  ^r  ®mall 
,  *1  t  ‘  •  1  l>i(per  Service  Company.  Inc.,  P.O.  «aily  or  multi-weeklies.  Diversified 

occupied  Mlth  tearing  down  the  j  Hi-mver  p’r’S  Panama  City  Florida  newspaper  background;  letterpress-off- 
bars  of  di.scriniination,  some-  '  J’®  ’J?'"''' 

times  where  they  don  t  even  ex-  r  .  w  i  i -  - 

ist.  The  great  levelers  who  cry  I  ^Rowing  -trade  magazine  in 

:hat  women  should  be  treated  bill  MA-ITHEW.  Newspaper  Broker.  with 

like  nennie  niP'inino*  nipn  wniilH  '  k  ^  Buena  Vista  D**..  Dunedin,  j*  i  ready  to  invest  one  year  salary.  Write 
IKe  people,  meaning  men,  would  has  several  qualUy  da.l.es  ami  weeklies  2231.  Elitor  &  Publisher. 

toss  US  all  into  one  huge  vat  -  -  - 

,.4  - : _ _  PHONE:  AG  (813)  i33--966  WHF.'RE  I.S  THE  YOUNG  MAN  with 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
Newspaper  Sales.  Management, 
Appraisals,  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  Ala. 
(206)  262-1751 


luu  Miow,  we  aie  arouiiu  |  jj.'  you  WANT  A  NEWSPAPER  in 
today  in  a  society  that  is  nre-  I  the  South  or  Southeast,  write:  News- 
occupied  with  teaVing  down  the  |  rvJ.'Xr  P=7-City.''-Fio’;i:i!; 

bars  of  di.scriniination,  some-  '  324oi. 


limes  where  they  don’t  even  ex¬ 
ist.  The  great  levelers  who  cry 


ISeu-spapers  Tor  Sale 


to  Box  2231,  Editor  &  Publisher. 


and  homogenize  US.  rrxw.xr.,  to.o,  ,uo-.oo  wh^e  is  the  YOUNC.  m.an  with 

‘•But  as  women,  we  know  there  i  pboittable  weeklies  inl^r^^t  wu"h  ^’’,pGons,' 

rill  alwavs  remain  one  bagic  '  (Most  require  29  ,e  cash  down)  assuming  full  management  county- 

aiwaj,s  remain  one  basic  (Arkansas  . $  6O.OOO  seat  Florida  weekly  newspaper  now  or 

Illl6rpncc — yes,  and  other  dif-  '  Colorado  .  lO.OOO  within  one  year?  0|»ix)rtunity  to  jrrow 

ferences,  too— between  the  sexes.  !  . MUTc  .t**”*-  !* 


WHERE  IS  THE  YOUNG  MAN  with 
a  little  money  to  invest.  intereste<l  in 
buying  interest  with  options,  capable 
of  assuming  full  manajrement  county- 


n.  ,j  ’  i  . 350.000  owners  nave  o^ner  inieresis.  runnsners 

would  you  really  want  it  any  Illinois  . $50,000.  70.000  >  Service.  334  .Jefferson  BldK*.  Greens- 

3ther  wav*^**  1  .  45.000,  55,000  iM>ro,  n.  c.  27401. 


f  you  have  what  it  takes,  because 
>wnerR  have  other  interests.  I’ublishers 


Iowa  .  45,000,  55,000  lM»ro,  N.  C. 

'  Kansas  .  1.5.0U0,  30.000.  35.000  — 

Nebraska  . 30.000.  62.500 

*  -  Texas  .  210.000  INLhM 

e  for-  Terlinical  Service  Wisconsin  . 67,5oo.  160.000  - 

^  "  Some  are  offset.  Others — state  cash  ftnn 

_  T.  R.  Kenny,  executive  vice-  !  •‘''arable,  where  and  what  you  want.  — - 

"  uroiiiHont  D  TJ  n  MARION  R.  KREHBIEL.  Broker 

comes  Pf«sident  of  Price  Paper  Corpo-  Box  88  Norton.  Kans.  67654  ■  mai  I 

'‘'K  WANT  YOUR  OWN  NEWSPAPER?  i 

Ogden  P®®hnent  of  J.  Everett  Branch  l8olate<l,  respecte<l.  exclus.  Co.  seat  I  nii«ii«Miirreni 

ciHent  **  technical  service  manager,  wkiy.  23oo  circ.  $30m  gross  (can  do  , 

"  Recentlv  bo  Kooo  tbo  ooo,  ReP'-®®®  &  "ff»®t-  i 

tdver*  eniiy  ne  has  been  the  com-  ;  exc.  staff.  New  highways,  industry  i 

pwiv’s  New  EmrlnnH  cnlec  ron-  I  coming.  Vacation  paradise.  $25M  with  !  1  E  "I  • 

»»ta,ive.  I  ”  g.  "■ 

-  editor  &.  PUBLISHER  for  July  16.  1966 


NEWSP.VPEK  SERVU.ES 
Engraving  Service 


ARTWORK 

For  LESS!* 


Advertising  Rates 


"SITUATIONS  WANTED" 

I  Payable  with  order  I 

4-tinie$  .  80c  per  line,  per  issue 

3- times .  90c  per  line,  per  issue 

2- tinies . $1.00  per  line,  per  issue 

1- time  $1.10  per  line,  per  issue 

Add  50c  for  box  service 

Air-mail  service  on  box  numbers  also 

available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 

4- tinies  .  $1.25  per  line,  per  issue 

3- times  .  $1.35  per  line,  per  issae 

2- times .  $1.45  per  line,  per  issue 

1-time  .  .  $1.55  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  PM 

Count  five  average  words  per  line. 

(No  akbreviations) 

B.xholders*  identity  held  in  strict  con¬ 
fidence.  and  all  replies  mailed  each  day 
as  they  are  received. 

DISPLAY— CLASSIFIED: 

The  use  of  rules,  boldface  type,  cuts, 
or  other  decorations  changes  your  clas¬ 
sified  ad  to  display.  The  rate  for  display- 
classified  is  $2.50  per  agate  line— $35 
column  inch  minimum  space. 

Editor  &  Publisher 

850  Third  Ave..  N.  Y.,  N.  Y.  10022 
(AC  212)  Plemo  2-7050 


lie  S.Stti  ST. 'BOX  1135 -PADUCAH  KY.  I 


Equipment  Mert 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Composing  Room 

FAIRCHILD  lifirht-touch  perforator, 
model  1035,  plus  accessories.  Excellent 
condition.  Box  2021,  Editor  &  Publisher.  | 


ALL  MODELS 

Linotypes — Intertyiies — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.  Y.,  N.  Y.  10007 


2  LINOTYPES,  model  34  s  &  LINO  14 
w/saw  ti  Quadders;  COMET,  29  &  31; 
2  LINO.  8’s:  INTERTYPiS  G4  &  02- 
2;  4  Elrod  and  UNIVERSAL  strip 

casters :  Vandercook  SP  proof  press ; 
LUDLOW  typogrraph  .J^IOSIS.  ACE, 
722,  Mateo,  Los  Angeles,  Calif.  90021. 


FOR  SALE-FILM-O-TYPE  offset  | 
headline  and  ad  copy  setting  machine  ; 
;r.‘i66.>  and  automatic  processor  ;;D-597 
with  master  fonts  96.  120:  144F51: 
36.4SCK:  48CB5:  30.36-CL5:  24.36ST64  , 
Mason  and  Lakeside.  In  excellent  condi-  I 
tion.  Original  cost  of  machine  and 
fonts  1232.00.  Will  sell  for  $SO0.O0. 
Burlington  Stand.ard-Press.  P.O.  Box 
437.  .■)33  Milwaukee,  Burlington.  Wis-  I 
consin,  53105. 

FOR  SALE  .  .  .  BRAND  NEW.  orig.  1 
l)kg.  1750  mat  font  S  tri  200,  TTS  | 
Paragon  with  Bold.  Cost  more  than  | 
?60i>.  Sell  for  $350.  Wm.  A.  Smith. 
Loudonville,  Ohio,  44S42.  i 


TELETYPESETTER  PERFOR.\TOR 
(TPE-211)  Serial  numlier  S694.  Avail- 
:il)le  now.  Key  West  Citizen.  Key  West, 
Florida.  Attention  Mr.  Norman  D. 
Altman. 


2-I.n)LOWS.  Gas  or  Electric  Pot  ' 

4  C.\BS.  w/mats  (  Send  for  List  I 
1  ELROD-E  Gas  Pot  Asst.  Molds 
V.VNDERCOOK  325  Proof  Press  25x27  i 
V.VNDERCOOK  320  Proof  Press  20x27  , 
VANDEHCOOK  317  Power  PriMif  Press  I 
HOE  Flat  Page  Router 
LINOTYPES.  Mislels  .5-S  and  31 
APE.X  PTG.  MACHINERY  CO..  INC. 
210  Eli/.alieth  St..  N.V..  N.Y.  lool2  t 
(2121  966-0(70  I 


MOHR  SAW.  mislel  .30.  S=  51579  with  i 
hydi atiuadder.  four  mains  anil  two  ; 
au>.  wide.  Six  fonts,  four  molds.  .-Ml  ' 
comiKinents  available  for  use  as  mixer. 
Indeiiendent.  Gallup.  N.  Mex.  '•7:101, 


LINOTYPE  ELEKTRONS 


EXCELLENT!  Available  Sept.  1 

Two  nearly  new  Linotype  Elektrons, 
Ser.  Nos.  70,349  and  70,331.  | 

Equipped  Model  TOL'-73  Fairchild 
operating  units,  2  mags.,  elec,  pot, 
4-pocket  mold  disk  w  4  molds,  Shaff- 
stall  mat  detectors,  metal  feeder.s. 
Have  had  top  maintenance.  Inspect 
while  still  in  operation.  Located 
Caifornia. 

For  further  information  contact: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  Street 
Kansas  City,  Missouri  64108 
.■\rea  Code  816— HA  1-9066 


Perforator  Tape 

LOWEST  PRICE  and  liest  quality 
iwrforator  taiies  in  USA.  $.31  |)er  roll 
for  8"  and  $.95  for  14"— all  widths  j 
fob  Cincinnati,  Ohio.  Cartons  only.  ! 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  E.xchange  St.,  Akron,  Ohio  44308 

^*resses  &  Machinery 

2  IlOE  REELS  TENSIONS  ANI>  PASTERS 
Columnar  mounted  with  Columns 
off  of  HOE  COLOR  CONVERTIBLE 
PRE:SS  NO.  2916— (1940)— AC  Motors 
BEN  SHULMAN  ASSOCIATES  I 
60  E.  42  St.,  N.Y.  17.  N.Y.  OX  7-4590  ! 


HOE  24-pase  Simplex  Press.  40  HP 
AC  motor  drive  with  Pony  Autoplate 
machine.  John  Griffiths  Co.,  Inc.,  420 
Le.xint^ton  Ave.,  New  York.  N.Y.  10017. 
(AC  212)  6S6-4774. 


MisceUanetms  Machinery 


Model  35  Linotype.  62.000.  72/90 

mi.xer,  electric,  saw,  blower,  6  mold 
<1  i  .sc* 

Model  32  Linotype,  68,000,  elec¬ 

tric.  quadder.  saw,  blower,  feeder 
Model  31  Linotype,  65.000.  elec¬ 

tric.  quadder,  saw,  blower,  feeder 
Model  30  Linotype.  65.000,  elec¬ 

tric.  quadder,  saw,  blower 
Model  30  Linotype,  51000,  elec¬ 

tric.  Star  quadder.  saw.  blower,  6 
mold  disc 

Model  29  Linotype.  59.000,  elec¬ 
tric.  alt  90  mixer,  quadder.  saw 
Model  14  Linotype.  Stt  51,000.  elec¬ 
tric.  saw  and  blower 
Model  14  Linotype.  42.000,  elec¬ 
tric.  quadder.  saw,  blower  _ 

Model  5  Linotype,  S#  23.000,  w/Tl  S 
operatintr  unit,  rebuilt  by  Star 
TTS  Perforator  by  Fairchild 

Model  C-4  Intertype.  5;!^  20,000,  gas, 
quadder.  blower 

Model  C-4  Intertype,  18.000,  gas, 

quadder.  blower 

Model  G-4  Intertype.  S#  16,000, 
electric,  quadder,  saw,  blower,  feeder 
6  mold  disc 

Model  C-3  Intertype,  Sir  10.900. 

electric 

Model  R  Intertype,  rebuilt.  Sit 

8.600.  electric  w/TTS  unit,  perfora¬ 
tor  and  acoustical  cabinet 
Model  r-3  Intertype.  6,200.  elec¬ 

tric 

Model  A  Intertype.  l.SOO,  elec¬ 

tric 


Ludlow,  9500,  electric 
Ludlow,  8800,  gas 

Send  for  our  mat  list 
Klrod.  Mo<leI  E,  gas 
KIrod.  Mf»del  E,  electric 
Send  for  our  mold  list 

Goss  72  n,  back  shaver  with  hold 
•  lown 

Monomelt  Plane-O-Plate  back  shav¬ 
er.  extra  blade 

Ostrander-Seymour  heavy  hydraulic 
back  shaver,  vacuum  disiTOsal 
R.  Hoe  Monarch  3  mat  roller 
(loss  l.’i  C  heavy  mat  roller 
Wood,  heavy  mat  roller,  rebuilt 
Steel  and  aluminum  stereotype 
chases — all  cut  offs 
R.  Hoe  plate  finishing  machine  with 
varuiirn  casting  Iwix  and  pump. 

Pony  Autoplate,  22^'' 

Alico  Even  Kay  mat  dryer 
Circular  melting  furnaces  1000 
pounds  to  5  tons 

f  peco  curved  plate  routers  made  to 
order  all  cut  offs — 22*%^  now  avail¬ 
able 

Hammond  8  column  page  flat  cast¬ 
ers.  electric  or  gas 
H  ammond  6  column  caster — gas 
APS  Curveil  pre-toasters 
APS  and  Hammond  page  size  flat 
scorchers 

Junior  Sta-Hi  S#  3607-899AC  late 
model  with  automatic  opener 
Morrison  slug  stripper 
CG  bench  saw 
Steel  turtles 

Raising  and  Lowering  turtles 
Vandercook  #2  Proof  Press 
VanderciHik  42'325  Proof  Press 
Wesel  automatic  Proof  Press 
Sta-Hi  page  storage  bin 
Wallistar  Bundler — rebuilt 

Yale  Work  Saver — paper  roll  han¬ 
dling  device 
Phntolathe 

Fairchild  Scan-o-graver 
Capco  Color  fountain 
Slater  Striper 

Tubulars— 12,  16  or  24  page  presses 
Units  for  Duplex  Tubular,  1  to  1 
ami  2  to  1 

Duplex  Tubular  folder,  ^  fold  only 
*4  and  folder 

Late  model  flat  bed  web  presses, 
Coxotype  and  Model  E  Duplex 
Color  deck  for  single  width  stereo 
press,  23Ath  cut  off 

UNIVERSAL  PRINTING 
EQUIPMENT  COMPANY 
Lyndhurst,  N.J.  07071 
N.J.  201-438-3744  N.Y.  OX  5-5458 


I  Presses  &  Machinery 

'GOSS  HEADLINER  (1956) 

j  4  UNITS— 22%— TENSION  LOCKUP— 
all  reversible— Double  Folder — Convey- 
I  ors — Unit  Drives — Keels  &  Tensions — 
Trackage — Double  Page  Portable  Foun- 
tains. 

;  COMPLETE  STEREO:  Electric  Metal 
j  Pot — Pneumatic  Pumii — HD  Pony  Auto- 
j  plate — Automiller  for  Color— Sta-Hi 
Former  -Sta-Hi  Router. 

I  NEW  CONDITION— about  one  year’s 
use. 

AVAILABLE  IMMEDIATELY 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 


DUPLEX  TUBULARS 
16-page,  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page.  2  to  1  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-page,  Unitubular  No.  724  with  color 
hump  and  complete  stereo  e(juipment. 
Available  on  or  about  Septeml)er  1, 
1966. 

LOYAL  S.  niXON  CO.  INC. 
“Newspaper  Elquipment  Dealers” 
11426  Penrose  St..  Sun  Valley,  Calif. 


6  or  8  UNIT  HOE— 223/4"  ' 

.3  extra  Color  Cylinders — 6  Reverses —  I 
Duo  Ink  Rails — Reels — Pasters -Dou-  | 
ble  Folder — Balloon  Former-  C-H  Con-  | 
veyor — Trackage  and  Turntables — AC  1 
Group  Drives — I»cate<l  New  Orleans —  1 
Available  early  1967. 

BEN  SHULMAN  ASSOCIATES  ' 

60  E.  42n.l  St..  N.Y.  17.  N.Y.  OX  7-4590 

FOR  SALE:  Two  Cline  Control  Boards  j 
with  selector  cabinets.  Capable  of  op-  | 
erating  14  units  and  2  fol<lers  with  i 
selection  from  folder  to  folder.  Avail-  ' 
able  mi<!-1967.  Contact  Tony  Hi<lfjer, 
San  Jose  Mercury  and  News.  San  Jose. 
California  9511:1. 

HARRIS  LSB  17-'5  x  22-'^  press  off-  1 
set.  in  very  gtMMl  condition.  Must  make  I 
r<K)m.  Price<l  to  move!  ElMDEN  NEW’S.  1 
Emden.  IlIin<Ms  626:1.5.  | 


20-PAGE  GOSS  SEMI-PRESS  w/stereo 
equii>ment  and  mat  scorcher.  Baronin. 
ACE.  722  Mateo,  Los  Angeles.  Calif. 
90021. 


MODEL  880  HEADLINER 
Excellent  condition — $895. 
The  Cullman  Times. 
Cullman,  Ala..  35055. 


6-UNIT  HOE 
ROTARY  PRESS 

96  Pages— 22  >/4"  Cutoff 


Available  Now 

Si«  units  Hoe  Straightline 
roller  bearing  press,  with  4 
formers,  2  folders. 

Now  insfalled  as  a  balcony 
type  press — fed  from  roll 
stands  beneath  the  units.  All 
substructure  &  superstructure 
included.  Can  be  installed 
either  as  a  reelronm  press  or 
on  pressroom  floor  level  as 
balcony. 

Complete  with  color  cylinder, 
newspaper  conveyor  anri  plate 
conveyor. 

Exceptionally  good  quality 
print  for  the  publisher  who 
needs  page  capacity  and  qual¬ 
ity  reproduction  with  speeds 
of  32.000  per  hour — at  low 
budget  expense. 

Offered  exclusii'ely  by: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  Street 
Kansas  City,  Missouri  64108 
(816)  HA  1-9060 


Presses  &  Machinery 


Web  Offset  Presses 


3  Unit  Color  Kinq 
Three  years  ol<J 
available  90  days 
3  Unit  Vanguard 
Built  in  1961 
available  now 

3  Unit  Vanguard 

One  year  old 

can  >e  en  running 

4  Unit  Hantcho 

Seven  years  old 

Can  be  seen  running. 

Write  for  details 
UNIVERSAL  PRINTING 
EQUIPMENT  CO.  INC. 

Lyndhurst,  N.J.  07071 
N.J.201-438-3744  N.Y.  OX.5-54St 

"  12  UNITS  GOSS 

22!>i— Arch  Type  Units— 3  Double  Fold¬ 
ers  w  Conveyors — 3  Skip  Slitters  -.3 
Stripers— 8  Cairco  Color  Fountains- 
STEREO :  8  Ton  Obround  Metal  Pot  - 
2  Pneumatic  Pumps — 2  Vacuum-bark 
Jr.  Autoplates — 2  Autoshavers— Sta-H; 
Router.  Reasonably  pricerl  for  quick 
sale. 

Available  Immfsiiately 

BEN  SHULMAN  ASSOCIATES 

60  E.  42n<l  St.,  N.Y.  17.  N.Y.  OX  7-4oW 

3  -  FLAT  BED  PROOF  PRESSE.8 
haml  operated,  pressure-bar  type.  Ex¬ 
cellent  for  proof  OP  litho  work.  Com¬ 
plete  with  new  stones  and  hand  ink 
rollers. 

PATF:NT  REPRODUCTION  CO.. 

26  “N”  Street,  S.  E. 
Washington,  D.  C.  20003 
Phone:  (AC  2(2)  543-4426 

GOSS  Sl.THUKBAN,  6  units  (newi. 
Immediate  delivery.  Does  not  fit  in  our 
plant,  but  a  beautiful  press.  Call 
George  Eilgar.  .Area  C'Mle  :»l3-962-3To.3. 
or  write  Box  23(1.  1442  Brush  St..  De¬ 
troit,  Mich.  4S226. 

HOE  COLOR 
CONVERTIBLE 

4  Units — 22%" — 3  Color  Humps  6  Re¬ 
verses — Double  Folder — Ball‘K)n  Former 
-  C-H  Conveyor — Reels  &  Pasters-  AC 
Group  Drive--NEW  1952. 

Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7.1.)!i(i 

Stereotype  Equipment  Tor  Sale 

KEMP  welded  steel  metal  circular  pot 
with  immersion  burner  if  di-sired.  Two- 
ton  capacity  with  draw-off  plug  on  aid. 
near  bottom.  Inside  mejisurement  52" 
wide.  18"  deep.  Ideal  for  job  plant. 
Meriden  Record,  Meriden,  Conn.  06453 

Wanted  to  Buy 

USHU)  PLATEN  PRINTING  PltES.6 
14  X  22  and  up  needed  by  three  Boy 
Scout  Troops  in  Costilla  County— the 
poorest  in  Coloraxlo  State.  We  plan  to 
start  small  printing  shop.  Complete 
used  printing  outfit  needed— hand 
press,  used  type,  wood  type.  etc.  We 
can  spend  about  $200.00.  Write:  Most 
Precious  Blood  Church.  P.  O.  Box  9o. 
San  Luis,  Colorado  81152. 


NEWSPAPEHt  PRE.8SES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  B.  42nd  St..  N.Y..  N.Y.  10017 
OX  7-4590 


SHERIDAN  STUFFING  MACHINE.  < 
to  6  stations.  AC  motor  equipment- 
Box  2178.  Etiitor  &  Publisher. 
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Help  Wanted 


READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


SPECIAL.  WHITER  for  News  Bureau  ' 
of  large  private  university  in  South.  | 
Position  entails  feature  writing,  weekly 
education  column  for  national-regional 
newspapers,  science  writing,  knowleilge 
of  computers.  News  e.xiierience  at  a 
university  re.iuiretl.  Salary  based  on 
experience  ami  proficiency.  Send  re-  , 
siime  to  Box  2134,  Editor  &  Publisher. 


VISITING  LECTURER  or  assistant  ' 
professor  of  journalism  for  Septemlier-  | 
June.  News-wlitorial  area.  Perhaps  | 
permanent.  Must  have  at  least  M.A.  ; 
Send  full  creilentials  to:  Dean  Nathan 
B.  Blumlierg.  School  of  .lournalism. 
University  of  Montana,  Missoula.  Mon¬ 
tana  5y''01. 

idininislralire 


assistant  publisher  -  EDITOR 

Big,  Midwest  exclusive  county-seat 
weekly-job  ilepartment.  State's  largest 
weekly.  Full  e.xperience.  Tell  all  ;  ref¬ 
erences.  Salary-lionus.  Box  2130,  Editor 
4  Publisher. 


ACCOUNTANT— .Assistant  to  Chief  Ac¬ 
countant  for  me<lium-si7.e<l  ilaily  and 
Sunday  ncwspaiier.  Zone  2.  Box  22.'j.'>. 
Editor  &  Publisher. 


Administrative 

Production  -  Personnel  -  Negotiator, 
2ml  man.  Southern  Calif.  'Tell  all. 
Box  2096,  Editor  &  Publisher, 

Circulation 

Cl  RCU  LATION  BUI  LDER— Newsletter 
in  basic  trade  with  big  potential  seeks 
circulation  builder  who  is  interested  in 
owning  part  of  publication  and  getting 
large  share  of  income.  Give  experience, 
references.  Box  18008,  Washington, 
It.  C.  20021. 


CIRCULATION  MANAGER 
LOCATION : 

Largo,  progressive  city  in  Southeastern 
Stale 

The  successful  applicant  will  have  had 
jirevious  e.xperience  in  a  similar  posi¬ 
tion.  However,  leadership  ability  and 
l>otential  for  assuming  complete  re- 
I  sponsibility  for  operational  effectiveness 
and  growth  will  weigh  most  heavily. 

SALARY : 

Twenties,  depending  ui>on  experience 
and  (lualifications. 


CONTROLLER 

We  are  looking?  for  a  Controller  with 
background  in  tax  and  depreciation 
schedules,  data-processinjr,  and  will- 
int?  to  Bain  a  B«od  general  knowl¬ 
edge  of  newspaper  accounting.  Abil¬ 
ity  to  supervise  personnel  an<l 
coordinate  etforls  of  various  depart¬ 
ments  In  hudBetiiiB  naist  important. 
Must  know  ail  phases  of  accounting 
in  order  to  train  personnel,  hut  must 
tie  satisfied  to  have  others  do  the 
actual  work.  A  reasonable  period  of 
work  with  retiring  Controller  is 
contemplatid.  This  could  lie  a  ^2 
man  looking  for  a  growth  oppor¬ 
tunity.  Excellent  working  conditions 
in  a  nuHlern  plant  locatetl  In  a 
beautiful  medium-size  midwestern 
city  -  currently  experiencing  its 
greatest  economic  and  physicial 
growth  of  the  century!  Please  write 
outlininB  your  education,  experience, 
age  and  financial  re<iuirements. 

BOX  2235 

EDITOR  &  PUBLISHER 


umm  RELATIONS  —  Newspaper 
group  of  small  and  meilium  size  dailies 
is  seeking  experiences!  individual  cap-  ' 
able  of  handling  corporate  office  duties,  i 
will  assist  local  publishers  in  p?r8onnei  i 
and  lalior  relation  activities.  Midwest 
location.  Some  travel.  Include  salary  ' 
requirements  with  resume  in  first  let-  ; 
ter.  .411  replies  will  be  held  in  con- 
fitience.  Write  Box  22IS,  Editor  &  Pub¬ 
lisher. 


LAR(iE  EASTERN  UNIVERSITY  , 
wants  man  with  bus!ness-e<litorial  ex-  ' 
perience  to  serve  as  full-time  a<lviser 
for  The  Daily  ColleBinn.  student  news¬ 
paper  at  the  Pennsylvania  State  Uni¬ 
versity.  Excellent  opportunity  for 
graduate  st»idy.  Send  resume  an<l  salary  , 
requirement  to  Farrell  Davisson.  Exec-  i 
utive  Secretary.  CoIIejjian.  Inc.,  Box  ' 
<67.  Stale  College.  Pa.  16801. 

M.WA(;KR  for  one  of  Ohio’s  l»est 
rounty-seat  weekly  newspaiiers.  Near 
5.0f*0  circulation.  VVell-e<iuip|>e<l  and 
we!Uhouse<l.  Must  tie  ahle  to  take  over 
news  or  advertising  department.  .411 
i^ples  strictly  confidential.  Write  Box 
-26'i,  Editor  &  Publisher. 


PERSONNEUPROMOTION 
Attractive  opportunity  for  th«  .vounB 
nian  ImikinB  for  newspaiier  mana^e- 
inent  career  with  Ki’owinB.  me<i  uni¬ 
fied  morninB-eveninB  pajieis  in 
Hagerstown.  Maryland.  Will  be  re- 
Wnsible  for  a<lministratinB  well-es¬ 
tablished  i^ersonnel  and  promotion  pro- 
re|>ortinpr  directly  to  publisher. 
j>otential-  attractive  bene- 
ma.  Write:  Personnel  Dir.,  South  Rend 
inbune.  South  Bend.  Indiana  46626. 


Reply  to  Box  2208:  include  resume. 
Confidentiality  assured. 


CIRCUIaATION  MANAGERS  nee<lod 
for  major-market  newspaiier  in  Zone 
6.  We  want  men  with  Home  Delivery 
experience,  25  to  4».  Send  full  resume, 
references,  experience  and  salary  re¬ 
quirements.  Definitely  confidential. 
Write  Box  2204,  Editor  &  Publisher. 

CJassi Advert isi nf: 

CLASSIFIED  MANAGER— L<K.kinB  for 
sales  leadership  and  ability  to  direct 
people.  28,000  circulation  7-<lay  daily  in 
Area  0.  Solid  staff  of  11.  Send  com¬ 
plete  resume  and  references  Box  2220, 
Editor  &  Publisher. 

SALESMAN  2:1  to  40  years  old  with  3 
to  10  years*  experience.  Good  oppor¬ 
tunity  for  advancement  here  and  in  16 
Scripps  Howard  papers.  Salary  $115 
to  $160,  plus  commission  and  bonus. 
Send  complete  resume  to  W.  R.  Cowie, 
Classified  Adv.  Manaprer 

THE  CLEVELAND  PRESS 
001  Lakesi<!e  Avenue 
Cleveland.  Ohio  44114 

BUILD  AND  DIRECT  DEPARTMENT 
of  well-estahlishe<l  chain  of  lea<!inB 
i^uburban  weeklies.  Outstanding  oppor¬ 
tunity  for  man  or  woman 

who  can  t>ro<luce.  Salary  open.  Reply 
promptly  complete  resume,  all  details. 
Glolie  Publications  c  o  MacDonald.  Box 
:>67,  Vienna.  Va.  22180.  (7C3-:iS5-700u) 

TO  HAVE  AND  NOT  HAVE 
Want  to  hav(‘  the  convenience'*  and 
pleasures  of  New  York  City  an«l  not 
hav’e  the  rush-pressure-prices  of  New 
York  ('ity?  Two  rcmm!  men  one  for 
real  estate  one  for  automotive — can 
have  it  12-miles  from  New  York  on  this 
soli<L  BCowinB  daily  of  80.000  plus. 
RfMim  to  move  up  for  the  riprht  men. 
Top  lienefits  and  working  conditions. 
Write:  Classified  M^r.,  Herald-News, 
Passaic,  N.,I.  07056. 

Display  Advertising 

EXI'ERIKNCED  AD  PERSONNEL  for 
large  semi-weekly  offset  chain — with 
ailministrative  capabilities.  Pacific 
Northwest.  Valley  Pub.  Co.,  Box  130, 
Kent,  Wash.  98031. 

AD  SALE.S  DEPARTMENT  of  fast¬ 
growing  N.Y.C.  weekly  newspaper 
neeils  experienced  man  to  assist  busy 
j  advertising  manager  in  sales,  promo- 
’  tion.  planning  and  supervision.  TE 
:  9-4692.  or  Box  1769,  Editor  &  Pub¬ 
lisher. 


LAYOUT  AND  COPY 
Man  or  woman  to  work  inside,  no 
selling.  Must  he  a  real  pro.  Salary 
open.  Send  samples  of  work  to  Frank 
Canino,  Adv.  Dir.,  Evening  News, 
Bridgeton.  N.J.  08302. 
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Display  Advertising 

RHTTAIL  SALESMAN  for  top  volume 
6-day-a-week,  15,000  circulation.  Zone 
5  daily.  Must  have  potential  for  man¬ 
agement  and  good  layout,  sales  and 
I  service  background.  Offset  e.xperience 
I  helpful.  Excellent  advancement  oppor¬ 
tunities.  Top  pay  plus  bonus,  all  bene- 
I  fits.  25,000  population  community  offers 
I  fine  family  living  conditions.  Send  re- 
I  sume  to  Box  2132,  Editor  &  Publisher.  i 


RETAIL  SALESMAN  strong  on  lay¬ 
out,  looking  for  career  in  Southern 
California.  T-days,  30,000  circ.  Salary, 
bonuses,  fringes.  Send  resume  and 
references  Box  2212,  Editor  &  Pub¬ 
lisher. 

WE  NEED  AN  EXPERIENCED,  ag-  | 
gressive  advertising  manager  for  our 
large  county-seat  weekly.  Make  layouts,  I 
write  copy  and  SELL.  Salary  open,  j 
Write  fully  to  Eugene  Marten,  La-  | 
Grange  Publishing  Company,  La-  | 
Grange,  Indiana,  46761.  I 


AD  SALESMAN  for  large  weekly  25- 
miles  North  of  Detroit,  with  news  and  | 
camera  background.  MUST  BE  EX-  I 
PKRIENCED.  $15(1  |)er  week.  Write: 
Clarion.  Box  9,  Rochester.  Mich.  48063,  ; 
or  phone  (AC  313)  651-4141.  I 


RAPIDLY-GROWING  DAILY  in  Amer¬ 
ica's  fastest-growing  highest  per  capita  | 
income  sulnirban  area  seeks  exiierienced  : 
ad  salesman  who  wants  to  advance. 
Top  salary-  -excellent  lionus  company  I 
liencfits.  Full  details  in  first  letter,  j 
Chart  Area  2.  Box  2273,  Editor  &  Pub-  , 
I  lisher.  I 


I  WANTED:  Ad  girl  for  2r2  isrsition  on 
I  .85)10  circulation  O'h’o  daily  of  strongly  ' 
lil)era1  lean’ngs.  Education  or  exi>er'-  . 
en<e  deair:il>le;  pay  negotiable.  Must 
drive  car.  Daily  Standard.  Celina,  Ohio.  I 
I  ;^22. _ _ ^ 

I  WHERE  IS  THAT  AD  MAN.  mayl>e 
'  retired,  who  wants  to  move  to  Flor’da 
I  :ind  who  feels  capable  of  taking  full 
I  charge  of  advertising  and  circulation 
I  of  county-sent  weekly,  and  who  has 
I  enough  confidence  to  do  it  for  a  draw  1 
against  commissions?  Publishers  Serv-  | 
I  ice.  :l:t4  .lefferson  Bldg.,  Greensboro,  , 
;  N.  C.  274ni. 


Editorial 

EDITORIAL  PERSONNEL,  experi-  , 
I  enced,  for  fast-growing  semi-weekly  I 
offset  chain.  Advancement  opportunity,  j 
Pacific  Northwest.  Valley  Pub.  Co.,  i 
^  Box  130,  Kent,  Wash.  98031. 


NFTWS  EDITOR  for  fast-growing  semi-  , 
weekly  in  Chart  Area  4.  Will  go  daily  i 
in  next  24  months.  Car  furnished,  j 
Hospitalization,  bonus,  good  working 
conditions,  clean  shop.  Box  2110,  Erli-  I 
tor  &  Publisher.  ! 


REPORTER  for  bureau  in  attractive 
area  large  Connecticut  daily.  Some  ex-  | 
perience.  or  sharp  college  background  i 
neede<l.  Cover  varied  town  bents,  fea-  ; 
lures.  Opportunity  for  advancement.  ! 
Box  2125,  Editor  &  Publisher.  i 


REPORTER-PHOTOGRAPHER :  Alas¬ 
ka  daily  needs  able  reporter-photogra¬ 
pher  by  Aug.  1  :  1-3  years  experience; 
male  or  female.  Usual  background  ma-  , 
terial  required.  Box  2101,  Eklitor  &  | 
Publisher. 


COPY  READER — Opportunity  for  the 
future  awaits  an  experienced  copy  edi¬ 
tor  skille<l  in  the  art  of  Layout,  head  ; 
writing  and  story  processing.  Increases  j 
in  circulation  and  staff  open  new  ave-  \ 
nues  for  advancement  on  one  of  New  i 
Jersey’s  most  respected  dailies.  Box  | 
2171.  Editor  &  Publisher. 


I  DESKMAN  ANT)  RKPORTER  WANTED 
I  for  e.xpanding  modern  offset  daily, 
I  circulation  7,249.  Experience  helpful. 
Excellent  position  for  recent  college 
graduate  with  ambition  to  advance. 
Considered  fine,  up-to-date  city  to  rear 
family.  College  four  miles.  Excellent 
recreational  facilities.  Good  wages, 
fringe  benefits.  Start  immediately.  The 
Madison  (Ind.)  (Courier.  Call  collect. 
Don  Wallis  or  Mike  Neal  (AC  812) 
26.5-.3641. 


Editorial 

DESKMAN-REPORTER  wanted  for  ex¬ 
panding  Ohio  daily.  If  you  can  relieve 
on  the  wire  desk,  write  bright,  sharp 
general  assignment  stories  and  heads 
and  are  looking  for  an  unusual  advance¬ 
ment  opportunity,  this  position  is  for 
you.  Six-day-a-week,  15.(i00  circulation 
daily,  going  offset  in  1967.  Pay  con¬ 
sistent  with  ability.  All  benefits.  Ex¬ 
cellent  family  community.  Send  resume 
to  Bo.\  2165,  Bklitor  &  Publisher. 


EDUCATION  WRITER  for  busy  beat 
on  afternoon  daily  in  university  town. 
Want  coverage  from  kindergarten  to 
college,  including  a  column.  Salary 
begins  at  $110.  Chart  Area  4.  Box 
2151,  Editor  &  Publisher. 


FINE  SPORTS  EDITOR'S  opportunity 
in  attractive  Wisconsin  community. 
10,000  plus  circulation  newspaper  with 
good  salary,  generous  fringe  benefits, 
best  working  conditions.  Writing,  edit¬ 
ing.  page  layout.  Will  consider  experi¬ 
enced  personnel  and  those  on  the  way 
up.  Box  2144,  Editor  &  Publisher. 


MATURE  REPORTER:  Award-winning 
afternoon  daily.  13, .500  circulation,  in 
northern  Berkshire  County,  northwest¬ 
ern  Massachusetts,  needs  perceptive  re¬ 
porter  not  afraid  of  hard  work  to  cover 
two  schcral  committees,  plus  some  gen¬ 
eral  assignment.  The  man  we  need 
should  have  at  least  one  year  of  ex¬ 
perience.  preferably  more.  Applicants 
should  write  or  telephone  Lewis  C. 
Cuyler,  Managing  Editor.  North  Adams 
Transcript,  North  Adams,  Mass.  Tele¬ 
phone:  413-663-3741. 

REPORTER— Are  you  a  good  reporter 
with  confidence  and  respect  for  your 
ability?  If  so.  there  is  a  place  for  you 
on  the  staff  of  a  top-notch  New  Jersey 
daily.  We  need  a  man  who  has  had 
experience  in  reporting  on  government 
and  other  choice  assignments.  Box 
2133.  Editor  &  Publisher. 


REPORTER  to  assist  in  covering  court- 
hou.se  and  city  beat.  Prefer  man  from 
midwest  area.  Send  full  particulars  to 
Nate  Uditsky.  Pekin  Daily  Times.  Pe¬ 
kin.  Ill.,  61555. 


COPY 

EDITORS 

Opportunities  for  en¬ 
terprising,  imaginative 
men  who  seek  chal¬ 
lenge  and  advance¬ 
ment  Quality  news¬ 
paper  operating  split 
desks  —  foreign,  na¬ 
tional,  state,  local  — 
seeks  top-flight  young¬ 
er  men.  Salaries  rank 
with  top  in  nation.  Full 
details,  please. 


Box  2228, 
Editor  &  Publisher 
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Editorial 

SPORTS  EDITOR 

WVre  looking  for  a  sports  editor  who 
has  initiative,  good  ideas — can  lay  out 
attractive  pages — and  who  would  like 
to  write  University  of  Illinois  and  big- 
10  sports.  Air-mail  resume,  references, 
sample  pages,  salary  wanted,  to: 
Harold  Holmes.  The  News  Gazette. 
Champaign.  Illinois  61820. 


CITY  EDITOR  for  established  Florida 
six  (6)  day  P.M.  Fine  opportunity  for 
aggressive,  bright  young  man  looking 
to  move  up.  Must  l>e  able  to  direct 
news  and  photo  staff,  capable  of  copy 
desk,  know  make-up  and  back  shop. 
Salary  o|>en.  Reply  to  Box  2214.  Editor 
&  Publisher. 


NEWSPAPER 

REPORTER 


WOMEN’S  B3)ITOR — Ebtperience  sec¬ 
ondary  to  ability,  but  must  be  able  to 
write,  know  imaginative  makeup  and 
what  is  needed  for  lively,  informative 
women's  page.  10,000  p.m.  daily  in 
16,000  city  with  much  growth  potential. 
New,  modern  plant,  progressive  man¬ 
agement  working  toward  future.  Send 
full  resume,  salary  requirement  to: 
Jack  Howey,  Managing  Eiditor,  Peru 
Haily  Tribune,  P.O.  Box  87,  Peru, 
Ind.,  46970. 


COPY  EDITOR  for  a  leading  morning 
daily.  Chart  Area  3.  Paper  conserva¬ 
tive:  employe  benefits  liberal.  Wants 
applicants  with  experience,  accuracy, 
editing  and  headlining  ability,  and  en¬ 
thusiasm.  Box  2218,  Editor  &  Pub¬ 
lisher. 


The  Sacramento  Bee  has 
an  immediate  opening  for 
an  experienced  general  as¬ 
signment  reporter.  Perma¬ 
nent  position.  Excellent 
employee  benefits.  Appljr  in 
person  or  send  detailed 
resume  to: 


EXPERIENCED  REPORTER  who  can 
cover  anything,  and  do  it  well,  for 
Virginia  afternoon  daily.  Good  pay  and 
short  hours.  Box  2192,  E<iitor  &  Pub¬ 
lisher. 


A  LEADING  NEW  ENGLAND  PAPER 
is  looking  for  a  copy  editor  with  sev¬ 
eral  years  experience.  Fine  place  to  live 
-excellent  fringe  benefits.  Pay  com- 
mensursite  with  ability.  Box  2227,  ^i- 
tor  &  Publisher. 


A  SPORTS  EDITOR  on  or  by  August 
15th  for  a  6M  daily  located  in  Northern 
Illinois  in  a  county-seat  towm.  Prefer 
a  recent  graduate  or  someone  inter¬ 
ested  in  moving  from  a  weekly  field  to 
a  daily.  Write  Mr.  Thomas  E.  West, 
Morris  Daily  HerakI,  Morris,  III.  60450. 


AGGRESSIVE  UPSTATE  NY  PAPER 
has  attractive  opening  for  managing 
e<litor  to  act  as  ^2  man  in  newsrocmn. 
Should  be  exi>erience<l,  with  a  com- 
I>elling  desire  to  produce  exciting  pa- 
I)er8  and  direct  staff  of  16  people. 
Initiative  and  creative  ability  of  para¬ 
mount  importance.  Circulation  growth 
pattern  above  15,000  in  expanding 
community.  Send  details  of  your  back¬ 
ground  to  Joseph  B.  Mosier,  Platts¬ 
burgh  (N.Y.)  Press  Republican  or,  if 
you  wish  further  details,  call:  (AC 
518)  561-2300. 


FASHION  WRITER 
If  you  love  newspapering  first  and 
fashion  second,  this  job  in  the  women’s  i 
department  of  the  largest  newspaper  in 
the  Carolines  could  l)e  just  your  style. 
We  seek  a  young,  attractive  journalist 
who  will  devote  about  two-thirds  of  the 
time  to  the  fashion  beat  and  the  rest  ' 
to  writing  features  and  news  on  any 
topic  from  politics  to  pills.  Reply  in 
confidence  stating  experience,  educa¬ 
tion.  and  salary  requirements.  Enclose 
clips. 

Personnel  Manager, 

The  Charlotte  Observer, 
Charlotte,  North  Carolina  2S20I. 


Personnel  Department 
McClatchy  Newspapers 
2  I  st  &  "Q"  Streets 
Sacramento.  Calif.  95804 


E<litor,  Daily  Courier.  P.O.  Box  610.  ffcllent  fringe  l«“nefits  ami  prospects 


Grants  Pass,  Oreg..  97526. 


GENERAL  ASSIGNMENT  REPORTER 
and  deskman.  experience<l,  wanted  on 
metropolitan  Midwest  evening  daily, 
Zone  5.  In  addition  to  usual  fringe 
benefits,  chance  to  develop  with  pro¬ 
gressive  staff.  Send  clips,  resume,  ref¬ 
erences  and  salary  expected  to:  Ernest 
E.  Williams.  Editor,  The  News-Sen¬ 
tinel.  Fort  Wayne,  Indiana  46802. 


REPORTER  for  general  coverage  with 
championship  weekly  in  Mid-Hudson 

Valley.  Top-flight  paper,  goo<l  salary.  ,  ,wvtx 

excellent  chance  for  advancement.  R.ny  ALL-AHOL^D  IvFJ’OUTER 

Ihilve,  Citizen  Herald.  Walden.  N.  Y.  I  Mature  and  exi>erience<l  writer  who  can 
12.'»86.  I  hannle  general  news,  features,  city  hall 

_  _ _  I»eat.  s|M)rls,  as  ne<‘de<].  Prefer  mi<|. 

REPfyRTER  -  PHOTOGRAPHER  for 

EiEr  'is  = 

of  work.  Don  Kramer,  Publisher,  Dis-  I 

patch,  Casa  Grande,  Ariz.  85222.  AMHITIOU.''  EDITOR  for  key  joh  on 


ALI^DAY  WESTERN  PA.  DAILY 
looking  for  sports  editor,  two  general 
assignment  reporters,  proofreader.  Ex¬ 
perience  absolutely  necessary.  Contact: 
Tom  Aikens,  Managing  Editor,  The 
Tribune-Review,  Greensburg,  Pa.  15602. 


GENERAL  REPORTER  to  handle  the 
courthouse  beat,  local  police  and  other 
various  assignments.  This  situation  will 
be  open  around  the  15th  of  August.  ' 
Write  Mr.  Thomas  E.  West,  Morris 
Daily  Herald,  Morris,  Illinois.  60450. 


REPORTER  -  PHOTOGRAPHER  for 
prize-winning  Arizona  semi-weekly. 


REPORTERS  for  3  large  metropolitan  ,  ,  0101,  _.i  „i  xi  vi-. 

districts  in  Conn.  Need  diggers— clean  *'  notin' "rtin  *^kv’ 

writers-some  camera  work.  Car  es-  Binghamton.  N.Y. 

sential.  Guild  desk  scale,  liberal  bene-  ‘  -'  _  _ 


ASSISTANT  DIRECTOR  of  Publica¬ 
tions  for  governmental  organization  in 
Chicago.  Gootl  pros|>ects  for  advance¬ 
ment.  Job  requires  person  of  proven 
editorial  competence  with  strong  in¬ 
terest  in  government,  for  example  an 
etiitorial  writer  or  newspaper  reporter 
on  government.  Salary  to  match  su¬ 
perior  qualifications.  Write  to  Box 
229.5.  Editor  &  Publisher. 


PERCEPTIVE  REPORTER  for  munici-  | 
pal  affairs  beat  capable  of  subbing  as  | 
city  editor  of  mid-Connecticut  morning  I 
daily.  Seasoned  newsman  with  good 
background — sound  judgment.  Editor, 
Morning  Record,  Meriden,  Conn.  06453. 


fits,  permanent  posts  in  state’s  fastest- 
growing,  brightest  paper.  Apply  in  con¬ 
fidence:  Donald  I.  Rogers.  Editor  & 
Asso.  Publisher,  Conn.  Sunday  Herald, 


1150  Post  Rd..  Fairfield.  Conn.,  giving  trade  publication.  Should  write  go<xl 


ASSISTANT  SPORTS  EDITOR  wanted 
by  high-class  evening  daily — 30.000 
circulation.  Newly  remodeled  building 
— top  working  conditions — liberal  salary 
and  extra  benefits.  Part  of  expanding 
radio-newspaper  group.  Advancement 
opportunities.  Progressive  management. 
Write  full  details  to:  Journal,  Kanka¬ 
kee,  Illinois  60901. 


REPORTER — Courthouse.  City  Council, 
features  and  general  assignment.  Photo 
e.xperience  desirable.  Prefer  man  or 
woman  with  some  experience  but  will 
consider  neophyte.  Afternoon  paper. 
10,500  circ.,  in  growing  college  town 
of  13.500  pop.  Send  resume,  samples, 
references  to:  R.  S.  Marvin,  Editor, 
Beatrice  Daily  Sun,  Beatrice,  Nebr. 
68310. 


'  7-MAN  STATE’S  STAFF  ne«ls  an  ae-  resume  wnn  "alary  re- 

!  gressive  Editor  who  can  direct.  e<lit 
and  produce  for  top  state  pages  in  2>.l.  talitor  &  Publisher. 

I  Ohio.  Complete  autonomy.  Younsr  jour¬ 
nalist  with  ideas  preferred  over  heavy  CONNECTICUT  DAILY  has  opiwr* 

!  handed  **pro.**  Sure  w’ay  to  tho  top  for  tunity  for  Liberal  Arts  graduate  to 

an  ambitious  newsman.  Box  2224,  Rli-  learn  the  ne\vspai>er  business  under  ex- 

I  tor  &  Publisher.  |)ert  and  conoerne<l  professionals.  Pro- 


REPORTER — Experienced  (two  years) 
local  government  and  political  reporter 
for  Midwestern  capitol  city  p.m.  $125 
for  person  with  |K>tential.  Box  2230, 
Editor  &  Publisher. 


>nilllllllllllllllliiiiiiiiiiiiiiiiiiiiiiiiiilllllllllllllllllllllllli: 


tor  &  Publisher.  |)ert  and  concerne<l  professionals.  Pro- 

- - ^ram  includes:  bureau  and  city  staff 

■SPORTS  EDITOR-Gcneral  assignment  »s"iKnments  Our  last  three  reporters 
man  to  handle  txvo  sports  pages  and  who  .l«Mded  to  work  for  larger  paiers 
some  general  reporting  assignments  on  "‘'"t  TJie  \\^.shington  Post-The 
growing  daily  of  10.500  circulation  in  Baltinv, re  Sun-'The  Providence  Jour- 
Southwest  Ohio.  We  want  man  with  Excellent  starting  pa^ 

2-3  years’  experience  who  wants  op-  semi-annual  raises.  Must  he  she  o 
portunity  to  handle  sports  in  a  sports-  *'"1- 

conscious  county,  and  who  wants  all  Box  --i4.  kslitor  &  Pulilisher. _ 

the  opportunity  in  the  world  to  ad¬ 
vance  as  his  abilities  warrant.  Rend  r'OPY  FDITOR 

resum4.  Box  2221,  Editor  &  Publisher.  .  .  .•  , -i  tn. 


Writer- 

Associate 

Editor 


Young  man  or  woman  with 
writing  experience  to  backstop 
inlitor  of  top  quality  external 
magazine  published  by  a  large 
Mid-west  company.  Varied  du¬ 
ties  include  magazine  -  style 
writing,  some  editing  and  re¬ 
search,  reviewing  manu.scripts, 
handling  correspondence,  and 
other  details  that  go  into  a  first- 
class  publication.  .Applicants 
should  have  college  degree,  pre¬ 
ferably — but  not  necessarily — 
in  journalism.  Tell  us  about 
yourself — including  personal  in 
terests,  goals,  and  present  sal¬ 
ary. 


WE  ARE 
SEEKING 


EDITOR 


!  We  nre  an  afternoon  newspaper  in  the  "  ~~ 

j  30.000  class.  Present  editor  must  retire  CORPORATE  INDUSTRIAL  EDITOR 
I  soon  in  keeping  with  our  pension  re-  Growing  multi-idant  corporation  is  seek- 
I  quirements.  Salary  open  for  discussion,  ing  a  man  to  edit  and  produce  internal 
commensurate  with  ability,  past  expe-  house  organs  and  to  assist  in  public 
I  rience  in  writing,  editing  and  manage-  relations  work.  Journalism  degree  Mii 
’  ment.  Pension  and  other  worthwhile  one  year  writing  exiierience  deairej. 

fringe  benefits  included.  Write  or  Challenging  work  with  good  potential- 
i  ’phone:  lyrcation  —  medium  sized  Wisconsin 


R.  I.  McCracken 
THE  TIMES  HERALD 
Norristown,  Pa.  19404 
(AC  215)  272-2500 


Box  2250 
Editor  &  Publisher 


TllllllllllllllllllllllllllllllllllllllllllllllllillllllllllllllllllllR 


I  i ,  I  U.  DESK  MEN 

(AC  215)  272-2500  You  may  now  l>e  working  as  copy,  city* 

- -  - - - news  or  wire  etlitor  of  a  small  or 

;  YOUNG  REPORTER  nee<le<l  as  news  nie<iium-aize  daily,  or  on  the  rim  of  » 

editor  for  dynamic  small  Ohio  daily  in  quality  daily.  If  you  think 
Great  Lakes  city.  Lon);  hours,  frreat  j  reiwly  to  move  up  to  the 
I  challenges:  $140  weekly  to  start  -}-  |  *^ne  of  the  nation’s  leading  "VV 

fringes.  Box  2229,  Editor  &  Publisher,  papers,  in  Chart  Area  2.  write  tw 

i  Give  complete  resume.  '  2266,  E<litor  &  Publisher. 


I 


WANT  A  CHANCE  to  st,„w  „hat  you 
can  do  as  reporter?  If  under  30  mr, 
tact  _  Daily  Sentinel,  Sitka,  Alaska 


WOMEN’S  EDITOR 
Man  or  woman  for  top  job  in  depart¬ 
ment  with  lively,  readable  New  Jenev 


ment  witn  lively,  reudalde  New  Jersey 
daily.  Must  have  experience  in  design¬ 
ing  attractive  pages,  prinliicing  feature 
ideas  and  planning  picture?,  as  well  as 


covering  news  of  interest  to  women 
Box  2225,  Editor  &  Publisher.  _ 


REPORTER — Prefer  young  man  with  Determination  to  push  dilfieult 

some  experience  for  general  assignment  project.s  through  to  completion 

duties.  Adding  staff  as  paper  and  ^wn  Familiarity  with  layout  and 

jrrow.  County-seat  6-day  p.m.  m  beau-  i  n,.,wiiw*t5/kn 
tiful  Southern  Oregon  vacationland.  ,  .  , 

■Send  full  resume  to:  Harry  L.  Elliott,  Stiirting  salary:  ?Ifl-$12.(lli0  plus  ex- 


ADMINLSTRATIVE  EDITOR 
Widely-resiiected  professional  magazine 
serving  well-etiucated  readers  seeks 
dynamic  etlitor-administrator.  The  sue- 
cessful  applicant  must  Iw  a  clean,  in- 
cisive  thinker:  n  lucid  writer  and  a 
penetrating  editor.  He  should  also  of. 
fei- : 

Aptitude  for  administrative 
detail 

.\  background  in  writing  of 
magazine  quality 
Determination  to  push  difficult 
project.s  through  to  completion 
Familiarity  with  layout  and 
priMluction 


for  growth.  Location:  Eastern  Sea- 
Isiiiid.  Write  fully,  telling  us  why  you 
think  you’re  the  man  we  need  to  Box 
2270.  Editor  &  Publisher. 


AMBITIOUS  EDITOR  for  key  joh  on 
aggressive  morning  newspaper.  Chart 
Area  2.  Top  pay  for  right  man.  Con- 


ASSOCIATE  FJDITOR  Challenging  pv 
sition  for  young  man  or  woman  in 
field,  or  recent  J-grad.  on  national 


crisp  copy  and  know  magazine  pro¬ 
duction.  Excellent  working  conditions. 
Send  complete  resume  with  salary  re- 


COPY  EDITOR 

Want  thorough,  imaginative  copy  e<litor 
to  assume  a  position  on  the  desk  of  a 
me<lium-sized  daily  in  Area  2.  The 
I)erson  w’o  are  seeking  must  have  the 
jkotential  to  move  to  a  managerial 
sition  within  a  year.  Send  resume  in¬ 
cluding  salary  requirements  to  Box 
2276.  Fklitor  &  Publisher. 


Ix>cation  —  me<iium  sized  Wisconsin 
town  6(i-mile8  north  of  Chicago.  IIli* 
nois.  Sen<l  complete  resume  including 
salary  re<iuirements  to  Box  2258,  Editor 
&  Publisher. 
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'  HKI.I*  W.4>TEU 

HK1.P  W.\NTED 

HELP  V(  . ANTED 

HELP  WANTED 

Htlilorial 

Editorial 

EdiUtrial 

Editorinl 

EDITDH  —  ASSISTANT  1 

(■ollene  ileKiee  required.  English  or 
Urnalism  major.  Must  have  e.vperi- 
ince  in  all  aspects  of  scientihc  journal 
Ruction  including  editing,  proof- 
^ing  and  layout.  Knowledge  of 
Misties  preferred.  Semi  resume  to 
Jl7s  Jane  Burdick,  Personnel  Director, 
American  Hospital  Association,  S40 
Wth  Larke  Shore  Drive.  Chicago,  IHi- 
ncis  60611. 

An  Eiiual  Opixirtunity  Employer 

^ITOK-REI’ORTE'R  for  major  bureau 
.•dice  of  meilium-sir.erl  pa|>er.  Res|H>n- 
sible  position.  Box  2277.  Editor  &  Pub- 
lister.  _ _ 

EBITOR-REl’fUfTER  for  weekly  news¬ 
paper  on  delightful  Massachusetts 
Sorth  Shore.  fO-minutes  from  Boston. 
Permanent  isisition  with  growth  po¬ 
tential  within  iirize-winning  :<-pai>er 
croup.  Experience,  initiative,  imagina¬ 
tion  necessary  for  this  1-man  news 
operation.  Salary  to  $130.  Send  full 
details  to:  W.  Wasserman.  Chronicle. 
Ipswich,  Mass.  01938. 

E. \PERIi2^CED  DESKMAN  with  as¬ 
pirations  for  .administrative  resisin- 
Sibilities  needeil  by  6-day  evening  daily 
in  Midwest  in  2.7,000  circulation  class. 
.Utractive  community— gootl  salary — 
excellent  fringe  Isuiefits.  Box  2242, 
Witor  &  Publisher. 

F. \RM  EDITOR  for  medium-size  after¬ 
noon  daily  in  Zone  .7.  Duties  include: 
editing  weekly  page,  covering  spot 
events,  doing  background.  feature 
pieces.  Box  2232.  Editor  &  Publisher. 

FARM  EDITOR  will  lie  needed  by  lat¬ 
ter  pert  of  August  by  meelium  daily  in 
Zone  S,  Ohio  Valley.  Will  lie  reiiuired 
to  cover  other  news  sources,  but  will 
be  given  time  necessary  for  broad 
coverage  of  farming  in  six-county  area. 
Write  Box  2234,  Etiitor  &  Publisher. 


NEWS  AND  DESK  EDITOR  needed  for 
lively  offset  daily.  Heavy  concentration 
on  developing  local  news  and  pictures. 
Hospitalization  and  iiension  plan.  G<mm1 
working  conditions.  Replies  confiden¬ 
tial.  Box  2238,  Editor  &  Publisher. 

NIGHT  EDITOR  on  Rocky  Mountain 
daily.  Give  background  and  references 
in  first  letter.  Salary  commensurate 
with  exiierience.  E.  P.  Martin,  Casiier 
(Wyo.  I  Star-Tribune. 

OPENINGS  for  (1)  young  rciiorter. 
general  assignment,  wide  range,  and  | 
(2)  photographer  with  imagination  and  i 
desire  to  work  with  color.  Write: 
Roliert  H.  Spiegel,  Eiditor,  Mason  City, 
la.,  Glolie-Gazette  (daily  circulation 
26.5(10 1  i 

RADIO  -  JOURNALIST  —  Award  ; 
winning  CBS  Alliliate  in  Ivy  League 
University  Community  needs  young.  I 
industrious  railio  reixjrter  to  comple-  I 
ment  exciting  news  gathering  crew,  i 
Great  opisirtunity  for  young  reiiorter 
to  start  the  climb.  Send  resume  of  ; 
work  exiierience.  and  salary  reiiuire- 
ments.  WHCLI  Radio,  Ithaca,  New  York  ' 
1 18.70. 


REPORTER  —  Morning  daily  30.000 
circulation  has  an  immeiliate  oiiening  ! 
for  general  assignment  reiiorter  with 
one  or  more  years  exiierience.  Opisir- 
tiinity  to  move  up  with  an  expanding 
stair.  Moving  ex|iense  allowance  gissl 
salary  and  lienefits.  Zone  2.  Write  in 
complete  confidi-nce  to  Box  227.7,  Editor 
&  Publisher. 

REPORTKIR  —  Aggressive,  award-win¬ 
ning  erlitorial  department  has  an  alien¬ 
ing.  If  you  want  a  challenge  and  want 
to  be  a  top  reporter,  here  is  your 
chance.  Exiierience:  fine,  if  you  have 
some;  but  we  are  willing  and  able  to 
train  a  man  with  su|ierior  potential. 
Interesteil?  Write:  Upton  Bartlett, 
Morning  Star-Republic,  Rockford.  Illi¬ 
nois  611(1.7. 


general  ASSIGNMENT  REPORTER  j  REPORTE.R— We  need  a  general  as- 
for  30,000  daily  in  Zone  _3.  Lilieral  pay  j  signment  reisirter  who  has  some  ex- 
with  above-average  fringe  lienefits.  perience  covering  all  phases  of  com- 
Growing  staff,  expect  ^  to  have  new  munity  activity.  We  are  not  talking 
plant  in  early^  1968.  Write  Box  226. i,  I  bureau  job,  but  one  working  un- 


Editor  &  Publisher. 


GENERAL  NEWS-Simrts  reiiorter  for 
lively  6-day  p.m.  daily.  Layout,  hcail 


der  the  direction  of  the  city  desk,  j 
IKilitics,  government  and  schools.  Af-  i 
ternoon  daily  in  metropolitan  New 
York  City  area.  Write  fully  giving  ex¬ 


writing  experience  es.sential.  lileal  for  perience.  education  and  salary  require- 


raan  on  the  way  up.  C:imera  use  help-  nients  to  Box  2268,  Editor  &  Publisher. 

ful.  No  beginners.  $120  weekly  mini-  - - - 

mum  to  start.  Nee<l  now!  Progressive  REPORTER  AND  DESK  MAN 
city  of  7,000.  Fine  schools — exceptional  Duluth.  Minn, 

recreational  area:  resort,  horticultural  Prefer  exiierienced  man  for  general 
and  industrial  economy.  Send  complete  assignment :  40-hour,  5-day  week.  Lili- 
resumd  with  samples  of  your  writing  eral  pay,  benefits,  vacation.  Apply  in 


(which  will  be  returned)  to:  Don 
Schoenwether,  Daily  Tribune,  South 
Haven.  Michigan  49090.  Interview  es- 
rential. 

GROWING  SUBURBAN  WEEKLY 
needs  news  editor.  Require  enterprising 
reporter  with  photo  and  page  makeup 
skills.  Opportunity  for  a  young  man. 


confidence  to  Personnel.  Duluth  Herald 
and  News-Tribune,  Duluth,  Minn. 
5.7801. 

REPORTER  AND  DESKMAN  needed 
to  ’round  out  staff  of  one  of  South's 
top  newspaper  combinations.  Clooel  pay 
excellent  fringe  benefits — secure  fu¬ 
ture  for  college  graduates  with  exiieri- 


Prospect  Pub.  Co.,  1000  E.  Northwest  ence  to  do  the  job  in  a  fast-growing 
Highway,  Mt.  Prospect,  Illinois  600.76.  industrial  city  of  16O.000.  The  State 
(AC  312)  2.79-5220.  Capital — home  of  LSU  ...  an  ideal 

■  community  in  which  to  work.  Write: 

MANAGING  EDITOR  NEEDS  experi-  Mrs.  Charlotte  Crowell,  Personnel  Dir., 
meed,  dependable  assistant  for  6-man  States-Times  &  Advocate,  Baton  Rouge, 
newsroom.  Take  charge  area  news,  Ixruisiana,  giving  full  details  of  experi- 
heads;  substitute  for  managing  editor,  ence. 

Permanent.  Write  fully.  Daily  Dis-  - 

mteh,  Oneida.  N.Y.  13421.  REPORTER-DESK  MAN  with  2  or  3 

years’  e.xiierience  who  can  assume  re- 
XBWS  EDITOR  for  prize-winning  sponsibility  for  certain  areas  of  cov- 
teng  Island  (N.Y.)  weekly.  Gixal  sup-  erage  and  for  editing  and  laying  out 
porting  staff.  Must  lie  self-starter,  some  news  pages.  No  sixirts.  Journal- 
strong  on  rewrite  and  makeup.  Way  ism  graduate  preferrexl.  Job  is  on  five- 
over  average  salary  for  right  man.  day  daily  of  7,000  circulation  in  rap- 
immediate  ojiening.  Massai>e<iua  Post,  idly-expanding  area  of  Northwest, 


Immediate  ojiening.  Massai>e<iua  Post,  idly-expanding  area  of  Northwest, 
95  Grand  Ave.,  Massapequa.  L.I..  New  State  qualifications  and  salary  require- 
York  11758.  Ph :  (AG  516)  798-5100.  ments  in  first  letter.  Box  22.72,  Editor 

- &  Publisher. 

NEWS  EDITOR  needed  for  large  semi- 

weekly  South  Dakota  newspaper.  Sal-  SPORTS  EDITOR  to  shape  up  three- 
*fy  open.  base<I  on  exirerience  and  abil-  man  department  in  progressive  south- 
ity.  University  town  of  11,500.  Excel-  eastern  mountain  city.  We’re  looking 
Imt  school  facilities  and  fine  com-  for  a  young  man  who  is  a  newsman 
munity  in  which  to  raise  a  family,  first  and  a  sports  fan  second;  who 
Prefer  man  with  military  obligation  knows  how  to  develop  local  news,  fea- 
rempleted.  Air-conditioned  plant,  more  tures  and  photos  from  the  whole  sjiorts 
man  usual  benefits.  The  man  you  will  siiectrum.  with  experience  in  layout, 
»  replacing  is  leaving  to  operate  his  headline  writing  and  picture  display, 
mvn  newspaper.  Write,  giving  resume  This  is  a  hunting,  fishing  and  boating 
™  rrferences.  to  Thomas  G.  Reynolds,  paradise— but  the  real  reward  is  the 
Brookings  Register,  Brookings,  S.  Dak.  opportunity  to  do  an  outstanding  job. 
*'IB**.  Box  2262.  Eiiitor  &  Publisher. 
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INFORMATION 

WRITERS 


The  Components  Division  of  IBM  Corpo¬ 
ration  needs  creative  technical  and  non-tech- 
nical  writers  to  assist  in  internal  and 
external  communication  programs.  The  pro¬ 
grams  include  technical  trade  press,  daily 
and  monthly  house  organs,  presentations, 
speeches,  bulletins,  brochures,  etc. 

The  positions  require  a  Bachelor’s  Degree 
in  English  or  Journalism  and  two  to  three 
years’  of  practical  experience  in  industry  or 
on  a  daily  newspaper. 

The  openings  are  in  Fishkill,  New  York  in 
the  heart  of  the  mid-Hudson  Valley,  an  hour 
and  a  half  drive  from  New  York  City.  IBM 
provides  an  excellent  benefits  program  and 
paid  relocation. 

If  you  would  like  to  explore  these  oppor¬ 
tunities  in  greater  depth,  please  write,  out¬ 
lining  your  interests  and  qualifications  to 
J.  P.  Cardarelli,  Dept.  545-Ul,  IBM  Corpo¬ 
ration,  East  Fishkill  Facility,  Route  52, 
Hopewell  Junction,  New  York  12533.  IBM 
is  an  equal  opportunity  employer. 


IBM 


Sl’ORTS  EDITOR,  strong  on  local  cov¬ 
erage,  ideas,  follow-through.  Fast,  ac¬ 
curate,  must  meet  deadlines.  Opiior- 
tunity  to  grow  with  aggressive  after¬ 
noon  Illinois  daily.  Send  complete  re¬ 
sume  to  Box  2245,  Editor  &  Publisher. 

WANT  TO  COME  WEST?  Progressive 
western  Oregon  county-seat  offset 
twice-weekly,  less  than  an  hour  from 
Portland,  looking  for  energetic  news 
evlitor.  Must  know  cameras.  Salary 
open.  Health  plan.  Write  details  of  e<lu- 
cation,  experience  in  first  letter.  Sen¬ 
tinel-Mist.  Box  457,  St.  Helens,  Oreg. 
97(151. 


SPORTS-MINDED  WRITER.  Camera 
know'-how  helpful.  Above-average  sal¬ 
ary  with  benefits.  If  you  are  new,  we’ll 
teach ;  if  you  have  experience,  we’ll 
pay.  Fine  opportunity  to  make  a  name, 
then  step  up.  E&P  Zone  8.  Box  2254 
Evlitor  &  Publisher. 

WOMAN-SOCIAL  EDITOR,  young  gal 
eager  to  show  her  ability— able  to 
handle  "her  page”  from  start  to  finish. 
Growing  daily  (12.000)  Chart  Area  2 
only  10-minutes  from  NYC.  Send  com¬ 
plete  resume  including  salary  require¬ 
ments.  to  Box  2259,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Operator  s-Machinists 


TWO  KETORTERS  with  exitericnce  in 
local  jrovernment  re|K>rtinK*  Need  per¬ 
sons  who  can  accept  resitonsibility  and 
are  willin)?  to  piepare  themselves  to 
take  advantage  of  new  opt>urtunities  as 
they  arise.  Car  necessary.  Salary, 
(rinses  commensurate  with  e-\i>erience, 
ability.  Contact  Richani  A.  Dutf, 
Executive  Editor.  The  Daily  Times.  35 
W.  State  St.,  Niles.  Ohio  44446 


LINOTYPE  OPERATOR,  experienced. 
Must  1)6  able  to  set  ad  guts,  heads,  etc. 

]  Permanent  position.  Contact  Eugene 
I  Marten,  LaGrange  Publishing  Com- 
:  pany,  LaGrange,  Indiana,  46761. 


WIRE  DESK  M.\N;  also  general  as¬ 
signment  reiK>rter  by  26-M  Chart  5  six- 
<lay  daily.  Neeii  fast  man  with  heads 
for  wire;  pro  reporter.  State  qualifica¬ 
tions,  salary  needs  first  re.sume.  Re¬ 
plies  confidential.  Kox  2261.  Editor  & 
Publisher. 


OHIO  WEEKLY  wants  good  combina¬ 
tion  Linotyi)e  oi)erator-printer:  per¬ 
manent.  Will  consider  older  applicants. 
Write  exi)erience  and  salary.  Box  2188, 
Alitor  &  Publisher. 


WOMAN  EDITORIAL  ASSISTANT 
wanteil  to  double  as  secretary,  rece|>-  | 
tionist  an<l  researcher  for  Deep  South  \ 
PM  daily  of  50.000  circulation.  Sh«)uld  j 
have  basic  journalistic  experience.  ' 
Will  handle  letters  to  eilitor  and  write 
e<litorials  as  time  i>ermits.  Write 
(Jeorge  W'.  Shannon,  Editor,  Shreve- 
tK>rt  (La. I  Journal.  ! 


UNOTYPE  OPERATOR  wanUd  for 
full  time,  steady,  year  ’round  work,  no 
lay-offs.  Paid  holidays  and  other  bene¬ 
fits.  Contact  John  Lovell  at  the  News- 
Chronicle.  Shippensburg  R.  D.  1, 
Penna.,  between  8  a.m.  and  5  p.m. 
weekdays,  8  a.m.  to  12  noon  Saturdays. 


WRITER 


WANTED ;  Retireil  Linotype  operator 
for  part-time  work  on  Ohio  twin  pa- 
l>ers.  W'rite  experience,  salary,  etc.  Box 
2206,  Editor  &  Publisher. 


American  Plywood 
Association 


has  challenKinK  writini?  position  in 
public  relations  department  at  Tacoma 
headquarters. 


Photography 


TOP  PHOTOGR.\PHER,  able  to  take 
major,  minor  jobs  in  stride.  Daily 
publication.  Zone  2.  Box  2195,  Editor 
&  Publisher. 


Collette  dettree  with  exi>erience  in  writ¬ 
ing  and  reporting.  Some  exiterience  with 
writing  promotional  copy  could  lie  help¬ 
ful,  but  not  essential.  The  key  require¬ 
ment  is  the  ability  to  produce  clear, 
accurate,  concise  expository  prose. 


Excellent  salary,  fringe  benefits.  Major 
portion  of  moving  exitenses  will  Ite  paid. 
Send  confidential  itersonal  re.sume  and 
salary  requirements  to  Personnel  Man¬ 
ager,  1119  "A"  Street,  Tacoma.  Wash¬ 
ington.  98401. 


FEW  NEWSPAPERS  care  enough 
aliout  photography  to  insist  on  imagi¬ 
nation  as  well  as  technical  competence. 
We  <lo.  We  need  a  young  man  with 
an  eye  for  olf-lieat  photos,  skill  to 
pro»luce  ;15  mm  Sunday  picture  pages 
and  determination  to  make  every  as¬ 
signment  pay  off.  If  you’re  stuck  with 
bread-and-butter  pictures  and  cliche  as¬ 
signments  on  your  first  or  second 
new'spaiier  job,  this  is  an  op|H)rtunity 
to  break  out  of  the  rut  while  you're 
young  enough  to  learn.  Send  samples: 
Managing  Editor,  Kingsiiort.  Tenn. 
Times-News. 


Miscellaneous 


EXPERIENCED  NEWSPAPERMAN 
with  background  of  city  hall  or  state 
legislature  re|M>rting  for  iK)St  of  STAIT 
ASSISTANT  TO  MAYOR  of  major 
city.  Salary  range:  $9.441-$11 ,408.  Send 
brief  resume  to  Box  2251.  Erlitor  & 
Publisher. 


STRINGERS  -Weekly  sailing  assign¬ 
ments.  All  regions.  Send  returnable 
sami>les.  Boatfotos  International,  Box 
425,  Fall  River,  Mass.  02722. 


Press  Room 


JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspai>er8.  For  application 
write:  P.N.P.A..  2717  N.  Front  St.. 
Harrisburg.  Pa.  17110. 


Operalors-M  achin  ists 


LINOTYPE  OPERATOR  for  weekly 
newspaper.  Competent  ads,  straight 
matter.  Union  or  eligible.  40  hours 
$120.  Paid  vacation  and  holidays.  Per¬ 
manent.  Raymond  Herald,  Raymond, 
Washington  98577. 


HARD  -  WORKING  COMBINA-nON 
pressman-stereotyper  journeyman  to 
work  a  37  Vi  hour  work  week  on  the 
night  shift  in  modern  air-conditioned 
plant.  Six  Goss  headliner  presses  print 
our  47M  morning-evening  circulation. 
Good  scale  and  excellent  fringe  bene¬ 
fits.  Write:  Donald  E.  Shockey,  Journal 
and  Courier.  Lafayette,  Indiana,  47901. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Press  Room 


Production 


\  MACHINIST-MAKEUP  MAN:  Setting 
:  up  new,  air-conditioned  TTS  shop.  Gotxl 
[  opportunity  to  advance  for  all-around 
'  man.  Phone  collect  (AC  516)  HUnter 
I  7-8300,  or  write  to  Box  2180,  Editor  &  \ 
Publisher.  i 


PRESSMEN 

Top  opportunity  for  experienceil  press¬ 
men  in  the  Chicago  suburban  urea. 
Permanent  positions  in  expanding  press 
room.  Excellent  salary  with  many 
fringe  l>enefits  such  as 


Paid  vacation 

Free  hospitalization 

Blue  Cross  and  Blue  Shield 

Participating  life  insurance 

Paid  Holidays 


Write  giving  telephone  numl»er,  so  you 
can  lie  interviewe<l  by  phone,  to  Box 
2264.  Eilitor  &  Publisher. 


PRESSMAN — Experienced  combination 
press-stereo  journeyman.  37-*a  hr. 
week.  Night  shift.  Goocl  working  con¬ 
ditions.  Times  News,  Kingsport,  Tenn. 
37662. 


PRODUCTION  MANAGER 


I’RINTER-PRESSMAN  FOR  5-day 
daily.  Need  all-around  man  who  can 
take  charge  of  job  department :  also  do 
makeup,  set  ads  when  necessary.  Must 
know  Lull  low,  Elrod,  Goss  Comet  press  i 
and  operate  Kluge,  Heidelberg  presses. 
If  you  can  qualify,  and  prove  it,  you 
have  opiiortunity  with  future  in  county-  , 
seat  town,  heart  of  California's  great  i 
hunting  and  fishing  in  Sacramento  val¬ 
ley.  Top  pay,  40-hours,  some  overtime.  I 
Sun-Herald,  Colusa,  Calif.  95932.  I 


Meilium-sizeil  Southeastern  enm- 
bination  daily  has  an  immediate 
o|)ening  for  a  proiluction  manager 
Cold-type  computerizeil  operation 
All  new  eiiuipment.  Excellent  sab 
ary.  fringe  benefits,  and  a  de¬ 
lightful  climate.  Send  resume  giv¬ 
ing  work  experience,  ixlucation. 
etc.,  to  Box  2272,  Editor  &  I'ub! 
Usher. 


Public  Relations 


Printers 


ASSISTANT  WORKING  FOREMAN 
Knowledge  of  Linotype 
The  Virginian,  Covington,  Va.  24426. 


Ready  For  A 
Career  In 

PUBLIC  RELATIONS? 


COMPOSING  ROOM  FOREMAN  for 
20-man  shop,  30,000  daily  in  Zone  2. 
Applicant  must  be  competent  linotyiic 
machinist.  New,  air-conditioned  hot  and 
cold  type  shop.  All  benefits.  Send  com¬ 
plete  details  to  Box  2102,  ^itor  & 
Publisher. 


Looking  for  the  opportuni¬ 
ty  to  embark  on  a  satisfy¬ 
ing  public  relations  career 
with  one  of  the  largest  and 
oldest  U.  S.  corporations? 

(Chart  Area  5) 


COMPOSING  ROOM 
FOREMAN 


Want  a  position  which  pre¬ 
sents  a  distinct  challenge 
to  your — 


for  p.m.  daily  and  Sunday  news- 
paper  in  50,000  circulation  clasn. 
Located  in  Zone  9.  Exceneni 
working  conditions. 


OFFSETT  PRESSMAN  who  has  experi-  ! 
ence  on  newspaper  web  offset  press.  We  j 
jave  Fairchild  Color  King.  W'rite  or 
call  Bert  Carlyle.  CENTRAL  PRESS,  I 
913  CE  3-9633,  525  N.  Kansas  Ave.,  i 
To{>eka.  Kans.,  €6608.  ! 


Replies  should  include  full  de¬ 
tails  as  to  e<lucation  experience, 
earnings,  etc. 


.  .  .  leadership  ability? 

.  .  .  sound  judgment? 

.  .  .  high  level  of  intelli¬ 
gence? 

.  .  .  writing  experience  and 
skills? 


Write  Box  2244, 
Editor  &  Publisher 


PRINTER— Straight  matter  operator. 
Intertype.  Night  work.  Florida  West 
Coast  daily.  Write  Box  2099,  Editor  & 
Publisher, 


Are  you  a  college  graduate 
(Journalism  degree  hope¬ 
fully)  who  has  demonstrat¬ 
ed  professionally  the  abili¬ 
ty  to  think  clearly  and 
write  concisely  under  pres¬ 
sure? 


PRINTER  FLOORMEN  and  TTS  per¬ 
forator.  Union.  35-hr.  work  week: 
$4.06  hourly  scale.  Modern  daily  news¬ 
paper  plant  located  in  S.W.  Washing¬ 
ton.  Contact:  Wilbur  Kemper,  Com¬ 
posing  Room  Foreman.  Longview  Daily 
News,  Longview,  Wash.  98632. 


If  your  answers  are  all  af¬ 
firmative,  send  full  per¬ 
sonal  data  to: 


BOX  2202. 

EDITOR  &  PUBLISHER 


PRINTER  -  OPERATOR  or  Printer. 
M.tkeup  man  for  small  daily  in  Central 
Indiana.  Good  setup,  steady  employ¬ 
ment,  some  lienefits.  Prefer  country 
trainetl  man  who  might  also  do  some 
job  printing,  when  necessary.  Send 
letter — give  all.  Salary,  experience, 
references.  R.  D.  Maney,  Gen.  Mgr.- 
Ed..  Tipton  Daily  Tribune,  Tipton, 
Indiana  46072. 


RETIRED  PRINTER  WANTED,  Ohio 
shop,  3  days  a  week.  Write  history, 
salary.  Box  2203,  Editor  &  Publisher. 


Production 


An  Equal  Opportunity  Employerl 


ASSOaATION  PUBLIC  RELATIONS 
J-graduate.  Chicago-based.  Personal 
and  contact  travel.  Submit  resumi  and 
salary  re<iuirement.  Replies  confiden¬ 
tial.  Box  2207,  Editor  &  Publisher. 


ASSIST.tXT  PRODUCTION  MANAOKR. 
If  you  have  drive  and  know  modern  j 
newspaper  production,  we’d  like  to  talk 
to  you  about  an  attractive  and  chal¬ 
lenging  opportunity  on  a  "going  places" 
California  metropolitan.  We  have  a 
young  and  strong  staff,  want  to  add 
depth.  Experience  in  Linofilm,  TTS, 
presses  and  relate<l  equipment  re¬ 
quired  :  engineering  background  very 
desirable.  Please  send  complete  resume 
to  Box  2215,  Editor  &  Publisher. 


PUBLIC  RELATIONS 
Aggressive,  creative  young  man  wantrf 
by  Midwestern  aero  space  firm  to  edit 
employe  publication — write  news  re¬ 
leases — and  handle  gener.al  public  rela¬ 
tions  assignments.  Prefer  experienM  in 
e<liting  industrial  publication.  This  is 
a  challenging  iiosition  with  outstanding 
opportunity  for  advancement.  Salary 
commensurate  with  experience.  Send 
resume  in  confidence.  Box  2226,  Editor 
&  Publisher. 


UNUSUAL  JOB  for  unencumbered, 
healthy,  personable  man  or  womsii. 
regardless  of  age,  who  can  writ*,  edit 
house  organ,  drive,  help  run  ares  5 
recreational  resort,  and  who  also  can 
live-in  with  and  aid  busy  fimily- 
Please  write  fully,  stating  minimw 
salary,  apart  from  room  and  board. 
Box  2257,  Eklitor  &  Publisher. 


EXPERIENCED  NEWSPaPPp 
PRODUCTION  SPECIALIST 
College  trained  in  addition  to  practical 
field  experience  required.  Work  both 
in  office  and  in  newspar^r  plants  « 
technical  advisor.  Excellent  opportuniw 
to  toth  le^n  and  grow  iirofessionallv 
Reply  with  resume.  W.  D.  Rinehart' 
ANPA  Research  Institute.  760  Thi^ 
Ave.,  New  York,  N.Y.  10017.  ™ 


PRODUCTION  MAN-Exrerienced  all 
phases  offset  composition  through  cam¬ 
era — take  charge  expanding  NYC 
weekly  job  shop.  Box  1996.  Editor  * 
Publisher. 


EDITOR  8C  PUBLISHER  for  July  16,  1966 


LOO 

frow 

jiun 

Oriel 

Editc 


narr 

best 

ate. 

Gdito 


:op 

;0  yei 

iai  I 
9  da 


dl'SI 

>eekl: 

ertia: 

hain, 

aper 

3.A. 

J237, 


ITY 
iiily; 
ionabi 
■er  op 
'hainl 
'4it  k 
in  21 


lUTU 

rinniii 

■It*  f 

jyoni 

iditor 


r.-Jic 


58 


Situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


I  Academic 

HIGH-QUAUTY  professor,  Ph.D., 

10  years'  at  accredited  schools — versa- 
.ji^leave  Area  9  for  4,  3,  6.  Box 
j  il64,  Editor  &  I*ublisher. 

Administrative 

executive  50,000  M-E-S  wants 
•hange  to  assistant  to  publisher,  gen- 
Iral  manager  Zone  3  or  4.  Twenty 
tears'  ad  sales,  management.  Know 
'reduction:  excellent  writer.  Common- 
inse  trouble-shooter  :  use  brains — not 
moith.  $12,000.  fringes.  Box  2223,  Edi- 
lor  &  Publisher. 

Tl'blisher-ceneral  manager 

Responsible,  enterprising,  experienced 
daily  newspai>er  general  manager — a 
builder  of  profits  by  product  improve- 
•nent,  good  personnel  relations,  public 
^rvice  and  news  integrity.  Minimum 
iDrapensation :  $'25,000.  Box  2267,  Eldi- 
tor  &  Publisher. 

Circulation 

CIRCULATION  MANAGER 
Young,  family  man.  with  excellent 
circulation  experience  in  competitive 
area.  Well-verse<I  in  administration, 
sales  and  service.  Prefer  Areas  8  or 
9;  consider  other.  Resume  on  request. 
Box  2246,  Editor  &  Publisher. 

CIRCULATION  MANAGER  —  Young, 
aggressive.  Vast  experience  all  phases. 
Resume,  records  available.  Potential 
assistant  or  General  Manager.  Box 
1249,  Witor  &  Publisher. 

Classified  Advertising 

LOOKING  FOR  MORE  CLASSIFIED 
growth?  So  am  I!  I  CAM  with  me- 
iium-sized  daily  would  like  to  move  up. 
Oriented  all  phases.  Write  Box  2143, 
Editor  &  Publisher. 

SALESMAN  with  proven  linage  build- 
ng  "ideas”.  Casualty  NYC  merger.  41, 
Harried,  aggressive,  articulate,  works 
lest  in  competitive  market.  Will  relo- 
ate.  Excellent  references.  Box  2176. 
Editor  &  Publisher. 

Display  Advertising 

TOP  STAFFMAN  C/R  MANAGER  with 
10  years'  retail,  national,  features,  spe- 
■ial  pages.  Minimum  $8500.  Available 
)0  days.  Box  2201,  Editor  &  Publisher. 

4UST  BE  ABLE  TO  AFFORD  $.300 
>eekly.  Fully  exiierienced — proven  ad- 
ertising  executive :  17  years'  major 
hain,  all  phases.  Can  fill  any  news- 
aper  advertising  position.  Age  .39. 
3.A.  degree,  married,  family.  Box 
i237,  Editor  &  Publisher. 


EDITOR-WRITER,  experienced.  News¬ 
paper,  company  publication  background. 
Box  2157,  Editor  &  Publisher. 

U.S.  NEWSMAN  on  fourth  year  of 
European  roving  assignment  is  in¬ 
terested  in  change  to  lively  editorial 
staff  that  could  use  resourceful  re¬ 
porter  with  intimate  knowledge  of 
European  scene  and  fluency  in  several 
languages.  Either  European  or  IT.S. 
legation.  Box  2163,  Editor  &  Publisher. 

FOREIGN  AFFAIRS  EDITOR,  over¬ 
seas  and  Washington  experience.  Bo.x 
2210,  Editor  &  Publisher. 

INNOVATIVE  EDITOR.  42.  wants  to  ! 
apply  20  years'  exijerience  as  all- 
around  newsman,  book,  magazine  edi¬ 
tor-writer-photographer  to  producing 
pace-setting  weekly,  small  daily.  Box 
2219,  Elditor  &  Publisher. 

JAPANESE  MISS  in  U.S.  from  '63  to 
'65 — now  in  Japan — wishes  to  return. 
Central  State  College,  Edmond,  Okla., 
graduate  with  M.A.  in  English;  also 
worked  for  college  newspaper  taking 
journalism  courses.  Will  locate  any¬ 
where  for  training  and  experience.  Miss 
Masako  Mishima,  c/o  T.  Sono<la.  1-54 
Nishi-b^ikumogawa,  Okazaki,  Sakyo-ku, 
Kyoto,  Japan. 

REPORTER  AND/OR  DESKMAN.  13 
years'  non-newspai)er  writing-editing, 
chiefly  on  business.  Want  to  get  back 
to  newspaper  work.  J-grad ;  brief  but 
basic  newspaper  experience.  High  edit 
torial  standards;  hard  worker.  Now 
with  Eastern  publisher;  can  go  any¬ 
where.  42,  family.  Box  2217,  Editor  & 
Publisher. 


VERSATILE  daily  feature  writer,  four  ■ 
years,  with  flair  fur  articles  about  I 
colorful  personalities  and  places  as  I 
well  as  current  problems.  College  <le-  | 
gree  and  experienced  also  in  municipal 
news  re|K>rting,  woman's  page  editing 
and  writing.  Seeks  position  with  Penn-  f 
sylvania.  New  Jersey  or  Delaware  pub-  j 

lication.  Box  2243.  Exiitor  &  Publisher.  I  - _ _ _ — ^ 

- ;  EXPERIENCED  AD  MAN.  single. 

YOUNG  MAN.  26,  with  few  months  j  wants  day  site  in  Area  2  or  Ohio.  Box 
experience,  looking  for  beat  with  va-  2152,  Editor  &  Publisher. 

riety  and  challenge.  B.A.  in  Govern-  - - - - - 

ment,  1  year  law  school.  Rolwrt  Man-  |  Production 

uel,  285  Main  St.,  Deep  River,  Conn.  |  _ _ _ _ 

06417.  Ph:  526-2328.  SUPERINTENDENT— Cold  type,  offset. 

pressroom  experience;  Photon  main- 
YOUTHFUL  VETERAN  sports  erlitor  tenance  experience;  14  years'  newspa- 
— solid  17  years'  experience — seeks  me-  per  production.  Desires  position  with 

dium  or  metro  spot  not  too  far  from  challenge.  Box  2159,  Editor  &  Pub- 

any  ocean.  $9,000  minimum.  Box  2233,  lisher. 

Bxlitor  &  Publisher.  -  - 

_ _  PRODUCTION 

Free  Lance  MANAGER  or 

- - - - -  EXECUTIVE  ASSISTANT 

NEED  A  BROCHURE.  POSTER,  mail  TO  PUBLISHER 

piece,  feature  story,  etc.  7  Award-win¬ 
ning  writer  and  designer  team  avail-  Experienced  in  all  back  shop  depart- 
able.  Box  2163,  Editor  &  Publisher.  ments  of  weekly  and  small  daily  offset 

-  newspapers.  At  present  circulation  is 

NOTHING  EXOTKWust  fast,  solid.  225.000  per  week.  Factory-traine.1  in 
reliable  coverage  of  Pennsylvania  sub-  maintenance  and  repairs  of  electronic 
jects  for  National  Magazines.  Richard  typesetter;  solid  experience  on  Goss 
R.  Haratine,  1316  State  St..  Harris-  Urbanite.  J-depee.  Good  eilitorial  and 
burg.  Pa.  17103.  (AC  717)  233-7820.  advertising  background.  43.  family.  Box 
,  ° _ J _ _ _  2196.  Editor  &  Publisher. 

Photography 

AWARD-WINNINO  (Thief  Photogra-  NEWSMAN  SEEKS  PR  POSITION— 
pher  on  30,000  Midwest  daily  seeks  big-  Willing  to  travel,  relocate.  Liberal 
ger  challenge  on  larger  paper ;  26,  Arts,  J-School  degree.  27,  military  corn- 
single — no  drifter.  Prefer  Zones  6  or  pleted;  two  years'  newspaper  experi- 
8.  Box  2113,  Editor  &  Publisher,  ence.  Box  2170,  Editor  &  Publisher. 


Press  Room 

JOURNEYMAN  PRESSMAN  —  11 

years'  press-stereo  experience  ;  10  years' 
on  Goss;  presently  working  on  Scott. 
Age  35.  family.  Desire  to  relocate  in 
Southern  Calif.  Can  begin  Aug.  8.  Box 
‘2'209.  Editor  &  Publisher. 


Free  Lance 

NEED  A  BROCHURE.  POSTER,  mail 
piece,  feature  story,  etc.  7  Award-win¬ 
ning  writer  and  designer  team  avail¬ 
able.  Box  2153,  Editor  &  Publisher. 

NOTHING  EXOTKWust  fast,  solid, 
reliable  coverage  of  Pennsylvania  sub¬ 
jects  for  National  Magazines.  Richard 
R.  Haratine,  1316  State  St..  Harris¬ 
burg.  Pa.  17103.  (AC  717)  233-7820. 

Photography 


Acidress 


pLEGRAPH  EDITOR,  small  upstate  . . . . . 

N.Y.  daily:  14  years  experience,  m-  i  ^  = 

g’li.rr'pah.'?”  }  I  CLASSIFIED  ADVERTISING  | 

TOP-TRAINED  entertainment  writer-  I  M  Order  Blank  e 

cntic-columnist.  all  fields;  20  years  ex-  I  g  = 

perience,  seeks  more  challenging  situa-  ,  g  = 

tion.  Box  2187,  Erlitor  &  Publisher.  g  Name  * 

WILL  YOU  GAMBLE  on  ambitious  re¬ 
porter.  24.  deferreil?  Zone  2,  but  would 
relocate.  BA.  honors  in  J-school,  good 
experience.  Strong  siiorts.  features ; 
humorous  touch.  Now  earning  $7,000 
yearly.  Box  2189,  Editor  &  Publisher. 

EDITOR  —  Seaaone<l  executive  who 
knows  all  phases  of  newsroom  manage¬ 
ment  and  has  headed  70-man  depart¬ 
ment  on  quality  metro  pa|>er  seeks 
post  as  eilitor  of  meilium  daily.  Age 
42,  family,  degree,  top  references.  Box 
2247,  Editor  &  Publisher, 

EDITOR.  28.  with  solid  experience, 
seeks  responsible  post  with  lively  pa¬ 
per.  Box  2241,  Editor  &  Publisher. 


-Zip  Code- 


ClaMlfication. 


ITY  EDITOR  on  30,000  Midwest 
zily;  sharp,  dedicated,  ambitious,  per- 
onsble;  40.  family,  degree;  seeks  bet- 
«r  opportunity  in  neswpaper.  PR  or 
hamber  news  bureau;  1  could  well  be 
key  man  you  have  been  seeking. 
MI  2115,  Elditor  &  Publisher. 

HATURE  WOMEN'S  EDITOR  (awnrd- 
'inning  feature  writer)  wants  to  relo- 
Ht*  Far  South  or  West  of  Rockies, 
^outs.  fashion  writing.  Box  2094, 
alitor  &  Publisher. 


EDITOR  -  REPORTER.  woman.  10 
years'  exiierience  all  phases  eilitorial 
work.  Ad  layouts.  Box  2236,  Editor  & 
Publisher. 

EXPERIENCED,  ABLE  managing  edi¬ 
tor  of  5,700-dnily  seeks  managing  edi¬ 
torship  of  10.000-plus  daily  desiring 
strong  editorial  direction  and  local 
news  development.  Solid  in  modern 
makeup,  heads,  photography,  personnel. 
Record  of  typography  and  staff  awards. 
Married,  31.  Prefers  lower  Midwest. 
Box  2253,  Editor  &  Publisher. 


_ _  CRITIC  FAST.  ABLE  DESKMAN.  51,  single. 

'  ’-■''^C/PERFORMING  ARTS,  38  Wide  experience  on  dailies.  Travel  now. 
-ars  old,  seeks  challenging  post  on  Editor,  Box  422,  El  Dorado,  Ark. 

'uor  city  daily  or  magazine.  Out-  _ 

anding  academic  and  professional 

ickcriiiind,  including  6Vi  years’  as  JUNE  J-MASTER  S.  no  experience, 
ef  critic  on  large  metropolitan  daily ;  **'^’‘*  reiiorting  job  general  news  fen- 
tears'  as  contributing  editor  leading  tures.  Aren  2.  8.  9.  Female.  Box  2239, 
a-  onal  music  inagazine.  Formerly  Eil'tor  &  Publisher. 

asc  lecturer,  ma.ior  universities.  Ex-  - 

*  SOMEWHERE  IN  U.S..  or  Canada. 

- !_ _  there  must  be  a  paper  to  utilize  talents 

UAxt  ouUloor  writer  who  can  double  ns 

MAN,  40 ;  slot  experience;  var-  editorial  writer.  15  years’  experience. 
T  tatiortorial  background.  Allan  no  floater.  Moderate  conservative.  N.Y., 
'^enjCT,  El  Jardin  Hotel,  Browns-  Jersey.  Philly  out.  Box  2256,  Editor  & 
».  Texas.  Phone:  Lincoln  25671.  Publisher. 
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g  Q  Assign  a  box  number  and  mail  my  replies  daily 
1  To  Run;  Times  Till  Forbidden 

g  Mail  to: 

i  EDITOR  (.  PUILISHER  •  RSS  Third  Aveeae  •  New  Yorh,  New  Tort  10022 


I  * 


Wh6!5 

not  riding 
the  price 
skyrocket? 


The  electric  company  people 

-the  folks  at  your  investor-owned  electric  light  and  power  companies!  While 
the  price  of  nearly  everything  else  keeps  rising,  they  work  hard  to  keep 
the  unit  price  of  electric  service  low.  The  fact  is,  today  the  average  American 
family  pays  about  15%  less  per  kilowatt-hour  than  it  did  10  years  ago! 


^Narnes  of  sponsoring  companies  available  through  this  magazine. 


Primed  in  C.S.  1. 


The  National  Spelling  Bee  is  an  educational  event  of  great  sig¬ 
nificance.  It  is  worthy  of  the  attention  of  every  educator  and 
parent.  For  the  entire  week  they  spend  in  Washington,  the 
spellers  are  treated  to  educational  ventures  which  could  never 
possibly  be  learned  so  functionally  in  the  classroom.  Educators 
across  the  nation  should  salute  the  Scripps-Howard  news¬ 
papers  and  55  other  leading  newspapers  that  make  it  possible.’ 


From  a  statement  by  Dr.  Neal  V.  Musmanno, 
Deputy  State  Superintendent  of  the  Department  of 
Public  Instruction,  Commonwealth  of  Pennsylvania 
following  last  month's  39th  annuJ 
National  Spelling  Bee  in  Washington,  D.C 


SCRIPPS-HOWARD  NEWSPAPERS 


Represented  nationally  by  the  Scripps-Howard  General  Advertising  Department,  200  Park  Avenue, 
New  York,  N,Y.  •  Philadelphia  •  Chicago  •  San  Francisco  •  Los  Angeles  »  Detroit  •  Cincinnati  •  Dallas 
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